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Firstly, the portfolio will be looking at how media and digital media has developed over the past 50 years and the affect that these changes have had on young children’s lives and their experiences, which will then be followed by a critical analysis of the influence that celebrities and media personalities have on young children’s behaviour, self-image and self-esteem. Finally ending the portfolio with a critical discussion about the role of parents and carers in safeguarding their children from negative influences linked to media content.
The development of the television and how this has influenced children’s lives and experiences. 
Pecora (2006) suggests that research into the affects that media has on children’s development first took place in 1969, when funding was made available for research to be carried out. Pecora (2006) has limited feedback from this research, listing minor physical ailments reported as a direct symptom of children watching television, these include parents expressing concerns about pains in the children’s legs and back, suggesting that these were caused by prolonged periods of time sitting to watch television.  Cheng et al. (2010) also raises concern for the child’s developmental welfare when they are over exposed to television. Cheng et al. (2010) brings to our attention findings from research that stemmed over three years, areas of concern found were mainly in children who were first exposed to television before they were three years of age, these children have been found to lack skills required for reading. However, Cheng et al. (2010) suggests that this is not the case with children who began the study when they were over three years of age, these children were found to have developed reading skills and most of the older children excelled in this area. An explanation for over exposure to television may come from Pecora (2006), who reports that there was a large increase in children’s programmes being broadcast compared to previous years where the focus was mainly on adult programmes.
Discussing the changes in screen time, Pecora et al. (2007) describes how television stations began to compete for the younger audience, to achieve this, it is suggested by Pecora et al. (2007) that time slots were introduced to enable shows to target the younger audience, they were able to succeed with this concept by introducing children’s programmes on a Saturday morning, lunchtimes and after school times throughout the week. According to Pecora et al. (2007) these programmes began to adapt from mainly cartoons to programmes that were educational and beneficial to the child’s learning and development.
Kirkorian et al. (2008) suggest that for children to gain any educational benefits from television programmes they would need to be older than two years of age, Kirkorian et al. (2008) believe that children younger than two years of age gain no or very little benefit from watching children’s programmes, they require hands on life experiences to develop. Radio, comics and cinema were also a factor that was considered as a form of media for children, as suggested by Kirkorian et al. (2008), however, Kirkorian et al. (2008) believes that television took over from these, even more so as the progression in technology allowed television to become interactive.
The introduction of interactive and advanced media technology was captured by Srivastava (2002), considering that this research is dated, it documents the feelings that may have been brought about when this new technology was introduced. Srivastava (2002) highlights the uses of the television becoming interactive and this concept being introduced by several television networks, giving the consumer the control over which programmes they were able to watch and when. 
Along with the interactive television, Calvert (2008) states that this provided an abundance of opportunities to allow businesses to advertise their products. Calvert (2008) suggests that this was not always a positive influence as food advertisements were often aimed at food which consisted of high levels of fats and sugar, which contained little nutritional value. These advertisements were said by Calvert (2008) to take place during children’s prime television time and often within the programme itself. It is suggested by Calvert (2008) that children younger than eight years old lacked the cognitive skills to realise the persuasive content of the advertisement, making them a vulnerable target market.
Livingstone and Helsper (2013) consider the link between advertising with the child in mind and the increase of obesity, with children often making the wrong food choices. The findings reported by Livingstone and Helsper (2013) suggest that over the last ten years, obesity in children has increased by as much as fifty percent, even though advertising is highlighted as a main factor for this, it is also said by Livingstone and Helsper (2013) that children have been given more freedom and opportunities over the last ten years to make their own choices , the possible outcome of this being an unhealthy diet and lifestyle is chosen over the healthier option. Reflecting on the research gathered, the medium of television has progressed over the last ten years and advertisers have used this form of medium to sell products that may not always have a positive effect on children’s wellbeing. The concern of the impact a medium has on a child’s development was raised ten years before technology advanced, with this progression came more concerns. The figure shown by Livingstone and Helsper (2013) show effects mass advertising and lack of physical activity can have on a child’s health and well-being.
