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[bookmark: _Toc28464732]Introduction
Marketing strategies and marketing mixes help a company to achieve success and make more growth in industry. Maximum number of companies follows 4Ps of marketing mix in their business model to offer customers products of them efficiently and beneficially. Four Ps of marketing are such as Product, Price, Place and Promotion; these four elements of business have a vast effect on products and services of a company, brand image of a company and loyalty of customers.
In this case, a blog is made on Renault’s groups and their various automotive functions for their products. In addition, it contains a description of mobility solutions of company and customer service of the company. Renaults Group has advanced level technologies in their working system that helps them to produce excellent quality products and services to their customers. Renault Group has created a record in the year 2017; it has the highest sales of 3.76 million vehicles in that year. Sales record is mainly for systematic technology they use for their electric vehicles and those sustainable features they provide to their customers in their products. In this blog, the focus is upon communication process of company officials with consumers to increase sales and performance of the company.
[bookmark: _Toc28055709][bookmark: _Toc28464733]Background of Group Renault (Iulian Poenaru)
Renault group is known as one of the major organizations in the automotive industry. Renault group has a great brand image in a global context, and that is because of their manufactured iconic cars with added advanced features. Renault group is made in the name of Renault marque and subsidiaries in alpine and Automobile Dacia in Romania (Group.renault.com, 2019).
Thierry Bollore is current Chief Executive Officer of company. There are thirty-nine factories, three innovation labs and six technical centres of Renault in all over the world. So many offices and warehouses of company exist all over the world, and those contain approximately one thousand eighty-three thousand employees, which can define that Renault is an internationally established company with a huge number of employees. According to records, Renault group has sold an approximate number of thirty-nine thousand vehicles in 2018 and has a revenue of approximately fifty-seven thousand million Euros in that year (Group.renault.com, 2019). 

[image: ]Renault has their main headquarter in Boulogne-Billancourt, France, and it has spread its business among thirty-seven countries over the world. Renault has two sub-parts of their company, such as Romanian Automobile Dacia and Korean Renault Samsung Motors. Renault brand owns many brands in their company such as; Renault Nissan Mitsubishi Alliance owns brands Mitsubishi, Infiniti and Nissan. Volkswagen group of Renault is the most popular brand of Renault among consumers, and it owns brands such as Bentley, Audi, Lamborghini, Bugatti, Volkswagen and Porsche. Toyota Motor Corporation owns Toyota and Lexus and company has its stakes Suzuki and Subaru (Group.renault.com, 2019).
According to records, in recent times, one out of four vehicles sold in Europe is a Renault car. Over the last few years, it is the number one electric vehicle manufacturing company all over the world for its practical solutions and automotive solutions.
[bookmark: _Toc28055711][bookmark: _Toc28464734]Product Description (Ciprian Simpliceanu)
Renault has various ranges of prices of their products, and there are various types of products that Renault provide for their customers. Renault produces many varieties of cars, and they own many brands that produce different types of cars such as Renault Captur, Renault Triber, Renault Lodgy, Renault Duster, Renault KWID and many more (Group.renault.com, 2019). 
Renault design and manufacture their products according to the needs of customers and growth of generation. It analyses markets and rural areas to find out the needs of customers in their area. There are various types of cars with various facilities of Renault such as autonomous cars, electric cars, robot-taxi operations car, passenger cars and many more (Hanssens and Pauwels, 2016). Features and innovations are the main aspects of Renault officials; they provide advanced features and innovations in their products for customer satisfaction and attracting more customers towards brand (Anusha, 2016). There are five unique brands of Renault that reflect products of companies such as:
· Renault,
· Dacia, 
· Alpine, 
· Renault Samsung Motors and 
· LADA. 

[image: ]Each of brands makes products according to their uniqueness such as Renault produces cars such as KOLEOS, Dacia produces cars such as Duster. Alpine produces cars such as A110, Renault Samsung Motors produces cars such as SMG and LADA produce cars such as VESTA. There are mainly SUV cars and mini cars that are designed by company (Bartoloni and Baussola, 2016). 


[bookmark: _Toc28464735]Various Prices for Renault Cars (Andrei Ionut Balaci)


[image: ]Prices of products of Renault have a reputation, and we considered as the most valuable aspect of Renaults marketing mix. Our innovative approaches and solutions provided to our customers have a vast effect on customers of company. Value for money market price makes Renault number one contender of electric vehicle company over world (Boisen et al. 2018). 
Price of a product is the first choice for customers to buy a product and Renault officials keep this factor on their mind and produce products of them in the market, which has a customer-friendly price and affordable for them as well (Gunasekharan et al. 2016). 
The products of Renault have many varieties, and there are varieties in their price. In addition, there are divisions of automotive cars, electric cars, fuel cars, diesel cars, cars that have high-level monitoring systems and advanced features (Datta et al. 2017). 
According to our official website, there is a huge range of difference in ranges and prices of cars produced by Renault. Cars of Renaults mainly start from a range of £4,400. 
· Renault Koleos has a range of £28,495 to £45,000 in the market. [image: ]
· Renault Duster has a price range of £10,995 to £16,880 in the market, 
· Renault Lodgy has a price range of £8.630 to £12.110 in the market, it has features of manual controlling and consumes 1litre diesel for running 21.04 km (Shalender and Singh, 2015). 
· Renaults Tourer has a price range of £19,695 to £25,000 in the market, it has features of manual control and automatic controlling and consumes one litre of petrol for running twenty to twenty-one km. [image: ]
· Renault Captur has a price range of £9.490 to £12.990 in the market, it has features of manual controlling, and it consumes one litre of diesel or petrol for running thirteen to twenty-one km (Topspeed.com, 2019).


