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Amplifying brands and digital presence
through exceptional creativity and insight
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Swansea University
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Working better with you
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Bitmap Books

www.bitmapbooks.com




Tatami Fightwear

www.tatamifightwear.com
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Where people make pubs.
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ARE AND WE'LL -
DO THE REST %3 ‘
— i :

JOB
ALERTS

. s
Get exclusive access to top head chef job \ L ] - .
-
opportunities. Create an account and Yo & - - ,
subscribe to our job alerts today! * .

VIEW ALL WAITING JOBS
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COFFEE BOX
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OAK
TOY
BOX

Sustainably-sourced Solid Oak

Crafted from sustainably sourced timber, ensuring

an eco-friendly choice for your family.




REDORAGON




The world is a fragile place,

full of risks and uncertainty




MetricsLed




MetricsLed







Melin Tregwynt

www.melintregwynt.co.uk
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Hospitals Charity

Going and for your local NHS

Thank you for
your donation!

spitals charity






Royal Devon
. Hospitals Charity

and

Going
for your local NHS
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Dyfed-Powys

Comisiynydd Heddlu a Throseddu
) Police and Crime Commissioner




Tai Merthyr
Merthyr Housing
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ORDER TODAY
FOR NEXT DAY
DELIC(DLOVERY

Iacrommepatiseric.co.uk
ORDER ONLINE oeo
FOR NEXT DAY
DELC

lacremepatisserie.couk |
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ARTISAN PATISSERIE

© ® O 1acremepatisserie.co.uk




o Crone

t ARTISAN PATISSERE
: y "l.IT’

I







hat you say




Brand

Funhdamentals
of marketing

Brand Experience




Branding

Whatis a brand

A common misconception is that branding is
only relevant to the marketing department.

The truth is, your brand is the result of
everything you say and do. Marketing Everything else we say and do

Advertising

waters



What is a brand?

A brand is or visual identity

It influences towards your business
It is of communication you create

A brand is

And... it is what audiences say about

waters



Brand

waters

Creates a memorable impression
Establishes trust

Sets expectations

Is the ‘Face’ of your business
Provides a framework for advertising
Builds financial value

Inspires employees

Generates new customers



Brand
Simply put, your
brand is

to your
customer

waters



Brand

A brand is o
company’s
most

waters



Brand

Brands increase or
decrease in
popularity because
of how consumers
about them

waters



Evian makes you feel young

Perrier is refreshing, bubbling and sexy
Fiji Water is pure, healthy and natural
VOSS - exceptional purity a uniquely
fresh, clean taste
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Branding is OO0 O0O0O0OC
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differentiation S,
What can you offer that no one else can? ) O O O O O O (

What makes you the only option?
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Brand

Get a great logo.

Write down your brand messaging.

Integrate your brand.

Create a "voice’ for your company that
reflects your brand.
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Brand

waters

Develop a tagline.

Design templates and create brand
standards for your marketing
materials.

Be true to your brand.

Be consistent.



Brand

Brand impact

PERCEPTION — BEHAVIOUR —
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Brand

waters

A recounts
the series of events that
sparked your company’s
Inception and expresses
how that narrative still

today.



Brand

Branding is not about
selling...it's about

waters



Brand

It's about being...

waters



Brand

Stories put people above
product, and

waters



iIdeal
Purchaser

do they work?

would they pick your
product?

What does it solve for
them?
What it to them?

waters

Notes:



Branding

Barriers
to purchase

What would be your top 5
barriers?

waters

Missing information It's too difficult

Too many options Too much information

Lack of awareness of

Lack of education what we do
Lack of trust Time .
Security
Costs too little vs credibility Invisibility
Mis-aligned values
It won’t work Quality

Poor branding It won’t work for me



Branding

Competitors

Who are they?
Who communicates well?
Who's style do you feel works?

How are you different?

waters



Positioning
statement

We offer
]

Unlike ,we

We offer to

Unlike ,we



The future

Picture this: 5 years from now, your brand is on the
front page for achieving something truly outstanding.
What does the headline say?

Have you cured a problem?

Grown to be the biggest?

Changed the way people do something?

What does success look like?

Our vision is a world without Alzheimer’s disease.

Our vision is to organise the world’s information
and make it universally accessible and useful.

waters




Visual preference

Image heavy

O ..O"

The de3|gn spectrum

o0

Elaborate

Colourful

Animated

waters

Typographic

Minimalistic

Monochromatic

Static
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Branding
Visual preference

Typefaces

Th Th Th T. Tm
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Branding

Visual preference

Typefaces

and

personality

waters

Serif

classic, traditional,
trustworthy

Playfair Display
Times New Roman
EB Garamond
Lora

Script

elegant, unique

Kaushan Script
Petit Formal
Dancing Seript

Satisfy

Sans-Serif

modern, minimal, clean

Roboto

Open Sans
Lato
Source Sans Pro

Handwritten

informal, artistic

PERMANENT MARKER
Patrick Hand
AMATIC SC

Just Another Hand

Slab Serif

bold, quirky, confident

Courier New
Roboto Slab
Alfa Slab One
Arvo

Decorative

stylized, distinctive,
dramatic

Fredericka
Fredoka One
(obater Twor
BANGERS







Brandmark evolution

1

The original Brandmark

2,

Drawing inspiration from both
uppercase and lowercase 'E} the
brandmark has been reconfigured
to fit @ uniform grid system. This
approach infroduces a balanced
harmony in terms of line thickness,

negative space, and overall shape.

This evolution effectively
emphasises the precise nature in
the field of engineering.

3.

The refreshed mark introduces a
sleek, contemporary appeal to the
Envico Engineering logo, while still
preserving the visual characteristics
that have become synonymous
with the original Envico Engineering
brandmark.

@ Envico Engineering



Typeface evolution

Brandmark typeface

The typeface for the logo has been updated to match the new brandmark. It was important to choose a typeface that would continue the
precise circular theme. The letters "c', "e", and "o" in the company's name have rounded edges, which ensures a seamless transition between
the brandmark and the name. Sofia Pro was the preferred choice of font because of its rounded letter forms and clean, modern aesthetic.



Envico Alba







Envico Engineering




No. 1 Bestselling Author of

Who Moved My Cheese?

book : book
Spencer IR, ofiloas
Johnson [N

HowToBuilD £
ABRAND WORTH &5
TALKING ABOUT

Cheese?

DR SPENCER JOHNSON
Foreword b ) PH.D. e Gift that Makes You Happy

Fror of and Successful at Work and in Lifc

by Graham B(Bwn
Jamal Benmiloud

DO/ i 3 i ;i Paul O'Shannessey
PURPOSE/ |
Whygbrands

withia purpose

do bettef and

UX Playbook for Retail

Collection of best practices to delight your users

matter more.

David Hieatt




Lasting
thoughts
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