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Introduction
This report will identify the cultural, social, economic and political factors that can affect and shape entrepreneurs and the entrepreneurial environment worldwide. This will be investigated by understanding the factors and processes that lead to entrepreneurial success in different areas across the world. 
These processes will be critically reviewed and evaluated regarding international and global entrepreneurship. The report will use a ‘PEST’ analysis which is an acronym that stands for ‘Political, Economic, Social and Technological factors’ it is a measurement tool which can be used to assess the ‘markets for a particular product or a business at a given time frame’ and can allow a business to be able to make ‘better business decisions’ this analysis will then be looked at to see how it forms a relationship with entrepreneurship (The Economic Times, 2018). 
This report will also identify any challenges or opportunities that face entrepreneurs that are planning international strategy. This could relate to areas such as gender or ethnicity or just the possible market size.
The report will discover any international models of entrepreneurship, and the nature of entrepreneurship in factor-driven economies, efficiency-driven economies and innovation-driven economies.
Lastly, this report will show understanding of the differing nature of entrepreneurship in Europe, Africa and Asia critically linking their governmental agendas with entrepreneurship theory.
Definition of terms:
An entrepreneur has been defined as an individual that identifies or ‘creates business opportunities that he or she then exploits through small and medium-sized firms’ (Cuervo, et al., 2007, p. 1).
Entrepreneurs perform best in ‘well-defined social settings’ with ‘economic and demographic variables and with perceptual variables, the social environment influences the type, quantity and quality of entrepreneurship’ (Minniti, 2009, p. 55.).
International can be defined as something or someone to affect ‘two or more nations’ (Webster, 2018).
Therefore, international entrepreneurship is when an entrepreneur operates from two or more nations in the world, research into international entrepreneurship began in the 1980s in order to ‘understand the phenomenon of international new ventures and born global firms i.e., firms that internationalize early on from inception’ (Zucchella & Magnani, 2016, p. 4).
Global Entrepreneurship is made up of individuals who ‘use their global understanding and connections to identify transnational and cross-cultural opportunities and turn them into new value-creating initiative’ (Financial Times, 2018).
Entrepreneurship Monitor (GEM) ‘is the world’s foremost study of entrepreneurship’ that provides ‘high quality information, comprehensive reports and interesting stories, which greatly enhance the understanding of the entrepreneurial phenomenon’ (GEM Consortium, 2018).
Economies of Scale represent the ‘reduction of production costs that is a result of making and selling goods in large quantities’ an example of this would be for a company to be able to ‘buy large amounts of materials at reduced prices’ (Cambridge Dictionary, 2018).
Main Body
To begin it is best to understand why entrepreneurs want to globalize, discovering the motivations behind global entrepreneurship or international entrepreneurship. One main reason is that entrepreneurs can find the ‘planets best manufacturing locations because political and economic barriers have fallen and vast quantities of information are at their fingertips’ and also they can discover investors across the globe and ‘learn to manage operations from a distance’ (Isenberg, 2008). 
Also, there can be two other reasons for globalization according to Isenberg (2008), one is defensive which means ‘to be competitive’ by globalising some aspects such as manufacturing for example the business may be able to acquire cheaper material or products which leads to a higher profit margin, the second reason being ‘to take the offense’ as they discover that their ‘business opportunity spans more than one country or that they can use distance to create new products or services’ (Isenberg, 2008).
Due to the evolution of the internet many businesses can now afford to trade all around the world, what may have been too expensive before is now accessed quickly and easily as some businesses may not necessarily need a large physical presence in a country to do business (Agrawal, 2017). 
The world has also benefited from globalisation with some saying it ‘has enriched the world scientifically and culturally and benefited many people economically as well’ (The Economist, 2018). It has also been found that globalization has reduced poverty in some countries (Shin, 2009).
However, there are some drawbacks to globalization for both a business and to the country or area where the business is operating. One most obvious negative impact that globalization is having is upon the global environment through dramatic climate changes/global warming and the ‘extinction of endangered species: fish, whale, tiger, rhino and so on’ (Lane, 2017).
