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	Implementation of Customer Segmentation Using Machine Learning (2022)
	Manish Kumar, Amresh Kumar, and Dr. Munish Sabharwal
	Machine Learning in Customer Segmentation
	Demonstrates the application of ML for customer segmentation.
	K-Means, Hierarchical Clustering
	Provides a framework for automated customer segmentation.
	Data imbalance and feature selection challenges.
	Useful for retail banking and investment management.

	Customer Segmentation for Improving Marketing Campaigns in the Banking Industry (2022)
	Celine Ganar and Patrick Hosein
	Marketing Campaign Optimization
	Applies ML techniques to enhance banking sector marketing campaigns.
	K-Means, Decision Trees
	Segmented banking customers effectively to improve marketing strategies.
	Relies on historical data, not real-time segmentation.
	Relevant for financial institutions aiming to enhance personalized marketing.

	Customer Segmentation Using Machine Learning Techniques (2021)
	Syed Muhammad Nabeel Mustafa, Asad Akhtar, Joseph Terence Peter Noronha, Muhammad Salman, and Mirza Ahsan Baig
	AI in Customer Segmentation
	Analyzes various ML techniques for effective customer segmentation.
	K-Means, DBSCAN, PCA
	Compares different ML techniques for customer segmentation.
	Limited dataset and bias in clustering approaches.
	Important for financial service firms using AI-driven decision-making.

	Machine Learning-Based Customer Segmentation and Personalized Marketing in Financial Services (2023)
	Chandra Srinivas Potluri, Dr. G. Srinivasa Rao, Dr. L.V.R Manoj Kumar, Kedir Geletu Allo, Yaregal Awoke, and Abdilkerim Asrar Seman
	Financial Services Segmentation
	Examines the role of ML in segmenting financial service users.
	Hybrid ML approach (Supervised & Unsupervised Learning)
	Improved customer targeting in wealth management.
	Computational complexity and data privacy concerns.
	Essential for banks and financial advisors optimizing customer engagement.

	A Multilayer Network Perspective on Customer Segmentation Through Cashless Payment Data (2021)
	Alessia Galdeman, Cheick Ba, Matteo Zignani,  and Sabrina Gaito
	Customer Segmentation
	Uses multilayer networks for customer segmentation through cashless transactions.
	Graph-based clustering methods
	Demonstrates the effectiveness of multilayer networks in understanding financial transactions.
	Limited to cashless transactions, excludes other financial behaviors.
	Useful for digital banking and fintech companies.

	Machine Learning and Marketing: A Systematic Literature Review (2022)
	Vannessa Duarte, Sergio Zuniga-jara, and sergio contreras
	ML in Marketing
	Explores the adoption of ML in marketing strategies.
	Systematic Literature Review
	Identifies key ML techniques used in marketing segmentation.
	Focuses on existing literature rather than empirical analysis.
	Essential for understanding AI-driven marketing segmentation.

	A Survey on Customer Segmentation using Machine Learning Algorithms to Find Prospective Clients (2021)
	Vaidisha Mehta, Ritvik Mehra, and Sourabh Singh Verma
	Customer Segmentation Survey
	Explores clustering methods for segmenting prospective clients
	K-Means, Silhouette Score, Davies-Bouldin Index
	Compares multiple clustering algorithms for identifying customer traits.
	Does not integrate real-time financial data.
	Applicable in banking, retail, and wealth management sectors.



1. Implementation of Customer Segmentation Using Machine Learning (2022):
Researchers grouped customers according to their purchasing patterns using network-based clustering after analyzing data from cashless payments. As a result, digital payment services were more individualized and financial activities were better understood.
2. Customer Segmentation for Improving Marketing Campaigns in the Banking Industry (2022) :
To categorize bank customers, financial analysts used machine learning methods such as K-Means and Decision Trees. They were able to more successfully target the correct customers as a consequence of their improved marketing methods, which improved engagement and increased conversion rates.
3. Customer Segmentation Using Machine Learning Techniques (2021) :
Using both supervised and unsupervised learning, a study investigated how machine learning might enhance financial services consumer segmentation. They improved wealth management techniques in this way, which resulted in more individualized advice and happier clients.
4. Machine Learning-Based Customer Segmentation and Personalized Marketing in Financial Services (2023) :
Data scientists used K-Means and Hierarchical Clustering to create a machine learning model that automatically sorts clients according to their habits. Businesses were able to make better selections as a result of the segmentation process becoming more precise and efficient.
5. A Multilayer Network Perspective on Customer Segmentation Through Cashless Payment Data (2021) :
To determine which machine learning algorithm was optimal for customer segmentation, researchers tested K-Means, DBSCAN, and PCA. They came to the conclusion that K-Means was most helpful for financial institutions because it was the best at spotting spending trends.

6. Machine Learning and Marketing: A Systematic Literature Review (2022) :
A customer segmentation survey examined various clustering methods, such as K-Means and Davies-Bouldin Index, to determine which is most effective in identifying possible customers. They discovered that DBSCAN outperformed K-Means in handling complex data, even though K-Means was generally the most efficient.
7. A Survey on Customer Segmentation using Machine Learning Algorithms to Find Prospective Clients (2021) :
A survey of the literature examined the application of machine learning to marketing between 2008 and 2022. According to the survey, machine learning (ML) is frequently utilized in predictive marketing, recommender systems, and consumer segmentation, which helps firms become more customer-focused and data-driven.

