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Introduction
Business organisations have direct impacts on stakeholders, society and the environment, which sometimes raise ethical issues and concerns for the firm (Wang et al., 2024). Also, the responsibility of businesses towards society, community and environment is relevant to corporate social responsibility. Business ethics and CSR in the automobile industry focus on the rights and purpose of organisations and the balancing of profitability with sustainability (Hong and Shore, 2023). The automobile industry is expected to value environmental sustainability and ethical governance, such as managing ethical supply chains, reducing carbon footprints, managing brand reputation, and ensuring financial performance. The purpose of the study is to assess the definition and relevance of business ethics and CSR in the context of the automobile industry, with a discussion of relevant models. 
Main Body
Corporate social responsibility represents the voluntary obligations and responsibilities of firms to act in effective ways for the improvement of community, society and environment (Yuan et al., 2020). This aspect of business has an external focus and assesses the impact of business operations on the stakeholders, communities, society, and the environment. The obligations of the business can be divided into different types. Carroll's Pyramid of CSR is the framework that details and assesses four essential responsibility and obligations for the firms (Carroll, 2021). The four layers of Carroll's Pyramid of CSR represent the economic responsibility, legal responsibility, ethical responsibility and philanthropic responsibility (Carroll, 2021). Under economic responsibility, the foundation influences the business to survive, grow, develop profit and reward its stakeholders and shareholders in the business. The economic responsibility pushes and motivates the firms to be profitable in the business (Yuan et al., 2020). The legal responsibility is the obligation of the firms to comply with all relevant and all laws and regulations. The legal responsibility pushes organisations to adhere to the rules and regulations and maintain legal obligations for the management of legal problems (Hong and Shore, 2023). Ethical responsibility is the set of obligations of the organisations to do what is right, fair, needed and just required even when not required by law. The organisation needs to follow ethical responsibility to manage the rights of the employee, community, and other stakeholders while maintaining ethical practice and operations (Carroll, 2021). Finally, Philanthropic responsibility represents the set of expectations where businesses tend to contribute to society, community and environment while improving the quality of life of people, community support, charity and the wellbeing of the community (Yuan et al., 2020). Working in the automobile industry, Toyota is operating under their "Toyota Philosophy," which aims to create value and "Produce Happiness for All" in the community. Their preference for continuous improvement (Kaizen) and Environmental Challenge 2050 is encouraging the business to aim for zero carbon emissions. Even other automobile industries and organisations have to follow the CSR strategies for the sake of business performance and management of operations.
Business ethics refers to the set of standards, practice and moral principles that guide and direct the actions, strategy, behaviour and decisions within the company in order to ensure fairness, honesty, and integrity (Trevino and Nelson, 2021). Business ethics focuses on the internal aspect of the organisations and values in business actions and behaviour. The organisations need to follow business ethics and principles to treat different stakeholders. The firms implement codes of conduct and principles to ensure honest and transparent activities in HRM and financial aspects and reporting (Rossi et al., 2021). Even the ethical sourcing of materials is considered business ethics. ESG (Environmental, Social, & Governance) is the framework used to assess and evaluate the sustainability, ethical impacts and operational risk of the firms beyond the financial outcomes and metrics in the business (Wang et al., 2024). The organisation uses the framework as a guide for the groups of investors and stakeholders to measure and analyse the environmental stewardship and impacts on the stakeholders, internal corporate governance, management of business and relationships with employees (Trevino and Nelson, 2021). The environmental aspect evaluates the impacts of the firms on the planet, the social aspect examines the ways of managing relationships with employees and the governance aspects assesses the leadership of the firm for managing rights. With the help of this model, the organisation can communicate with the investors to identify potential risks related to business ethics and climate (Rossi et al., 2021). Even the strong ESG performance helps the firm to assess the better financial performance, productivity and long-term sustainability of the business (Wang et al., 2024). BMW Group treats sustainability as the common aspect of the business philosophy. The philosophy of the group aims to manage business success with social responsibility and environmental responsibility. Volkswagen Group (VW) has been following the "Code of Conduct" for all employees, emphasizing honesty, business ethics, fairness, responsibility, and transparency. Following business ethics, the organisations can make fair and right decisions considering the benefits and rights of the stakeholders, firm and situation. The automobile industry has to value ethical aspects of the business to fulfil the rights of employees, consumers, business, and other stakeholders. 
Conclusion
The application of CSR strategy and business ethical practices allows firms to make right and fair decisions for the firms and stakeholders (Trevino and Nelson, 2021). Following business ethics and CSR helps organisations to make changes for the community, stakeholder, and environment. The automobile industry has to follow the related code of conducts and ethics, CSR strategy and rules, and regulation to make better impacts on the society and community, and improve environment. 
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