Evaluating Marketing

Marketing is an essential part to an organisation and plays a very important role within their success. Marketing is very important because it entices people and is the main process of gaining potential customers to be interested in your business or organisation. In addition marketing is a long process and is set up in different stages because it involves things such as researching things because you need to know what you’re putting out there and what you are selling and you have to ensure that you make the product look and sound the best it can be. The next stage is promoting the product, There are many ways in which an organisation can promote their products. Some of these ways include the use of social media, this is a very good way to get the product out there as the majority of people are on social media and will be able to research the organisation and share it about to people whether that be friends or family. Another reason why social media is a very good option is because it has many different platforms/apps which is good as you can target many different audiences or age groups depending on what platform you use. To maximise the use of social media an organisation will have to keep posting pictures, continuously updating the profile and will have to engage with any followers if they have any questions about the product. Also another good thing social media comes with is the use of feedback which means you can take people’s opinions which could potentially make the product better and suit a wider range of customers better. In addition marketing has its own roles which play a major part within an organisation such as making a good and positive image for the brand your working for and give it a good name, it is important to create a good image for your brand because it shows the viewers and potential customers what your brand is all about and what it stands for. Also the public is always going to put their opinions out there about an organisation so it is vital that you create a brand which has a good name and ambitions, this will show the viewers that you are a reliable brand and are professional in what you do in your work and will potentially turn viewers in to customers for your business. Another role which comes with marketing is analysing market trends, this is very important because it involves research and focus. In addition marketing trends can vary between the cost or type of products and organisations can create a chart or report on any changes and what target audience they should be focusing on and then use them to their advantage to stay on top of any competitors they may have.
Marketing’s purpose is to encourage profitable client behaviour. A profitable customer is a customer who uses more resources than necessary to start and run a business is considered to be a profitable client. In addition effective marketing is important and brings many benefits as it makes an organisation set ambitious targets which could become a reality for an organisation and could possible make them aim higher each time. Another thing needed which is beneficial for an organisation is measuring a marketing strategy. This means setting goals and realistic targets which you can make. Also this will help people such as employees as they can also review an organisations strategy. Another benefit effective marketing brings is the communication between the organisation and its customers whether this be responding to any questions, selling products over the phone or online or putting out surveys for customers to fill in so they can get an idea of what’s best for the organisation. Another way effective marketing is good is because you can make yourself stand out from other competitors by creating brand new ideas which have never been seen before which will be something new to the customers and something they have not seen before. Furthermore, standing out from your competition/ competitors is important because then it won’t look like you just selling the same basic product. In addition to this there are many ways in which an organisation can stand out, some of these ways include introducing new technology to the industry which your competitor will not have yet, market your product in a more updated and exciting way and just be honest about what your product does and how it can perform better than other similar products from other organisations.
A marketing objective is a goal or target which is realistic and something employees can aim towards and reach that goal in a certain amount of time. In addition setting marketing objectives can help as it would make you prioritize what is really important to leading a good business and help you stay focused so you can reach targets more efficiently. Also setting marketing objectives is good because you can then compare what you have achieved and what you are yet to achieve and how far you are away from achieving that goal and then look for solutions which will help you hit that goal quicker. However not hitting your goals can sometimes be a positive as you are able to learn from the mistake you made and learn to correct it next time when trying to achieve a goal.
Increasing reach in an organisation plays a very important role in the success of the organisation. Increasing reach means reaching out to more people to be more widely known and popular. Also your chance of potential customers will also increase while doing this process. Increasing reach id important because it is what you want to focus on early on to give yourself a head start or even an advantage. In addition there are many different ways on increasing reach such as constantly updating your organisations social media accounts on every platform, this is good because it keeps customers up to date meaning they won’t miss out in any item releases or deals. Also it is important to update your account on every platform so you are targeting as many different age groups as possible as everyone uses different types of social media platforms and sometimes that depends on their age.  Another way of increasing your reach is posting different types of content. This is a good way to reach out to different types of people and maximising your chances of gaining potential customers because everyone has different interests and different needs when being a customer. Lastly another way you can increase reach is by responding to all the comments that are relevant towards your organisation. This is a good because it shows that you really care about your customers/ potential customers and hopefully that would get your organisation good feedback and attract the attention of people buying from another organisation. 
