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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: This does depend on the Wi-Fi because when I used the university Wi-Fi or used my Wi-Fi at home the website does load up quickly, but when I have tried loading the website on my mobile using my mobile data it was quite slow to load up. I suppose that will be the case on the mobile using the mobile data that it will vary depending on where you are and how good the service is.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: There are many subpages on the website and are very easy to navigate for new customers to use with all the pages having relevant and useful information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, you can make a booking through the webpage by creating an account and booking a date that is available and suits you.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I found the using of the website was very straightforward and easy to navigate. The information provided with the details of each class and the teacher of each class was exceptional especially for a beginner or someone who is on the fence of whether to go ahead with it or not. I believe it leaves no doubts whether you want to commit to becoming a member or equally if you wish not to.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is as I would describe it is very neat looking meaning it is not overpowered with images or colour or too much information and I believe it has a calm feeling going through the webpage with the colours and images used which is perfect for a yoga website. The differences between mobile and computer version were a lot more images used on the computer version and also the subpages are visual as soon as you open the webpage of the computer version whereas you have to click on a dropdown tab on the mobile version to see all subpages.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The use of imagery in my point of view is on point in terms of it shows a clear message of what the website is all about and what it does. There are no videos on the website which to be fair is not needed as we know what yoga is all about so the images are enough to get that message across. In terms of colours, I believe are perfect for a yoga website where they are not too bright just a perfect blend of ambient colours which give that relaxing and soothing feel.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, there is an enquiry form you can fill in if you have any questions very straightforward where you just enter your name, email address and whatever questions you want to enquire about and click send. There is also an email address and mobile number to contact if you wish to do this way.


	Question 2d – How effective are the social media links on the website?


	Answer: There are two social media links on the website Facebook and Instagram. The Facebook link was very straightforward just click on the Facebook logo and it takes you straight to their page. The Instagram link had an issue where it wouldn’t load up when you click on the Instagram logo saying page could not be loaded, something went wrong.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered to the customers are very clear and easy to navigate. There are tabs at the top of the page where you just click on them and get all the information you need. There are events and classes for everyone whether you are a beginner or pregnant there is something for everyone which is great options to have and also they are very informative so you know what you are signing up for, or even if you aren’t clear on what class you would like to join the information is brilliant so you know you can sign up with confidence.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The customer reviews are very easy to access, easy to read and very easy to submit your own review of the services. The downside is there are not many reviews to go by considering it has been running for over ten years. Also, they are not dated so you’re in the unknown to when the reviews were given.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The information given on the website of the services are of high quality with a lot of information on all events and classes. Why I would recommend to friends and family is because of the high-quality information on the events and classes and especially there is a section on all the teachers with all their qualifications on there so you can pick which teacher would suit your needs. It also gives a nice insight to their journeys and personality which is a nice touch as I believe it gives you a friendly feel of the teachers and its like you know a bit about them which gives you confidence in signing up.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are very clear and there are different packages to suit your needs whether you want a day class to just try it out first or monthly membership if you are ready to make the commitment. I believe the pricing on all packages are reasonably priced and very affordable. There are also clear instructions on cancellations of what you need to do for refunds which also gives that piece of mind.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga in reading

	
	2. Yoga classes reading

	
	3. Reading Yoga classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when I type these words into google the company does appear in the top ten websites in fact it appears as the number two website when these words are entered into google search.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I believe websites still have relevance in modern UK businesses due to the information provided on the company website which may not be accessible on their social media channels.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Overall, the website is very well delivered the only thing that needs to be added are more customer reviews with dates added onto them. And maybe add one or two demo videos of the classes delivered so you can get a better picture of the sessions and how they are presented.
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