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The purpose of this essay is to explicate what business ethics and corporate social responsibilities ( CSR) mean, and why they are especially important in the automotive industry today (Porter & Kramer, 2024).in general business ethics refers to the moral rules and principles that shows us how a company behaves. Crane and Matten (2016) describes ethics what is wrong and right within the industry, in simple words it means business not just only think about gaining profit but to act morally acceptable. Car companies face enlarge compulsion to function responsibly because of climate change, new legitimate laws, and amplifying public concern around issues like safety, pollution, and the treatment of workers. 
The industry is also transforming towards electric vehicles (Evs), which is leading towards new ethical questions about batteries, materials, and environmental impact. By using models such as Carroll’s CSR pyramid and the Triple Line, this essay probe and examine how these ideas apply in real situations. Examples from Companies like Tesla. Toyota, BMW, Volkswagen, and Ford will be used to show how businesses deal  with environmental, economical challenges, ethical issues, reminisce and acquiescence. Overall, the essay emphasize why being ethical and socially responsible is non compulsory for automotive firms. 
 What Business Ethics Means:
Business ethics is mainly about doing the right things in a business environment. It is generally includes honesty, fairness, transparency, and responsibility when dealing with customer, employees, suppliers, and society . In the car industry, ethics are mandatory  because companies deal with safety - critical products, strict regulations, and major environmental impacts. When companies act unethically such as covering up safety issues or breaking excretion rules. It can result in recalls, fines, and has long lasting impact on the reputation of the company. 
What CSR Means:
Corporate social responsibility is not only about making profit but to think about creating long term value for the people linked with the business. CSR Suggests companies have responsibilities beyond profit ( Carroll, 1991).They should always keep in mind and examine how their decisions affects people, communities, and the environment. CSR motivates businesses to function in such a way that they can support long term sustainability rather than short term reward. CSR in automotive sector connects to reduce emissions, to develop cleaner technologies, to ensure vehicles are safe to drive, and to improve conditions in global supply chains.
Carroll’s CSR Pyramid							
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Carroll’s (1991) CSR Pyramid divide Responsibility into Four levels:
· Economic Responsibility means the company must remain profitable.
· Legal Responsibility means the company should follow and obey the law and regulations.
· Ethical responsibility consists of responsibilities which are expected by the society whether they are in the law or not. 
· Philanthropic responsibility are the expectations and desires of the society for example voluntary activities. 

Carroll’s CSR Pyramid guide and describe  different layers of responsibilities that businesses are proposed to meet, and it inflicts a four part definition of CSR, which is To be socially responsible a business must meet economic, legal, ethical, and philanthropic expectations society has from the businesses.  The First layer is economic responsibilities,which means the company must be able to survive financially. The next layer is legal Responsibilities, which includes the duties which are abide by the law and to meet the rules and regulations set by the legal authorities. After the legal responsibility there is ethical responsibility, which means businesses are required to do the right thing even if it is not part of the legal responsibility. The top layer is philanthropic responsibilities, which involves voluntary contributions to society, such as charity work. 
Examples in the automotive industry:
· Tesla meets its economic responsibilities by selling Evs and pushing sustainability as its main mission which means to promote “Eco friendly” products, practices and lifestyles that are environmentally responsible. However, some ethical concerns have been raised about safety issues linked to its Autopilot system and working conditions in factories. 
· Volkswagen (VW) is a vital example in default of the legal and ethical layers of Carroll’s model. During the diesel gate scandal, VW cheated emissions tests, which had caused enormous fines and a global loss of trust. Since then, the company has tried to rebuild its image through large investments in electric vehicles. 
· Toyota normally distinct heavily on quality and safety, although it faced challenges during its large recalls crisis in 2009. The company also invests in community projects and supports environmental enterprise, showing the philanthropic layers of Carroll’s model.
Carroll’s pyramid shows how car companies first priority must be to balance financial goals with higher ethical expectations.

The Triple Bottom Line (TBL):
The Triple Bottom Lines, introduced by (John Elkington 1997), suggests that companies should be judged not only on profit but also on their impact on People, planet, and profit. 
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Triple Bottom Line
People ( social Responsibility):
· Toyota focus on quality control and customer safety, although it has failed to acknowledge the earlier recall issues tested its ability.
· BMW has improved supply chain transparency to reduce risks related to child labor, particularly in cobalt mining. 
· Volkswagen has tried to rebuild trust by improving its internal ethics and compliance system after Diesel Gate.
Planet ( Environmental Sustainability):
· BMW has been working towards reducing emissions from its factories and aims to become carbon neutral. It also invest in battery recycling and circular economy system. 
· Ford  has committed to becoming carbon neutral by 2050 and is spending billions on  EV development and battery partnership. 
· Tesla promotes sustainable transport but faces criticism about environmental and social impacts of mining materials for batteries. 
Profit ( Economics Performance):
· Toyota’s Strong Hybrid strategy has kept it competitive for decades.
· Tesla’s rising profits support new factories and R7D for EV technology.
· VW’s profits now rely heavily on its shifts to electric cars, including its ID series.
The TBL model helps shows that companies need to balance environmental goals with social  responsibility and financial performance.
Conclusion:
In conclusion, business ethics and CSR are necessary to compete and to be successful in today’s automotive industry. By using Carroll’s CSR Pyramid and the Triple Bottom Line we can see how complex these responsibilities are. Car companies must follow the legislations and laws, behave ethically, help society, and play part to protect the environment while remaining financially stable. The examples of Tesla, Toyota, BMW, Volkswagen, and Ford show good practices and huge challenges which they face during recall to emission scandals' or sustainability issues related to batteries and carbon targets. As the sector grows towards electric vehicles and strict environmental regulations, ethics and CSR becomes long term strategy and they must priorities and change behavior to gain customer’s trust and abide by the rules and regulations to stand out and make progress within the  competitive market. 
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