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SUSTAINABLE OUTDOOR EDUCATION
The outdoor activity business that will be scrutinised within this essay is Tour Y Felin (TYF). TYF are an outdoor adventure company based in St David’s, Pembrokeshire. Originating in 1986, the company states that “sustainability is at the heart of everything we do”. This is the reasoning for TYF to be the chosen outdoor adventure company. On TYF’s website they state, “Our mission is to inspire long lives of adventure and promote discovery and care for nature”. TYF have a section on their website that contains multiple statements regarding their efforts to make the company more environmentally friendly. Throughout the essay this will be critically analysed, examining whether the company really practise what they preach. This essay will also look at the environmental impact that companies like this have on the local environment including wildlife and biodiversity. The areas in which these activities take place are within the Pembrokeshire National Park, this essay will examine the different legislation of land usage and information about the perspective on the National Park towards activity centres. The local economy will be examined, looking into the economic impact that the company has towards the local environment including people and businesses. 
The company originated in 1986 when owner Andy Middleton saw an opportunity for an adventure-based company and purchased the Tour Y Felin hotel with business partner Sarah.  Since then the hotel has won countless awards for its sustainability and its eco-friendliness. In 1999, still under ownership of Andy Middleton, it was upgraded to become Wales’ first certified organic hotel, using local produce and minimal vehicle transport to have the lowest carbon footprint they could. 20 years on and the company has not stopped growing in terms of educational value, popularity and sustainability. 
In 2003, TYF started working closely with the brand “Patagonia”. Patagonia are a brand that focus heavily on the environmental impact of their business. Patagonia state “The quality of Patagonia depends, to a large degree, on whether we can reduce our impact on the environment. This means auditing the materials and methods we use to make our products, taking responsibility for the entire lifecycle of our products and examining how we use resources at our buildings and facilities”. While working with Patagonia seems to be an environmentally conscious decision, they don’t have any textile mills, farms or factories within the UK and surprisingly Europe. This means that the clothing that TYF provide by Patagonia is shipped to the UK. Importing/exporting product has a drastic impact on the environment. A report by Joint Research Centre (2006) states the transportation of clothing contributes 2 to 10% of the environmental impact of EU consumption. Furthermore, the Global Fashion Agenda (2017) state that “the global textiles and clothing industry was responsible for the consumption of 79 billion cubic metres of water, 1 715 million tons of CO2 emissions and 92 million tons of waste. It also estimated that by 2030, under a business-as-usual scenario, these numbers would increase by at least 50 %”. These numbers show just how damaging importing clothes can be, Although TYF use environmentally friendly clothing with them being Patagonia’s 2nd oldest UK retail partner. Their materials are a lot more environmentally friendly, primarily using recycled polyester which has a lower water footprint and can be washed at a lower temperature. However, the EU state “one load of laundry of polyester clothes (also nylon and acrylic) can discharge 700 000 microplastic fibres”. These micro fibres release toxins into the environment which are damaging to all species including humans. Approximately half of these micro plastics end up with in the ocean which is having drastic effects on marine wildlife. Even though TYF are promoting ethically source products they are still contributing to the harsh reality of the damages that importing products causes. In 2018 TYF started selling locally sourced products such as environmentally friendly toothbrushes and toothpastes. This is a good start for the company but there is still a need for them to push the locally sourced products further to reduce their environmental impact further.
