
#hashtags



When used properly, they are a kind 
of glue that can hold your social media 
marketing campaigns together across 
networks and bring you new followers 
and new business. 



Almost every programme and 
commercial you see on TV has a 
hashtag. It functions as a key search 
word or phrase that will lead you to find 
out more information about whatever it 
is the brand are promoting.



Hashtags are a crucial part of social 
media marketing. It makes your own 
content discoverable to others and 
allows you to find relevant content 
from other people and businesses. 



The hashtag allows you to connect 
with, and engage with, other social 
media users based on a common 
theme or interest. By simply 
incorporating hashtags into your 
social content, you can expand your 
reach and increase your audience.



According to Twitter research, tweets 
with one or two hashtags double the 
chances of engagement. Be careful 
though, because if you exceed two 
hashtags in a tweet your chances of 
engagement actually drop by 17%!



Simplicity

When you are choosing a hashtag, 
it is important to make sure that 
you pick something that people are 
searching for and can easily remember. 
Being front of mind is of paramount 
importance.



Your hashtag should be short, precise 
and easy to spell, and give your 
audience a clear idea about the topic 
of conversation. Unclear and generic 
hashtags will not get results because 
a hashtag helps to categorise your 
content which in turn helps you to 
engage with a community.



Trending hashtags

Trending hashtags are continuously 
changing according to what is actually 
being talked about. When you see a 
trend that relates to your content or 
subject, consider whether you could 
engage with it by using the trending tag.





By using a trending hashtag in your 
content update, you can potentially 
get your message seen by a huge 
audience. More people will see your 
updates rather than just your fans 
and followers.



Try and be one of the first in using 
trending tags to get more exposure for 
your content and brand. You can find 
trending hashtags on Twitter, Google+ 
and other hashtag monitoring sites such 
as hashtags.org and Trendsmap.com 
which are used by brands. 

Use niche trending hashtags to connect 
and build relationships with your 
specific target market.



https://www.hashtags.org/



https://www.trendsmap.com/



Channel use

Hashtags may have started on Twitter 
but now all social media platforms 
support hashtags (except LinkedIn).



Twitter

Because of character count 
restrictions, don’t use more than  
2 hashtags per tweet for the best 
results and engagement.



Facebook

Use 2 hashtags on Facebook - try 
one popular hashtag and one custom 
hashtag for your brand. Be warned 
though - research has found that 
Facebook posts with hashtags have 
less engagement than those without.



Instagram

On Instagram the rule is the more the 
merrier! You can load up your pictures 
with an infinite number of hashtags, 
and the more you use, the more likely 
you are to get them noticed, liked, 
and shared. The posts with the highest 
number of interactions have 11 or 
more hashtags attached. It allows up to 
30 hashtags but keep it to 11 per post 
for the highest level of engagement.







Search before you use

Check each of the social media networks 
to make sure that your hashtag isn’t 
being used for the wrong reason. Also, 
ensure that you don’t choose something 
that can be interpreted in a different 
way or potentially destructive way. It 
is also worth making sure that another 
brand isn’t using your chosen hashtag 
specifically for their own promotion.



Overuse

Including too many hashtags will leave 
the impression that you are spamming 
your followers. Usually you should not 
use more than one or two hashtags per 
post, with one hashtag being the best 
choice. It is also important to avoid using 
them in every single post. Social media 
users are wary of feeds that try too hard.



Be specific

You cannot use generic hashtags, such 
as #marketing or #seo and expect 
people to re-tweet your post. Use a 
unique and specific hashtag for better 
engagement with an audience.
Best results come from a hashtag that 
is well chosen and properly utilised but 
ensure you stay current as social media 
changes at a rapid pace.



Engage. Engage. Engage.

The function of the hastag is to 
connect your brand to popular and 
visible topics. This will drive new 
viewers to your social media presence 
and give you the opportunity to engage 
with them. When you use a hashtag 
correctly it will help you enhance 
your visibility and improve customer 
relations. Just ensure your hashtags are 
short, conversational and unique.



Hashtag selection and tracking

There are a number of (paid for) tools 
you can use when thinking up an 
effective hashtag. Hashtagify.me and 
RiteTag.com are good places to start. 
You can also browse theTwubs hashtag 
directory to find ideas and what is 
already in use. If your business benefits 
from local traffic, Trendsmap will tell 
you what are the most trending topics 
in your geographic location.



https://hashtagify.me/popular/en



https://ritetag.com/



http://twubs.com/



Now a ...

#abdworkshop


