Norway - Sustainable Development, Sustainable Principles and Sustainable Tourism

This essay will portray how sustainable tourism is compatible and the same as the principles of sustainable development in Norway, more specifically the region of Eastern Norway. It will identify the definitions of sustainability, the principles of sustainability, tourism impacts in Norway, what the supply and demand issues are in the country and what the future looks like for Norway in terms of their sustainable tourism and development. 

Sustainability can be defined as ‘meeting the needs of the present without compromising the ability of future generations to meet their own needs’ (United Nations 1987). This is the most common quote that accurately explains the importance of sustainable development, not only for the present but also for future generations to be able to co-exist with planet earth. From research conducted by Johnston P et al (2007) they conclude that the only way to progress sustainably is that of which addresses the linked aspects of economy, environment, and social welfare. Simply put, Johnston P. et al (2007) suggests how sustainable development is a term that is now increasingly seen as self-contradictory by vague and twisted definitions. Therefore, as a result, many stakeholders see the concept of sustainable development as a means of protecting the interests of many diverse companies while then giving the impression they adhere to and observe environmentally sound principles when in reality they do not have the well-being of the planets eco-system or people in developing countries at heart. 

Eastern Norway is the region in which the capital city of Oslo is located in. Norway as a country take pride in their nationalised concepts of their nature, culture and ‘greenness’ (Eriksen T.H. 1993). They are one of the world’s leading countries in terms of socio-environmental action and they also have a conferred interest in the political philosophy of sustainability (Eligh J. et al 2002). Norway believes that setting initiatives and principles for sustainable tourism is helping not only the tourists to become more educated but for the locals to be able live in harmony with the natural environment of their country as well as helping the local and national economy. Their 10 principles for sustainable tourism are as follows: Cultural Wealth, The Physical and Visual Integrity of the Landscape, Clean Environment and Resource Efficiency, Local Quality of Life and Social Values, Local Control and Commitment, Job Quality for Tourism Employees, to develop the quality of tourism jobs directly and indirectly(direct jobs meaning jobs that come straight from the tourism industry e.g. hotel workers/tour operators and indirect jobs meaning jobs that do not come directly from the tourism industry e.g. fishermen/farmers), Guest Satisfaction and Security; Quality of Experience, Economic Sustainability and Competitive Tourist Destinations through Local Value Creation, and Economic Sustainability an Competitive Tourism Businesses(Visit Norway 2023). 

The three principles of sustainability, social, economic, and environmental, are commonly represented by intersecting circles with sustainability at the centre of it and which has become omnipresent as they help to better peoples understanding of sustainability, so everyone can do their part in helping improve quality of life for our environment (Purvis B. et al 2019). They are also informally used as profit, people, and planet (You matter world 2021).
A United Nations (1997) report describes the three pillars with the aim of achieving ‘balanced achievement of sustained economic development, improved social equity and environmental sustainability’. The three pillars approach can be applied using inputs which include firstly developing GDP with employment and energy as inputs(economic), then measuring the potential CO2 reductions as an output with energy as an input which are then seen as alternative variables for possible environmental benefit (Boussemart J.P et al 2020). However, as stated by the World Bank (2012) they argue that the non-renewable source, oil has a positive impact on economic gains and just needs proper ruling to preserve the stock. Barbier E.B (2015) further states on this point by suggesting how further environmental ruin from the increased use of non-renewable energy sources is only adding to the environmental degradation and inequality of wealth. 

Their most valued principle is to preserve the culture of Norway which is the fourth pillar of sustainability. Culture has substantial meaning in Norway and tourism has a major impact on this. According to the UNESCO (2023) ‘cultural tourism is one of the largest and fastest growing global tourism market’. They describe how many countries are now starting to develop their cultural assets as a way of developing advantages in a competitive tourism market. Van Den Berghe (1993) defines tourism as being a form of culture contact between multiple groups of people who otherwise may not have met and who differ in certain aspects like their race, ethnics, class relations all of which are a sensation of central interest to sociologists. According to Butler’s tourism lifecycle, tourism progresses through the 6 stages of exploration, involvement, development, consolidation, stagnation and then decline or renewal (Butler R. 2006). The development phase can be the one that causes the impacts of tourism to affect the host community and residents can have an uncertain attitude towards tourist development in the area, so educating tourists visiting Norway on their culture is vital to protecting the heritage (Hernandez et al 1996) (Gjerald, O. 2005).