PEST Analysis
A PEST Analysis as previously mentioned in the introduction can be used to better evaluate these benefits and drawbacks of globalization.
Political
‘For companies, political risk is defined as the probability that a political action will significantly affect their business – whether positively or negatively’ (Parker, 2018)
It has been claimed that ‘the global market economy was created by a set of political decisions in the past and it can be shaped by political decisions taken in the future’ (Elliott, 2016).
One issue that can affect global entrepreneurship negatively for individual entrepreneurs could be ‘the collapse of the Soviet Union’ which ‘has led to the US control of the global system and international relations, this provides the US with many opportunities to defend its own national interest globally’ therefore in these situations ‘power and interest become the main characteristics of interstate interactions’ (Gazleh, 2001). This could mean that for entrepreneurs outside of the US it will be more difficult to globalise than it would for an individual from the US.
Another political factor that could have an impact upon global entrepreneurship is Brexit, which is said to create ‘more trade openness, labour movements’ and more ‘globalization in general’ (Chandran, 2016). This would have a positive impact upon entrepreneurs looking to globalise as it gives them more hope that they will be successful due to more trade openness, as it allows more ‘inflows and outflows of international investment’ (Alan, 2014, p. 321). Also, there is a strong ‘relationship between trade and growth’ therefore, more openness in trade will allow for increased growth (Alan, 2014, p. 83).
Economic
Customers will benefit from globalization as it means that ‘domestic monopolies will now face more international competition’ which means in the UK customers could see lower prices on products such as clothing, electronics and food where the UK is a net importer (Economics Help, 2018).
However, Countries with less wealth can struggle through globalization unlike the wealthier countries as although the free trade ‘increases opportunities for international trade, it also increases the risk of failure for smaller companies that cannot compete globally’ (Pologeorgis, 2017). Also, this free trade could ‘drive up production and labour costs’ again which would negatively affect the smaller businesses (Pologeorgis, 2017). 
Globalization also allows economic growth for governments ‘of developing nations access to foreign lending’ and these funds then can be used for creating new ‘roads, health care, education, and social services’ this means the ‘standard of living’ will increase in the country (Mohr, 2018). On the other hand, if the money gets used ‘only selectively’ then not all citizens will feel the benefit of globalization (Mohr, 2018).
Social
‘Since the 80s, the world economy has become increasingly connected and integrated’ however, the ‘decreasing transportation costs and the diffusion of information and communication technologies have implied a fast downgrading of the concept of distance’ (Lee & Vivarelli, 2006). This could be a disadvantage as there can be a worry for privacy being so connected.
Culture has been defined in many ways, but one main definition is that ‘culture is a particular society or civilization, especially considering in relation to its beliefs, way of life, or art’ (Collins Dictionary, 2018).
Globalization has had an impact upon culture by affecting the ‘cultural aspect of people in different ways’ for example, ‘the loud echoing advertisement rhythms of the famous Coca-Cola drinks can be heard across the boundaries in towns, cities and even in remote rural areas where drinking water is hard to get’ this means people have had to alter their lives and daily routines due to the influence globalization has had on their lives (Yusuf, 2016).
Technological
Technology has been defined as something that has been created ‘through ordering exhibiting organization whose aspects function with a purpose that can provide some benefit or something that is organized whose aspects function with a purpose that can provide some benefit’ but also technology does not only have to be a ‘creation of humankind, as was the case of insulin’ (Carroll, 2017). 
New technology and the access to cheap energy have been able to alter the way in which the world ‘does business, by reducing the costs of certain types’ of transactions from business-to-business such as by reducing ‘transaction costs, driven by changes in government policies and improved communications infrastructure’ (Burnside, 2017).
One example of a positive impact of technology on global entrepreneurship is that it has allowed technology such as transactions of money to become a lot cheaper as equipment becomes more advanced and being cheaper, faster and more efficient (James, 2002).
