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Introduction 
Glastonbury, located in the Somerset, Southwest of England, is a popular UK tourism destination famous for its rich history, cultural significance, and the iconic Glastonbury festival. Each year, this event welcomes a vast number of visitors each year, offering a unique blend of music, arts, and community spirt. The festival, known for its diverse lineup of artists and vibrant atmosphere, has become a symbol of contemporary British culture and a major contributor to the local tourism and economy. The Glastonbury festival is commonly referred to as “one of the world’s most iconic music and preforming arts festivals” (Bladen et al., 2023, p45). This report will review Glastonbury as a tourism destination through the perspective of sustainability. The purpose of this report is to provide an overview of Glastonbury as a tourism destination, the importance of industry trends and the influence it has on Glastonbury as an event, its significance within the UK tourism industry, and the challenges and opportunities it presents. Through this analysis, this report aims to highlight the significance of Glastonbury to the UK tourism.
Main body:
Destination and event overview
Glastonbury is set in rural Somerset, on worthy farm near the village of Pilton. The site “becomes a temporary city each year with infrastructure and services required to support over 200,000 visitors” (Torkildsen, 2005, p.120). This implies the rise in attendees provides a significant financial boost for the local area, businesses like hotels and restaurants, and transport services. This improves the visibility of the destination and event. The local area benefits economically from both direct spending by visitors and the supply chain of the festival with the local suppliers playing a crucial role in operations (Holloway and Humphries, 2016, p.120). This statement shows that Glastonbury creates job opportunities, improves the community, and promotes sustainable development. For destinations like Glastonbury to prioritise the local community and businesses, events like the large-scale festival that’s held annually, enhances their image and their contribution to the economy. 
The festival is a multi-genre art music event featuring hundreds of performances, workshops, and food vendors. As noted by the royal geographical society, Glastonbury “has become a flagship event demonstrating the integration of sustainability into large scale cultural experiences” (RGS, n.d). This highlights the festival’s success in integrating sustainability into their operations. The improvement and understanding of sustainability has enhanced the events reputation by attracting more environmentally conscious tourists. The festival also supports charitable organisations, donating “millions to Oxfam, WaterAid, and Greenpeace, over the years” (Bladen et al., 2023, p.46). This ongoing support enhances Glastonbury’s reputation, whilst attracting attendees who value ethical events and creating a positive image.  
Transport accessibility to Glastonbury Festival has significant challenges due to his rural location. Smith (2022) emphasises that the festival setting “necessitates significant logistical planning” to manage the large increase of attendees. Reliance on road transport results in considerable congestion.  Jones and brown (2023) implies that “substantial congestion on local roads, causing delays and environmental concerns.” To reduce concerns sustainable Transport options like walking or cycling, public transport like buses and trains are encouraged, the scale of the event means that “road infrastructure remains under immense pressure” (Smith, 2022). Effective planning and variety of transport links are crucial to reduce environmental impact and improve the festival experience. 
In addition, Glastonbury’s sustainability strategy has become an important part of its branding and competitive advantage. The festival has implemented initiatives such as banning single- use plastics, promoting reusable bottles, and increasing the use of renewable energy sources site wide (Glastonbury Festival, 2022). These measures support long-term objectives of reducing carbon emissions, preserving the rural area, and promoting sustainable visitor behaviour. 
Potential Aims, Objectives, and Impacts on Glastonbury as an event 
Glastonbury Festival aims to extend beyond entertainment, focused in on cultural impact and social responsibility. As McKay (2015) notes, “Glastonbury strives to create a unique cultural space where diverse artistic expressions can flourish” (p.78). One objective is to promote upcoming artists and provide a platform for established acts, which allows for creativity and innovation within the music industry. Furthermore, the festival aims to generate significant economic benefit for this local community, with an estimated 100 million injected into the local area annually (Smith 2020). However, McKay (2015) acknowledges the potential negative impacts “environmental concerns related to waste management and carbon emissions” (p.85). This shows Glastonbury’s aims, objectives, and impacts are varied and separated into short and long term. 
The economic and environmental impacts are crucial for short-term and long-term impacts. In the short term, Immediately the festival and the local area experienced a significant economic rise. According to a report by the Somerset County Council (2023), the festival generates approximately 32,000,000 in revenue for the area, benefit and local suppliers in sectors such as food construction and event services. Over the long-term Glastonbury then vests in sustainable practises such as renewable energy and comprehensive waste management, not only reduced operation costs but also enhances its reputation as an environmentally responsible event. As Home and Mair (2019) highlight, these initiatives attract environmentally conscious visitors, contributing to the festival's appeal and aligning with global sustainability goals. 
