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Introduction
In this study, I would like to conduct a comparison and contrasting analysis between two different types of restaurants for the same job role that is marketing manager. Hence, the two chosen two types of organisations are Leon and Jungle Cave. Leon is a fast food chain in the United Kingdom whereas Jungle Cave is a family-type restaurant in the UK. I have taken the initiative to mention the differences between the skills required and the services available in both the types of restaurants. 
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I personally felt that skills and services can vary for the same job role of the two different types of restaurants. Leon is a fast food chain where the offering items are Mediterranean-inspired and healthy cuisines. On the other hand, Jungle Cave is really an exotic jungle-themed restaurant where family people, mainly children, can enjoy quality time with their parents. This is just perfect for the couples, families, as well as groups of big kids (Theis, and Adams 2019). From these perspectives, the marketing manager needs to have the skills to develop different types of specific marketing strategies for both the restaurants on the basis of their offerings and ambience. It is clear that the target market of Leon and Jungle Cave is different and it needs different strategies to draw their attention (Chua, et al. 2020). 
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As per my observation, the marketing manager needs to focus on the ambience of the family restaurant Jungle Cave more because it has special features such as a memorable ambience surrounded by animals, and mechanical butterflies that can provide a feeling of setting in a jungle. Parents and children, couples are the main target customers who want to enjoy the ambience. Here, the ambience and environment of a jungle are primary and food is a secondary element of attraction. On the contrary, Leon food is the core component that needs to appeal to the target customers (The Drum 2022). As a result, the marketing manager is busier with the skills of market research and focuses on developing competitive advantages that can be the unique selling proposition and can be promoted to attract more customers. 
Apart from differentiated skills, I have observed that Leon tries to offer more fresh and healthy food that is made of more natural ingredients and the marketing manager emphasises on promoting the quality of food. In the case of Jungle Cave, the marketing manager always focuses on reforestation and promotion of the sounds and sights of the Amazon rainforest in this family-type restaurant (Visit London 2023). The skill of enhancing the visual representation has been prioritised in Jungle Cave which is a family-type restaurant and it has not been considered for Leon which is a fast food restaurant (Filimonau, Nghiem, and Wang, 2021).  
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There are different types of experiences that I have gained in Leon and Jungle Cave. As a fast food restaurant, the marketing manager of Leon has tried to reinforce their brand positioning namely "Naturally Fast Food". This strategic navigation has been applied in its service of offering fast food that includes a wide range of vegan, vegetarian and gluten-free options and the most popular dishes of this Leon are sweet potato falafel, Moroccan meatballs, and other bakes fries. On the contrary, the marketing strategies have been completely differently planned by the marketing manager of Jungle Cave.  On the official website of the Jungle Cave, there are different types of taglines that are "Explore the Flora and Fauna of our Jungle Gateway'', "Discover our menu" and "Explore the Jungle adventure. (Jungle Cave 2023)" Here it is clear that visual representation and promotion of the environment of the jungle cave have been considered the most and images of animals, and children have been added. 
The skill of decorating websites with excellent attractive images is the main skill required for the marketing manager of Jungle Cave. Apart from that, there are two types of many that are mentioned in the menu section and these are the A-La-Carte menu and Kids Menu (Jungle Cave 2023). Here, I have seen how the marketing manager has promoted the special menu that is designed and prepared for the kids only. This skill of strategic and critical thinking has made the services of Jungle Cave more innovative (Choe, Kim, and Hwang 2021). Besides that, the marketing manager of the Leon has utilised the skill of creativity and promoted its natural vegetarian food in an extremely delicious manner on its official websites and used the tagline "Power of Plants. (Leon 2023)" 
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Therefore, in conclusion, I can reflect that I have really understood that different skills and services are required for different types of restaurants even if the job role is the same. The family-type restaurant, Jungle Cave and fast food restaurant, Leon have really proved this. 
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