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The hospitality industry is a vast sector which involves numerous economic activities which indirectly or directly contributes to, or depend upon travel, tourism as well as hospitality (Molina-Collado et al., 2022). This industry sector involves various organisations like hotels, restaurants, resorts, bars, and clubs, catering etc. along with their wide operations and attractiveness, the hotels have a huge impact on society and environment. Because of this they have now started to become aware about green issues while taking several actions or initiatives (Oriade et al., 2021). This report is mainly aimed towards conducting a study in relevance with the working of hotels towards the achievement of eco certified labels and contributions towards the environment. 
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[bookmark: _Hlk166494618][bookmark: _Toc166170081][bookmark: _Toc166494539][bookmark: _Toc166495045]Explaining what hotels need to implement and to comply with in order to be granted sustainable accreditation.
In the recent years, the hospital industry has seen a significant shift towards the environmental responsibility and sustainability. The awareness of the global environmental issue Leads to grow hotels and the other hospitality providers are increasingly recognizing the importance of adopting ecofriendly practices in their different operation (Han, 2021). 
	Achieving the sustainability acceleration such as Green Key Certificate requires the hotel in auto to implement the wide range of measures in order to aim at minimising their environmental impact (Osti & Goffi, 2021). It also helps in promoting his responsible business practices. The major typically helps in encompassing various aspect of hotel operation that includes community engagement, procurement practices, waste management and water usage (Duric & Potočnik Topler, 2021). By effectively adhering to the significance criteria outlined by the certification bodies like Green Key the number of hotels can demonstrate their dedication to certain ability and distinguish themselves as the leader in the industry. 
It has been analysed that, one of the fundamental requirements for effectively obtaining sustainable as iteration is the implementation of energy saving initiatives. Also involves investing in the energy efficient technology such as a smart thermoset, motion sensors and led lighting helps in reducing electricity consumption. Adoption of the hotels may also undertake measures to improve insulation, cooling systems and optimizing heating (Oliveras-Villanueva et al., 2020). The renewable energy sources such as solar panels and wind turbines also helps in minimizing their carbon footprint.
	Water conservation is considered as another critical aspect of the sustainable hotel management. The number of hotels seeks for eco certification, and it must demonstrate their efforts to reduce water consumption through initiatives such as promoting water saving practices, implementing voter recycling system and installing low of low fixtures (Khatter et al., 2021). By effectively minimizing water usage and implementation of efficient irrigation methods helps the hotel to preserve precious resources and leads to contribute to the environmental conservation effort.
	Effective waste management is also a significant aspect for achieving sustainable accreditation. The number of hotels is also encouraged in order to implement recycle programs, minimizing single use plastic and packaging and compost organic waste (Piramanayagam et al., 2023). By effectively prioritizing waste reduction and recycling hotels can effectively divert significant amount of waste and from the landfills and contribute to the circular economy while also reducing resource depletion and pollution.
	Corporate social responsibility and community engagement are also considered as the key component of the sustainable hotel management police stop hotel seeking eco certification are typically expected to effectively engage with the local communities, contribute to social causes and support environmental initiative (Rivera Aguilar et al., 2022). This may typically involves partnering with the local organization coma implementing programs to support education and conservation efforts and participate in community cleanup events. 
	The sustainable procurement practices also play a significant role to achieve eco certification. Hotels are encouraged to source product and services that are more environment friendly and responsible suppliers who protest ethical standards and sustainable practices (Lima Santos et al., 2020). By effectively supporting sustainable suppliers and promotion of responsible consumption, the hotel scanner positively impacts the environment and leads to support sustainable businesses within the communities. 
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While performing implementation of these practices and initiatives, the business organisations in hotel sector grabs the possibilities of attaining several benefits as well as they might have to face some of the associated challenges. 
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	In order to discuss the benefits, it can be said that the application of sustainable practices or initiatives significantly allows the business organisations to attain distinctive benefits while taking beneficial actions for the society or the environment. 
Cost savings: the implementation of sustainability within the hotel industry can help the business organisations to attain the benefit of cost savings. Through the implementation of energy efficient technologies, measures of water conservation, as well as waste management (Legrand et al., 2023). The business organisation within hotel industry can reduce their overall operational expenses for a longer period. For instance, the hotels can enhance their savings on utility bills, reduce the waste disposal costs, and most importantly generate revenue with the help of initiatives like recycling or renewable energy production (Olya et al., 2021). 
