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Introduction 

International financial management can be outlined as a distinguish field of financial management which undertakes determination of certain policies and procedures to manage international transactions in foreign currencies. (Akgün, A.I. and Karataş, A.M., 2020) In this report, critical analysis has been performed on the application of international financial management theories in context to Unilever Plc. Evaluation of its importance in dealing with international projects and key challenges which might be experiencing in dealing with those transactions and projects are also presented. Further this report includes critical analysis of dividend policy of the Unilever Plc and an in-depth analysis of efficient market hypothesis theory in context of the company.
International financial management


International financial management concepts can be used as an essential tool to outline significant policies which can be assessed and evaluated to earn great cash flows in terms of foreign currencies. The basic goal of the international financial management would be satisfying the requirements of a multinational corporation in terms of guidance, monitoring and control their international financial projects which can enhance the profitability of the organisation (Avazov, I.R., 2020).
Importance of international financial management in Unilever Plc


International financial management concepts can help the management in exploring as well as managing and controlling new opportunities in different geographical locations where business organisation can find an active market to grow its operations and business. Unilever is a renowned multinational corporation operating in fast moving consumer good, food and home and personal care categories sector and in almost 150 countries. There are countless benefits which can be derived from the application of its theories:
1. Efficient determination of policies and procedures: International financial management can assist the management of Unilever to develop efficient policies and determine effective process which covers all the relevant factors and variables which can be assessed and in-depth analysed in order to achieve determined goals and objectives of the organisation.
2. Potential tax advantages: It serves wide range of opportunities which can be taken to obtain significant tax benefits in different geographical locations. Different countries have their distinct tax regulations and benefits in the form of tax savings will increase the overall cash flows of the organisation.
3. Increment in the foreign currency benefits: International financial management will help the company to obtain more exposure in the foreign currency to earn great benefits in terms of currency exchange. It will help the business organisation to make a strong cash flow system through which it can be able to satisfy its fund requirement (Chen and et.al., 2018).
Key challenges experiencing by Unilever Plc in different international financial market

There are numbers of challenges which might facing by Unilever Plc in different international financial market:
1. Maintaining prices and margins: The biggest challenge for the company is maintaining prices of its products and as well as its margin during the pandemic period. Company can maintain the prices of its products by following the IFM concepts by recognising the demand its several products in the different countries. Along with the prices the company is also required to maintain margins so that company can earn a substantial part of income. Company is required to develop effective marketing ways through which company can turn this challenge into a sparkling opportunity.
2. Disruption by direct to customer: Due to the recent advance developments in technologies and business trade practices it has become more simpler to reach directly to the customers without reaching out any intermediary first. And now many businesses focus more on the process to directly connect with customers and remove the intermediary distribution channels from the supply chain. This can be recognised as bigger challenge for the company because it would be hard for the company to replace the strong relationships and network with intermediaries and distribution channel with the emerging technologies and business tactics (Chen, X. and Metawa, N., 2020).
3. Operating in highly crowded categories: FMCG sector is one of the most dynamic sectors as there are numbers of products and brands changing day by day according to the customer requirement. Company is required to have an informed policy which assist the business to deal with these regular changing requirements of customers and bring innovation in products accordingly.
International financial management theories

There are international financial management theories which help the organisation to assess and evaluate different international financial projects to enhance the overall revenue of the organisation:
1. Purchase price parity theory: According to this theory, prices of different product will only get influenced with inflation rate and no other factor. This is an old and simple theory which undertakes some assumptions related to trade obstacles, political restrictions etc.
2. Interest rate parity theory: According to this theory, the difference between two country's interest rates will be equal to the percentage difference between country's future and spot rates for a specific period (El-Mousawi, H. and Kanso, H., 2020).
3. Fisher effect: This theory states that due to percentage changes in the expected inflation rates proportionately changes occurred in the nominal interest rates and real interest rates have no effect due to such changes in inflation rates.

Dividend distribution policy of Unilever Plc


Dividend distribution policy of the business organisation can be defined as certain processes and procedures to ensure repayment of returns to potential shareholders of the company. This policy can be used as an essential tool to guide the company in mode of payment terms as well as till what percentage company will be eligible to pay dividends to its shareholders. A company is not bound to pay dividend to its shareholders. It is totally on the company's part to decide whether the company will provide dividend to shareholders or retain that part of income for future operations (Gkillas, K., Tsagkanos, A. and Vortelinos, D.I., 2019). 


Management of Unilever believes that shareholders are key owners of the company therefore strongly focus on providing a substantial part of company's income as dividends regularly to its shareholders. Company has offered 4458 Euro Billion as dividend in year 2021 to its shareholders which is 3% higher from the last year dividend of 4300 Euro Billion.

Efficient Market Hypothesis Theory


Efficient market hypothesis theory states that prices of the securities of the business organisation are fair prices on which securities of the company are trading. It undertakes that the financial market is dynamic, and prices of company's securities represent their fair prices. There is no way to overvalue or undervalue the security from its prevailing price in the financial marketplace. It is the most efficient investment methodology which presents that the prices on which securities are trading in the financial market are affected with all the necessary factors from which this can be affected. It can be simply described as any percentage changes in the operating efficiency of the company will results into the changes in prevailing prices of the securities (Havrylko and et.al., 2020).


An analysis of market factors shows that company is operating in strong form of market hypothesis theory as the prices of its securities are affected with all the information and there is no way to value the securities over or under the fair value.

Project appraisal techniques


Project appraisal techniques are methodologies which can be used to assess the viability of various projects which can be opted to enhance the profitability and overall effectiveness of the business practices of the business. There are several project appraisal techniques which can be used to assess the viability of the projects of the company:
1. Management competence: It plays a key role in analysing different business practices and their applications in the best possible manner to make the organisation successful in operating its business or otherwise.
2. Financial analysis: Business organisations are required to prepare a complete analytical report on the financial factors related to different projects. Company is required to check what are financial requirements of a definite project or what are the financial projections related to the projects whether the project is financially viable or not (Reavis, M., Singh, K. and Tucci, J., 2021).

Conclusion 

As concluded above, concepts of international financial management help an organisation to assess several international projects and related factors that can affect the financial viability of the company. Multinational business organisation which are operating in different countries often required international financial management theories in order to deal with various international transactions and projects which can increase the overall ability to generate substantial revenues.
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