Marketing Essentials
[image: ]

Name: Simona-Ancuta Stefan
Student Number: 1817699
Module Title: M4X01916
Assignment Title: Marketing Essentials
Lecturer: Dale Clarke











Table of Contents

Introduction………………………………………………….…3
Gathering Information………………………………...............4
Marketing with MIS…………………………………………….4
Communication………………………………………………….5
Effectiveness within the Hotel Industry and Marriott’s……….5 
Conclusion……………………………………………………….6
[bookmark: _GoBack]Reference…………………………………………………………7


Introduction

In this assessment I will examine the importance of a Marketing Information System, exactness on the kindness and travel industry used for advertising, data assembly and communication. 
Marketing is the procedure which is using to identify, antedates and satisfies the desires and wishes of the customers. It is a classification that includes persons, gear, and actions that pleat, category, investigate, estimate, and allocate required, timely, and precise info to advertising conclusion makers. Jobber (2016) defines it as an "organisation based on marketing data which is formally congregated, stored, examined and distributed to managers in accordance with their informational requests on a regular basis."
 One of the characteristics for Marketing Information System is a management data classification in which it provides precise information at right time to right person. 
The data will be used to grow a real Market Strategy by means of diverse advertising publicity tackles like promotion, support or promotion, partnership that concentrations on client’s pleasure and needs. 
As an economy relies on the attainment of knowledge, Marketing Information System (MIS) systems are necessary to be able to describe and differentiate the value proposition that one association provides with reverence to another, as well as to define their competitive advantage. (Kotler, 2006) 
The following slice in this assessment I will examine the Marketing Information System (MIS) as a current IT device for the guesthouse business, with Marriott Hotels as illustration, that offers specifics data, around a precise advertise for a detailed client in direction to see his expectations. 










Gathering Information

The Marketing Information System (MIS) is a tool used to uninterruptedly progress a current of data which enables companies to make informed decisions about the services they provide.  (Jamais Cascio) "Most of us who work as specialised futurists never really stop gathering information - you never know when a challenging, possibly disruptive new expansion might appear."  Giving to the writer in statistic, a MIS is the inner description scheme, the advertising acumen organisation, the marketing exploration organisation and the marketing conclusion support system. 
The internal system is where most of the information is gathered from, which stores data from various parts of the company. This system gets information the regularity of behaviour of its consumers which will then allow decision makers to respond speedily to variations in the market. 
The Marriott Hotel is one of the main hotel company in the world. This company proposals a variety of places and types to select from which varies from elongated stays to top and luxury. The objective in marketing is to interest as many clients as they can, present also a range of places, facilities and products. In Analysing Marriott’s tactics, there were ,benefits of the Marketing Information System these included: Organized Data (which is use as a cause of data of the executive procedure), Analysis and Planning- in development a stratagem, executives will need inner and outward data which is met with MIS), Internal Control (The company’s procedures with which is provides information), Analyse risks without this the company could face. Lastly, Data Information is difficult to analyse for a longer period because the information and opportunities can be missing because they could be found in diverse format. (Your Article Library,2019)

[bookmark: _Toc3580882]Marketing within MIS
To my considerate, a market is a usual of crops and facilities in which the company is research competitors to see what they are using to satisfy a customer’s wants. Sellers necessity data from MIS to grow new products using diverse tactics and services as well. Advertising plan includes scheduling  of pursuing marketing opportunities and decision making, with the goal of efficiently choosing, classifying apt goal markets, and creating a good benefit (Dibb et al., 2012).The target is obtained using a strategy in which the people is not only determined about the numbers reach but they are interested.  
From my perspective Marriott has a good organization in which can improve the concept of a quality food, amazing atmospheres, good value for money, and remaining facilities in client’s estimation. The important distribution apart of the corporate means to the 4 Ps: the true Product, in the correct Place at the accurate Price, that also makes devotion using advancements focused on to customers (e.g. Marriott Bonvoy, the new combined loyalty program). 

[bookmark: _Toc3580883]Communication
Marketing letter is the connections finished in way to connect with clients (Juneja, 2019). With varied throws and tactics usually saying to the promulgation combination that is working to caring the most important choices about a produce or ability to sell.
An present marketing set mixtures correspondingly basics of the marketing blend addicted to an combined system planned to attain the company’s objects by distributing worth to clients  The marketing blend is shaped by the 4 P’s (Product, Price, Place, Promotion) which evaluates the retailer opinion of interpretation and the 4 C’s (Client Worth, Price, Handiness and Infrastructures) that mention to the client’s belief in its place.
The marketing strategy recognises important occasions, intimidations, faintness and fortes, sets objects and grows an act strategy to attain marketing goalmouths. Individually section of the 4P's sets its own item; for example, the valuing objective might be to rise auctions in a confident environmental market by estimating their own creation or facility lesser than their opponents. This produces an important modification in the market because more persons of the goal market would purpose to do corporate with your group than your participants, because valuing is one of the most substantial features of promotion that can alteration the complete market certainly and or undesirably.
The 4 C’s in its place, help to study the client’s feedback to a creation. The Clients Value specifies what the client certainly requirements to purchase, what he wants: a sample can be a faithfulness pass since it archives each auction. The Cost is the total of currency the client is willing to pay for the product or facility. Expedient refers to a total cost of use for a produce and Message, refers to a reaction from the client (two-way communication).

[bookmark: _Toc3580884]Effectiveness within the Hotel Industry and Marriott’s

Afterward assessing the status of a Marketing Information System effect addicted to association, I resolve now reflect such data in the hotel industry.
Hotel industry is a fixed market that suggestions a package of facilities, prepared to content a client, typically for leisure or for corporate; and it uses a diversity of plans in rapports of auctions. The customers are looking for these services because they are interested in quality, heaven and location. For example, a resort will promoter a calming atmosphere though a city middle hotel will market its immediacy to magnetisms.
Marriott’s most significant and used tactics are:
- Exploration customer’s preferences which mean SPA, Gymnasium, Associates, but also, they using the external analysis looking what the competitive is offering to improve the products;
-The new customers are impressive about good promotion in which is using discounts for membership because this improves the relationship with the company;
- The importance of relations: client’s devotion makes a good sum of income, but it also helps the hotel itself and helps to confirm the brand.
[bookmark: _Toc3580885]Conclusion


In this day’s information is the solution of success in our life. That’s why a good relation and communication is necessary in a business, in meanwhile it have a high importance to fixed and deliberate the issues. A Marketing Information System analyses internal and external data; it is running constantly to help and solve managers issues and is helping sellers to relate to clients and develop strategies. 
In customers feedback Marriott’s (or any other companies) marketers must concentrate on upgrading the produce and to come up with a raise, although more significantly will helps to increase the client’s devotion to the mark and hotel line. We have a few more important factors to take into consideration which we can say the following : price (have to be equivalent  with the services standards ) , also the orientation of advert or point where you want to placed for sale ( we can take into consideration to advert or place all our products and services on the website this will make customers life more easy and our business more profitable) 
On a perilous memo, Marriott’s class and extravagance values have a big price variety, then on the marketplace, there is a much lot of inexpensive opponents. Evolving an entrance near line hotel with a rational fee variety and the similar values might appeal a better market, made of individuals on a severe budget.
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