Challenge and Opportunities facing entrepreneurs planning international entrepreneurship 
There are three main perspectives ‘that will show the adaptive capabilities of entrepreneur’ in international entrepreneurship (Khan, 2016, p. 414). Firstly, is ‘underscores brokering, value creation, resource stretching or leveraging, and seeking the opportunity through a risk seeking behaviour’ and combining innovative capabilities (Khan, 2016, p. 414). The second perspective is regarding opportunities, the different ‘effects from opportunities to create future services and goods that are discovered then evaluated’ and lastly, the perspective that focuses on ‘process of enactment and discovery’, these three perspectives allow a base ‘to conceptualize the capability of international entrepreneurship (Khan, 2016, p. 414).
There are a few challenges to entrepreneurs who are planning international entrepreneurship, firstly, ‘age characteristics set some extraordinary entrepreneurial challenges’ as a lot of management and other personnel are of a young age and this means there is a lack ‘of managerial experience and knowledge in almost all the functional areas’ these areas could be in global marketing or accounting and finance or any other sections of the company (Dana, 2004). 
However, there is a slight benefit and opportunity to this challenge as the younger aged employees tend to be better electronically as they have been ‘living through the development of all PC generations and learned how to use those machines as their slaves’ whereas older generations are less familiar with these technologies (Dana, 2004).
Gender and Ethnicity factors in Entrepreneurship and Global Entrepreneurship
Many studies have discovered that women have a ‘low rate of participation in entrepreneurship’ which has been mostly due to a ‘lack of support such as access to advice, money and training rather than the lack of basic traits’ for example data showed from a recent survey ‘suggested that female-managed firms were less likely to obtain a bank loan than male-managed ones’ (Kshetri, 2014).
However, in theory it is predicted that eventually the ‘product market competition will drive out discrimination in the labour market’ as by discriminating can be costly to the employers profits as it can give the company a bad reputation which can result in a loss in market share (Black & Brainerd, 2004).
It is also stated that woman need to be the change they want to see by gaining ‘self-confidence’ and overcoming ‘inhibiting social attitudes’ and these women need ‘to network continuously, support each other, look for role models, update their knowledge and skills as well as have a clear vision of what they wish to accomplish’ (Delaney, 2014). Social events can usually ‘discourage women from pursuing entrepreneurial activities but also the ‘lack of outside investments women-owned and led businesses receive’ also puts them at a revenue disadvantage compared to male entrepreneurs and their businesses (Delaney, 2014). Therefore, although women may be thought to have been at a less likely chance of being entrepreneurs it is believed that if women want this to change then they need to become more confident and network more to place them on the same level as their male counterparts rather than expect the change to happen by itself.
On the other hand, women entrepreneurship has seen a small change in the past two decades as they have ‘gained recognition as a significant contributor towards the economic growth’ of different countries (Baporikar, 2015, p. 189). There have been a few explanations on why this has happened such as ‘encouraging factors like family support, flexibility in work family schedule, encouraging policies etc’ therefore although there are clearly ‘certain barriers that hinder their path of progress’ there is also improvement in the concept of women entrepreneurship and it has been shown that this challenge to women has actually made them more motivated to succeed in business (Baporikar, 2015, p. 189).
Other than gender bias, individuals may experience issues due to social locations or beliefs and cultures. Firstly, ‘entrepreneurs from different social locations perform differently in enterprise’ (Valdez, 2011, p. 159). This can be due to a few different aspects but is mostly due to ‘accumulated market capacity’ as social locations who are at the ‘top of the class, gender, racial and ethnic hierarchies generate greater market capacity’ (Valdez, 2011, p. 159). One example of this is that ‘white middle-class and male entrepreneurs’ see the greatest rewards in enterprise economically, whereas ‘middle-class Latino/a men lag far behind their white counterparts in earnings’ but at the same time these middle-class Latino/a men earn more than the ‘lower-class Latino/a men and women’ due to their social class (Valdez, 2011, p. 159). Lastly, ‘Black entrepreneurs’ earning will ‘closely resemble those of Latina entrepreneurs, due to their disproportionately disadvantaged status, which limits considerably their overall market capacity’ (Valdez, 2011, p. 159). 
