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 The aim of this research paper is to investigate a theme related to sustainable hospitality development.
In the idea of a society with sustainable economic growth, development presupposes not only economic dynamics; economic growth must be not only economically but also environmentally friendly. The needs of current generations must be met so as not to jeopardize the capabilities of future ones. Sustainable development is a concept for a more socially, economically and environmentally just world, emphasizing the inextricable link between ecology and the economy.
The last decades have passed not only under the sign of sustainable development, but also of processes that have received the conditional name globalization. They have influenced the development of all countries, accelerating and maximizing cross-border economic transactions. In today's world, more than 185 public entities are involved in global economic processes - each to a different degree, and the connections and interdependencies between them are dynamic. Deep changes in transport and communications have helped to overcome the limitations of space and time not only the scale of activity, but also the mobility of capital and people. Globalization as a process has affected more than just that national economies, institutions of power, the capabilities of nation states, but changed the values and motives of behaviour of individuals.
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	The objectives of this assignment work are:
· Analysation of an issue on a local and global level and examples of how countries and hospitality organisations came across with ideas for resolving or relieving the effects of the problem.
· Present appropriate theories in order to evaluate the influence of sustainable development
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The sustainable development idea is the main theme of the report "Our Common Future" (Brundland), presented 1987 from the UN International Commission on Environment and Development. At the 1992 UN conference in Rio de Janeiro, a sustainable development  definition was accepted as: “A mechanism of transformation where the resources exploitation, the focus of investment, the adjustment of technology and institutional change are in harmony with each other and increase the current and the future potential with which human needs and aspirations are secured. ” (Ragas, Knapen and Van de Heuvel, 1995)
 Sustainable and harmonious development requires preserving the potential of the planet and sustaining life in all its diversity. It aims to protect the environment, achieve social equality and condition of life, cultural diversity, and effective and vibrant economy that provides jobs and benefits for all. The need to apply the concept of sustainable development in tourism is justified by the large-scale prevalence of the negative consequences of mass tourism, related to:
· unjustified concentration, which depletes the tourist resources, destroys the cultural and historical heritage and creates ecological imbalance;
· declining economic effects due to problems in meeting tourism needs, as a result of rising costs for providing quality products and services;
· growing negative socio-cultural impacts on the value system, way of life and material culture of the population in the regions receiving tourists; -negative attitude of visitors to standardized tourist products for mass consumption offered in the resorts and change in the value system of tourists due to their unwillingness to be perceived only as consumer units - sources of income;
· deregulation of local business, which disrupts the usual socio-cultural patterns of service to the local population and leads to depopulation of tourist places (a classic example is the reduction of locals in Venice due to the intensive development of tourism, which takes away territory from other businesses, meeting the needs of the local population). Tourism influences sustainable development significantly, which is determined by the tourism business scale and its role and importance for the economy, employment and income. Important for sustainable development are the interactions of tourism with the environment and social structures. Causal links are due to its unique dependence on the environmental quality and features of culture, well-being and security of local communities. The role of tourism is twofold: if it is poorly planned or overdeveloped, it can damage and destroy these unique qualities which are sustainable development’s priority. On the other hand, tourism is the driving force that activates their preservation and promotion in two main ways:
· - directly, by raising awareness and revenue to promote its sustainability; 
· - indirectly, by creating economic incentives to provide support from other activities as well.
Sustainable tourism is "careful treatment and respect for the needs of both the local population and visitors, cultural and historical heritage and the environment."
 For its development, in 1995, the Charter for Sustainable Tourism was adopted with 18 principles (basic rules), the most important of which are:
·  tourism planning and management to ensure the conservation of the resources that underlie its development, based on specific sustainability criteria;  preservation and maintenance of the natural and cultural potential of the destinations, incl. and in protected areas;  integration of tourism in the environment (natural, social, cultural) in which it develops without creating more adverse consequences than it can bear;
· control of indirect and induced effects in order to avoid negative impacts on the cultural and historical heritage and traditional behaviour of local residents;
· development of projects and strategies for tourism development, in which the priority goals are protection of resources, satisfaction of the needs of the visitors and the local population;
·  integration of tourism in the local economy and balanced development based on its potential
· cooperation, association and support of the participants (public and private) in the process of sustainable development at all levels, etc.
 The principles of the Charter define the essence of sustainable tourism and the more important guidelines for their implementation. The purpose of the leading rules for sustainability of tourism is redirecting the motivation of entities in the tourism system - tourism business, public and private institutions, organizations, locals and visitors, from short-term economic interest to long-term positive effect. In order to regulate the hotel and tour operator activity in accordance with the principles of sustainability, Global Criteria for Sustainable Development of Tourism have been developed and approved, a total of 37, divided into four main groups, as follows:

· Show good sustainable management;
· Enhance the socioeconomic benefits for the local residents and reducing the adverse effects;
· Rising the benefits for the cultural heritage and reducing the negative impacts
·  Expanding the environmental benefits and reducing the negative consequences.

