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[bookmark: _uzr3tigbgf6g]Introduction
Fujitsu is considered the leading provider of different IT-based solutions for the international marketplace, and the basic premise of Fujitsu is to create a vibrant, prosperous, and healthy community within the U.K. market (Nakata et al., 2020, p. 15). Within the economy of U.K, Fujitsu helps U.K economy in terms of supporting different young people and supporting the working individuals who operate in various small businesses. In addition to that, Fujitsu within UK community development activities also tackles different global and local social issues, utilizing their core skills in order to make sure that people are benefitting from technology and thriving. Apart from tackling different social within both local, and global business environments, Fujitsu also ensures secure sharing, autonomy, and finally data protection.
[bookmark: _5o8kvh6nen8]Discussion
Outlining how Fujitsu has been used in both material and human resources to improve the lives within the community 
At Fujitsu, the organization believes to create a successful and profitable business environment that is primarily sustainable in nature, where the business entity is connected through the shared values of its stakeholders. In order to elaborate the community development, it can be emphasized that Fujitsu on a primary scale focuses on creating measurable and specific benefits for the community, and focus on major social development activities. As stated by Hidaka et al., (2018), Fujitsu has been an active member of Business in the Community (BITC) for approximately 17 years and they are also engaged in different community and social projects within their performing area. In order to define the role of Fujitsu, it can be emphasized that the role of BITC is to promote and encourage sustainable business practices within the 850 business entities. BITC also asks its members (Fujitsu) in terms of participate in several community transformations and development activities by focusing on different socially relevant issues where the organizational entity can make a real, and remarkable difference.  
The major operational purpose of Fujitsu is in terms of gaining a highly sustainable society and builds a high level of trust within the society through upgrading the overall perspective of innovation. Due to the massive demand for sustainability-based corporate management, the Fujitsu Group established a separate framework that is named “Global Responsible Business”, and this framework segregates the issues into seven categories as Human Rights, well-being, Environment, Compliance, Supply chain, Occupational safety, and health, Governance, and finally the community. Within the community development, Fujitsu Group on primary scale targets specific uncertainties that threaten the overall perspective of global sustainability and within the community development activities, Fujitsu Group creates several initiatives that help them within the societal transformation activities. As opined by Poenaru et al., (2021), in order to improve the overall value of life within the community, Fujitsu Group fulfils its social responsibilities as an international corporate environmental leader. It is the prime responsibility of the Fujitsu group to utilize the technology in terms of delivering value for the buyers and contribute actively to societal transformation activities. 
Identification of the key themes to which Fujitsu conducts community engagement functions 
Being a significant organization that touches the heart of million individuals of in Ireland, and U.K, Fujitsu has a remarkable responsibility in terms of identifying the major social issues that affect an individual community in U. K. However, within the community engagement functional activities, Fujitsu prefers to use the unique skills of the workers that can help the group in terms of systematically conduct the charitable, and community activities. The organization also encourages active participation within both regionally initiated programs and company-organized events. Additionally, they also offer one day of volunteering for community development activities (Nhamo et al., 2020). By focusing on the different community engagement activities, Fujitsu focuses on transforming the corporate business culture, and overall mindset of the workers. In addition to that, the “Volunteer Activity Support System” within Fujitsu, the group specifically encourages its individual workers in order to participate in societal development programs. Apart from that, the group also formed different professional programs in order to promote sustainable development within the local community in the area where the group has its separate business unit (Kayama et al., 2016, p. 87). 
As a part of the community engagement program, Fujitsu Group established the “Fujitsu Scholarship Program” and through this program, the main aim of the group is to make the organizational leaders highly aware of Japanese society, Culture, and finally working methods. More specifically, within the community development activities, the Fujitsu group also conducts different events, paid volunteer activities, and sponsorships, and the group also offers major cash donations to the societal development activities. However, the community engagement functions of Fujitsu Group could be diversified into three categories as youth employment, charities, and finally volunteering activities (Ueda et al., 2018). Within the voluntary activities, Fujitsu Group focuses on different practical skills and energy in order to support the local communities, charities, and finally educational sectors. 
Identification of its service users and the services needed from the Fujitsu 
In terms of servicing area, Fujitsu approximately operated in different 180 countries, and within Fujitsu, the total number of employees is approximately 124, 600. In terms of service quality, Fujitsu is considered the leading IT sector that harnesses the overall power of technological up-gradation in order to upgrade the lives of the citizens. However, along with the innovation capacities, the organizational entity also focuses on building a trustworthy and engaging environment for the overall community development. Within its service portfolio, the organization mainly focuses on several activities such as cyber security, managed infrastructure services, Multi-cloud, Cyber Security, Artificial intelligence, and finally co-creation (Sasaki et al., 2018, p. 14). 
The End User Services within the Fujitsu Group is predominantly delivered as a single-Blended service and within the service-blended services, the organization focuses on the “Best-Fit Framework”. 
Virtual Workplace service 
Desktop virtualization is considered the effective proven approach at the heart of Fujitsu End-User, enabling the user in terms of managing, and run the system, data, user settings, and applications.
Classic client services 
Within the classic client services, a rich and traditional client approach is highly needed in order to localize access to data and applications. 
Mobile workplace service 
Within the Fujitsu Group, the organization focuses on mobile device application, ad management, and class cloud services to control, and support the mobile environment-from security controls to policy management. 