This disadvantage does not put all individuals off becoming an entrepreneur as research shows that ‘black entrepreneurs may take an additional job or rely on a spouse or partner to make ends meet’ but they ‘do not seek a voluntary exit from enterprise, because of the noneconomic benefits they enjoy’ (Valdez, 2011, p. 159).
The Stages of Economic Development and Entrepreneurship
There are three main stages of economic development and entrepreneurship, these stages were created as ‘historically, an elite entrepreneurship class has played a leading role in economic development’ and ‘entrepreneurship is considered an important mechanism, promoting economic development through employment, innovation and welfare’ (Ács & Szerb, 2012, p. 32). These three stages are, ‘a factor-driven stage, an efficiency-driven stage, and an innovation-driven stage’ (Ács & Szerb, 2012, p. 32).
Factor-driven economies
These economies need to educate their workforces in order to be able to adapt to ‘technological’ developments (Autio, 2013). Factor-driven economies ‘should get rid of most of the destructive and part of the unproductive entrepreneurship by developing the institutional structure to increase incentives for productive rewards’ (Autio, 2013). The factor-driven economies stage tends to consist of ‘primarily unskilled labour and natural resources (DiMatteo, 2016, p. 274). ‘China is rated as a factor-driven economy, while Brazil and Russia (prior to Ukraine crisis) are rated as countries transitioning from factor-driven to innovation-driven economies, and India remains a factor-driven economy’ (DiMatteo, 2016, p. 274).
Efficiency-driven economies
Efficiency-driven economies tend to focus on being more efficient in their production processes (DiMatteo, 2016, p. 274). They need to ‘compete in this stage, countries must have efficient production practices in large markets, which allows companies to exploit economies of scale’ (Autio, 2013). Industries that are in this stage are typically ‘manufacturers that provide basic goods and services’ (Autio, 2013). 
Innovation-driven economies
Innovation-driven economies tend to have ‘higher wages’ and are the economies that normally create new and innovative products or services (DiMatteo, 2016, p. 274). Hong Kong is ‘rated as an innovation-driven economy’ (DiMatteo, 2016, p. 274). This type of economy focuses on exploiting ‘new innovative ideas through entrepreneurship’ and brings ‘economic growth’ and ‘much needed job creation’ (Xavier, 2017).
International models of Entrepreneurship
Africa
Africa is very vulnerable to climate change, which gives the country the challenge of trying to tackle this change and the ‘consequences on production, growth and employment in all sectors’ (Gueye, 2018). Unfortunately, due to climate change over the last decade and extreme weather events Africa have experience a lot of damage in the county, ‘ruining infrastructure, threatening economic activity, and destroying jobs’ (Gueye, 2018). Seeing this impact Africa’s government have been implementing the creation of a ‘sustainable energy transition as a central aspect of their climate strategies’ (Gueye, 2018).
In Africa there is a lot of young entrepreneurship where ‘young women’ will operate from ‘open-sided shacks or table tops’ selling items such as fruit and vegetables and cosmetics or offering ‘services such as plaiting hair and sewing clothes’ whereas the young men tend to ‘deal in manufactured goods, including electronic gadgets, and offer services such as car washing and charging mobile phones’ (Gough & Langevang, 2016). These young people have become the ‘ordinary entrepreneurs’ in Africa, especially in the global South and show themselves to be ‘skilful at finding economic niches and managing scarce resources’ and this is because ‘economic restructuring and the transformation of labour markets have resulted in limited employment opportunities for young people whose unemployment rates can be two to three times higher than the norm’ (Gough & Langevang, 2016).
