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[bookmark: _heading=h.2et92p0]Introduction
A learning log is often referred to as a learning journal. A learning log is a tool used by students to track their development and learning related to a subject they are studying at school (Neergaard et al., 2021). Moving on, the following study will include Gibbs model to reflect my experience while getting placed as a front office marketer in a COLDRA HOTEL NEWPORT UK.[image: ]
[bookmark: _heading=h.tyjcwt]Discussion 
In this self-reflection, I will use the Gibbs Reflective Cycle to explore my experience of getting a placement as a front office marketer in COLDRA HOTEL NEWPORT UK, following the opinion of Adeani et al. (2020).
Description: I recently been in a placement at COLDRA HOTEL NEWPORT UK and was fortunate enough to secure the position (Bardi, 2010). I was excited and nervous at the same time, as this was my first professional placement as a front office in the hotel industry. I had been preparing for months during classes by reading books and taking courses, but I still felt like I had a lot to learn.
Feelings: I was initially excited to hear that I had been offered the position, but as the start date approached, I began to feel nervous and anxious (Haag, 2013). I was worried that I would not be able to meet the expectations of my new employer or that I would make mistakes that would reflect poorly on me. At the same time, I was also excited to start my new role and put my knowledge into practice.
Evaluation: Looking back, I think my initial nervousness was natural, and it motivated me to prepare even more thoroughly for my new role (Felce, 2019). I reviewed the marketing concepts I had learned and practised applying them to real-life scenarios. I also took some time to reflect on my strengths and weaknesses and made a plan to work on improving my weaknesses.
Analysis: I think my anxiety stemmed from the fear of the unknown. I had never worked in a professional front office role before, and I was unsure of what to expect (Simon, 2019). I realised that this was a common feeling among people starting new jobs, and that it was important to give myself time to adjust to my new role.
Conclusion: Overall, I am grateful for the opportunity to work as a marketer and have learned a lot from my experience so far (Fallon and Rutherford, 2010). I look forward to continuing to grow and learn as a marketer in the future.  I lost the opportunity to expel my career knowledge towards my peers which disappointed me, I was losing remarks regarding research that needs to be done to work in a company (Casado, 2012). The third lost opportunity that I went through is a vocational performance that was included in me, but I didn't bring it out. 
There are things that I have experienced while integrating placement as a front office marketer in relation to vocational, self and academic development. [image: ]
Lack of Relevant Marketing Skills: Sometimes, I recognise that the candidates lack the relevant marketing skills required for the job (Johnston and Clark, 2012.). This can happen due to a lack of proper training, education or practical experience.
Limited Industry Exposure: I analysed that in some cases, candidates may not have enough exposure to the marketing industry (Vallen and Vallen, 2009). This can happen due to a lack of networking, internship opportunities or practical exposure to marketing.
Limited Educational Qualifications: I searched that some employers may require a degree in marketing or a related field, others may be willing to consider candidates without formal education (Samatovich, 2021). However, candidates with limited educational qualifications may face challenges in getting their foot in the door and demonstrating their value.
Communication Skills: Marketing is all about communication. I have been struggling with communication skills and may find it challenging to get placed as a front office marketer (Jhaiyanuntana and Nomnian, 2020). Next is regarding research skills that were inherited and were not concerned. I lost the opportunity to bring my strength over the mark so that I can manage marketing activities more professionally.
Lack of Professionalism: In today's competitive job market, professionalism is crucial. A candidate who lacks professionalism may find it challenging to get placed as a front office marketer (Bardi, 2010). Also, here I can lose the opportunity to get a more demanding career position.
Lack of Digital Marketing Skills: With the increasing importance of digital marketing, candidates who lack digital marketing skills may find it challenging to get placed as a marketer (Bardi, 2010).
Overall, I have assessed that to improve my chances of getting placed as a marketer, it is essential to develop relevant marketing skills, gain exposure to the marketing industry, improve communication and professionalism, and stay up to date with digital marketing trends. Therefore, these will be fulfilling my gap to recur opportunities that I can lose without having these skills and information.  I have lost the opportunity regarding getting open up to my colleagues or friends at my university which left me unwanted. I lacked to showcase my research skills during the time I was opting for training and sessions.
One management Issue that I have recognised while working as a front-end marketer is the lack of issue of culture.   Culture is a significant factor that influences the way hotels operate, and it can either make or break a success (Rutherford, 2021). It is essential to be aware of the cultural differences that exist within a COLDRA HOTEL NEWPORT UK and ensure that they are addressed effectively to create an inclusive and respectful workplace environment.
One issue that I have recognised is a lack of understanding of cultural norms and customs. For instance, when developing marketing campaigns, companies should consider cultural nuances, taboos, and preferences to avoid any offence or misrepresentation (ASET, 2017). I recommended that the COLDRA HOTEL NEWPORT should invest in research to understand the cultural differences that exist within their target markets and ensure that their campaigns are inclusive and respectful (Rutherford, 2021). Therefore, I suggest that COLDRA HOTEL NEWPORT should promote a diverse and inclusive environment that respects and values differences (Dover et al., 2020). This can be achieved by creating employee resource groups, developing mentorship and training programs, and actively recruiting a diverse workforce.
Finally, I recalled regarding bias and discrimination issues that could arise from cultural differences (Simon, 2019). So, I think that it is essential to create a workplace environment that promotes equality and fairness.  COLDRA HOTEL NEWPORT should develop and enforce policies that prevent discrimination based on cultural differences.
Communication and workplace initiative could be some skills that I often meant to use to solve these issues. As a front office marketer placement intern in COLDRA HOTEL NEWPORT, I recognize the importance of creating a culture of inclusion and respect for diversity (QAA, 2018). Cultural issues can arise in any workplace, and it is our responsibility to address them proactively. To achieve this, I believe that effective communication and workplace initiatives can be valuable tools (Jhaiyanuntana and Nomnian, 2020). One of the most significant challenges in dealing with cultural issues is the lack of understanding and awareness of different cultures. 
Action Plan
In my experience, misunderstandings and conflicts often arise due to a lack of communication and knowledge of cultural differences. Therefore, I realise that I need to make a conscious effort to learn about different cultures and their customs (Rutherford, 2021). To achieve this, I plan to seek out resources such as books, articles, and online courses that can help me gain a better understanding of different cultures (Simon, 2019). I will also make an effort to interact with colleagues from different cultural backgrounds to learn about their experiences and perspectives. 
[bookmark: _heading=h.3dy6vkm]Conclusion 
In conclusion, my experience as a front office marketer has taught me the importance of self-reflection and self-progress. Throughout my journey, I have learned to evaluate my strengths and weaknesses, set achievable goals, and continuously work towards improving myself. Reflecting on my experiences has helped me gain a deeper understanding of my professional capabilities and limitations, enabling me to make informed decisions and take calculated risks. As I continue to progress in my career, I recognize the value of self-reflection and its impact on personal growth and development. Overall, my experience as a front office has been a challenging yet fulfilling journey that has allowed me to become a better version of myself both professionally and personally.[image: ]
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