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[bookmark: _Toc133326531]Introduction
This paper has tracked India as a developing economy and how it would deal with the admission of a foreign firm, from the United Kingdom, into its nation. Will be discussed many nuances associated with international business communication. Also, it will mention exciting facts about the developing country, the sharp cultural differences which may appear in the workplace, and other challenges and strategies with which the difficulties may be overcome. Communicational barriers are also mentioned to do business in a foreign country. One must work very hard to deal with them. 
Subsequently, India is the primary project of this report because it provides a broader range of business options. India can create a business-friendly climate by generating more advantageous labour hiring arrangements. India's enterprises take place at various levels to boost the business's present circumstances and potential for future prosperity. Additionally, listening to others and trying to comprehend their viewpoints takes time. People may explore their cultural differences and attempt to establish common ground in an environment safe for open dialogue.
[bookmark: _Toc133326532]Introduction of International Business Communication
The general meaning of communication is interaction inclosing by social context. It also deals with the transmission of information and broadcasting. Communication is associated with diverse professions such as advertising, public relations, broadcasting and journalism. To be one successful organisation, the principal element is public awareness. In other words, communication controls how one corporation is seen globally. Moreover, great communication encourages people to work in teams because, like this, they will find new opportunities for improving their skills (Hartley et al. l., 2014). Therefore, to be a beneficial person needs strong competence in communication. 
It is essential to mention that communication creates strength in the organisational habitat. As a result, the brand starts looking at the organisation's character. Nevertheless, the communication process connects outside bodies and the company. Good business communication at all levels is why organisations work well, as all involved know how to act at all times (Bucur, 2014). This removes doubts, increases certainty, reduces mistakes, and promotes motivation and collaboration. It, therefore, improves performance and solves problems satisfactorily for everyone. Moreover, good broadcasts and reception of business communication always minimise misunderstandings, such as harmful environments that can appear in companies. 
It is a multinational corporation headquartered in the United Kingdom that sells consumer goods in dozens of countries worldwide (Unilever, 2022). Unilever PLC distributes various food items, cosmetics and personal care products, pearls, and cleaning products to the general public. One of the world's largest soap makers, Unilever PLC, has outlets in 190 countries (Unilever, 2022). In addition, Unilever PLC has many macro subsidiary companies, including the manufacturers of well-known brands such as Dove, Rexona, Sunsilk, and many more (Unilever, 2022).
In 1929, the Lever brothers established the foundation for Unilever PLC. Shares of the company are traded on the London Stock Exchange. According to the company's website, sales are expected to rise to around 52.4 billion euros in 2021 from 2020's total of 50.7 billion euros. The consensus projection for 2021 sales growth is 4.5%. The company generates around €6.4 billion in free cash flow annually (Unilever, 2022). The company decided to open a subsidy in India. The purpose of this paper is to present the difference between two different cultures by comparing the cultural sensitivity 
[bookmark: _Toc133326533]The analysis of India as developing country 
With a population of more than 1.3 billion population, India is a developing nation in South Asia. The nation is renowned for its extensive linguistic diversity, rich cultural legacy, and quickly expanding economy. India has many different types of enterprises, from small family-owned shops to significant global corporations.
Any business' success in India depends on effective business communication. The nation's formal communication style emphasises hierarchy and respect (Garlapati, 2015). Business professionals in India generally communicate in English, a widely spoken and understood language. Nevertheless, depending on the locale and target audience, regional languages, including Hindi, Tamil, Telugu, and Bengali, are also utilised.
India has recently undergone substantial economic changes and liberalisation, attracting many foreign investors. In addition, the country's expanding middle class and rising purchasing power have also created a sizable market for domestic and foreign firms. With a GDP projected to reach over $2.8 trillion in 2020, India will have one of the fastest-growing economies globally (Ravindranath et al. l., 1995).
India's business environment includes sectors ranging from textiles, agriculture, and manufacturing to information technology, telecommunications, and pharmaceuticals. The nation's corporate culture is a distinctive fusion of tradition and modernity, with a significant focus on developing interpersonal relationships and trust (Emeneau, 1956). Therefore, understanding the cultural quirks and business norms is crucial for international companies wanting to be present in India.
India is a rapidly industrialising nation with a broad and expanding economy. Success in business requires effective communication, and it is crucial to comprehend India's culture, language, and business practices (CSM, 2001). Local and foreign enterprises have access to a wide range of prospects in the nation, and those who can successfully manage the difficulties of doing business there benefit greatly.