However, there is also a decrease in some entrepreneurship in Africa due to ‘lack of business profitability’ and unlike other countries that provide education and degrees ‘in Entrepreneurship’ Africa do not offer these same services therefore their entrepreneurs ‘do not possess skills, talent and training’ that is ‘required of running a business successfully (GEM, 2017). However, Africa have identified this problem and recently there has been a ‘educational and research institution’ known as ‘the Allan P. Kirby Center for Free Enterprise and Entrepreneurship’ and this institution has teamed up with a company in Africa in order to ‘create effective regional entrepreneurial ecosystems as a means to sustain and enhance the economic livelihood of the people’ by planning to show individuals in Africa everything from skills needed to be successful to learning how to use new and different technology (Bedford & Carayannis, 2018). 
Asia & Oceania
In Malaysia the number of ‘global firms are’ male born, however, ‘the number of female born global firms’ seem to be increasing which has been stated is a good result (Khan, 2016, p. 414). 
In Hong Kong their economy is typically ‘driven by private consumption (retail sales), logistics and business services, financial services, real estate development, and tourism’ (DiMatteo, 2016, p. 279). Hong Kong have ‘become one of the world’s most important financial centres due to its world-class infrastructure; free flow of information; no restrictions on inward or outward investment; no foreign exchange controls; no nationality restrictions on corporate ownership; and a simple, low-tax regime’ (DiMatteo, 2016, p. 279). This allows Hong Kong to be the most ‘ideal platform for doing business in Asia, especially for doing business with Mainland Chines’ as it also has a ‘free port that does not levy any customs tariff and has limited excise duties’ (DiMatteo, 2016, p. 279).
In Taiwan it is difficult for ‘credit policy’ as ‘loans have been expensive and difficult to secure’ this also means most businesses in Taiwan are small businesses that are ‘tightly held’, even the larger businesses in Taiwan usually are owned by families, ‘with a senior family member being the central decision-maker’ (Dana, 2007).
Latin America and Caribbean
The senior adviser for the White House, Ivanka Trump recently announced that there is to be ‘a new initiative to allocate $150 million in seed money to facilitate access to capital for Latin American female entrepreneurs (IANS, 2018).
Europe
The European Union have created an action plan for entrepreneurship by and after 2020 which focuses and identifies three main areas that need ‘immediate intervention’, firstly, ‘entrepreneurial education and training to support growth and business creation’ secondly, ‘removing existing administrative barriers and supporting entrepreneurs in crucial phases of the business lifecycle’ and lastly to reignite ‘the culture of entrepreneurship in Europe and nurturing the new generation of entrepreneurs’ (European Commission, 2018). 
In Germany ‘the public authorities’ have attempted to ‘foster a venture capital market from the 1970s by mobilizing banks investment’ although ‘the first German venture capital fund created in 1975, the Deutsche Wagnisfinanzierungsgeellschaft (WFG) never succeeded in inducing larger market development’ therefore this option may not necessarily work now (Wright, 2007).
North America
In America it has been found the richest 1 percent in the world’s income share has ‘more than doubled since the early 1980s to around 22 percent, with the wealth share rising to almost 4 percent’ this meant that the incomes of middle-class people have been ‘squeezed and the typical worker has seen largely stagnant real wages’ (Qureshi, 2018). In a report that was released it was found that ‘4 out of 5 dollars of the increase in global wealth in 2017 accrues to the top 1 percent’ (Qureshi, 2018).
Globalization has been blamed for the ‘rise in inequality’ by the ‘political spectrum’ and also technological change and ‘digitization’ have been blamed due to the increase in the use of ‘robots’ and ‘artificial intelligence’ that ‘is seen to favour capital and higher-level skills at the expense of ordinary workers’ (Qureshi, 2018).
Conclusion
To conclude, entrepreneurs may want to globalize as certain political and economic barriers have dropped and this can allow easier entry to new markets. Also, the amount of information available through technology such as the internet allows entrepreneurs a better insight in becoming an international entrepreneur. By globalizing entrepreneurs can better compete as they may be able to acquire their raw materials for cheaper prices in other countries which would give the company higher profit margins. The new technology available which is being improved each year can also lead to a decrease in cost to a business as due to being able to have an online presence a company may never actually need a physical presence in a country. 
