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Human resource management is a vast department in every functioning business and establishment, singularly influencing and controlling the brand goals and employee relations, to ensure a smooth operation generating the success of an organisation (Stewart and Brown, 2019). Additionally, Troger (2021), emphasizes the same outlook and perception of human resource management but also highlights the importance of business managers and corporate leaders being actively involved with all HR decisions to create a more personal and relevant setting for employees to follow. The hospitality industry is a leading force around the world, to guarantee all companies are performing to lead the market, a strong team is necessary, from the front-of-house department to human resource management. Rossidis et al, (2021), further discuss how a more personal approach from the HR division in hospitality is vital to add to the purpose of being a customer-based trade, moreover, enhancing the employee mindset and evolving plans for further recruitment and training in new enthusiastic employees. Having a well-equipped human resource department will allow great room for success in a business, The Four Seasons international hotel brand is an amazing example of this concept, dominating the hospitality marketplace with 128 hotels and resorts worldwide, straining from Palm Beach (North America) to Bora Bora (Asia) (Four Seasons, 2024). 

In the modern era, everything is continuously developing and evolving, to stay updated and relevant in the hospitality industry businesses need to be adaptable to economic and social situations affecting their organisations; likewise taking into consideration the fast progress of technology and growing sustainable issues (Idrus et al, 2023). The human resource management profession has been forced to modify due to the surrounding globalisation influences, competitiveness is now a leading factor for human resource practitioners after the role became more diverse and involved with the hotel employees and competitors in the industry (Belu and Staneci, 2022). Furthermore,  Best and Yalezo (2023), interrogate the transformation from personnel management to the human resource management department intertwined in businesses today, the evolution of the world has created a pathway for the field of HR to convert into a sustainable strategic process implementing the advancements of technology, organisational needs, and globalisation. 
Armstrong and Taylor (2020), investigate the complications facing international corporate brands, producing workforce policies and employment legislation appropriate for the various cultures the business branches are integrated within around the globe causes an intense and strategic job role. Expanding the business across continents generates political, social, and cultural issues a part of the human resource department's concerns and strategic planning, Chitadze (2022), breaks down the international threat and scrutiny employers and employees can face unless close attention to detail is executed. By enhancing human resources brand policies and workforce guidance in international companies, employees and employers alike can inform themselves of the cultural and language diversities they will face daily. In addition, Trevillian et al (2022), confers how personally being knowledgeable in how to manage circumstances involving cultural differences professionally, elevates the hotel's brand. Alongside evaluating the barriers discussed above, HR are responsible for taking all that information onboard to assess and foresee upcoming issues that can affect the business, constructing a diverse planning process will equally level all the main priorities for an adaptable and modern operation (Jones, 2019).  Alike the Four Seasons hotel and resorts brand; dominating the industry market means considering everything and everyone to generate an international hospitality brand, whilst informing staff of cultural awareness and producing worldwide policies HRs next process is performing an in-depth analysis of future goals and generating a strategic forecasting plan. 

The corporate world develops a competitive market through continuous adaptions in factors affecting businesses and the growth of company goals, hospitality is the fastest growing economic industry in the world with its sole purpose of customer service and succeeding expectations (Baum, 2019). Planning strategic processes to contribute to the hotel requires the human resource team to stay aware of the latest factors affecting the business world and the consumer market, therefore, subtly projecting this onto employees and customers alike develops and foreshadows a trustworthy and successful future (Four Seasons Magazine, 2020). Generating appropriate company goals relies on the HR department's use of strategic planning, forecasting is an evolved process of human resource management allowing effective guidance into the development of future approaches to employee team structure and company tactics against industry competitors (Lu, 2022). Huber and Stuckenschmidt (2020), emphasis the need for daily alterations and adaptations to the forecasting plan since the evolvement of forecasting businesses depend on its accuracy and execution to complete operational decisions. 

Mahapatro (2021), expresses the simultaneous connection between labour and demand as a strategic planning process, considerations from the purpose of the business and the workforce needed to perform its service to recruitment processes and wages discussions. Inaccurately educating and informing the human resource department of the labour and demand situation can lead to shortages and inadequate employee performance, therefore, to correctly grow the company a thorough routine must be implemented by human resource management (Leitner, 2022). The development and evolution of human and employment rights has significantly transformed in the modern era affecting the human resource departments planning on labour and demand, impartial and equal methods must apply to everyone creating a positive working environment, this creates a more thorough result when the strategic plan is carried out properly (Koroseczné et al, 2019). Equality will continue to change and develop in the coming years, businesses labour and demand policy departments will need adaptable HR employees who can stay aware of current modifications and politically alert to benefit the company and personnel. 