Unfiled collaboration and communication services 
Within the unified collaboration and communication services, Fujitsu Group offers integrated email, voice, and instant messaging from the Microsoft 0365 suite. However, the complete managed collaboration, and communication accommodation, ensure a seamless, snd consistent high-quality experience for every individual user.
Secure Workplace
In terms of securing the workplace, Fujitsu Group offers end-to-end security services in order to secure the endpoint devices through anti-malware, anti-virus, user behaviour, and data encryption to protect, and mitigate the issues linking to user and company’s critical assets (Kunii and Hasegawa, 2019). 
Classification of the services users 
In terms of selection of the service users of Fujitsu Group, the different public institutions, such as foreign, local, and Japanese governmental bodies, telecommunication carriers, manufacturers, financial service institutions, and finally healthcare units. As per the above-mentioned service users, the Fujitsu Group focuses on creating long-lasting relationships with their customers and most importantly striving to be trusted and valued business partners through offering solution access to the complete ICT system life cycle.
Illustration of the significant community engagement role of Fujitsu’s business 
Within community engagement activities, Fujitsu Group partners with the Prince’s trust, National Charity Partner, Businesses within the community, and finally children in need. In order to address the societal challenges, and issues, Fujitsu Group also collaborates with the research establishments, and institutions. Apart from that, as a part of the community engagement activities, Fujitsu Group also encouraged the learners with STEM subjects. In order to respond to the current social and economic issues, Fujitsu Group also focuses on creating high-level employment opportunities for the youth. Within the community engagement role, Fujitsu Group actively promotes the wellness of disadvantaged children and young candidates. Within the Children Development Program, Fujitsu Group focuses on empowering the children (Thomas et al., 2018, p.60). 
Within the community engagement activities, Fujitsu Group also partnered with Austicica, and through this charitable partnership, the organizational entity takes care of autistic people and their families so that they can lead a sustainable and healthy life. As per Fujitsu’s community development mapping, the entire activities could be differentiated into four parts such as social innovation, Digital Inclusion, Youth Employment, Charities, volunteering, and finally, STEM. In order to promote community development, Fujitsu alao collaborates with the BITC, where they handle different issues and restrictions that limit the growth perspective within the community. 
The knowledge and skills of the Fujitsu staff 
Within the Fujitsu Group, the staffs is continuously aiming for building up a favourable growth culture where the employees can get the opportunity to utilize their complete potential both in body and mind. As per the skills, and knowledge level of the Fujitsu workers, the workers are highly focused in terms of creating the mechanisms, and systems that can help them to increase community engagement through their performing capacities, and systematically support the complete growth of each individual staff. In terms of knowledge and skills, Fujitsu Group develops an “International Human Resource Development Community” planning where they conduct training activities in order to strengthen the employee's existing skills (Hasanova, 2019, p. 752). Fujitsu also develops a productive culture that can strategically support the autonomous career development options for each individual employee and within the Fujitsu Group; the management also provides a vast opportunity where the staff can get the opportunity regarding personal growth, along with a favourable attitude. 
Apart from that, Fujitsu Group also collaborates with the Global Knowledge institute where the organizational group produces managerial leaders who are highly active on the different international stages (Muza, 2018). Apart from that, Fujitsu Group also recognized the highly effective and skilled engineers who highly made remarkable organizational contributions. In terms of skills, Fujitsu staff is required to have a specialization degree in B.Tech, and MCA. Effective communication skills are also required in terms of community engagement in order to coordinate with different staff, and the staffs needs to be comfortable with a 24*7 rotational environment. Apart from that, within the Fujitsu Group, every staff is hired as per their performing capacity, and the management is also looking for those staff who can deliver solutions that offer long-lasting alteration. Apart from the above-mentioned skills, the staff needs to have a high level of knowledge regarding technical capability, problem-solving, team collaboration activities, requirements, and design activities. 
Acquiring the identified skills 
In terms of acquiring the identified skills, the staff can join in different training and development activities completely regulated by the Fujitsu Group. The staff can also opt for the Fujistu Scholarship Program, and through this program, the staff can get a real-life perspective of the current workplace strategy, with different leadership strategies. The managerial group could also take professional support from the Fujitsu Group through upgrading their knowledge within STEM subjects. The innovation-led services within the Fujitsu Group might help the operational staff in terms of gaining the relevant information regarding the application software, which can support community engagement with the individual staff to exceed their professional capability, and it can help the working unit through delivering the measurable performing benefits (Madein, 2020, p. 215).  Apart from the above-mentioned factors, Fujitsu Group within their Youth Employment program also offers a skill development program, a young talent program, and others where they can polish their existing skills and knowledge levels. 
[bookmark: _fclbxltl0bca]Conclusion
From the above discussion, it can be concluded that the Fujitsu group offers different skill development programs and partners with different charitable events in order to promote societal developments, and sustainability issues. Apart from that, Fujitsu Group within their community development and involvement program primarily offers four types of services such as social innovation, digital inclusion, youth employment, and finally charities, and volunteering. However, in order to promote community engagement, community development, and societal sustainability, the Fujitsu Group also collaborates with BITC, and through this collaboration, the group promotes and encourages sustainable business practices within their 850-member business entities. In addition to that, due to the collaboration of BITC, Fujitsu Group has been able to transform the communities in terms of tackling the issues within the societal spectrum. 
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