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Trinity Hotel Valentine Menu
With the theme "Entice my heart, and spice up my love," Trinity will provide various romantic experiences for couples, including a red carpet greeting, His and Hers cocktails, Love Ballads with a live band and violinist, and ultimately a dinner filled with romance. With a limited number of slots available, all the enjoyable activities centered around romance are priced at £60 per person (in advance) and £65 per person (on the day).
Our chefs have created a unique set menu for couples to savor, whether you're staying with us or just coming for dinner. Take advantage of 4-courses, which also include a free glass of champagne. Nothing exudes romance like a romantic weekend with your special someone while unwinding on our breathtaking 900-acre farm in the countryside. With our wonderful Valentine's Day package, you can stay the night in one of our rustic guestrooms after a sumptuous 4-course supper in The Cowshed Restaurant for just £230 for two.
Enjoy the luxury of baked salmon with browned skin, tornedo Rossini with chocolate chili glace, potato gnocchi, sautéed shitake, beef wellington steak with peppercorn sauce, strawberry cheesecake, air fryer chicken parmesan, cranberry martini, olive tapenade, air fryer sweet potato fries. Please place your order now and enjoy your valentine from the comfort of your home or in our hotel (Michael, 2022). Trinity hotel sends you kind Valentine's Day greetings. May you receive all the love you want and be recognized for all the love you have to give.
To make a reservation, please call our reservations staff at +44 138 7773.
Available on Saturday, February 11, and Tuesday, February 14.
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