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Introduction:

Poverty is a widespread problem that affects towns all across the world, including Swansea. While policymakers, organisations, and governments try to alleviate poverty, it is critical to acknowledge the importance of lived experiences in developing effective solutions. The Swansea Poverty Truth Commission (SPTC) is a trailblazing effort that recognises the importance of connecting directly with those living in poverty. The SPTC aspires to challenge perceptions, influence policies, and generate long-term change in Swansea's fight against poverty by focusing on the voices and experiences of those affected.                                                                                                                     This report delves into the SPTC's novel approach to poverty alleviation and community development techniques. It delves into the SPTC's basic aims, emphasising its dedication to putting lived experience at the heart of poverty solutions. Furthermore, the study covers the SPTC's unique methods and approaches to achieving its goals and fostering community development. Understanding the SPTC's problems and potential can provide useful insights into the significance of lived experience in addressing complicated social issues. Furthermore, an assessment of the SPTC's community development procedures provides a holistic picture of the organization's influence on the Swansea neighbourhood and the broader struggle against poverty. This research highlights how the SPTC's innovative methodology may be used to empower marginalised communities and drive social change.
Defining the Swansea Poverty Truth Commission
The Swansea Poverty Truth Commission (SPTC) is a pioneering and transformative effort that places the lived experiences of people living in poverty at the heart of poverty solutions. The Swansea Poverty Taskforce (SPTC) was formed as a collaborative effort amongst persons with direct experience of poverty, community organisations, local authorities, and other stakeholders to challenge the existing quo and establish a more equitable society in Swansea.                                                                                              The SPTC recognises that persons who have lived in poverty firsthand have significant insights into the reality, problems, and consequences of poverty. This community-led commission recognises that traditional top-down methods to poverty reduction frequently lack the nuanced understanding necessary to effect genuine change. As a result, the SPTC adopts a unique and comprehensive approach by integrating people with lived experience in decision-making, policy creation, and advocacy initiatives.                                                                                                                                                                                                                                                                         The SPTC serves as a platform for people experiencing poverty to share their stories, raise their voices, and work together to find answers to the complicated challenges that plague them. It provides a secure and empowering environment for these people to interact with politicians, community leaders, and the general public. The SPTC aspires to challenge prejudices, dispel misconceptions, and fight for policy reforms that address the core causes of poverty by fostering discussion and mutual understanding between those directly affected by poverty and those in positions of influence.
The Swansea Poverty Truth Commission is defined by the following key elements:
· Authenticity: The SPTC prioritises authenticity by allowing people with lived experience to express their unfiltered tales and viewpoints, allowing them to gain a true knowledge of the difficulties they confront.
· Community Collaboration: It works through collaborative relationships to ensure that the community's different opinions are represented and heard.
· Advocacy and Policy Influence: The SPTC works actively with policymakers to advocate for policies and programmes that reflect the needs and aspirations of persons living in poverty.
· Transformation: Ultimately, the SPTC seeks to effect change not just in the lives of poor people, but also in society attitudes and systems that perpetuate poverty.
Swansea Poverty Truth Commission is a trailblazing effort that recognises the agency and wisdom of those who have lived in poverty. It aims to reshape how poverty is treated by adopting the ideals of empathy, collaboration, and honesty, ultimately aiming for a more equitable and inclusive Swansea.
Core Objectives of the SPTC
The Swansea Poverty Truth Commission (SPTC) is guided by a set of basic objectives that guide its mission of putting lived experience at the centre of poverty solutions. These goals are founded on a thorough awareness of the issues that people living in poverty confront, and they draw on existing literature and best practices in community-led initiatives.
1. Amplifying Lived Experience Voices: One of the SPTC's key goals is to raise the voices of those who have personal experience with poverty. This goal is consistent with the concept of "voice" in community development literature, which emphasises the significance of engaging marginalised groups' opinions (Cornwall, 2000). The SPTC aims to counter prejudices and misconceptions about poverty by providing a venue for these perspectives to be heard (Hart, 1992).
