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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website exhibits a relatively fast loading speed, with primary pages rendering without significant delays. The simplified layout contributes to a seamless display of content.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website incorporates multiple sub-pages, including sections for Prices, Classes, Courses, and FAQs. Customers can navigate these pages via the main menu located at the top of the screen, which offers a clear and user-friendly interface.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Indeed, customers have the ability to reserve classes directly via the website, facilitated by distinct "Book Now" and "Buy Now" buttons that connect to the booking system.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Potential enhancements encompass a more efficient mobile menu, a more conspicuous and easily identifiable booking button, a more accessible timetable, and minor speed improvements on specific sub-pages.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website presents a clean and simple aesthetic, featuring a calm and professional design appropriate for a yoga business. It incorporates soft colours and legible text. The desktop version offers a clear layout with a horizontal menu at the top of the page. On mobile devices, the menu is condensed into a more compact "hamburger" menu. While functional, this mobile menu may feel somewhat crowded on smaller screens. In general, the site is visually pleasing on both platforms, though the mobile version necessitates more scrolling.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:The site uses gentle, calming colours that are consistent with the yoga theme. The imagery primarily consists of photographs of yoga classes and studio spaces, which effectively communicate the studio's atmosphere. The main pages feature little to no video content, emphasizing photos and text instead. The use of colour is consistent and not overwhelming, which supports readability and contributes to a relaxed feeling.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not seem to include an online chat tool; no chat window or live messaging feature is visible. Consequently, users must contact the business via telephone, email, or a booking form, which is less immediate than a live chat option. The addition of a chat tool could enhance customer engagement by providing instant support.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website function correctly and direct users to the appropriate pages; however, their placement could be improved. Located primarily in the footer, these links may be missed by users who do not scroll to the bottom of the page. While the links are functional, increasing their size or placing them higher on the page could enhance their impact.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered are detailed under distinct headings and sections, including Classes, Courses, Workshops, and Prices. Each of these sections provides information on the types of yoga or training programs available, often accompanied by succinct descriptions. Furthermore, the readily accessible timetable and booking buttons allow prospective clients to readily determine which classes they can attend.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Reviews from customers do not seem to be prominently featured directly on the website. While links to social media or external platforms may exist, a dedicated review section is absent. Consequently, it is difficult to ascertain whether the reviews are current or consistently updated.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service conveys an impression of high quality through its professional design, transparent pricing structure, and comprehensive class details. The website showcases a diverse array of classes and highlights the experience of its teachers, thereby implying a sense of reliability. One might recommend this service due to its user-friendly navigation, the variety of yoga options presented, and its overall appearance of organization and trustworthiness.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Indeed, prices are explicitly displayed in the Prices section, encompassing various packages and options. These prices align with the service's overall professional presentation, aiding users in making informed decisions prior to booking. The transparency afforded by clear pricing enhances the service's perceived credibility.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga Reading classes


	
	2. Yoga studio near me


	
	3. Yoga courses UK


	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Most likely, the website will rank well for searches like "Yoga Reading classes" and "Yoga studio near me – Reading" because it is local and relevant. However, it might not appear in the top ten results for broader terms such as "Yoga courses UK," where larger national sites tend to dominate.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites remain highly relevant for modern UK businesses. They serve as central platforms where customers can access information, explore services, and complete bookings or purchases. While social media and review sites are valuable, a website provides essential credibility and control over content. It also boosts search engine visibility for individuals seeking local services. Businesses lacking a website may appear less professional and risk losing customers who expect quick online access to details.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest incorporating a prominent and current review section directly on the homepage, or on another easily accessible page. Customer testimonials foster trust and assist new visitors in making booking decisions. Reviews showcase authentic experiences and validate the service quality. Given that numerous users consult reviews before selecting a yoga studio, making them readily visible would enhance credibility and likely increase bookings.
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