Brand recognition: as it is known that sustainability is closely tied with social responsibility. This clearly states that the hotel organisations which performs adaptations towards sustainable practices are also known for performing positive contributions towards the local communities, protection of natural habitats, and providing support to local economies with the help of responsible sourcing (Yazit, 2021). This plays a beneficial role for the hotels as they can engage in community outreach programs, encourage cultural preservation, as well as develop employment opportunities. Also, while operating in the hospitality industry, it is known to majority of organisations that sustainability is considered as crucial for the long-term viability of the sector (Floričić, 2020). These initiatives majorly help the hotels by leaving a positive impact on society and by influencing them positively towards the organisations. Which further helps the companies to develop a greater level of brand recognition among society and its targeted set of customers and attaining organisational goals by enhancing their sales. 
Reduction in environmental impact: through the implementation and integration of sustainable practices, the business organisations within hotel industry attains the ability of significantly diminishing their overall environmental impact which is a good point in favour of the hotels, society and environment. 
Consumer expectations: the integration of sustainable practices certainly allows the business organisation to meet the expectations of society and customers as the individuals of locality always have certain expectations from the companies in relevance to their working or actions towards betterment of society (Pereira-Moliner et al., 2021). Through the initiatives of sustainable activities, the hotels significantly open their door for meeting the set expectations of customers for sustainable business practices. 
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	Apart from the benefits and advantages, the business organisation within hotel sector also has the possibilities of facing some of the major challenges or obstacles while performing implementation of the sustainable practices. A few of these challenges have been listed below: 
Lack of governmental support: implementation of green practices can sometimes be challenging for the hotels as many of the hotels do operate within the local of national conditions. Which clarifies the fact that they must abide by the governmental rules, and they must consider or acknowledge governmental regulations. Similarly, while initiating any new change or initiative, many of the organisations might require support from government which is hard to attain sometimes (Acampora et al., 2022).  Moreover, conflicting or complex regulations and standards can make it difficult to measure and report the environmental performance and impact. 
High-cost requirements: if a business organisation chose to introduce or facilitate green practices. There are possibilities of the organisation facing difficulties in terms of their cost management because the initial stage of these projects might require a certain amount of investment to be made which can be found risky or unmanageable by the business organisations (Duziak, 2023). Also, upgrading or replacement of facilities can be cost consuming for the business organisations in hospitality sector. 
Less awareness: there are possibilities that the suppliers or local authorities might have less awareness about green or sustainable practices for which they might act different or deny participating with the businesses in their initiatives or working towards sustainability. This can be typical for the business to influence them in a positive manner as it is important or every business organisation to cope up with its essential suppliers and local authorities (Bernard et al., 2023). There may also be a lack of awareness or knowledge of green practices and technologies, as well as resistance or scepticism from staff, guests, or suppliers.
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By observing the current state of hotel and hospitality industry, it can be stated that the sector is presently undergoing a revolutionary transformation. And the main reason behind these transformations is technological advancements and upgrading steps that are taken or implemented by the hotels in present. It can be said that the role of digital advancements is very crucial for the business organisations that are operating in hospitality industry (Sakshi et al., 2019). For instance, from the booking of rooms of accommodation, enhancement of guest experiences, as well as streamlining of operations, the role of digital transformations or advancements has been a biggest supportive element for the business organisations within hotel and hospitality sector. 
Also, sustainable hospitality involves an integration of eco-friendly practices within every aspect of the industry’s operations. And this mainly encompasses reduction of waste, conservation of energy and water, sourcing of local and organic products, adaptation of responsible and effective tourism practices and many more. Therefore, it can be said that by doing so, and taking these initiatives, the business organisations of this sector have a possibility of reaping multiple benefits that have been discussed above (Amado dos Santos et al., 2020). Therefore, it can be stated that the facilitation of these initiatives will not only benefit the society or environment. But they will also play a major role for the business organisations of this sector to attain long term viability and achieve their organisational goals as well. 
Additionally in context of the future of this industry it can be stated that with observations of present, the industry is clearly having high potential of experiencing great level of growth and success. With attainment of benefits, the hotels will be able to reduce its operational costs which significantly will enhance the profitability of businesses, the enhancement of brand recognition will allow the firm to enhance sales. Also, by contributing towards the environment, society and meeting customer needs, the hotels will be able to set their business life for long term as well (Suleiman & Dabyltaeva, 2020). Therefore, it can be said that as the concern for achieving green key certificate and being eco-friendly through different activities or initiatives is rising among the hotels. It is also rising the possibilities of business organisations to grow in many aspects. And the sustainable practices of businesses in this sector are certainly enabling them to perform much better and secure the future of themselves, industry, society, and the environment. 
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	From the above report, it can be concluded that, the hotel and hospitality sector is filled with variety of operations and working. Also, the industry has a widespread across the globe which states the fact it has a major influence among generation of today’s world. In relevance with their influence, the business organisations of this sector mainly started to take initiatives towards sustainable practices. The above presented report has clearly stated a highlight on this topic while including discussions on needed working initiatives of sustainability for the hotels, the associated benefits and challenges for the companies and what does the future look like in the hotel or hospitality industry. 
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