2. Empowering Marginalised People: The SPTC attempts to empower poor people by incorporating them directly into decision-making processes. Empowerment is a key idea in community development, emphasising the need of marginalised individuals to gain control of their lives and be active participants in building their communities (Alsop & Heinsohn, 2005). Individuals who participate in the SPTC receive a sense of agency and ownership in tackling issues that impact them.
3. Influencing Policy and Practice: The SPTC attempts to influence poverty-reduction policies and practises. This goal is consistent with the broader literature on community development advocacy and policy change (Labonte & Laverack, 2001). The SPTC aspires to contribute to poverty alleviation by engaging policymakers and pushing for changes based on the experiences of individuals living in poverty.
4. Building Understanding and Empathy: Another important goal of the SPTC is to promote understanding and empathy among the larger society. This is consistent with the concept of "social capital" in community development literature, which emphasises the importance of trust and social relationships in the formation of stronger communities (Putnam, 2000). The SPTC strives to build empathy and collaboration by promoting communication between individuals with lived experience and community leaders (Wallerstein & Duran, 2006).
5. Promoting Systemic Change: The ultimate goal of the SPTC is to create systemic change in how poverty is seen and addressed. This goal is guided by the research on transformational community development, which emphasises the need of structural reforms in addressing core causes of inequality (Laverack, 2004). The SPTC attempts to disrupt the current quo and push for structural reforms that will result in a more equitable society (Moser & Norton,2001).   
The Swansea Poverty Truth Commission's basic aims are consistent with important concepts and practises from community development literature. The SPTC strives to create a more inclusive and equitable Swansea by amplifying voices, empowering individuals, influencing policy, increasing awareness, and advocating systemic change.
Innovative Approaches and Methods
To achieve its basic objectives and place lived experience at the heart of poverty solutions, the Swansea Poverty Truth Commission (SPTC) adopts a variety of creative ways and methods. These approaches are influenced by a variety of fields, such as community development, participatory action research, and social change movements. The SPTC employs the following innovative methods:
1. Personal Testimonies: The personal testimonies of people who have experienced poverty are important to the SPTC's methodology. These testimonies can be used to raise awareness and challenge misconceptions (Freire, 1970). Participants humanise poverty and share insights into its complex reality by sharing their tales.
2. Workshops on Co-Production: The SPTC hosts co-production workshops that bring together people who have lived in poverty, community leaders, and policymakers. This technique is consistent with co-production concepts, in which individuals with diverse levels of experience collaborate to generate solutions (Boyle et al., 2010). Participants in these seminars collaborate to devise strategies and actions to combat poverty.
3. Advocacy and Public Engagement: The SPTC participates in advocacy activities such as public events and awareness campaigns. This strategy is based on community organising and social movements (McAdam, 1982). The SPTC can influence politicians and challenge the status quo by mobilising the community and gaining public support.
4. Storytelling and Digital Media: The SPTC uses digital media and storytelling approaches to create compelling narratives that convey the lives of those living in poverty. This technique is consistent with the narrative-based advocacy paradigm (McGregor et al., 2017). The SPTC can reach a larger audience and inspire conversation using digital platforms such as social media and online storytelling.
5. Policy Roundtables: The SPTC organises policy roundtables in which participants engage in constructive discourse with local officials and decision-makers. This strategy is consistent with deliberative democracy ideas (Fishkin, 1991). Policy roundtables provide a venue for evidence-based debate and collaborative problem-solving.
6. Public Art & Installations: The SPTC employs creative expressions such as public art installations and exhibitions to convey compelling messages about poverty. This method is based on arts-based research (Leavy, 2015). Public art engages the community while also visually representing the SPTC's objective.
7. Community Research: To gather information and proof regarding the effects of poverty, the SPTC carries out community-based research. The ideas of participatory action research (Reason & Bradbury, 2008) guide this strategy. By actively engaging in the research process, community members make sure that their viewpoints and experiences are fairly represented.
The SPTC's dedication to questioning conventional narratives around poverty and providing a forum for people with lived experience to effect change is reflected in these creative ideas and methodologies. The SPTC cultivates an inclusive and empowering culture in the search for practical solutions to poverty by valuing creativity, teamwork, and community-driven research.