[bookmark: _Toc133326534]Hofstede theory – culture comparative analysis UK vs India
The general mental training that sets one group or category of people apart from another is referred to as culture. Although it can be linked to several organisations, it is always an aspect of the collective. There are different people in every cooperative. If one were to believe that a bell curve represented the qualities of people, then the distinction among cultures would be the alteration to the shape of the bell curve that occurs when a person transitions from one society to another (Hayes et al. l., 1998). Organisations' cultural norms are more likely found in visible and deliberate practices: how employees view their workplace.
Hofstede's concept of cultural aspects provides a structure to analyse cultural variations between nations. Geert Hofstede established the cultural aspects theory as a foundation for communication between cultures. Applying a structure developed from component analysis demonstrates how the social environment affects the beliefs of its people and how these values relate to behaviour. Individualism vs collectivism, uncertainty avoidance, power distance (strength of social hierarchy), masculinity vs femininity, and long-term orientation are recommended classifications to study social norms (Hofstede, 1976). It is recommended to be said a few words about every type of this dimension. 
The first essential to mention is the power distance index. The quantity whereby community members comprehend and anticipate a differential allocation of influence is the subject of this factor. For example, with a high power distance score of 77, India's society is bureaucratic, and its citizens are accustomed to submitting to those in charge positions. The UK, in comparison, has a low power distance score of 35, indicating that individuals there demand to be regarded with dignity irrespective of their station in humanity (Hofstede, 1976).
Secondly is individualism vs collectivism. The quantity whereby community members comprehend and anticipate a differential allocation of influence is the subject of this factor. For example, with a high power distance score of 77, Indian culture is bureaucratic, and its citizens are accustomed to submitting to those in charge positions (Hofstede, 2001). The UK, in comparison, has a low power distance score of 35, indicating that individuals there demand to be regarded with dignity irrespective of their station in humanity.
Thirdly, is the dimension between masculinity vs femininity. This criterion assesses how much a community prioritises attributes usually associated with men, including desire and concurrence, as opposed to those associated with women, such as nurturing and collaboration. With ratings of 66 and 56, the UK and India both perform poorly on this metric (Glove Study, 2002).
Uncertainty Avoidance is the other one, which quantifies the degree to which members of society consider confusion and disorientation as existential threats. India has an overall average of 40 on this metric, showing that citizens favour explicit norms and procedures to aid them in navigating ambiguous circumstances (Hofstede, 2010). On the other hand, the UK had a low score of 35, indicating that British society is more accepting of abnormal conduct and more at ease with vagueness. 
The last term is a long-term orientation. It is connected with assessing how much a society values long-term planning and thought instead of immediate fulfilment. India has a comparatively excellent score of 61 on this criterion, showing how individuals value thrift, perseverance, and a sense of shame for not carrying out their commitments (Hofstede, 2022). On the other hand, the UK had a low score of 25, indicating that British society places a greater emphasis on instant pleasure and outcomes.
To conclude, the cultural difference between the UK vs India is significantly different. The UK tends to be temporarily focused, more ambiguity-tolerant, and more autonomous. It also has a lesser distance between power and influence. India, in comparison, favours precise rules and procedures, is more future-focused and socialistic, and has a higher power separation (Paul et al. l., 2004).
[bookmark: _Toc133326535]The concept and specification of culture sensitivity 
Cultural sensitivity is a tendency to utilise the right background and skills to comprehend one's and other nations' social views, mindsets, principles, and behaviours. Cultural sensitivity can be defined into many ideas that illustrate its concept. Understanding cultural differences and similarities among individuals while imposing importance on them—positive or unsuccessful, for the better or for the worse, good or wrong—is the definition of cultural sensitivity. It simply means that people realise no individual's characteristics are alike; therefore, their culture does not consider itself superior to anyone else's (Boeijen, 2015). This is an obstacle for people of overpowering nations. It commonly interacts in circumstances with a dominant and a secondary culture in our personal and professional lives. Indian society, for example, represents the majority lifestyle and culture, though have other cultures which are all minorities. Cultural sensitivity suggests that both parties know and respect one another's traits. Cultural sensitivity suggests that both parties know and respect one another's traits.
When cultural sensitivity increases, people shift from an ethnocentric perspective to a more ethnorelative one. Overall, cultural tendencies might be regarded as means of preventing cultural diversity, either by denying its existence, establishing barriers against it, or downplaying its significance. Arguments that are more preoccupied are ways of finding out cultural diversity, either by acknowledging its significance, changing one's perspective to take it into account, or incorporating the entire idea into a person's idea of identification (Bennet et al. l., 2004). 
