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Assessment 1 – Reading Task 
PART 1: Upload your photo of your A3 in-class notes here: [image: A piece of paper with writing on it]




PART 2: 
· Answer every question below in 1-3 full sentences. 
· Use your own words. Do not use generative AI to answer these questions.
· Include a specific detail from the text when asked.
REMINDER
· The main idea is the overall message of the whole text.
· A key point helps to explain the main idea.
· A specific detail or example from the text shows that the key point is true.

1. What is the main idea of the whole text?

The main idea of the text is that social media platforms such as Tiktok, and Instagram, have revolutionised marketing for small businesses. Via these platforms independent shop owners and local vendors can gain some recognition, expand their reach and attract customers not just from other cities but countries too.  


2. What is one key point that supports the main idea, and which specific example from the text shows this?
The key point that supports the main idea is that viral posts via social media are encouraging sales growth and driving some customers to travel long distances. For example Honeywood Sandwich Shop owner, explains following a post from a regular customer on social media encouraged others to travel as far as 3 hours just to taste their burgers. 

3. What is a different key point that supports the main idea, and which specific example from the text shows this?

A different key point is that of social media allowing small home based businesses to expand without the need for costly advertisements. For example Lindy Loo’s boutique owner worked for 46 years at a market stall selling clothes however during the pandemic, one instagram post helped her gain enough followers that she can now work purely online and sell her clothes to customers across the country as well as overseas. 

4. Which part of the text do you think is most important, and why?
The most important part of the text is that ‘people buy from people’. The majority of the article focuses on success stories and certain aspects of a business going viral, however this part emphasises the importance of social media whereby content created is more relatable to people on a everyday basis. This is something that an advertisement cannot simply replicate due to so many people not fully being able to trust it if seen on live TV. Via platforms such as Tiktok created by ‘ordinary’ people, helps others see images and videos in a more real life view, i.e without certain prompts and filters. 

Reflection:
5. What did you find difficult in this task (including in-class components), and why was it difficult?
The writing is in big chunks and can be difficult to read as a whole and take in as much information. There is also a lot of information used on here where using limited examples could still have got the message across. 


6. What helped you with this difficulty, and how did it help you?
Reading it in small sections and making notes based on what I have taken away from it. This helped me understand each case and how social media played a part in their lives. 
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