Glastonbury Festival significantly influences social impacts both immediately and over time. In the short term, community engagement initiatives, such as volunteer programs and collaborative projects with local schools, creates a sense of unity and shared purpose. A report by the Glastonbury Community Fund (2024) highlights that these activities encourage responsible behaviour and strengthen bonds among attendees and residents. Over the long term, consistent social programs contribute to a culture of inclusivity and social responsibility. As Smith (2021) notes, repeated participation in these initiatives can create lasting behavioural changes, promote community support and encourage ongoing social engagement beyond the festival period, thereby enriching the social network in the community.
Glastonbury festival’s environmental impacts are one of the most significant considerations affecting its long-term sustainability. Due to its large scale and rural setting. In the long term, the festivals commitment to sustainability contributes positively to its environmental reputation while supporting wider global goals. As visitor numbers continue to grow, the festival must strengthen its approach to waste reduction, transport emissions, and land preservation to ensure the and surrounding environment remains protected. 
For Glastonbury to preserve the land a fallow year takes place. A ‘fallow year’ means the festival does not take place, usually about every 5 years, so that the farmland used for the event can rest and recover. The pause also provides the nearby community a rest from the distribution of hosting a large-scale event. The most recent official fallow year was 2018, the next one is scheduled for 2026. (BBC news, 2025)

Visitor profile and Target Markets:
Glastonbury attracts domestic and international visitors, ranging from casual music fans to environmentally conscious “alternative” tourists. It appeals to “those who value creativity, community, and environmental responsibility” (Royal Geographical Society, n.d). Visitors include festival goers aged 18 to 50, families, and international tourists seeking unique cultural experiences. 
Motivational Theories and Typologies 
2.1 Maslow’s hierarchy of needs:
`Maslow's hierarchy of needs, proposed by Abraham Maslow in his 1943 paper "A Theory of Human Motivation," notes that individuals are motivated to fulfil basic needs before moving on to more advanced ones. These needs are typically arranged in a pyramid, starting with physiological needs (food, water, shelter), followed by safety needs (security, stability), social needs (love, belonging), esteem needs (achievement, recognition), and culminating in self-actualization needs (realizing one's full potential) (Maslow, 1943). Glastonbury Festival, while primarily known for its music and entertainment, caters to various levels of this hierarchy for its attendees. Physiological needs are met through the provision of food and drink vendors, and camping facilities offer basic shelter. Safety needs are addressed through security measures and medical services. Social needs are fulfilled by the sense of community and shared experience among festivalgoers. Esteem needs can be satisfied through participation in festival activities and the recognition gained from fellow attendees. 
2.2 Cohen’s Tourist Typology:
Cohen's tourist typology, as outlined in his 1972 paper, categorizes tourists into four distinct types: the Organised Mass Tourist, the Individual Mass Tourist, the Explorer, and the Drifter, based on their individual preferences for familiarity (Cohen, 1972). At Glastonbury Festival, this typology applies in various ways. Organized Mass Tourists might prefer for pre-arranged glamping packages, seeking comfort and convenience with minimal cultural experience. Individual Mass Tourists plan their festival experience around popular headliners while utilising the festival's facilities. Explorers venture beyond the main stages, engaging with smaller venues and alternative activities, seeking unique experiences. Drifters fully immerse themselves in the festival's culture, often participating in spontaneous activities and camping. Which implies that Glastonbury accommodates for different tourist types. 
2.3 Plog’s Psychographic Model:
Plog's psychographic model categorises tourists along a spectrum from "allocentric" adventurous individuals to "psychocentric" prefer familiar and save experiences (Plog, 2001). Applying this to Glastonbury Festival, allocentric individuals are drawn to the unpredictable nature, exploring diverse music genres and spontaneous activities. They thrive on the festival’s atmosphere and embrace its challenges, such as camping in unpredictable weather. Mid-centric tourists, most individuals, seek familiarity, enjoying the headline acts while also exploring some unique offerings. Psychocentric tourists, on the other hand, might find Glastonbury overwhelming due to its scale and crowds. They may prefer more structured and predictable festival experiences or avoid Glastonbury altogether. So, Plog's model helps explain the diverse motivations and preferences of Glastonbury attendees, highlighting how the festival appeals to a range of psychographic types. 