The United Kingdom is doing all it can to improve communication with customers in a language that is easy to understand and easily accessible. Speaking the customer's language is beneficial and allows for reaching a wider audience (Godwin, 2001). For example, Indians are not very good at English, so Englishman provides people who can communicate with aliens.
[bookmark: _Toc133326536]Challenges in communication barriers 
Communication is an essential part of human connection, which entails communicating and getting specifics via a variety of means, including speaking, writing, and body language. Nevertheless, obstacles and difficulties might occasionally arise during interactions that prevent individuals from exchanging facts (Hao et al. l.,2017). Significant impediments to and communication difficulties include language, cultural, physical, psychological, technological, or personal barriers. 
All the barriers need to be examined to see their differences. For example, language disparities between individuals may seriously impede effective communication. The cultural barrier creates enormous challenges. For instance, communicating indirectly may be preferred in some cultures or communicating directly might hold significance in others (Vashishta et al. l., 2013). Disputes and confusion might result from a failure to comprehend these cultural differences. Physical barriers obstruct communication likewise, and it can be an inadequate conversation.
Communication difficulties can originate from psychological hurdles, including dread, concern, and disapproval. Also, technological barriers can be particular technological obstacles when people need access to the same technology or possess the necessary abilities to utilise it successfully. Personal barriers ranging from interpersonal inequality, mindsets, and prejudices can make communication difficult (Ruller, 2004). In particular, individuals with dominant personalities may prevent others from contributing to talks.
Proper interpersonal techniques, understanding, and cultural awareness are necessary for solving communication barriers. People should comprehend one another's viewpoints, talk openly and directly, and listen intently. By doing this, people may get beyond communication obstacles and create lasting connections based on clear communication (Ranjbarfard et al. l., 2014). Establishing these communication guidelines can help companies keep an effective, competitive atmosphere at work and a decent balance between life and work. Making these limits appear to others in the workplace so they are aware of the requirements and can abide by them.
[bookmark: _Toc133326537]Recommendation of communication strategies
It is crucial to strengthen the communication strategy to have effective communication in the workplace. It is imperative to discuss the potential issues since miscommunication between parties involved in communication might happen at any time. Additionally, employees must feel comfortable speaking openly with their superiors to resolve specific communication problems. There are several ways to enhance the environment, one of which is to pay attention to the issues and then come up with solutions (Wrench, 2013). Finally, it is essential to consider nonverbal cues that CEOs might pick up on. 
It is fundamental to follow some of these consequences. For instance, a friendly and open communication atmosphere maintains the clarity of the lines of communication between staff members and direction. Furthermore, the connection between them is the ongoing exchange of information (Eisenberg et al. l., 2004). Also, the supervisor can obtain an in-depth comprehension of a situation in the workplace by using various interaction techniques, including oral, written, and non-verbal means of communication. 
On the other hand, it is impressive how business clients interact with staff more effectively by learning about the local culture. Another effective tactic for fostering an environment conducive to effective business communication is to pay close attention to each employee (Conrad, 2002). This shows that the supervisors are aware of and concerned about them. Remember that speaking and listening must be fundamental to effective interpersonal interaction. The recommendations mentioned above can help improve interpersonal skill sets and establish more powerful connections with others in the workplace and with customers.
[bookmark: _Toc133326538]Conclusion
In conclusion, a vital element of the workplace is effective business communication. Within a corporation, it refers to the communication of information, concepts, and messages between individuals or groups. Effective communication is crucial to achieving organizational objectives and ensuring the workplace runs smoothly (Alshare, 2011).
Bridging cultural gaps is crucial to building a more accepting and peaceful society. Cultural barriers may be removed, and individuals and organisations can promote mutual respect and comprehension via training, interaction, and appreciation of variety. We can build a more harmonious and prosperous future for everybody if we proactively address cultural divides. In the modern, worldwide world, overcoming cultural divides is essential. Fostering mutual admiration, comprehension, and collaboration amongst people and groups with different origins is crucial (Grover, 1994). Due to cultural differences, there may be miscommunication, stereotyping, prejudice, and disputes. Therefore, it is crucial to take proactive measures to overcome those distinctions and establish a peaceful environment that benefits everyone.
In the workplace, everyone can foster an atmosphere that is more peaceful and effective and where everyone is treated with dignity. Moreover, this, in turn, can lead an organisation's business communication to improved collaboration, creativity, and innovation (Drossman et al., 2021). With this skillfulness inside the company, good work will go.
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