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The hospitality industry is a flourishing one with immense pressures of consumers to meet their demands along with various regimes put over by government to meet the industry standards along with competitor’s pressures (Jones, and Wynn, 2023). Within the hospitality sector, Corporate Social responsibility or CSR is an important agenda and is counted to be an integral part of business as it links directly to the circular economy putting on strategic improvement for hospitality sectors with ethical and transparency in business strategic decisions. In hospitality industry, various CSR policies are subjugated to the possible solutions for making a business sustainable in terms of its processes (Davies, and Egas, 2022). The relativity of the circular economy with CSR policies of hospitality industry is intimately related as it helps in creating new revenue streams with reduced wastage of environmental waste and creating a social economy for individuals to ponder as per their employment. In UK, there is persistence of different hotel brands and Hilton Hotel is one of the thriving hospitality sectors making integral corporate social responsibility agenda as a prior strategic movement. The following essay will interpret on sustainability as a major corporate responsibility agenda of hotel groups like Hilton in UK and how it relates to the circular economy to create a better future of strategic agenda for the hotel chain. 
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Sustainability is widely accredited a key mean to business success in this 21st century as it also incurs to a social responsibility being shown to the stakeholders they serve within the community. Like any other private sector, hoteliers in hospitality industry forms upon an ecosystem contributing to defying of natural standards of ecosystems causing environmental damage and exhaustion of natural resources (Xu et al., 2022). On an apparent level, sustainability is adhered to be an important agenda of CSR policy of any hotelier so that they can show their steps against strong action being taken for reduced carbon footprints and reduced energy consumption along with prevention of waste. In contemporary period, there have been various concerns for business in hospitality sector with rising pressurization of local social community about reducing the environmental damage in case of a tourism spot or a hotel being established to a natural ecosystem-based location. It has been argued by Úbeda-García et al., (2021), that, in UK and other developed countries, luxurious hotel brands in trying to earn maximum profitability lack in their strategic priority of CO2 emission rate reduction. This has been one of the major growing concerns for hoteliers like Hilton, while operating at global scale to stick to regimes of government as stated in each state as they pour upon strict rules against environmental laws against natural ecosystem damage. Another growing concern can be anticipated to be CSR initiative-based concerns for the hoteliers in recent period, where for achieving an integrated high performance work and regarding environmental stewardship can be identified as a major area of concern where CSR policies need to be more vigorously amalgamated so that it can create a step to ensure future sustainability practices (Camilleri, 2021). Under some circumstances, eminent hotel brands like Hilton Hotel carries on their eminent responsibility in regularly are publicizing their CSR steps and agenda that can portray their priority CSR policies aiming at reducing the negative environmental effects (Chi et al., 2022). For example, Hilton Travel with Purpose Program by 2030 aims at initiating as well as increasing their investment in social impact while cutting out the environmental impact so that it can help in meeting SDG goals asper UN 2015. In fact, it has been found by Yousaf et al., (2021), that Holton as a hotel stands out to be a brand who remains highly committed in their way of reducing wastes that can drive them towards a circular economy. In their latest sustainability report 2022, Hilton Hotel takes up their CSR policy of reducing the wastages in terms of food, energy and entail to a net zero carbon emission standard with reduced percentage up to 50% at end of year 2030. In fact, their campaign “Travel with Purpose” aims at embracing these sustainability agenda implemented in their latest CSR policy book so that they can put a strategic choice from where they can entitle a sustainable brand image in front of the competitors (Siyal et al., 2022). Moreover, in recent days, there has been growing pressures from UN and government of UK about maintaining sustainability standards at strict level and Hilton’s environmental commitments leading to energy efficiency, reduced wastage and CO2 reduction is complying with these standards set by government. In many cases, it has been found by Tseng, (2023), that Hilton hotel is proclaiming to climatic action-oriented steps and destination stewardship which make their intentions very clear that the company is heading towards a net-zero future and stand out as a global tourism company. In fact, this proves Hilton Hotel group’s main CSR goal of stretching a positive brand image within the industry while doing business in a sustainable and an ethical way. 