Overall, globalization has been shown to reduce poverty in some countries, however, this is not true with all countries as some countries have found that small businesses start to suffer as they cannot compete with the larger companies and also, the global environment struggles due to some climate changes and global warming which has formed from globalization and has led to extinction of endangered species'.
In conclusion, there are many opportunities and challenges to an entrepreneur globalizing their company, such as political risks such as impacts of Brexit or the collapse of the Soviet Union, therefore a company would need to evaluate whether they would succeed amongst this political environment. The business would also need to be able to survive and compete effectively as competitors are finding such low prices on items such as clothing and electronics.
Overall, the report shows that there are impacts to entrepreneurs depending on their gender and ethnicity factors where some entrepreneurs may be less likely to be able to receive bank loans or the process to get the loans are much more difficult.
Lastly, different countries tend to have different aspects and rules and regulations or plans for entrepreneurship such as the United Kingdom having an action plan to meet by and after 2020.









Bibliography
Ács, Z. J. & Szerb, L., 2012. Global Entrepreneurship and Development Index 2012. In: Cheltenham: Edward Elgar Publishing, p. 32.
Agrawal, A., 2017. Ten Reasons Why Businesses Are Going Global. [Online] 
Available at: https://www.huffingtonpost.com/aj-agrawal/ten-reasons-why-businesse_b_11512636.html
[Accessed 20 April 2018].
Alan, D., 2014. Terms Of Trade: Glossary Of International Economics (2nd Edition). In: Singapore: World Scientific, p. 321.
Alan, D., 2014. Terms Of Trade: Glossary Of International Economics (2nd Edition). In: Singapore: World Scientific, p. 83.
Autio, E., 2013. Global Entrepreneurship and Development Index 2013. In: Cheltenham: Edward Elgar Publishing, p. 54.
Baporikar, N., 2015. Handbook of Research on Entrepreneurship in the Contemporary Knowledge-Based Global Economy. In: s.l.:IGI Global, p. 189.
Bedford, D. D. A. D. & Carayannis, D. E. G., 2018. 6th International Conference on Innovation and Entrepreneurship. In: London: Academic Conferences and publishing limited, p. 6.
Black, S. E. & Brainerd, E., 2004. Importing Equality? The impact of globalisation on gender discrimination. SAGE Journals.
Burnside, K., 2017. How Globalization & Technology Change Business. Chron. 
Cambridge Dictionary, 2018. Economies of Scale. London: Cambridge University Press.
Carroll, L. S. L., 2017. A Comprehensive Definition of Technology from an Ethological Perspective. In: Buffalo: MDPI, pp. 18-19.
Chandran, N., 2016. How Brexit impacts globalization. CNBC, 28 June. 
Collins Dictionary, 2018. Culture. Glasgow: s.n.
Cuervo, Á., Ribeiro, D. & Roig, S., 2007. Entrepreneurship: Concepts, Theory and Perspective. In: Berlin: Springer Science & Business Media, pp. 1-2.
Dana, L. P., 2004. Handbook of Research on International Entrepreneurship. Cheltenham: Edward Elgar Publishing.
Dana, L. P., 2007. Asian Models of Entrepreneurship: From the Indian Union and the Kingdom of Nepal to the Japanese Archipelago : Context, Policy and Practice. In: Singapore: World Scientific, p. 251.
Delaney, L. J., 2014. Exporting: The Definitive Guide to Selling Abroad Profitably. New York: Apress.
DiMatteo, L. A., 2016. International Business Law and the Legal Environment: A Transactional Approach. In: Didcot: Taylor & Francis, p. 274.
DiMatteo, L. A., 2016. International Business Law and the Legal Environment: A Transactional Approach. In: Didcot: Taylor & Francis, p. 279.