TYF have many partners supporting their business, one in particular that stands out is Voyages of Discovery. Voyages of Discovery are a business local to St. Davids, using power boats to take people on expeditions around St. Davids. With trips ranging from visiting Ramsey island to dolphin, whale and puffin watch trips. The reasoning for this business in particular to stand out is because they are using power boats to transport people. TYF are basing their business on “Sustainability being at the heart of everything they do”. With supporting this business, is sustainability the main priority with these power boats only adding to global warming. Saying this, the passengers on the vessels are spending hours at sea and immersed in the natural environment. While on board there will be a guide delivering information on the area and local wildlife. This has potential to be an experience where the guide is somewhat of a role model. Heather E. Prince (2017) states “role modelling and mentoring might be important elements in creating positive behaviours for environmental sustainability”. This means that although the boats are not environmentally friendly it has the power to change people’s perception on the natural world and possibly leaving them more conscious on their environmental impact. This is an important responsibility for a company associated with the natural environment. When taking a group of coasteerers out there is a possibility that there could be equipment or litter left behind. If TYF or any other outdoor pursuit company were to take somebody on an activity who has lived in a city their whole life, they may not have seen the repercussions that littering can have on wildlife. If the company stresses the importance of not littering, then this will help to ensure that coasteerers minimise their effects on the environment. Another negative effect that coasteering can have on the coastline is trampling. When walking across the shoreline people may think nothing of it, however this can have an impact on biotopes. Trampling was shown to damage erect coralline turfs barnacles and result in an increase in bare space. Dr Harvey Tyler-Walters performed an assessment on the potential impacts of coasteering on rocky intertidal habitats in Wales. The study showed “A total of 19 intolerant rocky intertidal biotopes were identified as potentially vulnerable to trampling and hence coasteering within the Pembrokeshire marine SAC, of which six are of Welsh importance and eight are nationally rare or scarce”. This could have a negative impact on the eco system that live within these rock pools as a whole. As well as having an impact on the shoreline (Liddle, 1997) found that “intensive trampling eventually results in bare space or bare paths and can cause cumulative erosion and soil compaction”. Another precaution that must be taken before taking participants out is to inform them that there are many species of birds local to the Pembrokeshire coast. These birds are known to lay their eggs within nest on the cliff face, the company should show the importance of being cautious when navigating your way along a cliff face to not potentially damage or destroy these nests. 
TYF offer multiple different educational programmes, TYF, (2019) “We work with teachers, pupils, parents and educators and create experiences for the classroom and residentials that give young people confidence, creativity and the skills to shape a good life and a better world to live in”. They offer programmes for primary and secondary schools, further and higher education and work accordingly with the Well-being of Future Generation (Wales) Act 2015. The primary schools programme focuses on key stage 1 and 2 pupils, taking the children into a world of adventure while ensuring they have all the care in place to make the parents and teachers more comfortable. The secondary school programmes focus on team building, observation, and communication that all of the pupils will need to help them develop in their academic journey. The further and higher education programme focuses on people within colleges and universities. The students will participate in adventure activities as part of their course or team building. TYF state that they “believe in the power that experiential learning has in shaping long lives of curiosity and wellbeing with close connection to nature”. Owner Andy Middleton shows his passions for the Well-being of Future Generation Act 2015. This act focuses on 7 different areas to put “sustainable development at the centre of decision-making and is designed to ensure actions meet the needs of the present, without compromising the ability of future generations to meet their own needs”. There are companies that put focus towards educating the participants on the environment, team building and more. However, there are still many companies that just focus on the adventure aspect. Preseli Venture do not offer an educational based programme; however, they do offer the customers accommodation. Preseli Venture offer accommodation for up to 40 people in their eco lodge. Preseli Venture, (2019) “The eco lodge is Wales’ only 5-star activity centre built with sustainability in mind”. Although TYF previously owned the TYF hotel which is now Wales’ first carbon neutral hotel they outgrew the capacity in 2009. TYF now offer accommodation with provider “Celtic Camping” and “St. Davids Bunk Barns” both of these promote sustainability. The push for more sustainable businesses seems to be advancing. As much as TYF have tried to implement different strategies to provide for future generations, there seems to be a lack of cultural and heritage information. There was a lack of information regarding this matter on their website. With trying to support the Well-being of Future Generation Act 2015 and culture being 1 of the 7 goals within the act, there needs to be more information of the history of the areas that participants are engaging with. Companies within Pembrokeshire such as Castell Henllys are predominantly focused on culture and heritage. 

The areas in which TYF carry out their activities are within the Pembrokeshire coast National Park. The national park promotes these areas for their natural beauty, tranquillity and a place to enjoy yourself. Although the land in which TYF perform their activities is within the National Park, that does not mean that they can just go as they please. The land in which they pass through to get to their desired location may be private land i.e. farmland/property. The Countryside and Right of Way act (2000) restricts business to be able to access “open country” or registered common land also known as “open access land”. Under this act you are forbidden to “charge other visitors for things they do on your land” on behalf of landowner or manager. This act was passed to “provide some relief for property owners seeking rights of way or needing to protect their existing rights of way” The Countryside and Right of Way act, (2000).
