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In this essay, the first part will be reading the history regarding the corporations Premier Inn and Crown Plaza for location and foundation year. Second part contains the marketing approaches and losses during the lockdown in regard to Covid-19. The third part will be reviewing the current marketing approaches, investments to recover from the lockdown and impacts upon the industry and innovations for the future. At the conclusion will be reviewing which one of the hotels have had a better approach towards the customers and marketing.
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Crowne Plaza was founded in 1983 the headquarters was established in Denham in the United Kingdom, with over six thousand hotels in London, Manchester, Birmingham, Liverpool, Singapore, Newcastle Upon Tyne and Dublin in the United Kingdom, as well worldwide within Europe, Africa, Asia, Australia and Pacific Islands, Caribbean and Central America, Middle East, North America and South America (Crowne Plaza Hotels and Resorts, 2022).

The Premier Inn was founded in 2016 first in Frankfurt, Germany (Whitbread, 2022). Expanding over the year in Germany and United Kingdom with locations such as Frankfurt, Munich, Hamburg, Cologne, Nuremberg, Freiburg, Dresden, Dusseldof, Berlin, Essen, Heidelberg, Edinburgh and London, Oxdord, Glasgow, Manchester, Blackpool and many more all over the United Kingdoms cities (Premier Inn, 2022).
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The Premier Inn under the government rules for lockdown the owner Whitbread, reported a lost in profits of one billion pounds due to the lack of clients on 25th of February 2021 according to Julia Kollewe (2021). The restaurant chains were closed and had a decrease of 71% resulting in five hundred and eighty-five million pounds loss. However, 92% of the hotels were opened for guests that are travelling for business.

During the lockdown, Premier Inn has promoted on social media such as Facebook quiz games that enable people to play and win a hundred pounds vouches to come and spend at the hotel after covid restrictions, or for customers that are business travelling (Premier Inn, 2020). According to Melissa Major (2021), Premier Inn has announced officially on 8th of April 2021 to follow the government rules in closing the restaurants, caffes and allowing customers to amend or cancel any booking towards the hotel up to the 16th of May 2021. The hotels benefitted during the lockdown of two hundred seventeen million pounds supported by the government as well the furlough scheme (BBC, 2021).
One thousand five hundred employees during the lockdown have left the business due to travel restrictions, and 55.2% of accommodation sales dropped down, however, the Premier Inn in Germany was a increased in accommodation by 4.1% to 11.4%, expanding in growth with thirteen additional hotels in Wolfsburg, Osnabruck and Karlsruhe trying to remake the business models set in the United Kingdom (Mark Caswell, 2021). The company owner Whitebread has made a significant investment of three hundred and fifty million in the publicity across television, radio, and social media to attract customers after the loss of one billion pounds (Michaela Jefferson, 2021).
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According to Daniel Holland (2020), the Crowne Plaza Hotel from Newcastle during the first lockdown had financial difficulties such as in 2013 when the hotel has borrowed from the city council fifteen million pounds. However, the loan this time was for five million pounds reaching a total loan over the years with the other loan in 2017 a grand total of thirtieth million pounds to keep the business running.

The Crowne Plaza in Marlow has remained opened during lockdown following the government rules and to accommodate for essential key workers, professional athletes and anyone who is in need for a place to self-isolate that is tested positive with covid or has travelled overseas. Marketizing in bringing clients with needs for accommodation while other establishments are closed. However, the social facilities such as spa, and gym are closed and with a limited options for food that can be purchased by room service and restaurants remain closed (James Richings, 2020).

The hotel near the airport Heathrow had been successful in to continuously running the business by accommodating hundreds of migrants during lockdown to quarantine, attracting customers that has recently landed in the United Kingdom and are required to quarantine immediately (Holly Christodoulou, 2021).