Influence that celebrities and media personalities have on young children’s behaviour, self-image and self-esteem.
Kotler et al. (2012) believe that children’s food choices can be influenced through media, not only by advertising but through digital characters. Popular characters are said to impact the decisions children make when showing preference to certain foods, this is suggested by Kotler et al. (2012). Kotler et al. (2012) see this as a positive effect of media, as children have been reported to be making the right decisions on healthy food options when the advertising is supported by their favourite character. Kraak and Story (2014) recognise that companies require policies and licences to use character mascots to promote their products through the media and agree with Kotler et al. (2012) that these digital characters influence food choices, however, these choices are said by Kraak and Story (2014) to be mainly unhealthy choices, with children being persuaded through media to consume high sugar and high fat content foods.
Jaffa and McDermott (2007) believes that media is responsible for a rise in children’s low self-esteem, this being a result from the influence of unrealistic body shapes and image, creating feelings of body dissatisfaction. Jaffa and McDermott (2007) continues by highlighting the fact that children as young as seven years of age show a preference to the thinner body being idealistic and something that they would like to achieve, boys of this age showed a preference to look broader and stated that this was an ideal look. According to Jaffa and McDermott (2007), children require a certain amount of cognitive skills to be able to compare themselves and their own image to those of others, this is said to be limited with children under the age of five years of age. Findings from research carried out by Jaffa and McDermott (2007) conclude that younger children’s self-image is not influenced by media, however there was a clear influence by peers and body shaming comments made in their environment.
Agreeing with Jaffa and Dermott (2007), Hogan and Strasburger (2008) support the concept that children are influenced by their peers, however, Hogan and Strasburger (2008) believe that many social factors create a child’s own body image and one of these being the use of media and celebrities portrayed across the media.


Children’s films and movies have also come into criticism by Hoerrner (2015), who suggests that popular characters in Disney films are portrayed in a stereo typical gender way, this is portrayed through the roles these characters play, the females are often the victims and the males become the heroes. Northup and Liebler (2010) agree with Hoerrner (2015), suggesting that Disney movies portray not only a stereotypical gender view but also emphasise on the beauty of the character, often the female characters are beautiful and thin. Towbin et al. (2008) and England et al. (2011) support both Hoerrner (2015) and Northup and Liebler (2010), stating that Disney films have a negative influence on children as they stereotype characters, gender, race and culture. Disney’s film Frozen is discussed by Garabedian (2014-2015), who believes that Disney has shown through this film that they have adapted the characters and considered gender equality and other factors mentioned above. According to Garabedian (2014-2015) the female character does not need the usual assistance of a male hero to rescue her sister. These ideas discussed link to Social Comparison Theory as discussed by Krayer et al. (2008). According to Krayer et al. (2008) Social Comparison Theory is where a person compares themselves to others, often in the media, this then leads to thoughts of self-evaluation, self-improvement and self-enhancement. These thoughts are said to feed emotions that progress into eating disorders and low self-esteem.
Bandura (1971) discusses the theory of social learning, describing this as a behaviour that is learnt through the influence of others modelling certain behaviours. Bandura (1971) reinforces the need for a good model of behaviour to be shown, however, this is not always possible. Extending this theory further, Devi et al. (2017) refers to Banduras’ experiment with the bobo doll, it is said that Bandura showed children a video of a peer acting violently to the doll, when the children were left in the room to play with the doll, they imitated this behaviour. Devi et al. (2017) believe that adults influence children’s behaviour as children often imitate things that they have observed.
Looking at the influence that celebrities have on children, Maltby et al. (2005) suggests that children look up to peers in the public eye, however, these celebrities are often portrayed in an unrealistic manner. Maltby et al. (2005) considers the images portrayed back to children as a negative effect that can lead to body dissatisfaction and low self-image. However, children do not understand the unrealistic manner of photographs and that editing has altered the original image, leaving a polished image for them to perceive (Maltby et al.,2005). According to Maltby et al. (2005) these images are freely available for children to access through magazines, it is also through these magazines that low-fat diets and dieting medication are advertised.  
