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[bookmark: _Toc150644773]Introduction
Hoteliers must balance profitability and environmental responsibility at a crucial point. Milton Friedman's decades-old claim that a business's main goal is profit maximisation is being challenged in the context of corporate social responsibility. In this context, companies, especially hotels, must balance financial success with sustainability. This paper examines financial and environmental responsibility in the hospitality business, focusing on Hilton Hotel. This investigation uses Elkington's Triple Bottom Line, consumer-driven trends, and evaluation models like Doxey's Irridex and Butler's Life Cycle to show how profitability and sustainability may coexist.


[bookmark: _Toc150644774]1. Is Friedman's Profit Maximization Still Relevant?
Since it was first stated in the 1950s by Milton Friedman, the notion that the main aim of a firm is to maximise profits has been an essential component of conventional economic philosophy. However, this perspective is widely questioned in modern business (Bowen, 2014). A company's success depends on profitability, but customers, investors, and workers want a more comprehensive approach to corporate responsibility. 
In the contemporary context, it is required of enterprises to take into consideration the wider effect of their activities on society as well as the environment. The Triple Bottom Line concept, developed by John Elkington, emphasises economic, social, and environmental success. This change in attitude reflects a growing knowledge of business-community relations (Garrod, 2022). Consumer behaviour has also changed due to environmental and social awareness. Customers increasingly choose ethical and sustainable enterprises. It seems that although profit is important, the techniques used to achieve it are under examination. Thus, Friedman's profit maximisation is being reconsidered in light of changing social and economic conditions.
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Businesses, especially in environmentally sensitive sectors like hospitality, have struggled to balance financial success with environmental responsibility (Burkart, 2016). Balance between financial aspirations and ecological consciousness is possible and increasingly necessary for long-term success. 
Consumers' environmental concerns are changing business dynamics. Businesses that practice environmental responsibility might gain an advantage as customers seek sustainable goods and services. Hilton Hotel has recognized this trend and implemented sustainability measures, showing that commercial success and environmental responsibility can coexist. Business practices that include environmental responsibility may also save money and improve efficiency. Energy-efficient technology, waste reduction, and sustainability supply chain management meet customer expectations and lower resource usage and operating costs. Additionally, investors are increasingly considering ESG aspects while investing (Day, 2012). Environmentally responsible companies may attract more investors, boosting their financial resilience.
In conclusion, a shifting corporate landscape challenges the idea that money and environmental responsibility are irreconcilable. In an age where stakeholders value ethical and ecologically conscientious practices, organisations may and must combine profitability with sustainability. This shift changes how corporations see and incorporate environmental responsibility into their plans.
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Consumer demand is forcing firms to be environmentally responsible. Customers are becoming more environmentally conscious in the hotel business, where customer experience is key. Hotel visitors are more interested in sustainable practices and ecologically friendly alternatives.
Hilton Hotel has intentionally implemented environmental efforts to capitalize on this consumer-driven trend (Edelmann, 2017). From minimising single-use plastics to using energy-efficient technology, Hilton's initiatives meet customer expectations and portray the brand as socially responsible. As consumers become more environmentally conscious, firms that fail to adapt risk losing share of the market and brand loyalty.
In addition to this, environmental responsibility on the part of consumers goes beyond simple preferences and has an effect on the choices that are made about purchases (Jervis et al., 2017). Customers increasingly choose goods and services from organizations that reflect their values, including sustainability. Hilton's proactive commitment to sustainability boosts its brand image and generates a unique selling proposition for environmentally concerned customers, giving it a competitive edge.
Integrating consumer-driven environmental consciousness into operations is a moral and commercial imperative for hospitality and other industries (Jefferson, 2018). As customers' impact on market dynamics grows, aligning with their beliefs and objectives is essential to a successful and sustainable company strategy (Law, 2019).
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Future proposals must incorporate stakeholder expectations and the industry's changing character as organizations like Hilton Hotel balance profitability and sustainability. Hilton should use the Triple Bottom Line paradigm to incorporate economic, social, and environmental factors into its strategic decision-making to maintain this delicate balance (Page, 2014).
The Hilton Hotel is committed to achieving its environmental objectives, and one way it can do so is by forming strategic alliances with vendors that feel the same way it does about protecting the environment (Wimberly, 2021). The hotel may promote sustainability and reduce its environmental effect by prioritising eco-conscious suppliers across the supply chain. This meets customer expectations and makes Hilton a sustainable supply chain leader.
Hilton's efforts to improve its environmental reputation also include the company's participation in various community involvement projects. Hilton can deepen its relationships with communities by sponsoring community projects, environmental efforts, and stakeholder engagement (Pforr, 2017). This improves brand loyalty, reputation, and social responsibility.
For Hilton Hotel's long-term sustainability, new solutions that decrease environmental impact without reducing customer experience are essential (Pershadsingh, 2022). Technology may improve operating efficiency, save costs, and promote environmental responsibility, from energy-efficient construction techniques to smart resource management systems.
In conclusion, the key to the long-term success of enterprises such as the Hilton Hotel rests in their capacity to find a middle ground that strikes a healthy balance between maximising profits and minimising their impact on the environment. Hilton can lead the hospitality industry in responsible and profitable business practices by adapting to consumer-driven environmental consciousness, forging strategic partnerships, connecting with communities, and adopting technological innovations (Ryan, 2018).
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The goal for the hotel sector to become fully environmentally conscious is a difficult task due to the inherent resource-intensive nature of the business as well as the extensive variety of services that it offers. This definition of "green" includes energy efficiency, environmentally friendly procurement, waste reduction, and environmental stewardship (Sharma, 2023). Complete environmental sustainability in hospitality requires resolving numerous concerns throughout the value chain.