Norway has serious issues with an energy crisis. They are the EU’s second largest oil and gas supplier and has helped Europe reduce their dependence on Russian energy, but obstacles still remain in both demand and supply. However, this contradicts how they are a climate-conscious producer of hydrocarbons and are the first country to introduce carbon tax, to help increase the use of renewable energy resources and infrastructure in the country (GIS Reports 2022).

Self-regulatory codes e.g., codes of conduct are vital to any industry but most importantly the tourism industry. The tourism industry will typically use self-regulation over the governmental regulations as it gives stakeholders in the industry more flexibility in service provision (Buckley 2012). A great example of where they are incorporating self-regulation is the International Association of Antarctica Tour Operators (IAATO). They regulate according to visitor interaction with the animals as well as where cruises in the Antarctica can access through the tourist season (Marshall 2016). This is a good example of what needs to be improved in Norway, as they have not got control over where tourists are visiting and what they need to preserve to protect the natural environment as well as the culture and heritage of their country. 

Codes of conduct encourage the best practices of sustainable tourism, they encourage responsible and green tourism in terms of protecting resources like natural, cultural, and historical from the high number of tourists in one destination. They were created particularly for direct tourism employees like tour operators, hotels and also tourists (Cole 2007). The negative impacts of tourism in an area like Eastern Norway, can be minimised by educating and changing behaviours with a sustainable approach. From a report conducted in 2017, Dell S. explains how when she was hiking up the mountain of fiellvettreglene in Norway, many tourists go with no respect and litter everywhere. She spoke with a local who was going the same route and he explained how it is only the tourists that contribute to the scattered litter and that take advantage of allemansratten as Norwegians know better than to do such a thing. So, educating tourists on respecting their land and culture to not litter, is vital in ensuring the protection of these landscapes. 

The future of sustainable development in Norway is to reduce greenhouse gas emissions by 40% by 2030 according to Meld S.T (2016). One of the ways in which Norway are aiming to achieve this percentage, is by reaching zero emission from sea traffic in the West Norwegian Fjords by 2026, so shifting to alternative fuels for ships like hydrogen will help them attain this (DNV-GL 2020). Innovation Norway Tourism has developed a labelling scheme for sustainable destinations. Their initial goal is to assist and provide the tourism industry by prioritising sustainable development in their long-term strategic operations. The label fundamentally means that certain destinations have, over time, prioritised working the goal of increased sustainability but not that the destination is fully sustainability. The destination must therefore document their progress, set goals, and develop sustainability in terms of long-term development (Visit Norway 2023).

Aside from creating the label, Norway work with creating multiple initiatives to implement into working on their sustainable development. These include their Green Travel initiatives where they make it easier for not only tourists but locals to travel greener by providing environmentally friendly products and services. Their CO2rism which is essentially a project that will help them to measure the amount of CO2 emissions from tourists in terms of transportation in Norway (Visit Norway 2023).

In 2020, Norway contributed their first implementation to the Paris Agreement for their long-term low-emission strategy for 2050. However, to accomplish this goal, it will include both social and economic costs meaning changes will need to be made in industries and employees may need adapt their skills to achieve this (UNFCCC 2020). A few of the ways Norway is implementing sustainable development strategies is ensuring sustainable infrastructure, halving food waste, reducing the impact of invasive alien species in their country to stop the native species from dying out and reducing the amount of young people not in employment or education (UN 2016).

A greening business or company is one that may not currently have low carbon but are serious about working towards having it. They may be using sustainable materials to make their products and provide their services (BP 2021). Green Business Norway is an organisation that acts on behalf of businesses in the environmental energy and technology sector. They contribute to innovation, co-operation, and project development on behalf of the companies/members part of their organisation (Green Business Norway 2023). Their vision for the future of sustainability in Norway is to become the leading authority in the field of Environmental Energy and Technology in and around Norway. They are part of a circular based waste management project which runs across three regions of the EU with plans to reduce the pressure on natural resources by transforming into a circular economy by reviewing infrastructure, technologies, and legal aspects (Green Business 2020). 

To conclude this essay, the region of Eastern Norway is one that is working hard to become sustainable in the long run and are constantly finding new ways in which they can incorporate tourism into helping them along. They are very concerned about the fact that tourists are visiting their country and not respecting their wildlife, culture, or heritage when they rely so heavily on them. Norway particularly values the fourth pillar, culture, to a great extent and are very protective of it, so as a recommendation to help protect this, educating tourists on their culture and heritage is one way in which they can stop tourists from destroying their country and start helping them improve it. Providing a code of conduct will also be a considerable recommendation for the country as it will help to regulate and encourage the best practices of sustainable tourism in Norway.
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