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[bookmark: _Toc110551129]Introduction 
I am currently enrolled in a class called "Entrepreneurship," but I have no idea what the terms "entrepreneur" and "entrepreneurship" mean. Before I started this lesson, my understanding of what it means to be an entrepreneur, specifically one who establishes his or her own company, was very sketchy at best. As the module progressed, my perspective on entrepreneurs and entrepreneurship went through a complete and utter transformation. To put it another way, I finally comprehend the essence of what it means to be an entrepreneur, which is to comprehend the manner in which an entrepreneur launches his or her company. This module has provided me with the opportunity to acquire knowledge and skills regarding the theories involved in the field of entrepreneurship as well as the prerequisites for becoming a successful entrepreneur. I am very grateful for this opportunity. As a consequence of this, this reflective essay will talk about three different theories that are based on real-life entrepreneurs. 
[bookmark: _Toc110551130]Theories That Realized There Was an Opportunity 
According to Kuratko (2020), developing an entrepreneurial mindset is a means of recognising opportunities, which is the opportunity for entrepreneurs to launch a new business venture and implement a strategy based on an idea. Opportunities can be recognised by paying attention to what's going on around you. As a consequence of this, it is possible to deduce how individuals such as Richard Brandson as well as Elon Musk have prioritised opportunity recognition, which has led them to adhere to the three theories of entrepreneurial alertness, prior knowledge, and social network. These entrepreneurs are highly successful and there is different fields where Elon Musk for example is notorious for his continuous development in technology well Richard Branson is more concerned with transport and customer service (Rauch, 2019). These theories are connected to the concept of opportunity recognition, which plays an important role in the success and performance of businesses. 
The process of recognising opportunities to develop a new product, service, or process, accumulating the resources necessary to capitalise on those opportunities, and enhancing the quality of life for other people is what is meant to be understood as the definition of entrepreneurship (Rauch, 2019). You can accomplish this task on your own or with others working together. Entrepreneurs who are successful exhibit traits such as a propensity for innovation and initiative, as well as a willingness to take risks. The efficiency of entrepreneurial teams is affected by a wide range of factors, such as the characteristics of team members, the leadership of the team, and the diversity of the team's demographics and informational backgrounds. The most significant benefits for entrepreneurial teams come from having strong interpersonal bonds and common goals. 
It has long been acknowledged that entrepreneurialism is a significant contributor to the process of (regional) economic development (Mehmood, Alzoubi and Ahmed, 2019). As a direct consequence of this, the topic of analysing the various ways in which regions approach entrepreneurship is currently very popular. Even more so considering the wide range of rates of entrepreneurial activity found both between and within nations.
[bookmark: _Toc110551131]Entrepreneurial Vigilance 
According to what Mehmood, Alzoubi and Ahmed (2019) have evaluated, "alertness is a cognitive capacity that positively influences both identification opportunity and development." This influence extends to perception, evaluation, and recognition pattern. As a consequence of this, vigilance assists business owners in identifying advantageous opportunities and making the most of those opportunities. 
As a consequence of the interviews with the three business owners, it has been established that these individuals are inventive and quick to seize opportunities when they present themselves. As a direct consequence of this, the three business owners made the most of the opportunity to enter the labour market and to publicise their respective companies. Attentiveness is believed to be linked to originality. As a consequence of this, business owners acquire the skills necessary to realise their ambitions and seize opportunities to be successful (Friederike Welter and Gartner, 2017). The three business owners, according to the interviews they gave, are still on the lookout for new opportunities that will assist them in running their own companies. As a consequence of this, they already possess creativity, and their alertness will merely serve as a guide to help them make the most of additional opportunities. 
[bookmark: _Toc110551132]The Theory of the Cohesion of Networks 
The use of important communication and marketing tools, such as social media, is common among entrepreneurs. As a consequence of this, the term "social network" can be understood to refer to a socially malleable method of communication and information exchange among individuals. The platforms of social media can be of assistance to entrepreneurs in creating buzz about the launch of their businesses (Friederike Welter and Gartner, 2017). As a consequence of this, the various social media platforms raise the probability that individuals will become aware of their company and contribute to its expansion. Additionally, social networks are important for entrepreneurs because they help them make human connections through communication, which is the key to future success as an entrepreneur. This is another reason why social networks are important for entrepreneurs. 
As well as that, it is important to state that as a result of listening to the interviews of three different entrepreneurs, I now have a much better understanding of the significance of social networking for those who are starting their own businesses (Friederike Welter and Gartner, 2017). Young people in today's society are highly inventive, which is why many of them launch their own startup companies. However, in order to bring in customers, young business owners need to first have a solid understanding of how to cultivate relationships with other people, which will ultimately lead to their success in the long run. 