The Crown Hotel Plaza have partnered with the Boost Program and advertised to reinvent ways that businesses can have a meeting in a professional way. Making more business to be booked for conferences instead of cancelling in the years 2021 and 2022. By delivering and offering customers a hybrid way for meeting solutions on a large scale of platforms that can be held audio and visually instead of cancelling because of lockdown restrictions (The Nibbler, 2021).
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According to Ktherine Price (2022) the owner of Premier Inn is will invest two hundred million pounds by purchasing the freehold in 5 strand within the centre of London near Trafalgar Square. The hotel will be launched in 2027, and Alison Brittain states that "I'm delighted that we've been able to acquire this iconic location, which is set to become our latest hub by Premier Inn hotel. It is in a prime position and is perfect for the hub brand which is continuing to perform well. The purchase reinforces our confidence in the long-term potential of the London market, the Hub by Premier Inn brand and the growth prospects of our UK business." (Katherine Price, 2022).

Premier Inn takes the approachs as well to do marketing using the social media platform TikTok with the pillow sets that have the hotels logo on them for sale. One of the TIcTok videos made by the user @Charconnr has reached an audience of ninety-six thousand views resulting in an upscale sale of 65% sales for the company pillows, increasing in total sales to a 400% increase for six thousand pillows (Julie Delahay, 2021).

The Premier Inn is marketizing to attract customers with different experiences for relaxation with audiobooks, their own country radio station, free parking, and famous locations to visit next to their hotels where tv series and movies have been filmed (Premier Inn, 2022).
 
Sahers Magazine states that Premier Inn has had a loss of one billion pounds during covid-19, however, starts to recover with a profit in of fifty-eight million pounds by the 3rd of March 2022. Meaning that the accommodations bookings and sales have gone up to 30% above the pre-covid levels. But however, In Germany, the hotels still operate at only 50% pre-covid (Great Ideas, 2022).
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Crowne Plaza in 2022 marketizes that is adapted to a new sort of lifestyle by attracting more business customers by offering the spaces to blend work with the lifestyle to relax at the same time. The lifestyle and work experience offer spaces to do office work as well group work in a private space, new creative zones as studios to enable guests to work, play and eat, with signature bars, making the spaces to be more comfortable to work, relax and socialising space (Crowne Plaza Hotel and Resorts, 2022).

IHG Hotels and Resorts states that will open a new hotel attraction called Crowne Plaza Shell Cove Marina in 2025 that will have an investment of one and half billion dollars, on the NSW South Cost. Being a well-planned coastal residential, for tourist and commercial projects. Adapting to one hundred and eighty-one Crowne Plaza a new hallmark design and trademark, stating that “Crowne Plaza Shell Cove Marina will be a popular option for corporate travellers and meeting and event guests, and will feature all the hallmarks business travellers want from a hotel - great connectivity in order to get work done during the day while also being a place that offers the chance for travellers to unwind with a drink at the bar at the end of the day. Leisure travellers will also undoubtedly enjoy the prime coastal location and wonderful leisure amenity.” (Gemma Lochhead, 2022).

The Crown Plaza is also marketizing to attract customers by using a reward system with points, where customers can benefit to a free hotel night by accumulating points from staying at one of the hotels or collaborating and renting from partners such as a car rental from Hertz, or booking flights as a club member, the reward system works by using just a mobile device (IHG, 2022).
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According to the data and marketing strategies collected between the two companies Premier Inn and Crown Plaza, they both suffer huge losses in their budget with a slow start for recovering in approaching clients during the lockdown. Making loans to keep the business running for staff to continuously operate for customers that are business travelling.

A huge loss in their business was the in restaurants area, which could have been resolved in offering room service in collaboration with companies that do delivery such as uber eats and deliveroor, by offering their hotels' guests reward points or vouchers to have a continuously income with other partners surrounding the area in catering.

The Crown Plaza has taken a similar approach in offering guests limited room service and being well placed near the airports, by having guests that are coming from the airports to self-isolate. The Crown Plaza have as well design areas and a new way to hold conferences in attracting more clients. While both Premier Inn and Crown Plaza are currently on the marketing area and a success, Crown Plaza is more successful by offering reward plans by renting rooms or other services from partners. However, Crown Plaza could benefit more by taking an approach such as Premier Inn in collaborating with social media trends and influences.
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