A customer base is a group of customers who are very loyal and keep continuously buying off of the same organisation. There are many reasons why a customer may be loyal, these reasons include the  organisation always fulfilling a customers needs when needed or because they are the most local and closest thing to you. Furthermore there are many ways to build up a customer base such as the use of social media, this is where you can build up awareness about your brand and gives you a good chance to get noticed. Also another advantage about social media is that it’s a low costing way to promote your organisation. Also while promoting your business in an inexpensive way you can build up relationships between other organisations and gain their attention meaning that your promoting has worked as your name has been mentioned to bigger organisations which is a positive. Furthermore being  noticed by bigger organisations is one thing but partnering up with one is even better, if a smaller organisation manages to partner up with a bigger organisation it comes with many benefits such as being recognised globally as your name will be more out there and that means companies all over the world will find out who you are and will hopefully boost your business sales by a lot. In addition by partnering up with another huge organisation means that other big brands will also want to partner up with you as they will know now that your organisation is more than capable of being a good business and a worthy one. In addition another benefit that comes with partnering up with another organisation is that you can expand your products and sell more of a variety of products, this is because when two business work together it means there are more creative ideas coming in and more funds available meaning they are open to releasing more advanced products. An example of two business are LEGO and stranger things. This is a good example because LEGO is already a massive organisation worldwide which is very well known and targets most age groups so it is suitable for everyone. On the other hand stranger things is also a very big organisation as it being one of the most watched series on platforms such as Netflix. This is a great example as these are two very well known organisations and attract a lot of attention from customers from all around the world and will gain even more attention as it brings people together who like both LEGO and the series stranger things. Another example of a successful business collaboration is Louie Vuitton and supreme. These brands are two very successful clothing brands that came together to create clothing like never seen before. In addition these two brands are a high end and more of a luxury brand for younger audience who are in to fashion. This is an example of a successful business collaboration as they managed to sell a lot of products making a lot of profit during their time working together. 
Market share is the percentage of a market acquired by a business or group. Market share has many impacts such as an increased customer base. In addition having a higher marketing share is can increase sales. Also as potential new consumers follow the example of current ones, market share may also increase a company's overall client base. Another impact included in market share is reputation. Having a good reputation is very good because it gives your organisation a good name but can also get your name out there and attract other organisations meaning a chance of collaboration the future which will open up new opportunities as you will be open to better ideas as you will have more funds to work with when creating a new product for your customers to enjoy. In addition an organisation can increase its market share by offering the customers more advanced technology, building up employees trust and even offering intelligent and talented employees to play a higher and better role in their organisation. Furthermore building up trust with customers is very important as they will stay loyal and when building up a bond between employers and employees it will stop them from buying from any other organisation who offers the same product but maybe a little bit more advanced than your own. Organisations with a better market share usually have the best and more experienced employees with plays a major part in the organisations success. An advantage of already having experienced and talented employees is that is reduces the cost as you wouldn’t have to pay the price of training them up to be something great when they already are. In addition already having experienced employees is that they will already be motivated and aware of what they have to do in order to achieve success and elevate the business and make it strive. In addition there are many ways to attract experienced such as offering them  a higher salary than other organisations who may be also wanting new employees. Another way to entice experienced employees to join your organisation is to offer them exclusive deals or discounts on the products. 
Organisational growth is a point at which a business can think about expansion and may search for other opportunities to increase revenue. In addition there are various stages of organisational growth, these stages include the ‘launching stage’ this is where an organisation just releases and sells new products. However at the start sales may not look very pleasing but they would start to pick up over a period of time. Furthermore many organisations tend to not make profit on this stage as it costs a lot to set up the organisation and develop products but then not many people are going to know about your business at first so there will not be much income as you won’t have many customers. Another stage is called the ‘growth stage’ this is where the organisations picks up form and increases its sales vastly as its getting more known by people every single day. However the ‘shake out stage’ is where the organisation is still in a good position and still making profit, however it is not as fast. This is because other organisations have caught on to what you are doing  and are trying to also create a product like your own meaning these are new competitors. There are many benefits that comes with organisational growth such as attracting new customers. This can happen because it can potentially reach out to a new audience who are yet to try that product. Another advantage is the economies of scale, this is when an organisation grows and is big enough then the suppliers that supply the products may offer them discounted or cheaper prices in general as you would be buying a large amount of stock at a time. However there are some disadvantages such as shortage of resources, this means that when your company becomes a certain size you will definitely have to expand and buy more facilities so everyone has a place to work. This can be bad because it can be cost heavy depending on where you buy your facility and how big you want it to be. Another disadvantage is that when an organisation becomes so big it can easily spiral out of control and crash. The bigger the company is the more employees it would have meaning there would have to be more managers there watching over the employees making sure the work is being done over different locations. 
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