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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
It is quick, and easy to load. My first impression like visitor that is great, faster, its speed help form a good opinion to each visitor about its functionalities. I consider that High Field website has an optimal page load time of 2 seconds or even less. The speed is essential for the visitors because give a good experience and a higher engagement. According to research 47% of people do not wait for more than two seconds for a web page to load.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:
Yes, it contains multiple sub-pages beyond the homepage, and it is easy to see and navigate through it. It looks easy to navigate, because I could see a search bar, navigation menus, also it has internal social links like Facebook, X, Instagram. High Field website has a structure friendly and accessible, offer comfortable Victorian suite-rooms with top-quality beds with the latest technology close to the city centre, the photographs about their services show us a quiet and relaxing space to the next trip, also they offer dog friendly rooms. Moreover, I think that their website is look like a blog, in fact it has a blog in, giving us a nice description about their services and activities during the year. They invite us to contact them; it is easy to book or call them.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, it is easy to make a booking via the webpage. In fact, in the homepage are two bottoms, one of them, say “book a stay” and the other say “book a table”; where they show us all rooms description and available date, price per day, special days, events like Christmas day. Furthermore, a customer can make a booking in the sub-pages. So, the distance is no problem, no matter whether the customer is in other city, it is very simple.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
I think that they could freshen the content regularly, schedule a date monthly to check the website and update. Although the speed is fine, it should be much quicker, I have noticed that the website is not optimised for mobile or tablet screen and it present a significant usability problem because it takes website load more than 3 seconds and it could have less ranking. Nowadays, the mobile phone is the most used device to access to the web.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
It looks nice but the colours should be more vibrant, the logo is confused for me, is not clear but the photographs are amazing and show us a beautiful places and delicious food. Also, I like the description about the hotel, garden and services that they offer, also is great idea inviting to the customer to explore the city and activities and specials dates. Furthermore, the Christmas menu is very delicious, and I love the photographs about it.

I think that exist a big difference between appearance a mobile phone and a computer, because the first one show us a screen pixel density, as result of it, the photographs are more vivid, but a computer offer large screens for detailed work, and photos looks great, the customer feel relaxing and can enjoy of each photograph and information. Also, there are different devices and manufactures use different colour setting and it could change colour and contrast.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website use imagery to improve customer’s experience and help them to understand the information more easily, also and specially to build brand identity. Imagery which includes photos, graphics can explain ideas, but video offer dynamic content to capture attention and demonstrate products and services, videos is a powerful way to say a brand’s story. Colours are crucial to establishing brand recognition, futures customers could have amazing experiences, and the colours will be relating with great moments.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Unfortunately, no, it is negative point for the hotel because an online chat is very convenient and highly recommended for customer enquiries, because they look a personalized answers at real-time, it can reduce the frustration, and business could benefit from increased efficiency and sales, staff can manage multiple chats simultaneously and customers are more likely to complete purchases. So, I think that an online chat tool could be a preferred customer services and it is less stressful that a phone calls. 


	Question 2d – How effective are the social media links on the website?


	Answer: 
I think that social media links on the website increased visibility, links does it easier to the customers follows your brand because they could share experiences and information with their friends and relatives. Moreover, it provides additional value, social media links expanding your reach beyond your website because the future customers could interact with your content such as photos and information, and profiles directly from your websites and it is leading more likes, shares and comments it is very positive point.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:

The information that they offer is clear, and accessible to all customers trough out the websites, social media and marketing materials. Website use imaginary, photos, videos to provide their services and activities, they have a contact number and email for any enquiring and off course the staff have strong listening skills and problem solving and good communication skills. I think that the website leaves a great impression for all customers, because videos show us the beautiful places is there and great services.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The High Field Hotel, has a multiple questions form, basically each customer leave a feedback about services during his stay, one of the questions is for example date you visit, age, gender, do you visit with family, friends, colleague, any dietary preferences restrictions etc, also one of the question is about room state poor = 1star or excellent = 5 star, was comfortable, cleanliness, and also reception team friendliness, quality of your food, drinks, speed of service, value for money, etc, all of this, with the same punctuation 1 star = poor or 5 star= excellent, and finally question is how likely would you be to recommend us? and the customer have to leave your thoughts. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The High Field Hotel, promoting positive, helpful and friendly environment, their focus is in serve good stuff, top-quality ingredients, their food is all freshly prepared in their kitchen. Moreover, they offer available booking for all kind of events all year such as wedding, breakfast, corporation lunches, dinner parties or even business meetings, small or large events, they have a good organisation, and work with British farmers, fisherman and producers who share their values. They serve meat only serve ethical and sustainable, always free-range, British beef with grass-feed, and free-range chicken, they buy from certified farms, all the very best.

They really have a positive feedback, they are delivering great hospitality and they strive to win customer service award, their team are recognised by Observer Food Monthly Awards, also they have been amazingly successful winning Best Pub in the UK (Rose and Crown) and they have also been ranked in Best Companies to work, for the fifth year running. Those are strong reasons I could recommend the company’s service to a friend or family member, and of course beautiful gardens, good food, drink, a professional aptitude for work, then it is close to the city centre, all rooms has Victorian style, and look comfortable, with top-quality beds which go hand in hand with the latest technology for well-connected stay.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:

Yes, they do reflect the quality. However, I consider that the prices are high, also I see that they have price-quality relationship, after all The High Field Town is a boutique hotel, all rooms have a comfy bed, with Victorian style, and they have the latest technology for well-connected stay, their locations are beautiful places, the food is prepared with fresh ingredients. I think that the customer perceived high-price with higher quality and could add that the hotel strive to win customer service quality award. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Hotel

	
	2. Outdoors stay

	
	3. Family staycation

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Unfortunately No


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 

Of course, yes. Nowadays, Modern Uk business is using websites for obtain visibility. The websites give to the customers essential information about service that they offer, also the team can do an update photograph, refresh information, menus, availability rooms, table or locations, as offerings and contact details. Through the website can process purchases and customer interaction. Websites are a powerful tool that customers look first to verify the company’s existence, ranking, or feedback. Websites are control platform.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 

Updating photograph, information, an online chat tool, this last should be very convenient for the customer service because they look a personalized answers at real-time, it can reduce the frustration, and business could benefit from increased efficiency and sales, staff can manage multiple chats simultaneously and customers are more likely to complete purchases. So, I think that an online chat tool could be a preferred customer services and it is less stressful that a phone calls. 
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