There is potential difficulty in TYF trying to promote these statements, people walking the coast for some peace and quiet may not wish to see a group of coasteerers riled up and excited. In Anthony Rodges (2010) dissertation in Master of Science in Sustainable Communities and Environments, found that “62.1% (n=164) of respondents perceived that encounters with coasteerers would impact positively upon their recreational experience, often adding interest to their visit. However, 30.3% (n=80) of respondents felt that such encounters would detract from the quality of their experience”. This shows that the majority of the time coasteerers are respectful of other visitors, although there is still 30.3% who would have preferred not to have shared their experience with them. With the average Pembrokeshire coast path walker expenditure being £15.80 in 1997, Accounting for the rate of inflation from 1997 to 2019 being 80.50%. This means that the average walker would be spending around £28.52. This means that poorly behaved participants can actually have a negative impact on the economy. If people have a negative experience on the Pembrokeshire coast path, they may not be inclined to come again. Meaning less money for the local economy. Given the relatively small scale of this study however, this may not be the most accurate reflection of the feelings of the local community. The National Park has the authority to decide if the promotion of enjoyment within certain areas is negatively impacting the area. The Environment Act (1995) states "If it appears that there is a conflict between those purposes, [the National Park Authority] shall attach greater weight to the purpose of conserving and enhancing the natural beauty, wildlife and cultural heritage of the area". From the information gathered on the TYF website, there seems to be a lack of importance on the local heritage and culture. TYF focus mainly on the activities, sustainability and education. Places like Castell Henllys in Pembrokeshire are promoters of the culture and heritage of Wales, although this is not an outdoor activity centre, they still do activities there such as bush craft, wicker weaving, they make their own traditional face painting, historical role playing and general iron age activities it is a success to the community.  It shows that people have a genuine interest in learning about the vast history of Wales and Pembrokeshire and TYF could learn from this. Easy steps they could do to remedy this could be offering instruction through the medium of welsh, they could perhaps promote local heritage sites within their shop and even just have some sort of display or relative links to venues that offer these experiences on their website. 
With TYF bringing almost 200,000 customers since 1986, there are more and more people being brought to St. Davids. Wales online (2019) state the “We have up to 300,000 people coming to visit St. Davids every year”. Considering there are on 1’800 people who live in St Davids, this is a massive portion of business that is associated with tourism. With this variety of people coming to visit the smallest city in the United Kingdom, this leads to the question what happens to the local people who live here. The 3 pillars of sustainability (Edward B. Barbier) (1987) are economics, environment and social. With more people coming to St. Davids means more profit for local businesses. although this is bringing more money to the community, the local people are being affected. In terms of economics, however there is the question to where these people are staying. Quoting from HomeAway (2019) ( a popular holiday home website) there are over 300 places to stay in St. Davids, considering that there are 1,800 residents living in St. Davids this is a considerable portion. Whilst This amount of tourism is going to be great for business, it makes purchasing property here difficult. With the average price for a property in St. Davids being £281,761 in November 2019. This is on average £100,000 more than the average house price in Fishguard which is 14 miles away from St. Davids, with Fishguard also being an attractive seaside town this shows the impact that tourism is having on the community within St. Davids.  
In conclusion, TYF have shown that they are environmentally conscious with implementing many schemes ensuring so. However, there are still many ways in which they could reduce their environmental impact further. TYF could focus more selling local products and less on the big named brands which have to be shipped from outside of Europe. This could be a big step forward for TYF as it could mean more money for the local community and not having to import their products. TYF are bringing in more revenue for local businesses with the shear amount of people that their company are bringing in. Although, with this comes the negative impact of rising prices within the local community. Whilst TYF offer multiple accommodations within the area this is impacting the local community by the increasing difficulty to purchase property in St. Davids. With TYF being partnered with the Pembrokeshire Coast National Park, they are aware of the damages that outdoor activities can have on the environment and are trying to ensure that it is monitored and are abiding by regulations. With TYF also promoting the education of people on the environment and “backpack skills” TYF, (2019) they show that they are supporting the Well-being of Future Generation (Wales) Act 2015, in saying this TYF should try to implement more knowledge of heritage and culture with there business. TYF have accomplished many things within the time that their company has been open, with few changes the company could potentially set a strong example for other outdoor activity centres.
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