According to Roper and Shah (2007), celebrities are used to promote popular and often expensive brands, children are then inclined to buy these brands, however, it is said by Roper and Shah (2007) that branded items cause discrimination between children, causing a so called popular group and a not so popular group of children, which then leads to low self-esteem and effects the child’s social life.  It is suggested by Roper and Shah (2007) that children as young as seven years of age can recognise popular brands, as they are familiar with the logos from media sources and environmental print. Within the research recorded by Roper and Shah (2007), it is said that branded clothing is used by children as an expression of themselves, however, stereotyping according to Roper and Shah (2007) is said to stem from the wearing of certain clothing. 
Paton (2014) sees the influence of celebrities as a positive experience, suggesting that children who follow the lives of celebrities become more knowledgeable about the world, for example, several celebrities have promoted awareness of mental health issues and global diseases, other celebrities have discussed the importance of family life and show a diverse image of themselves and children that they have adopted from other countries. Paton (2014) interviewed school teachers who reportedly said that their concerns for children being subjected to media was the over sexualisation that some celebrities portray through their music, videos and magazines. Paton (2013) added that children were left confused and given mixed messages as artists such as Miley Cyrus, who was portrayed in the public eye as a positive role model, reinvented her image into a controversial sexualised object. 
Focusing on sexualisation through music and music videos, Ey And Cupit (2013) suggest that music videos are often sexually implied with inappropriate actions and dances for the audiences age range. It is suggested by Ey and Cupit (2013) that young girls are more likely to look up to music artists as role models, and the sexualisation that they project can influence the premature interest in sex and sexual language. Gomillion and Giuliano (2011) believes that music artists can become a positive influence for children, reassuring children that gender and sexual preference, whether this is something they see in their community, is something to be accepted and should be viewed as a natural behaviour, this may include the gay, lesbian or bisexual community. 

Another form of medium that is said to portray sexualisation  is YouTube, Cayari (2011) describes YouTube as a new direction for media promotion, with uploaded music and private tutorials and videos, children have access to X-rated videos, reality personalities and also upload videos of themselves and others.
Comparing celebrities and their influence on children’s behaviour and emotional well-being, Giuliano et al. (2007) suggests that Sport celebrities are seen as being a positive influence on children, as this encourages them to become more active and involved in sport. It is suggested by Giuliano et al. (2007) that males show a preference to the same gender sports personality, however, females did not show any preference. Peterson (2010), however, suggests that media coverage of a sports celebrity found taking performance enhancing drugs, has a negative effect on children and they become vulnerable to the concept that drugs are acceptable.
Considering positive influences on children through media, Brown (2010) states that wildlife conservationist and television celebrity Steve Irwin is said to have influenced children’s perspective on wildlife and the environment. Brown (2010) suggests that Steve Irwin became a real-life hero, as he tackled crocodiles and lead dangerous excursions through the jungle.     
Concluding, children have been found to be influenced by celebrities through advertising and media. This has been shown to have an impact on their emotional well-being, and behaviour. Celebrities, being digital, fictional or real life, make an impact on the way children see gender, sex and stereotyping. Not all influences have been found to be negative, however, a positive influence such as sports athletes, can also have a negative side when certain circumstances arise, such as drug taking. Important subjects such as wildlife and acceptance of others sexual preferences can be promoted and influence by celebrities to make a difference to children’s views and ideas.
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[bookmark: _Hlk507944661]The role of parents and carers in safeguarding their children from negative influences linked to media content.
Wymbs (2007) suggests that digital media has become part of the curriculum for children, this has lead to the increase in digital technology becoming part of the child’s life, inside and outside of the classroom.  The Welsh Government (2016) discusses the digital competence framework (DCF), describing this as part of the new curriculum for Wales. It is said that digital competence framework is often confused with Information and communication technology (ICT), the difference being that the digital competence framework can be applied across the curriculum and into the field of employment. Donaldson report (2015 cited in Welsh Government, 2016) recommended the digital competence framework to be developed and implemented in a way that children from as young as three years of age can learn holistically, digital skill that will enable them to take part in the changing technology that is transforming the way that we work and live within our world. 
