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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? The yoga reding website loads quickly on desktop with little noticeable delay. Making it accessible and responsive. Critical pages like the timetable and pricing display smoothly. however, on slower connections or mobile devices,


	Answer: 
The yoga reding website loads quickly on desktop with little noticeable delay. Making it accessible and responsive. Critical pages like the timetable and pricing display smoothly. however, on slower connections or mobile devices,

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website uses a small number of sub- manus, which keeps navigation simple and intuitive. Main options such as classes, timetable, pricing and contact details are easy to find from the homepage. Customers can navigate these through a clear top navigation bar and straightforward drop-down lists. This layout helps uses quickly access key information without feeling overwhelmed. Even if they have limited digital skill.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make a booking through the webpage. The booking feature is accessible from the menu and directs users to a dedicated booking page where they can choose class time. Vie availability and confirm appointments. The process is simple. And the website provides clear prompts to guide users from selection to payment or confirmation.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could improve by simplifying its layout, reducing text clutter and using larger, clearer buttons. Adding a search bar and improving mobile responsiveness would also enhance navigation. Faster loading on slower network and clearer instructions on the booking page would help users with varying digital skills. Consistent fronts and colours would further improve readability and overall user experience. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the webpage looks clean and visually appealing on a computer. With clear images and well- organised sections. On a mobile phone. The layout becomes more compact. And some buttons or text appear smaller, which can affect readability. although the design remains attractive. Retain elements feel slightly crowded on mobile. Suggesting that improved mobile optimisations would enhance the overall user experience.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website uses imagery effectively to create a welcoming and engaging atmosphere. Photographs are clear and relevant, helping users understand the services offered. Colour is used consistently to highlight key sections and guide attention. While videos. If present, provide additional visual explanation. Overall. These elements work together to make the site more appealing and easier to navigate.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: If the website includes an online chat tool, it is highly effective for quick enquiries because users can receive immediate responses without navigating multiple pages.it improves customer support by offering real- time assistance and reducing waiting times. However, if no chat tool is available, users may rely on email or phone, which can slow communication and reduce convenience.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are affective if they are clearly visible and lead directly to active pages. They allow to view updates, promotions,.reviewsand contact information quickly. Well placed links also help build trust by showing genuine community engagement. If the links are hidden or lead to inactive profiles. Their usefulness is reduced.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: the company clearly outlines its service though structured websites menus, detailed service pages, and shot descriptions explaining what each option includes. Visual icons and heading’s help customers quickly understand what is being offered; additional information, such as FAQS and help sections, further clarifies the nature of the service and guides customers through the process.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: customer reviews are displayed on the website through a dedicated review section, often supported by third parties’ platforms such as Trustpilot or google reviews. These reviews are typically arranged by date, allowing customers to see recent feedback. Most appear up to date. Showing current experiences and giving users confidence in the company’s reliability and quality.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the server is present as high quality through professional branding. Clear information, professional branding, clear information, positive customer reviews, and detailed explanations of what customers can expect high quality images, transparency, and reliability also reinforce this impression. I would recommend the service because it appears trustworthy, easy to use. And customer focused, offering consistent value that would appeal to friend’s or families.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are made clear to the customers through the company website. Where each service option includes a clear cost and a short description of what is included. The prices appear to reflect the quality shown. As they match the level of service. Professionalisms. and customer experience offered. transparent pricing also helps build trust and allows customers to make informed decisions.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.bowling

	
	2.leisure activates

	
	3. family entertainment

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes. When these search terms are entered into google. The company’s website appears withing the top ten search results. The indicates that the business uses effective search engine optimisation. Including relevant keywords and clear descriptions. Appearing high in the ranking improves visibility. Attracts more customers. And makes it easier for users to access information quickly.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  the website remains highly relevant in modern uk business because they provide a central and reliable source of information for customers to compare services. Check reviews and make booking at any time. A well deigned website increases trust by offering transparency.  Accurate details. And clear contact information through social medial is useful. Customers still rely on websites etc for professionalism and full-service information businesses without strong online platforms risk losing customers to competitors who offer faster easier digital access.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One improvement I would recommend is enhancing the websites navigation structure. At times key information such as pricing, booking details. Or opening hours can take several clicks to locate. A more streamlined menu with clearly labelled categories would reduce user frustration and make the website faster to use. Improved navigation supports accessibility; improved navigation supports accessibility. Improves customer experience. And encourages and encourages more online bookings. This chang would also help new customers fine what they need without confusions.
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