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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly, ideally within a few seconds. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website does have sub-pages (e.g., “About Us”,  “Contact”, “Book Now”). Navigation should be intuitive, using a clean menu, search bar and internal links. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the website supports online bookings. A dedicated “Book Now” interface prompts users to input journey details, such as a dates, times, pickup and drop-off locations. The process should be straightforward with clear instructions and confirmation messages. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Improvement could include a more responsive design for mobile devices, clearer calls to action and improved search functionality, booking process and providing more costumer support options. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a professional and moder design, with high-quality images of cars and a clean layout. Also on a mobile the site is responsive without losing key elements.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses high-quality images to show their vehicles and services. The colour scheme is professional, with blue and white creating a trustworthy feel.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website features a WhatsApp chat option. This tool allows customers to quickly ask questions and receive immediate responses, enhancing the customer experience. 


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are present in the website’s footer, allowing users to easily connect with the Suitedcars. The effectiveness of these links depends on the activity and engagement of Suitedcars on their social media platforms.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services should be clearly explained through various channels such as the company’s website, brochures and direct communication. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Costumer reviews should be accessible on the company’s website, social media platforms or third-party review sites.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through professional branding, testimonials and showcasing positive outcome.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices should be clearly displayed. If the prices are not shown it might be because the company offers customised services or the pricing structure is complex. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Luxury car wrapping

	
	2.Luxury car hire

	
	3. Executive car service

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  Yes, but also at the same time it depends on how you search for it by using the keyword’s.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still highly relevant in modern UK business. They act as a digital storefront providing essential information’s and building credibility and enabling online transaction. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend improving the mobile responsiveness of the website. With a significant portion of internet traffic coming from mobile devices, ensuring the website is fully optimized for mobile viewing enhances user experience. This improvement would reduce bounce rates and increase engagement.  
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