Lwin et al. (2008) brings to our attention the danger of children’s personal information becoming extracted over the use of digital media, often without the child being aware of this. It is suggested by Lwin et al. (2008) that children have been enticed to reveal personal information by companies offering cash rewards and free gifts. It is said by Lwin et al. (2008) that self-regulation and parental intervention was a suggested form of limiting this. Children’s Online Privacy Protection Act (1998 cited in Lwin et al. 2008) supports children’s rights and prevents the collaboration of personal information from children without parental consent. 
According to Valcke et al. (2010), the amount of internet usage within the child’s home environment depends upon the parenting style of the adults in the house. It is suggested by Valcke et al. (2010) that parents who have a permissive style of parenting, often permit the use of the internet for a prolonged period of time, however, parents using an autocratic parenting style were said to limit the child’s use of the internet and become more aware to the contents of information that the child is accessing. Sonck et al. (2012) suggest that parental intervention was dependent on the size of the family and often the gender of the children became a factor, suggesting that female children had their internet time regulated more often than the male children.  



Rideout (2007) suggests that some parents feel that they are monitoring the use of media and its contents sufficiently, taking into account the child’s age and development, however, they show concern regarding the lack of control they have on advertising and inappropriate language and behaviour being shown on media around them.
Social Media has become part of home life, according to Barnes and Laird (2012), making this a form of socialising and communicating between friends. The tools used for social media include Facebook, WhatsApp, YouTube and Skype. the sending and receiving of messages and photographs are instant and can be passed to others or shared (Barnes and Laird, 2012). Barnes and Laird (2012) feel many aspects of social media become a negative tool for others to express aggression, sexual intentions and bullying, leaving vulnerable children susceptible to depression, isolation and suicide. Facebook (2018) policy states that children can not open an account until they are thirteen years of age or over. Ofcom (2015) reported that parents found it more difficult to monitor childrens use of digital technology as this was becoming more mobile and only half of the parents questioned said that that included filters or restrictions on their childs’ devices.
Cassidy et al. (2012) agrees with Barnes and Laird (2012), suggesting that social media and digital media make children accessible to cyberbullying. Cassidy et al. (2012) collaborated information collected from parents, the findings were that often parents were not aware of many new social media sites or how to access these, the use of monitoring internet use and modelling good behaviour was the main defence they used against cyberbullying. Kidscape (2018) and NSPCC (2018) both offer advice to children, parents and carers regarding safeguarding through the use of media.
Beale and Hall (2007) suggests that tools can be put in place to minimise cyberbullying, these include ensuring children are using schools technology in a way that does not harm others and empowering parents and carers with information to enable them to access social media, adding passwords and filters to their home network. It is suggested by Beale and Halle (2007) that some schools offer digital technology workshops for parents to build on their knowledge in this area.
Reporting in The Guardian, Carrington (2016) suggests that children in the United Kingdom spend less time outside than prison inmates. The reason behind this, according to Carrington (2016) is that parents show a greater concern for stranger danger than they do for the negative effects that media can have on children. wildfowl and wetlands Trust (No date cited in Carrington, 2016) express the need for children to play outside, climbing trees and being with nature. This is supported by Froebel’s outdoor play theory (1782-1852 cited in Early Education, (No date), where Froebel expresses the need for children to interact with nature and the outdoors, nurturing their well-being and whole self. Reflecting upon the evidence collaborated, some parents lack the technical knowledge required to monitor children, however, others choose this as a safer option to children being outside. The time children are spending outside has decreased significantly and over exposer to media is leaving them vulnerable to cyberbullying and media influences. Schools and organisation offer support for parents; however, would they know how to find this?
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