[bookmark: _Toc110551133]Self-Reflection 
Throughout the course of my journey into entrepreneurship, this module provided me with the opportunity to acquire knowledge and skills pertaining to the various theories involved in the field of entrepreneurship. Because of this module, I now have the skills, knowledge, and understanding that will allow me to become a successful business owner in the future. When beginning a new venture, it is essential to have ready access to financial resources as well as a substantial professional network. Thus, capital sources are critical for entrepreneurs. There are three different kinds of capital: informal and Bootstrap capital, debt capital, and equity capital. Bootstrap and informal capital are represented by examples such as personal savings, families, and working capital (Wartiovaara, Lahti and Wincent, 2019). Formal capital is represented by examples such as bank loans. Equity is represented by examples such as private and public capital (Wartiovaara, Lahti and Wincent, 2019). 
The entrepreneurs' primary sources of funding are very comparable to one another. As a direct consequence of this, all business owners have access to the same kinds of capital (Wartiovaara, Lahti and Wincent, 2019). The CEO of Virgin Media, Richard Branson, stated that his sources of capital were personal savings, also known as bootstrap capital, and informal capital. Both this entrepreneur as well as Elon Musk, who is also a very influential figure discussed informal bootstrapping and debt to launch their companies. Elon Musk used all of his personal savings as well as help from friends to launch his business, while Richard Brandson relied on debt. However, because his request for a loan from the bank was turned down, he relied on the financial assistance of his wife and his father-in-law. As a consequence of this, the nature of their relationship in this setting is that of a lender and a borrower. There are entrepreneurs who have been in the same predicament as everyone else where they have relied on family and savings to make ends meet. 
This module assisted me in gaining a better understanding of the professional business world as well as how entrepreneurs must respond to the numerous business situations they face on a daily basis. After completing this module, I now have a clear understanding of what an entrepreneur is and what theories are used to become a successful entrepreneur. Previously, I stated that I had no idea what an entrepreneur was; however, after completing this module, I now have this clear understanding. My findings from three different interviews have led me to the conclusion that becoming an entrepreneur and entering the business world requires completion of a number of steps before the title can be earned. 
Prior knowledge is the one-of-a-kind information that an individual possesses about a particular subject, which he or she makes use of to recognise opportunities (Parente et al., 2018).  Entrepreneurs’ levels of knowledge tend to be significantly different according to each context of how they started. Because of the knowledge that they possess, they have been able to achieve such great success in the market. The three business owners started their companies in distinctive ways, illuminating the breadth and depth of their respective knowledge, skills, and experiences. In spite of the fact that they did not have the same level of knowledge, it is possible to infer that the entrepreneurs' prior knowledge helped them run their businesses more effectively, reduce the risks associated with their businesses, and take advantage of a greater number of opportunities. Entrepreneurs are required to have prior knowledge because the success of their businesses will ultimately be determined by the unique information they possess in the future. 
As their companies expand, entrepreneurs may find themselves confronted with a wide range of difficulties. As a business continues to expand, it will likely face new challenges and opportunities, which will call for the formulation of innovative responses. As a consequence of this, business owners need to be well-prepared and aware of the potential challenges they may face (Parente et al., 2018). Challenges can come in many forms for entrepreneurs, including financial and those related to the expansion of their businesses. 
Nevertheless, the interviews suggest that the three businesspeople must have faced a great deal of difficulty along the way. In some instances it is also important to state that the entrepreneur had to contend with a variety of difficulties in order to be successful. According to the interview with the entrepreneur, the most significant obstacle that he or she faced was a lack of financial resources, which prevented him from venturing into entrepreneurship. This was the case because of the lack of financial resources. The entrepreneur needed to secure his funds and finances by working in a variety of departments in order to be successful in overcoming the challenges he faced. 
[bookmark: _Toc110551134]Conclusion 
Entrepreneurs are people who actively seek out, recognise, and make the most of opportunities; in addition, they are people who are energetic and willing to take calculated risks. In conclusion, each of the aforementioned hypotheses played a role in the achievements of the three business owners and will make it possible for them to pursue additional opportunities. After listening to all of the interviews, it is possible to reach the conclusion that understanding these theories is essential before beginning an entrepreneurial endeavour. They have not given up despite encountering a great deal of difficulty along their journey due to the fact that these theories are the guides and challenges that an entrepreneur might experience. As a consequence of this, these business owners have demonstrated that the aforementioned theories were helpful to them in the process of becoming business owners.
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