Challenges and Opportunities
The goal of the Swansea Poverty Truth Commission (SPTC) is to put lived experience at the centre of solutions for poverty, which presents both opportunities and problems. To effectively navigate its course, the SPTC must comprehend and resolve these factors.

Challenges:
· Stigma and Discrimination: People who have experienced poverty firsthand frequently deal with stigma and discrimination, which makes it difficult for them to tell their tales honestly (Pescosolido et al., 2010). To make sure that participants feel protected and supported, the SPTC has to fight against these cultural biases.
· Limited Resources: The SPTC may experience resource limitations, similar to those faced by many community-driven projects. Funding and capacity constraints may make it more difficult for the organisation to continue its work and reach a larger audience (Edwards & Hulme, 1996).
· Policy Implementation: Although the SPTC can have an impact on policy decisions, putting plans and policies into action is still difficult. The conversion of recommendations into concrete actions may be hampered by political dynamics and bureaucratic obstacles (Hill & Hupe, 2002).
· Changing Political Environment: The political environment may have an effect on the SPTC's capacity to successfully interact with legislators. The commission may need to modify its advocacy techniques in response to shifts in leadership or policy priorities (Sabatier & Weible, 2007).
Opportunities:
· Community Resilience: According to Norris et al. (2008), communities that use participatory methods such as the SPTC frequently become resilient and cohesive. Members of the community may be able to withstand hardship and push for change thanks to their resilience.
· Digital Engagement: The SPTC can reach a wider audience, exchange tales, and rally support by utilising digital platforms and social media (Brodie et al., 2000). The impact of the commission can be increased through online advocacy.
· Local Collaborations: The SPTC's reach, and resources can be increased by working with institutions, businesses, and organisations in the area. Creating solid alliances can help the commission in its lobbying work (Bracht, 1999).
· Shifts in Public Opinion: Over time, the general public's perception, and level of understanding of issues related to poverty might change. By utilising these developments, the SPTC can influence policy changes and gain support for its projects (Stimson, 1999).
· International Networks: The SPTC can obtain important knowledge, resources, and best practices by forming or joining networks with other poverty commissioners or advocacy groups (Kickbusch et al., 2013).

To sum up, the Swansea Poverty Truth Commission (SPTC) is a fantastic illustration of a community-led project that centres its efforts around the actual experience of poverty. Advocating for good change and tackling the underlying causes of poverty, the SPTC has taken a multidimensional approach that includes legislative influence, community participation, lobbying, and empowerment.                                                                                                              In addition to finding resonance in the community, the SPTC's primary goals of combating stigma, changing perceptions, and promoting systemic change have also won the respect and support of a wide range of stakeholders, including legislators, local government officials, and civil society organisations. Its strategy of bringing decision-makers and people who have experienced poverty together in a collaborative setting has produced creative solutions that put the rights and dignity of those who are most impacted by poverty first.                                                                                                   The SPTC's ability to affect public policy and discourse on issues related to poverty has been one of its greatest accomplishments. The commission has aided in the development of a more inclusive and humane strategy for reducing poverty by elevating the voices of those who have really experienced it. This effect broadens beyond short-term legislative adjustments to include a change in public perceptions that lessens stigma and promotes empathy.                                                                                                    However, the SPTC continues to confront obstacles. Poverty and socioeconomic disparities must be addressed with ongoing dedication and resources. Maintaining the commission's momentum and ensuring that its accomplishments result in long-term structural change remain top priorities. Furthermore, the COVID-19 epidemic has brought new issues to the fore, necessitating the commission's adaptation and innovation of tactics to meet increasing demands.                                                                                                                  In a world tormented by social and economic inequality, the SPTC's work reminds us that genuine change is possible when communities band together, amplify the voices of the marginalised, and work together to create a more just and equitable society. The SPTC has not only put lived experience at the heart of poverty solutions, but it has also sparked a light of hope for communities aspiring for a brighter, more inclusive future.
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