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Introduction
This essay focuses on sustainability, and its various aspects in relation with the hospitality sector. The hospitality sector is one of the most resource-intensive sectors out there and hence, it is important for the sector to remain sustainable. The sustainable environment will produce better opportunities of growth for the hospitality sector in the future. Hence, the practices for a sustainable world are ideal for the hospitality sector. The benefits of the sustainable practices will improve the hospitality sector in many different ways. In this essay, the sustainability around the hospitality sector will be discussed. Firstly, the essay will discuss sustainability and its pillars. Then it will display the relation of sustainability with the hospitality sector. After that, the business concerns of the sustainability will be discussed. Next, the circular economy and the CSR will be highlighted. After that, the examples of the CSR in the corporate levels will be shown.
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Sustainability and its pillars 
Sustainability refers to the system, by which the future can be improved by various methods dedicated to the conservation and management of resources that everyone has (Ho et al., 2021).
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Figure 1: Sustainability and its Pillars
(Source: ResearchGate, 2022)
Sustainability has three pillars, which are Social, Environmental and Economic (ResearchGate, 2022). These three pillars are highly important for the development of the sustainability. 
Social sustainability: Social sustainability contains various ethical and cultural sustainability that are required to maintain. This type of sustainability is vital for the growth of the society, and it provides various types of support to the community. A business can improve social sustainability by providing various benefits to the local culture (Han, 2021). Social sustainability can improve the environment of sustainability as well. Social sustainability is achieved via different types of social responsibilities that are being performed by the company or an organisation. Various corporate social responsibilities focus on providing the social sustainability in such a way that leads to better outcome for the business of an organisation.
Environmental sustainability: Environmental sustainability solely focuses on the environment and the aspects of it. Various types of environmental qualities are maintained throughout the environmental sustainability procedures. The preservation of the environment is crucial for the environmental sustainability to succeed. The extraction of resources from various places and continuous damage towards the environment can be reduced by following the environmental sustainability practices (Rezapouraghdam et al., 2019). This is the most important part of environmental sustainability, as it allows a company or an organisation to be fully compliant of the requirements imposed by the governments.
Economic sustainability: Economic sustainability depends on the economic benefits that are being provided by the company or an organisation. The economic sustainability creates jobs, generates profits and provides economic support to the local culture. The employees are the biggest beneficiaries of the economic sustainability that is present in an organisation (Martínez-Martínez et al., 2019). Every organisation must follow various types of economic standard in order to perform the economic sustainability properly. Recycling valuable materials and reducing consumption of the resources a company effectively increase their economic sustainability.
[bookmark: _Toc117384573]Sustainability in hotel industry
Conservation of energy: Conservation of energy is one of the most vital aspects of sustainability. It provides a clear environmental advantage in comparison with many other aspects. This shows that it is highly important for a hospitality organisation to follow the conservation of energy and waste less energy each day. By using green energy such as solar energy, wind energy or hydropower a hotel can effectively reduce their energy consumption and increase environmental sustainability (Mzembe et al., 2020). To achieve environmental sustainability wastage of energy must be reduced. 
Reducing waste production: Waste production is a major issue that is currently affecting a major part of the world. In 2050, it is expected that the waste production will go up to 70% (Statista, 2022). By reducing waste production, a hotel can improve their economic and environmental sustainability. One of the most effective ways to reduce the waste production is to convert waste to energy. The waste energy converters can effectively reduce the overall electricity costs for the hotel. The hospitality sector generates a large amount of waste each year. Hence, the sector can dramatically reduce their expenses by reducing the waste production. 
Conservation of water: Water is one of the most essential resources available for everyone. Hence, the conservation of water is important for everyone involved. The hospitality sector consumes a large amount of water each year. Almost every single tourist consumes a large part of it. The business operations of the hospitality sector also rely on a very large amount of water (Teng and Wu, 2019). This can drastically reduce the quality of water present in the locality over the years. This is why it is extremely important for the sector to focus on the conservation of water. Conservation of water can lead to a major sustainability improvement in the environmental sector.
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Policies to control the climate change: Various challenges and concerns are present in the world regarding the environmental sustainability. However, maintaining the sustainability is not an easy task for any hospitality company regardless of their position in the market. For an organisation to maintain the environmental sustainability and they need to control their public policies. The hotel companies and online organisations must focus on their public policies and include the environmental sustainability in it in order to make progress. The climate change is a major issue that leads to various global impacts, which are negative in the long period. For the hospitality industry, the changes of public policies will lead to a major change in their business operations in most of the cases (Mzembe et al., 2020). Hence, it is a major concern for the hospitality sector.
