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	Student Number
	2523951
	Student Name
	Ruby Tadol Salip

	

	Website Chosen 
	Cleaners of London

	Insert hyperlink to website
	https://www.cleanerslondon.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website its quickly does by clicking the link


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Website contain can contain many sub-pages.Often hundreds or thousands based or under the homepage.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes,customer can make booking via a webpage by using online booking system.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Improving the website usability is to focus on minimizing cognitive load,helping users achieve goal with minimal effort and frustration.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpage look pleasant,if it’s a high quality relies on clean,minimalist design with ample white space.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
Website use imagery, video,and colour to immediately grab attention,establish emotional connections,and guide user behavior,processing visuals guide users for 50,000 times faster than text.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
The website made use of an online chat tool on website by researching,  and interacting. Effective to enquire the product by researching the website of the company,(e.g. cleaners of london) For the services by read their good feedback and rating.



	Question 2d – How effective are the social media links on the website?


	Answer: 
Social media links on the website is effective by reaching the customer globally.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Introduce yourself and the name of your company.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
 
Customer reviews made available by rating the company.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service presented as high quality,Through the records (example ; deep cleans) The reason I Use the company’ service good quality and famous.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Yes, prices made clear to the customer is on the website.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Research

	
	2.Website

	
	3. Link

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes,The company’s website will appear. (example.when you type , https//www.cleanersoflondon.co.uk ) it will authomatically appear on screen.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 

Yes,Its relevance in modern UK business, because the story of each community and union -led effort to re-regulate the contract cleaning sector and to organize cleaners  at Canary Wharf and any city in London.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Improving of London(cleanersoflondon.co.uk) website requires focusing on building trust through social proof, enchancing mobile usalbility,and ensuring transparent communication about services and pricing to increase conversion. Based on the 2026 search results,here are specific suggestion to improve the website:

. Proof Enhance Trust and Social:

 Real”Before-and-After”
Replace generic stock photos with high-quality images of real cleaning jobs specifically showing the”before and “after” .
 
 SEO and Content Strategy:                                                                                                                                    .Local SEO Optimization: Create dedictated,detailed landing pages foe specific London area.
.
Keyword Optimization:
.Use intent search terms naturally throughout the site,such as “end of tenancy cleaning London.
.
Details Services Pages:
Create separate pages for each service(End of Tenancy,Domestic,Office After Builder) with FAQs,pricing expectations, and specific booking options.

.Address Reputation Risk:

Transparency on Pricing.
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