Current trends and challenges
Glastonbury Festival is currently facing a mix of new trends and important challenges. There is a strong focus on being sustainable, with efforts to reduce waste and be environmentally friendly. However, because the festival is so big, it is hard to manage these efforts effectively (Collins & Steiner, 2022). The problem of over-tourism also adds to these issues, as the festivals popularity puts a strain on local resources (Mordue, 2019). At the same time, technology is being used to improve how things run and improve the visitor experience. 




Conclusion 
Glastonbury festival remains a popular feature of the UK’s tourism image, celebrated for its cultural vibrancy, economic value, and strong community relationships. As the event continues to grow, sustainability has become a central priority, shaping decisions around waste, energy use, and social responsibility. Although the festival faces ongoing challenges particularly relating to environmental pressure and transport demands, Glastonbury have made visible progress in applying sustainable practices. By continuing to innovate and collaborate with local businesses, Glastonbury will maintain its status as a popular international festival while supporting long-term environmental and community opinions. 
Recommendations 
· Strengthen sustainable transport initiatives, this could be done by offering incentives for public transport users and expand the shuttle bus service.
· Improve waste management and event sustainability, this could be done by reducing the use of single use plastic and the expansion of renewable energy usage.
· Enhance communication and visitor education use technology to encourage sustainable choices and highlight the festival sustainability achievements. 
· Manage over-tourism and protect the rural community this could be done by assessing the site capacity regularly to ensure visitor numbers remain sustainable. 







Reference list
Alexia. “Please Love the Farm and Leave No Trace - Glastonbury Festivals.” Glastonbury Festivals, 18 June 2025, www.glastonburyfestivals.co.uk/news/please-love-the-farm-and-leave-no-trace.
Alvarado, Karla Gabriela. “Accessibility of Music Festivals: A British Perspective.” International Journal of Event and Festival Management, vol. 13, no. 2, 1 Feb. 2022, https://doi.org/10.1108/ijefm-12-2020-0082.
Bladen, Charles , et al. “Research Portal.” Surrey.ac.uk, 2012, openresearch.surrey.ac.uk/esploro/outputs/book/Events-Management-An-Introduction/99783182502346. Accessed 27 Nov. 2025.
Cruz-Milan, Oliver. “Plog’s Model of Personality-Based Psychographic Traits in Tourism: A Review of Empirical Research.” Tourism Planning and Destination Marketing, 1 Jan. 2018, www.academia.edu/37643751/Plogs_Model_of_Personality_Based_Psychographic_Traits_in_Tourism_A_Review_of_Empirical_Research.
Glastonbury Festival. “Glastonbury Festival - Worthy Causes.” Glastonbury Festival - 21st-25th June, 2017, 2017, www.glastonburyfestivals.co.uk/worthy-causes/.
“Greening Glastonbury - RGS.” Www.rgs.org, www.rgs.org/schools/resources-for-schools/mapping-festivals/greening-glastonbury.
Limbu, Dawn. “Glastonbury Festival: How It Has Changed through the Years.” BBC News, 30 May 2025, www.bbc.co.uk/news/articles/c9vg1y3rxx7o.
Maslow, Abraham. “A Theory of Human Motivation.” Psychological Review, Psychological Review, 1943, psychclassics.yorku.ca/Maslow/motivation.htm.
McKay, George. “Glastonbury: A Very English Fair.” Www.academia.edu, 1 Jan. 2000, www.academia.edu/233885/Glastonbury_A_Very_English_Fair.
O’Keeffe, Jennifer. “What Is the Economic Impact of Glastonbury Festival?” Insider Media Ltd, 26 June 2024, www.insidermedia.com/news/national/what-is-the-economic-impact-of-glastonbury-festival.
Swallow, Bea. “Why There Is No Glastonbury Festival in 2026.” BBC News, 26 June 2025, www.bbc.co.uk/news/articles/cz70l92j90vo.
Tourism Teacher. “Cohen’s Tourist Typology- the 4 Major Types of Tourists - Tourism Teacher.” Tourismteacher.com, 3 May 2022, tourismteacher.com/cohens-tourist-typology-types-of-tourists/.
Wood, Laura. “Events Management: An Introduction, by Charles Bladen, James Kennell, Emma Abson and Nick Wilde.” Leisure/Loisir, vol. 37, no. 1, Feb. 2013, pp. 85–87, https://doi.org/10.1080/14927713.2013.783727. Accessed 15 Aug. 2019.























Appendices 
The Maslow Hierarchy of needs model. 
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The Cohen’s Tourist Typology model
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The Plog’s Psychographic Model:
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