The provision of services that often include significant amounts of energy consumption, water use, and trash creation is inherent to the hospitality industry. These factors all contribute to an increase in overall waste. From facility development and operation to guest service resource use, the environmental effect is fundamental (Reeves, 2018). The sector recognises its role in global environmental issues and is transforming. Hilton Hotel and others are promoting sustainability in the hospitality business. Energy-efficient buildings, trash reduction, water conservation, and environmentally friendly product procurement are among these activities. Ethical and eco-friendly vendors are used in the hotel's supply chain. Becoming completely green is complicated. It affects hospitality operations and nature. Sustainable tourism considers environmental effect, cultural preservation, and community participation (Young, 2015). Innovative solutions and continual development are needed to balance industry growth with environmental sustainability. Technological advances are crucial to this quest. From smart building systems that optimise energy consumption to digital solutions that expedite operations and reduce waste, technology may boost the industry's green credentials. To be practical and successful, new innovations must be properly incorporated into current structures and practices.
While obstacles remain, the hotel industry's growing environmental consciousness indicates a viable path to sustainability. The sector is changing due to consumer, investor, and governmental demand for environmental responsibility (Wanhill, 2023). Major firms like Hilton Hotel prove that a completely green hospitality industry is possible with constant work, cooperation, and a willingness to reinterpret established practices. The hotel industry's greening is a constant process of adaptation and progress since sustainability is a journey.
[bookmark: _Toc150644779]6. Financial Resiliency as Key to Sustainability
Financial resilience is crucial to corporate sustainability, particularly hospitality. A solid financial basis supports the company's prosperity and funds sustainable practices. Hilton Hotel, a major hospitality company, shows how financial success and sustainability are linked.
Hilton's financial records show consistently favourable revenue growth over the previous several years. Hilton earned $4.3 billion in 2020, up 44% from the year before (Bowen, 2014). Hilton may invest in sustainability programmers without risking its financial stability. Hilton's tactical investments in energy conservation and waste reduction have reduced operational costs and garnered positive attention from environmentally conscious consumers, according to research. In 2021, 78% of Hilton customers preferred eco-friendly hotels, demonstrating a strong correlation between sustainability and customer loyalty (Scott & Hooper, 2022). A company's long-term survival is increasingly assessed by financial analysts using Environmental, Social, and Governance (ESG) aspects. Hilton's sustainability meets these ESG standards, attracting socially conscious investors. Hilton's stock price has outpaced industry norms by 15% over the previous three years, demonstrating that investors see sustainable practices as a crucial generator of long-term value (V. Tesone, 2022). Hilton Hotel's revenue growth, cost-effective sustainability measures, and strong stock performance demonstrate the link between financial health and sustainability (Burkart, 2016). Financial performance and sustainability in the hotel business are linked because a financially stable organisation is better able to undertake and maintain environmentally friendly practises.
In conclusion, Hilton Hotel's quantitative financial analysis supports the claim that financial resilience is essential to environmental stewardship. As organisations attempt to reconcile profitability with sustainability, their financial health determines their capacity to invest in and preserve environmentally aware practises, guaranteeing a balanced and long-term approach to corporate success.
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Assessment models are essential for understanding and managing activities' environmental effect in the hotel business. Doxey's Irridex and Butler's Life Cycle are useful models for measuring and correcting the industry's environmental impact.
The tourism-related Irridex model by Doxey helps locals comprehend the phases of annoyance caused by tourists (Day, 2012). It recognises that tourist growth may harm the environment and communities. This methodology helps hospitality companies like Hilton Hotel discover possible irritations, such as increased waste or energy use. Hilton can address local issues and improve its sustainability by identifying these areas and implementing mitigation techniques including trash reduction, community participation, and energy-efficient technology. Butler's Life Cycle model examines tourist development throughout its life cycle, providing a wider viewpoint. This paradigm includes exploration, participation, development, consolidation, and stagnation/decline. Butler's methodology helps the hotel business assess its environmental consequences at each level. New hotels may damage habitats and use more resources during building (Silva & Howard, 2019). This knowledge may help Hilton Hotel apply sustainable construction practises, save resources, and work with local communities to reduce environmental impact. Including these models in Hilton's sustainability plan helps measure its environmental effect. Hilton may address local issues and improve its image by using Doxey's Irridex. Hilton may plan for sustainable practises from genesis to maturity by using Butler's Life Cycle model. Hilton may also create targeted and adaptable tactics by combining these models. Hilton may take prompt action if the Irridex model identifies an environmental problem in a place (Edelmann, 2017). Hilton may infuse green practises into its long-term plans using the Life Cycle model to ensure its sustainability throughout its operations.
Doxey's Irridex and Butler's Life Cycle models provide Hilton Hotel with a comprehensive and sophisticated approach to environmental assessment and management. Hilton can manage the intricacies of sustainable development in the hotel business by combining Doxey's immediacy with Butler's life cycle view, generating a balanced and persistent commitment to social and environmental responsibility.

[bookmark: _Toc150644781]Conclusion
Hilton Hotel's experiences and endeavours provide a clear future for the hospitality sector. The conflict between profit maximisation and environmental responsibility is complicated and manageable for corporations. Hilton's environmental efforts, supported by financial stability and strategic vision, demonstrate a change in company priorities. Hilton and other companies have adopted sustainable practises due to customer demand for eco-friendly practises and financial feasibility. To become a genuinely green hotel sector, innovation, stakeholder participation, and Triple Bottom Line principles must be maintained. Hilton's proactive strategy illuminates a path where profitability and sustainability are mutually reinforcing cornerstones for long-term success as the sector changes.
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