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	Introduction

Holiday home from Relais & Chateaux group of hotel is in France., Gite 4 esolite- Au p tit bonheur, linked used by Booking.com advertised by We Price Match,who compare e.g (lower price, get instant confirmation with FREE cancellation on most rooms)
 it is based in  4 Rue de Chandai, 27580 Bourth, France – Show map: 
Bourth is a well known  popular and hightlights  for tourist information, it has located in Eure department  ad normandy region. The nearest airport is Rouen Airport, 73 km from Gite 4 étoiles - Au p'tit bonheur.
this holiday home is about 2691 feet based on providing great service to its consumers and got Rated of 4 star. the thing that attracted me most even though its  The holiday home features 5 bedrooms, 2 bathrooms, bed linen, towels, a flat-screen TV, a fully equipped kitchen, and a terrace with garden views.
the website A-HOTEL.com main page to book this holiday home has 17 languages translation when booking, moving from traditional to digital marketing and from local to international take place soon as its already reaching the design of implementation effectively to digital marketing measures.(L.Flores 2014)
 it actually provide the FREE car parking for the customers for them to stay relaxed. small gym area ,kid play area, many more interesting activities to attract the consumers along with Covid-19 safety guides
· Hand sanitiser in guest 
· First aid kit available
· Use of cleaning chemicals that are effective against Corona virus
· Guest accommodation is disinfected between stays
there room service available also to help maintain the saftey measures posters in all areas along with with materials for the consumers when required.
the images of the holiday homes looks very relaxing and peaceful plus points are with all the other service which a 5star hotel industrial would provide consumers getting this with more cheaper price value and service and almost same facilities and activities around. their plan of strategy has made great success to marketing plan, key performance indicates (KPIs)need to measure the effectiveness digital marketing.(Baldwin, James)












	
1. Marketing Mix  

Product – this property product is from normal shops or mall as they did not have made into their own Brand yet. this is more differenciate this busniess from the rest, for the food they use local groceries and for Linens, towels and laundry washed in accordance with local authority guidelines.this holiday home, Gite 4 esolite- Au p tit bonheur, navigate and  increasingly connecting the world and changing consumer landscape to reach more customers, more effectively. Today's customers have less time and attention to devote to your brand, locations and productivties within industrials. (Wiley. 2017) the comapany linked with local supermarkets , laundry industrials, and cleaners stuffs within customers satisfaction level.

Price -  lower price campareable to sponsores the Gite 4 esolite- Au p tit bonheur company to get more consumers attarcted with price affordability. this company provide more activitie according to price which is just one element of the marketing mix. Price should not be set in isolation; it should be blended with product, promotion and place to form a coherent mix that provides superior customer value. Gite 4 esolite- Au p tit bonheur do not take charge extra for booking and Best price Guranteers. The price of a product is what the company gets back in return for all the effort that is put into producing and marketing the product. The other three elements of the marketing mix-product, promotion and place, are costs. Therefore, no matter how good the product, how creative the promotion or how efficient the distribution, unless price covers costs the company will make a loss. Managers play the huge role here, need to understand how to set prices, because both undercharging (lost margin) and overcharging (lost sales) can have dramatic effects on profitability. (Shapiro and Jackson.,) (1978)

Place – Holiday home allocated with a most tourist attraction location and where all the facilities are available.Situated in Bourth in the Upper Normandy region, Gite 4 étoiles - Au p'tit bonheur Normand has a garden. The air-conditioned accommodation is 50 km from Pacy-sur-Eure.Évreux is 37 km from the holiday home, while Dreux is 42 km from the property. The nearest airport is Rouen Airport, 73 km from Gite 4 étoiles - Au p'tit bonheur. full of advanture nearby lakesides, forest and open sites all full of fun atmosphere.

Promotion – Gite 4 étoiles - Au p'tit bonheur has offered its consumers, best price, Free Cancellation. The company used Athos travel for marketing for promoting and selling to consumers best offers. Booking.com and also social medias like Instagram and Facebook to highly publication on googles webites, Firewall, Internet. to promote a business from small to high the company need to use the right tools according to the measurements of the quality and quantity. its need to be identified as a standard to stand on business and meet the criteria which its covers the consumer wants and need. 