Valluru (2019), defines recruitment and selection processes in the human resource management department within businesses; healthy perseveration with the continuous growth of workforce plans is how HR controls the future strategies of the organisation alongside employee and industry candidate relations. Valluru (2019), further discusses exactly how evaluations of current employee skill sets and judgments of the future goals lead to the opening procedure of recruitment processes. A considerable amount of finances and time consumption goes into the recruitment and selection of new employees, Londhi and Saini (2021), continue to define how HR needs to demonstrate an effective and non-time consuming process where appropriate hires are made to fit the moving strategy of the company in line with the modern evolution of artificial intelligence. Amberflo (2023), navigates this embryonic requirement stating that modern-day HR departments need to be actively incorporating the evolution of technology, thus, through the benefit of additional time to review the advantages and disadvantages of new candidates aids current employee statuses and future developments (Information Resources Management Association, 2022). Artificial Intelligence aids the professional setting of the hospitality industry by elevating strategic planning processes through its improved characteristics and enhancing business operations. (Telecom Standards, 2023). 

As demonstrated previously the evolution of AI has remodelled the corporate world generating effective processes and allowing human resource employees to perform further detailed examinations to benefit the business. Additionally, planning processes developed through artificial intelligence allow the human resource department to present reduced error margins and less time consumption with the continued utilisation of modern adaptations. Garg et al (2021), continues to bring to light the necessity of embracing new methods through the further progression of the surrounding world to stay ahead of competitors and attract high level contenders to add to the workforce and strategic planning. The Four Seasons Hotel and Resorts dominates the hotel trade using current world trends, from advertisements to technological phone apps, staying connected and accessible to all segments of the market increases the audience and customer interaction (‎Four Seasons, 2024). Abdeldayem and Aldualaimi (2020), discuss how inconsistent habits and trends in the hospitality industry can burden inexperienced and unprepared human resource processes, artificial intelligence can create strategic plans to counteract and assist organisations. Therefore, it can be suggested that to be competitive within the hospitality industry, incorporating technological advancements within strategic planning generates more effective outcomes for the international hotel brand. 

Artificial intelligence has reconstructed and shaped new generational advancements, similar to the 2020 global pandemic which first buckled the corporate world before driving organisation developments in a new strategic direction (Soni, 2020). Forced to adapt, the human resource department of every business were required to modify employee/ employment legislation along with workday requirements due to temporary laws enforced to protect the economy from collapsing (Fana, Pérez and Fernández-Macías, 2020). D’Angelo et al (2022), inspects the speculation of human resources subsequently needing the global pandemic to help administrative areas in the evolution of HR management strategies and planning processes, which opened room for quicker and necessary growth in all practices of the department. 

PR Newswire (2023), reviews the rise in employment opportunities and interviews, advancements in artificial intelligence and the evolution of human resources experience with technology has directed to the use of online properties and apps, since the global covid pandemic in 2020. PR Newswire (2023), continues to develop on how having digital access to platforms advertising: job roles, virtual interviews, and online resumes has generated fair access and equal opportunities for everyone, Additionally, having access to artificial intelligence in the form of an app or browser expands recruitment and selection processes for human resources generating experienced recruiters applying time to specific requirements, compared to the newspaper advertisement previously which consumed more time. The Golden Rule “…treat everyone the way you wish to be treated…” (Isadore Sharp, Founder and Chairman) is the operating goal of The Four Seasons hotel and resorts, recruitment and selection processes function through highlighting there brand to all candidates in the procedure so when facing and assisting customers every word and action projects this message (The Four Seasons, 2024). 

Evolution has been established as beneficial and vital for the advancement of the world, human resources specifically has positively improved through various advancing global factors. Globalisation, a common segment involved with all modern organisations, to attempt to dominate international industry markets. Human resource management is forced to evolve when a company goes international, the administration has to educate themselves on country cultures and legislation before the business can progress across waters, quick adaptability within planning processes has made this possible throughout the whole human resource departments worldwide progressing the corporate world. Not only have international relations enhanced human resources and international business brands but additionally, artificial intelligence. The progression of technology has generated opportunities and advancements for establishments and HR within, accessible strategic AI processes that are equipped into human resources daily and future planning procedures to accumulate further thorough and effective results which in turn allows human resources practitioners to concentrate on the following objective. The most dominant international hospitality brand is The Four Seasons hotel and resorts, the vast distribution of resources and acceptance of evolution from global factors creates for the most effective human resource department which are able to access all requirements for the maximum appropriate strategy process plan.
Human resource management is an inconsistent environment in the business world which is going to continuously evolve and require fast adaptations, international brands will need to be involuntarily preparing for world or corporate influences to change the course of human resource management and its strategic planning processes. 
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