The global criteria show the positive effects and impacts that must be achieved in implementing the principles of sustainable tourism. Based on them and in accordance with the influences of tourism, relevant indicators for sustainable tourism development have been developed, which show the way of measuring the achieved results in compliance with the global criteria.
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1. Austria
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Example for a country with good sustainable development practice is Austria. The country has six nature reserves with a maximum land area of 2,356 square km. where 2.8% are of the territory of the state and two of which are in the neighbouring countries' territories. The Taytal Valley located in lower northern Austria, previously detached, is now two-state national park extending into Czech Republic territory. With its National Park Declaration and Its sustainable development transnational contribution, this is a unique example of the continent divided unification. Austria creates national parks which are an effective and contemporary part of the country’s nature conservation strategies. The present situation of the country’s state parks and their status in the world are based on three factors:
• Contract for volunteering of owners of land;
• Proper compensation for shortcomings;
• Act In compliance with common international standards of the IUCN 
Principles such as this could be considered the basis for the Austrian national parks development because they guarantee that the standards are met and the owners of land, local residents and environmental regional organizations can be involved in the processes of management. National parks take a significant role in reducing the diverse interests of tourism and locals. Sufficient management of tourism in national parks shows how nature conservation and the development of tourism activities can go hand in hand. The National Parks management in the country has realized that the nature, environment and ecosystems are extremely important resources for potential growth of the tourism industry, due to the fact that there is a growing interest for natural and inspiring leisure activities-Life scenery. Even though Austrian citizens are still sceptical about the contemporary development of tourism, approval of national park initiatives is increasing in recent years. The beneficial improvements are stimulated by the cooperation between the management of the national parks and the national tourist associations, which is perceived to be a very successful joint development. In the country, almost everyone dealing with services for national parks and sustainable tourism development, recognizes the favourable performance of national parks and considers Incorporation in development of regional tourism is a major priority.
· Sweden 
Ecotourism is described by the Swedish Ecotourism Association as "playful’’, passionate adventure and meetings with locals. That differs greatly from the official description of the World Tourism Organization, which emphasizes how sustainable management makes an active contribution to the preservation, interpretation of natural and cultural heritage, including the participation of local society in tourism planning and development. The ecotourism brand "best for nature" is one of the first in the world. Behind it is the Swedish Ecotourism Association in cooperation with the Swedish Travel and Tourism Council. "Best for Nature" has two main goals: to improve the quality of ecotourism in Sweden and to increase its market share. The main goal is to create a well-known brand for quality in ecotourism, which affirms region-specific values ​​and high quality of the tourist experience. This is a brand that will guide tourists to choose ecotourism operators and their routes. The eco-brand will motivate ecotourism operators to present themselves even more brilliantly, their activities to preserve the surrounding country to a greater extent and to be approved by the local society. In this way, "Best for Nature" contributes to the conservation of nature and the long-term viability of the destination. Moreover, the eco-brand promotes the integration of cultural values ​​while developing the local economy, services and production. What are the benefits of the ecotourism brand "best for nature"?
• Facilitates tourists to find routes that offer fantastic experiences in the nature and culture of the destination;
• Guarantees high quality of services;
• Contributes to the protection of nature and protects cultural values;
• Facilitates approved tour operators to find and reach more tourists;
• Contributes to the growth and quality of ecotourism;
It becomes a factor that inspires faith in the tourist and gives direct answers to important questions about the route;
• Facilitates information on environmental issues by tour operators to other tourism stakeholders, especially business partners from other countries, landowners, authorities and active people who like to be outside;
• Increases the motivation to work among the staff;
• Becomes a tool for marketing and image building for approved tour operators;
• It is an obligatory condition for the creation of common marketing channels for ecotourism;
• Builds a creative network of ecotourism tour operators;
• Stimulates the development of innovative, new and unique tourism products;
• Will increase the demand for highly qualified guides;
• On a larger scale - will ensure the connection or work in close cooperation with other recognized classification systems (WWF Arctic-LINKS, the Green Key, NEAP).


Conclusion

In conclusion the local authorities are the main actors in tourism planning and management, as well as in managing the consequences of the impact on it. They must work in direct cooperation with each other, with the private sector and in accordance with the interests of the environment and the social community, within "Destination Management Organizations". In some Member States of the European Union, the functions of Destination Management Organizations have a regional application. Also, the degree of feedback from the tourism business is important for achieving a more sustainable development of tourism. A key role in this is played not only by the individual response, but also by the support and commitment of companies at European and national level, as well as at destination level, including industry organizations and informal networks. Several other types of organizations play an important role in supporting and influencing more sustainable tourism development. The main ones are:
· Educational and research institutions
· Professional associations (trade unions
· Non-governmental organizations
· International organizations
Tourists must also recognize the impact of their travel and related activities and accept their responsibilities to make the sector more resilient.
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