The Marketing Environment (Micro-SWOT)  

Perceived benefits can be derived from the product (e.g. the taste of the hamburger), the associated service (e.g. how quickly customers are served and the cleanliness of the outlet) and the image of the company (e.g. whether the image of the company/product is favourable). If one of those factors–e.g. product benefits–changes, then the perceived benefits and customer value also change. For instance, fast food restaurants largely rely on using disposable packaging and utensils for their products, much of which is not recyclable and bad for the environment. Major brands in this industry have realised that they need to address this issue.Gite was running for 3 years +but during locked down has made into loss and now they reopened the business in October 2021 after major renovation making all the new rules and changes to covid took place. The consumers view and experience makes the changes in the companies
Behaviour in developing marketing strategy will become tremendously exciting. 
defining primary marketing objectives established targets such as higher sales, an increase in market share, a new competitive position. marketing strategies are produced. These strategies apply to all the ingredients of the marketing mix, plus any positioning, differentiation, or branding strategies. (Del I. Hawkins., David L. Mothersbaugh) other competitors with product and services can take diversion to a business,eg a small business if they provide clean beds, room services, healthy food, hygienically clean, friendly stuffs and covid rules and regulations that now must needed in every business. also the wheres getting supplied from. 
Marketing Mix framework as the dominant marketing management paradigm and identifies market developments, environmental changes, and trends, as well as changing academic attitudes likely to affect the future of the Mix as theoretical concept and also the favourite management tool of marketing practitioners.(Eric P. Jack & Thomas L. Powers)
Demand in ethical markets for sustainable fashion, food products, transport and green energy continues to grow, and these markets appear to be more robust than other parts of the economy, even when consumers economise and spend less. Pedersen, Gwozdz and Hvass (2018)

















The Marketing environment (Macro) PESTEL 


PESTEL stands for:
P – Political
E – Economic
S – Social
T – Technological
E – Environmental
L – Legal
E - Ethical (NEW)

It analyses recent statutory and case law developments in an effort to gain insight into the future of affirmative action programs. The important implications for public administrators. The areas examined include public personnel policy, solid waste management, budgeting and finance, taxation, privacy, and public school education. 
To achieve the goals every industries have in house programmes to train individual employees, instituted affirmative action programs but the legal status of these highly controversial programs is unclear. the law developments in an effort to gain insight into the future of affirmative action programs. (Heidi Koenig et al.)26 june 2007.  there legal rules and protocol every industry have, for employee and the consumers which based by government guidelines and boss rules and regulations act of discriminatory practice,government policy, political stability or instability in overseas markets, foreign trade policy, tax policy, labour law, environmental law, trade restrictions and  those are political factors, which significantly impact on organisations on the profit.
 its been discovered  the social media is an opportunity and digital technology which expand and advertise to reach more consumers national and international based on internet sites and data. on social media like e.g Instagram, Facebook's etc where you adv your hotels with packaging of prices, areas, activity based on the resorts,. Griggs et al. v. Duke. its a Power tools to make a successful business you need PESTEL in every company which involved with consumers,which then make it into great and worldwide knowing with network connections and communication. 