Practices for environmental safety: Environmental safety is essential for the hospitality organisation and the well-being of the people around the locality. Hence ignoring the environmental sustainability will lead to major impact that is unwanted. In a study, it was found that the consumers are 28% more likely to choose sustainable source over non-sustainable one (Hive Brands, 2022). Hospitality sector can contribute to the environmental safety by following the environmental rules and regulations imposed by the government or the local authority. This factor can effectively alter their business operations in the perspective of the environmental sustainability. However, it may lead to some unnecessary consequences, which is why it remains a challenge for the sector to implement it on a larger scale.
Challenges of profit generation: Profit generation is crucial for a business to exist. Without profit generation, most of the business will fail. However, maintaining sustainability while generating profit is a rather difficult task for the hospitality sector. To maintain the environmental and social sustainability, hospitality organisations may fail and spend excess amount of money behind ideas that they cannot achieve. Hence, it becomes a challenge for the hotels. The sustainable business practices from an environmental standpoint often requires large amount of investment from the part of the company (Rezapouraghdam et al., 2019). Hence, it remains open on whether or not the hospitality company can invest this large amount of money to achieve environmental sustainability. The expense can drastically reduce the profit generation and become a bottleneck for the business. Hence, most of the companies are unsure with many ideas regarding the sustainable practices.
[bookmark: _Toc117384575]Circular economy and its relation with CSR
[image: Circular Economy: A Sustainability Innovation and Solution for Oil, Gas,  and Petrochemical Industries]
Figure 2: Circular Economy
(Source: Alnuaim, 2021)
Circular economy consists of three major steps, which focus on the sustainable practices for manufacturing and selling of the product. The steps dictate how the economy revolves around the usage of a product. By following the model of circular economy, one can see that this model proposes three steps, which are use, recycle and make (Alnuaim, 2021). This is self-explanatory, as it provides are clear insight on how the model works. Each of the steps is concerned about the usage of the product and the wastage of resources. The corporate social responsibility is one of the most important aspects of any organisation, as it allows itself to present to the public and the stakeholders in a much more meaningful way. Corporate social responsibility can take many different forms. A hospitality company can follow corporate social responsibility by creating programmes dedicated to the social responsibility of the company and its stakeholders. It is evident from the model that all three steps can be interrelated with the corporate social responsibility of a hospitality organisation. The accountability of the organisation and its stakeholders are the most vital part of it. In the first step, the hospitality company can provide necessary information regarding the products they are selling to the consumers. This information will be highly useful for the consumers to understand the company in supporting the corporate social responsibilities (Gerdt et al., 2019). In the next step, the company may follow that guidance of waste management in order to recycle the product. This way, a hospitality company can effectively improve their social Standing and the corporate social responsibility. Then these recycled products can be used to manufacture the products further down the line. These two aspects are highly related, which is evident from the relation that is presented here. For the hospitality sector the CSR and the circular economy is same way.
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Reducing carbon footprint: Reduction of carbon footprint is one of the most important agendas for the past couple of decades, which has been adopted by the hospitality industry as well. The increasing carbon footprint throughout the world has become a concern for the future, as the scientists understand more about the nature. Hence, it is evident that reduction of carbon footprint can be achieved via several means. The first implementation of such idea is the usage of renewable energy over the fossil fuels. Renewable energy usage increased by 3% in 2020 (IEA, 2022).
Engagement to charity: A hospitality organisation can perform CSR in many different ways to keep the social sustainability. One of the most effective methods of achieving social sustainability is to engage with the charity. Many hospitality companies volunteer in charity work across different social systems to provide service to the poor people in the community (Han, 2021). This is an excellent method of engagement at the lowest of levels, as it clearly produces amazing relations and company outlook across different stakeholders. The approach of giving back to the community allows the organisation to become part of the community.
Improvement of labour policies: Labour policies are crucial in managing hospitality business and services. The workers need to be happy and safe when they are working under a company. The improved labour policies provide suitable opportunities for the workers and it makes their work much easier to do (Ho et al., 2021). The safety net that is provided to the workers is highly important for their livelihood. The labour policies dictate various aspects of labour and works towards a highly ethical environment for the workers in hospitality industry. The ethical and moral aspects of the labour create a necessary environment where the safe work is done.
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From this essay, it can be concluded that sustainability is a crucial aspect regardless of the sector that is considered. It was found that sustainability has three key pillars, which are social, environmental and economic. It was observed that these pillars create the foundation of the sustainable practices seen in the world. It was seen that in many ways sustainability is achieved in the hospitality sector, such as conserving water, reducing wastage and using renewable energy sources. It was seen that people are 28% more likely to choose sustainable sources over non-sustainable ones. It was found that there are various business concerns that are present in regards to sustainability, such as environmental safety practices, profit generation and policies regarding climate change. It was observed that circular economy contributes to the major impacts that the CSR has and they are interrelated. It was found that the most effective CSR strategies are in relation of the reduction of carbon footprints, engagement towards charity and improvement in labour policies. It was observed that the renewable energy usage increased by 3% in 2020, which indicates an increasing trend towards a sustainable future of hospitality industry.
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