As per Hilton’s sustainability image, the hotel stands upon brand pillars contemplating to hospitality, leadership, teamwork, integrity and ownership along with now a sense of urgency to adapt to change. In fact, their Travel for Purpose CSR strategy act as a social as well as governance strategy of ESG strategy for driving Hilton’s fruitful purpose of contributing to circular economy (Ruiz Molina et al., 2022). In fact, as it has been opined by Shao et al., (2021), to be reflecting how quickly a hotel like Hilton is able to respond to any sustainability issue rising in context of their operating environment. As part of their core strategic experience, Hilton Hotel is seen to be contemplating on a purpose of regularly publishing blogs and campaigning initiatives for excelling their sustainability criteria so that it can adapt to the revolving change of acquiring corporate responsible behaviour in hospitality industry. From the point of view of circular economy, the contribution of CSR is more about creating sustainability approaches that can comprehend the economic progress as well as social development (Avasiloaei, 2022). From this point of view, Hilton Hotel has been found to be contemplating to various social concerns like maintaining inclusivity, enhancing work-life balance along with upliftment of employee’s well-being. In terms of community, in recent period aftermath pandemic, acting upon local supplies and stimulating over employment opportunity has been a major connotation in CSR policy of hotel. This helps them to compensate with the employee retention from different local tourism centres where Hilton has set up their hotel properties. According to Siyal et al., (2022), it has been found that sustainability contribution to the circular economy of a country is that it not just brings on profitability, but also a good sense of doing business where more customers are willing to pay off to the sustainability propaganda of Hilton Hotel as a brand. In fact, it can be proclaimed that contribution of the circular economy linked in hospitality context provides eminent solutions that can improve strategic essence of resource demands, climatic change and global pollution standard by transforming the hospitality industry to a linear model of operating. In this respect, the CSR strategies adopted by hotel brands like Hilton Group for enacting over a circular tourism economy so that it can fulfil the sustainable development goals. It has been found by Ertuna et al., (2022), that under the circular economy conditioning followed by different countries at global scale like UK, USA, and other European countries, reusing as well as recycling products within hotels have paved off a serious means of contemplating to the idea of sustainability campaigning. It is a matter of concern for the hoteliers like Hilton Group that they act over a hospitality index where the ideation of forming new regimes for environmental and ethical business conjecture is always monitored and strictly regulated by the governing conditioning subjugated to UN SDG goals (Abdou et al., 2020). With the help of circular economy following concept in the CSR policies of hotel brands like Hilton, it emphasizes over restoring of natural systems that can create conditioning for support of regeneration.  
From this point of view, the Triple Bottom Line Theory of CSR proves the way for a sustainability framework with measures os successfulness of business in three key agenda like profit, people and planet. According to Martins, (2021), the framework posits for a sustainable business strategy that can positively impact the environment, society and earn profitability for the firm while benefitting the shareholders as well as the stakeholders of the business. The three Ps of the Tipple Bottom Line framework describing people, profit and planet conceptualize the environmental responsiveness while determining the negative impacts of society where the organization might have been contributing (Rodríguez-González et al., 2022). As per the profit scenario of the framework, it consists of the most important conjecture to build up sustainability strategy as this echoes firm’s success in gaining their financial performance generating maximum return to the shareholders which passively helps in rewarding the stakeholders like employees, managers of the firm. For Hilton Hotel, it can be idealized that they take up apt decision over sustainability investment and plan various resources for maximizing profits in almost all parts of the world where they operate (Guan et al., 2023). It has been noticed that Hilton Group as a luxurious hotel brand has adopted for different financial policies that not only benefits the shareholders, but act as a rewarding program for the employees of the company while also emancipating on reduced cost of operations through key business decisions. The second constituent of the framework entitles to be people as it depicts for the societal impact of the business decisions or showing commitment of the business organization towards the people. One of the major connotations of the organization in hospitality sector is encapsulate over creation of values embraced with sustainability including the employees, customers, suppliers and other members of the community (Calzolari et al., 2021). For Hilton Group, it can be seen that their CSR policy is entitled to serve people through various hospitality programs sourcing from local volunteers of campaigning that lead their way to sustainable practices within hotelier industry. In fact as a hotel brand, it can be seen that Hilton look for fair hiring, encouraging volunteer participation, transparency in employee reward practices while forming upon successful community based partnerships that can share their purpose driven efforts towards creating a sustainable future. The third aspect is the planet which is the most important one for hospitality sector (Bagdadi, 2023). It denotes for organizations to keep a climatic or eco-friendly business operation that do not damage any environmental pollution and can reduce the carbon emission rate through ethical sourcing and operating rule. Hilton Hotel as a major brand in hospitality industry is seen to be contemplating over ideology of meeting the sustainability development goals as part of their CSR policy. In fact, the recent industrial revolution with the hands of digitalization has been maximum used by the hotel brand to monitor their way of success to Net Zero carbon standards being maintained within their hotel premises. 
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Therefore, from the following essay, it is quite clear that in hospitality sector, sustainability criteria are one of the major conjectures to meet the ethical and socially responsible standards being regulated by any hospitality brand. It is an utmost necessity for hoteliers in contemporary period that they meet up to the expectations of stakeholders of hospitality business so that it can live up to the standards of circular economy (Jang, and Ardichvili, 2020). Hilton Hotel – a major hotel brand operating across globe is seen to be rejuvenating over their stringent policy of negotiating with sustainability standards at all three aspects like people, planet and profit. In fact, they take up different campaigning and programs for uplifting the business standard and grow up a positive brand image for the hotel in global industrial sector. 
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