2. Creating Customer Value & Engagement 


once a customers book a holiday within the holiday home resort, they will communication and started to get to know the customers, their choices, the  favourites colours and stuffs etc. once they leave holiday home, asked them to leave feed back. this is because if the customers are happy with their stay and leave good feed back that amazing but if encase they had bad experience and for the next experience make sure the resort has made new changes to customers satisfactory by read and amend what the customers advised. how it will improve the service and for next holiday do whats the favourite? give them nice offer, or leave complimentary in the rooms, this will bring calm to exhaust journey and smile to start the luxurious holiday. every business focus is on the consumers wants and need sometimes stuffs ask direct to so they can offer great packages and also changed is recognised as endemic.
Homburg, Vomburg, Enke and Grimm, 2015; Pulendran, Speed and Wilding, 2003; Hooley and Lynch, 1985)., globally every move company takes make the big differences even just by small layout of the hotels eg. reception area from one direction to other with change of wall paper and some big Vase or nice Chandelier, makes changes to consumers looks and feeling. 
The marketing concept focuses on customers and distributors, but the needs and interests of other groups such as employees, shareholders, the local community, the media, government and pressure groups are also important. Public relations (PR) is concerned with all of these groups and may be defined as:‘. . . the management of communications and relationships to establish goodwill and mutual understanding between an organisation and its public’.PR is therefore wider ranging than marketing, which focuses on markets, distribution channels and customers. By communicating to other groups (‘public s’), PR creates an environment in which it is easier to conduct marketing (White, 1991). communities, Opinion Leaders , general public, TV press Radio, shareholders, Stakeholders, customers distribute supplier, civil service, local authorities, trade unions, staffs , representatives and more without all these service and trade mark groups business can not be expanded as far as my understanding says. The importance of customer satisfaction is supported by studies which show that higher levels of customer satisfaction lead to better performance: higher financial performance (profits and sales), greater customer loyalty (Homberg, Koschate and Hoyer, 2005) and the willingness of customers to pay higher prices ( Anderson and Sullivan, 1997; and Bolton and Drew, 1991). There is also a strong relationship between a firm’s corporate social responsibility (CSR) and customer satisfaction in competitive markets, as a strong CSR strategy can reduce uncertainty and increase satisfaction (Sun and Price, 2016).( Anderson and Sullivan, 1997; and Bolton and Drew, 1991)














3.  Effective Use of digital Marketing 



Today’s marketers have to work much harder at building a brand. 20 years ago, launching a killer ad was enough to get you on the map. Now, strong brands need to cut through the clutter, have a social purpose, be transparent in its use of data, and respond to changing customer needs. One way brands have been positioning themselves in the minds of customers is through the use of video. This new social media has increased the level of consumers for businesses, the reason i'm saying this because of this new generation intelligent way of interacting with holidays booking and which is 10 time easier then what it was in (Lesley, 1998),. 
Digital tools are so handy and easy way of making money as well as living daily life in many ways. there was time when you have to go directly to travel agents to book holidays conferences meetings, holidays or others things . and not by smart technology, has got everything on the phone,tabs or computer laptop etc. where you can check the price,locations even in google map you can see how far is this place from your current place. its has expanded so far where on face book, Instagram, ticktock, snap-chat and many more and its allocated so fast to interact the consumers while they checking something its appears suddenly, with such a beautiful scenery like palm tree and delicious  cafe on the beach with 30/40 degree hot. if that's me i will check to see the price and what else they have in offer. nice and easy to upload  Apps on the you phone and check on the go, offers don't come very often so consumer would not want to miss that. and some adv consumers sends share their experience with lovely pictures  on social media to show others,with recommendations hotel get more consumers. Stimulating the media to carry the information and viewpoint of the organisation—this requires creative development of ideas, developing close relationships with media people and understanding their needs and motivations. 



















Conclusion – 

 Gite 4 esolite- Au p tit bonheur home which based in Bourne in France, located where tourist most visits. its 4 star rated home with features 5 bedrooms, 2 bathrooms, bed linen, towels, a flat-screen TV, a fully equipped kitchen, and a terrace with garden views. and most facilities within the property, so much adventure near lake-sides. 2691 feet, prices and product and locations are averages rated nearby groceries shops and gyms and many more activities.  Gite 4 esolite- Au p tit bonheur provide full Covid-19 safety regulations and it also provided in every rooms with stuffs guiding through out the stay. Gite was running for 3 years +but during locked down has made into loss but they reopned the business in October 2021 after major renovation making all the new rules and changes to covid took place. The consumers view and experince makes the changes in the companies, sometime the aggressiveness changes the whole atmosphere,. that why stuffs tries the best to give the best possibles service, they can do room service with extra charge upon request
social media had made major impact on businesses like Facebook, Instagram, ticktock and many more which companies can sets link to view the hotels and facilities,locations and where its based, food nearby (restaurants,cafe) activities nearby and many more. people intend to find holidays more on online travel like eg, TripAdvisor, booking. com and compare holidays. Gite 4 esolite- Au p tit bonheur, have FREE car parking spaces,which give consumers to relax their holiday during their stay plus they can take the own vehicle and visit around the city without paying extra. 
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