[bookmark: _Toc28055715][bookmark: _Toc28464736]Places and Distribution for Renault Group Cars (Volodea Craus)

Places are very much significant for a company to do its business and to have an effective business in a global context; there is much importance of places for an organization. Renault Company builds a different dealership and brands stores in Europe to attract more customers towards company (Durmaz and Yaşar, 2016). 
· There are many shops and stores of Renault in Europe and over world that helps to enhance customers’ availability in places where the company does business. 
· Renault Company has online shops and facilities of online shopping in their online site, which helps to connect customers with company. [image: ]
· Renaults have launched first electric automotive vehicles that are run by electric and for charging these cars Renault has built many vehicles charging platforms in Europe to help customers in their using purpose of vehicles (Išoraitė, 2016). 
· This strategy of marketing of Renaults can show that Renault officials have made marketing strategies for a very long time, and there are skilled employees in the management of Renault.
· [image: ]Renault’s officials have implemented a SCOOP Project strategy for their business that helps to connect drivers to locations of area. Many local and regional area of their business is connected by these maps (Eneizan et al. 2016). Significant landmarks such as organizations, shops, institutions, universities, schools and offices are recorded in this map data, and later they are in map to help drivers to have a piece of knowledge about their arrival locations or designated locations. 
· COYOTE and WAVE technologies in display are an innovative approach and feature of Renault Company that helps driver to have more technological [image: ]advancements while driving. There are features provided by Renault in their cars that provides radio frequency to [image: ]compatible devices installed in cars (Grimpe et al. 2017). In addition, it provides benefits to connect multimedia devices with a car, and these features help drivers to have a piece of vast information about their locations and communicating with others (Falát and Holubčík, 2017).



[bookmark: _Toc28055717][bookmark: _Toc28464737]Promotion (Volodea Craus)


[image: ]Promotion can be considered as a significant factor for those companies, which are newly established in the market and needs the support of customers to grow up in the industry (Liu et al. 2017). Renault Group is a globally established company, and there are many advantages of it in their business. 



[image: ]Renault Company takes huge advantages of their brand image in promotion process of marketing, and it helps company to increase its business in a global context. Promotion process of Renault is done by advertising, promotion in sales, personal selling, and making communication with customers (Mahmoud, 2018). 





[image: ]Currently, advertisement in social media is a trend of market and Renault officials follow this process of advertising very effectively to gain more customers for the company. Advertising is a great process to promote any business, and Renault Group makes use of it by using celebrities such as Benedict Cumberbatch to attract more customers towards brand (Resnick et al. 2016). 




[image: ]Promotion of Renault Company is looked over by the human resource management department of the company, and there are skilled employees in the human resource department of the company after analysing their promotion part of marketing mix. There is use of good promotional activities and advertisement in the promotion process of Renaults Company (Todorova, 2015). Renaults Group provides sales, offers and discounts to their customer as a promotional activity to attract more customers towards the company. In addition, Renaults Company sponsors celebrity matches, football leagues, cricket leagues and charity show as their promotional activities.

[bookmark: _Toc28464738] Group Renault Makes History in the Auto Industry

Renault is a renowned company in the global automotive industry, and it has an excellent brand image of it among customers over the world. 

[image: ]The company provides many automotive features and innovative features in their products and sells them to their customers. 

[image: ]These innovative features and approaches have a massive value on customers, and it provides customer satisfaction by using products of Renault. Blog mainly sheds light on those automotive features and mobility solutions provided by company and suggest marketing mixes and marketing tools for readers to have a vast language of marketing tools and techniques. 
Our group aims to become the most optimal mode of green transport and to develop a fleet of reliable cars for our customers. The future is in our hands, and for the next generations to benefit from at least a healthy experience, the concept cars that will be built within our group will allow fast travel with 0 emissions and attractive designs for all categories of customers.
We are also determined to give back to the community what we have received from the community, namely respect, help, trust and encouragement. Current and future projects propose far-reaching investments in disadvantaged communities and financial support for children profiting from these communities.
The Renault Group wants change to come from within each one and to encourage the outside world to change through innovation and exceptional organizational structure and, therefore, the transparency of our projects in the media has the effect of better synthesizing the wishes of our customers and meeting the expectations of the next generations.
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Iconic Blue dCi 150 2WD Auto-
Xtronic

£28,495.00

18" Alloy wheels
Hands-free parking
Rear-parking camera

Blind spot and lane departure warning

7" R-LINK 2 Touchscreen with Navigation DAB,
Apple CarPlay™ and Android Auto™

Full LED "Pure Vision” headlights
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Play TCe 140

From

£19,695.00

« ReLink 2 multimedia system: 7" Touchscreen,
FM/AM/DAB tuner, Bluetooth audio streaming
and hands-free calls, US8 and AUX sockets, voice
control, vehicle applications. Compatible with
Android Auto and Apple CarPlay

16" Alloy Wheels

« Automatic Dual Zone Climate Control
Hands free keycard
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Car Offers

I'm looking to buy my own car
the Renault you
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Business Offers

'm a company car driver or fleet manager
Discover car and van offers designed for our business customers.
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Servicing Offers

I'm looking to service my Renault
Who better than Renault to take care of your Renault?
See our latest maintenance offers.

—— Explore Servicing Offers
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Renault Concept Cars Renault and Motorsport EasyLife

Discover our range of concept cars which bring the Glorious victories and iconic drivers... For 120 years, Discover all of the Renault EASY DRIVE and Renault
future into the present and embody our vision of we have isen to meet the challenges of motorsport EASY CONNECT technologies in addition to our
tomorrow’s car. competition, and succeeded. innovative engines.

Experience the innovation of Renault concept cars Share our passion for Motorsport Explore Easylife
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