Week 6: Paragraphs

Activity 1:
Look at the below paragraph and highlight the different parts. Be careful, it might not be as simple as it seems! 
Topic Sentence
Explanation
Evidence or Examples
Link Sentence
One problem some companies face is poor marketing, which means customers do not know about their products or services. Often, businesses struggle to reach the right audience or plan their marketing effectively. For example, a survey found that 73% of small businesses are not confident their marketing strategy works (Constant Contact, 2024). As a result, even a good product may fail if customers are unaware of it. Poor marketing can also make it difficult for companies to attract new customers consistently. Additionally, 60% of small businesses say finding new customers is their biggest marketing challenge (Agility PR Solutions, 2024), which makes it harder for companies with strong products to grow and reach enough customers. Therefore, poor marketing can lead to fewer customers and lower sales, which can slow down business growth.











Activity 2: 
Sarah and Nick are once again tasked with another report. 
They both have to write on the topic of how poor websites/technology can negatively impact a business. 
A) Read their paragraphs below and decide whose paragraph is better. 
B) Then write at least 2 reasons for why the effective paragraph is well written and why the ineffective one is poorly written.
Sarah’s Paragraph: WEAK ❌
Website problems are important for companies to think about. Slow websites can frustrate customers, and broken links can make it difficult to find information. Companies also spend a lot of time deciding how to display products or writing extra content for blog pages, which may attract some visitors. Customers may get confused if there are too many images or banners on the homepage. Some companies report that over 70% of users enjoy interactive pop-up surveys on their websites (SurveyMonkey, 2023). Businesses sometimes invest in new fonts, layouts, or pop-up features to improve the website, even if the site is still slow or hard to navigate. Some companies also add chatbots or special promotions, which can be useful. Adobe (2023) reports that some companies lose up to 30% of potential customers because of website mistakes. Information is more difficult to find with mistakes. Therefore, website problems are something companies need to consider carefully.
Problems:
T: Vague topic sentence. It doesn’t tell the reader which types of website problems or why they matter, so the paragraph lacks a clear focus.
E: The explanations jump between slow pages, banners, pop-ups, fonts, and chatbots. While these are loosely related to websites, they are irrelevant to the main point (technical problems affecting customers and sales; chatbots). The paragraph is repetitive and scattered.
E: Evidence is included, but one piece is misleading and does not support the main point. For example, the statistic that “over 70% of users enjoy interactive pop-up surveys on their websites” (SurveyMonkey, 2023) is presented as evidence of website problems, but it is actually irrelevant to the main argument about slow sites, broken links, and customer frustration. Other statistics, like 30% of potential customers lost due to website mistakes, are dropped in without framing or explanation, so students cannot clearly see how the evidence supports the paragraph.
L: The link sentence is generic: “website problems are something companies need to consider carefully” and just paraphrases the topic sentence. It does not summarise the main argument or connect the evidence to a clear consequence, nor does it tie in any new information.

Nick’s Paragraph: STRONG ✅
Many companies experience problems with their websites or online services which can frustrate customers and reduce sales. Slow-loading pages, confusing navigation, or broken links make it difficult for customers to find information or buy products. For example, research shows that 47% of online shoppers abandon a website if it takes more than three seconds to load (Google, 2022). This demonstrates that even minor technical problems can directly affect sales and customer satisfaction. Technology issues can also reduce customer trust and make it harder for companies to attract new customers. Another study found that companies with frequent website errors lose up to 30% of potential customers (Adobe, 2023), which makes it difficult to grow the business. Therefore, addressing website and technology problems is essential for maintaining customer confidence and ensuring steady revenue growth.
Strengths
T: The topic sentence clearly identifies the main idea and sets up the scope of the paragraph. It specifies the type of problem (website and online service issues), the context (slow pages, confusing navigation, broken links), and the impact (frustrating customers and reducing sales), giving the reader a clear roadmap.
E: Each explanation logically develops the topic. Slow pages, confusing navigation, and broken links are described in detail, and the consequences for customers are explained clearly. The reasoning is coherent and relevant, helping the reader understand why these problems matter.
E: Evidence is embedded naturally after each explanation, showing a clear connection. For example, the statistic that 47% of shoppers leave a slow website directly supports the point about customer frustration and lost sales. Additional evidence about companies losing potential customers reinforces the argument and strengthens the paragraph. 
L: The link sentence effectively ties the evidence and explanations back to the main point. It explains how website and technology problems affect revenue, customer trust, and business growth, providing a strong conclusion that completes the TEEL structure.



Activity 3
Rewrite these weaker topic sentences with a partner (you will need to be creative!)
POSSIBLE ANSWERS but accept students’ first:
1) Businesses sometimes face problems that can affect their success.
Stronger Rewrite 1:
 Small businesses can lose customers when their websites are slow or difficult to navigate.
Stronger Rewrite 2:
 Companies that fail to manage inventory effectively risk overstocking products and missing sales opportunities.
2) A considerable number of individuals express a preference for consuming pizza.
Stronger Rewrite 1:
 Pizza has become a popular fast-food choice because it is affordable and convenient for busy customers.
Stronger Rewrite 2:
 Many restaurants increase sales by offering pizza, as it attracts a wide range of customers quickly and easily.
3) Most clothing retailers now sell their products through online marketplaces like Amazon and eBay.
Stronger Rewrite 1:
 Selling products on online marketplaces allows clothing retailers to reach more customers and increase revenue.
Stronger Rewrite 2:
 Clothing brands that use platforms like Amazon and eBay can expand their market and boost sales opportunities.
Activity 4
Sarah’s second section of her report focuses on small businesses and their websites. She’s written sentences from her notes but needs to put them in order as her notes are quite disorganised (she isn’t very ordered when she is stressed!).
Put the sentences into a correct TEEL paragraph order. Copy and paste or write the numbers in your notebook in the order they should appear.
Topic sentence is number 1 and done for you.
1. Many small businesses lose revenue when their websites are difficult to use because they often have limited staff and budgets to maintain them.
2. A 2023 study found that 40% of customers will avoid websites that take more than five seconds to load on mobile devices (TechPulse, 2023).
3. Some small businesses try adding unnecessary pop-ups or animations to attract attention. 
4. Slow websites often result in slow-loading checkout pages because the software is not top-of-the-line or updated regularly.
5. Small companies may struggle to keep website security up to date, which can make customers hesitant to buy.
6. Slow-loading checkout pages can make customers abandon their shopping carts.
7. Improving website speed, mobile optimization, and security can help small companies retain customers and increase sales.
8. Investing in website maintenance is crucial for small businesses to protect revenue, maintain customer trust, and compete with larger companies.
9. These features can distract users and increase users’ security concerns.
10. Another survey reported that 25% of customers stop buying from websites they consider insecure (SafeWeb, 2023).

Many small businesses lose revenue when their websites are difficult to use because they often have limited staff and budgets to maintain them. Slow websites often result in slow-loading checkout pages because the software is not top-of-the-line or updated regularly. These slow checkout pages can frustrate customers and lead them to abandon their shopping carts. Small companies may also struggle to keep website security up to date, which can make customers hesitant to buy. A 2023 study found that 40% of customers will avoid websites that take more than five seconds to load on mobile devices (TechPulse, 2023), and another survey reported that 25% of customers stop buying from websites they consider insecure (SafeWeb, 2023). Some small businesses try adding unnecessary pop-ups or animations to attract attention and these features can distract users and increase users’ security concerns. Investing in website maintenance is crucial for small businesses to protect revenue, maintain customer trust, and compete with larger companies.
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