Economics Help, 2018. Effects of Globalisation on the UK Economy. [Online] 
Available at: https://www.economicshelp.org/trade2/globalisation_uk_economy/
[Accessed 20 April 2018].
Elliott, L., 2016. Brexit is a rejection of globalisation. The Guardian, 26 June. 
European Commission, 2018. The Entrepreneurship 2020 Action Plan. [Online] 
Available at: https://ec.europa.eu/growth/smes/promoting-entrepreneurship/action-plan_pt
[Accessed 20 April 2018].
Financial Times, 2018. Definition of a global entrepreneur. Financial Times. 
Gazleh, M. A., 2001. Globalization and Politics: The Effects of globalization on human life aspects. Malaya: s.n.
GEM Consortium, 2018. What is GEM. [Online] 
Available at: https://www.gemconsortium.org/
[Accessed 20 March 2018].
GEM, 2017. Global Entrepreneurship Monitor GEM 2016/2017, s.l.: GEM.
Gough, K. V. & Langevang, T., 2016. Young Entrepreneurs in Sub-Saharan Africa. London: Routledge.
Gueye, M. K., 2018. Africa’s Energy Transition: Opportunities and Challenges for Decent Work. International Centre for Trade and Sustainable Development, 24 April. 
IANS, 2018. Ivanka Trump announces $150mn for female entrepreneurship in Latin America. Business Standard, 14 April. 
Isenberg, D., 2008. The Global Entrepreneur. International Business, Issue 1.
James, J., 2002. Technology, Globalization and Poverty. Cheltenham: Edward Elgar Publishing.
Khan, M. A., 2016. Multinational Enterprise Management Strategies in Developing Countries. In: s.l.:IGI Global, p. 414.
Kshetri, N., 2014. Global Entrepreneurship: Environment and Strategy. London: Routledge.
Lane, J.-E., 2017. Globalization and Politics: Promises and Dangers. 1 ed. London: Routledge.
Lee, E. & Vivarelli, M., 2006. The social impact of globalization in the developing. Institute of Labor Economics.
Minniti, M., 2009. Gender Issues in Entrepreneurship. In: Breda: Now Publishers Inc, p. 55.
Mohr, A., 2018. The Effects of Economic Globalization on Developing Countries. 
Parker, C. B., 2018. While today’s global threats to companies are complex, solutions exist for dealing with ‘political risk,’ Stanford scholars say. Stanford News, 18 April. 
Pologeorgis, N., 2017. How Globalization Affects Developed Countries. Investopedia, 6 March. 
Qureshi, Z., 2018. Globalization, technology, and inequality: It’s the policies, stupid. Brookings, 16 February. 
Shin, S.-H., 2009. A Study on the Economic Benefits of Globalization: Focusing on the Poverty and Inequality between the Rich and the Poor. SAGE Journals.
The Economic Times, 2018. Definition of 'Pest Analysis'. The Economic Times. 
The Economist, 2018. When did globalisation start?. The Economist. 
Valdez, Z., 2011. The New Entrepreneurs: How Race, Class, and Gender Shape American Enterprise. In: California: Stanford University Press, p. 159.
Webster, M., 2018. International. [Online] 
Available at: https://www.merriam-webster.com/dictionary/international
[Accessed 16 April 2018].
Wright, M., 2007. Academic Entrepreneurship in Europe. In: Cheltenham: Edward Elgar Publishing, p. 23.
Xavier, S. R., 2017. Innovation-driven economies key to growth. New Straits Times, 24 May. 
Yusuf, A., 2016. Impact of globalization on culture. s.l.:s.n.
Zucchella, A. & Magnani, G., 2016. International Entrepreneurship: Theoretical Foundations and Practices; Second Edition. In: Berlin: Springer, p. 4.


image1.jpeg
Prifysgol Cymru
% Y Drindod Dewi Sant

d University of Wales
Trinity Saint David

%




