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[bookmark: _Toc156764288]1.0 Introduction
[bookmark: _Toc156764289]1.1 Background of research 
Application of contemporary financial details of every individual accounting is necessary as it is an approach for maintaining the detailed structure of business financial values in a specific time. The engagement of such financial details is mainly initiated for the disclosure support of financial values related to individual businesses that are mainly formulated with the support of financial management concepts (Atrill and McLaney, 2021). Under financial management, a particular strategic metric is accounting ratios which is mainly applied to evaluate the financial benchmarking approach in a comparative order. The applicability of this type of measurement is also initiated for the compatibility progress including the valuation support in a systematic manner that standardises the positioning support and compatibility value on a proper basis. 
[bookmark: _Toc156764290]1.2 Objective of research 
The fundamental objective of this report is to evaluate a comparative analysis in the form of benchmarking related to Corinthia Hotel Group and Ibis Hotels in association with the revenue, market position, CSR engagement and others. In the present situation along with the expanded market demand the overall revenue and other performances of the hospitality business in the UK are rapidly expanded which represents a progressive positioning support. 
[bookmark: _Toc156764291]2.0 Discussions
[bookmark: _Toc156764292]2.1 “Identification of differentiation regarding revenue position of both businesses”
The general concept of revenue is considered part of the financial gaining approach in a business that ultimately initiates the operating development including the performance growth support. The fundamental determination of business revenue mainly represents the operating performance initiatives and the applications of profitability which is generated through the support of revenue is an ultimate evaluator of business compatibility. The earning positions are the profitability structure of individual businesses that mainly determines the competence structure including some of the performance initiative positions that are accountable for the business value chain. 
The general involvement of revenue is initiated with the support of the business operating structure including the branding initiative as well as the promotional attributes that are initiated by the business to maintain the marketing position support. As per the basic identifications, a detailed analysis of business revenue and profitability positioning support for both the hospitality business has been provided so that marketability can be determined. 
Corinthia Hotel Group
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Ibis Hotels
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The general benchmarking approach related to the profit position of both businesses has been provided and the present level of profit for IBIS represents a comparatively developed and optimised position differentiated from Corinthia. As per the basic measurement support, it can be recognised that the profit positions for the business of Corinthia represent (-82%) in 2020 which increased to (-0.46%) in 2022. On the other side along with formulating a progressive revenue structure and branding initiative, the probability level in IBIS expanded from the level of (-123%) to 10% in the present period. 
As per the basic recognitions in the current period, the overall revenue position for the business of IBIS is expanded with a volume of 92% in the current year along with optimised branding support (Framatome Espace Presse, 2022). “In the present situation the parent company of IBIS, Accor initiated a new business expansion strategy with the opening support of 93 hotels along with 15300 rooms support which generated a net unit growth of 2.40% in the last 12 months (Zhang, 2022). Even to initiate strategic initiative the business also formulated a new hotel portfolio of 789,152 rooms (5,357 hotels) and a pipeline of 212,000 rooms (1,218 hotels) with the initiative of which RevPAR volume is expected to be expanded up to 83% with the revenue growth of €1,149 million within next financial period.” 
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On the other side, “the present volume of revenue for the business of Corinthia indicates the position of revenue in a declined order by the volume of €176 million, from €268 million in 2019 to €91 million in 2020, resulting in pre-tax losses of €90.3 million (MaltaToday.com.mt, 2022). The formulation of this engagement generally represents the declined position of the business revenue for this business that is unable to manage the optimised position of the operating performances in a formulated order.” 
[bookmark: _Toc156764293]2.2 “Recognition of current market structure and engagement for both businesses”
The marketing structure generally represents a particular operating formulation support for every individual business that ultimately determines operating compatibility and performance initiative. The applicability of general market analysis also provides a proper volume of comparative formulation support including the strategic initiative benefits that ultimately determine the statutory positions effectively. After the plant makes a progressive volume of marketing demand related to the hospitality business initiates formulated positioning support for this type of industry which ultimately represents a proper volume of both the financial and non-financial progressive supports. 
In the present situation, the primary operating position for the business of Corinthia group indicates the existence of 23 hotels in 16 different countries, which indicates an optimised operating engagement support. On the other side, IBIS (Accor) represents a total of 53 hotels, which are presently operated on a worldwide basis. Therefore, the overall operating structure including market-initiated positions for both businesses indicates a comparatively stable and competitive positioning approach which is accountable to provide a positive industrial development opportunity. 
Corinthia Hotel Group
The fundamental initiative including the present operating structure related to the market equity value of the business in the present situation indicates the volume of 817,892 million, which in the earlier period was 838,216 million. Associated with the same approach the market capitalisation value related to the parent company of this particular group indicates the value of €332.47 million respectively (reuters.com, 2023). 
In the present situation, a progressive volume of operating formulation and the branded initiated structure mainly formulate the operating value including the revenue structure of the business in a systematic basis that ultimately expanded the position of market capital level progressively. The operating structure including some of the basic compatibility initiative positions in this business reformulates the financial values and present initiated engagement of commencing 18 beachfront luxury Villas and Corinthia Yacht Club for operating development formulate a progressive market growths support for this business group (corinthia.com, 2022). 
Ibis Hotels 
As per the basic identifications the parent company of this business group is Accor. According to the operating values the market capitalisation level of this particular company is around 8.87 billion with the volume of beta which represents the market riskers meant up to 1.28 Times. In the present situation, the price-earnings ratio of the business is up to 17.32 Times with the EPS structure of 2.03 times. In the present situation, the equity volume of this particular group is around €4597 million, that fundamental indicates the optimise positioning support of the market capital (uk.finance.yahoo.com, 2023). The fundamental initiative including the applicability of diversified customer engagement along with categorization into different ages, incomes and other measurement support mainly provides a positive opportunity for the value-based pricing formulation approach for this group. 
The applicability of this type of engagement along with the initiated branding formulation mainly reformulates the overall operating position of this business which is accountable for maintaining the competitive positioning values in this industry (Drury, 2021). In the present situation, the management of the business also provides focus on the four different aspects related to trendy, playful, surprised and joyful that ultimately initiates the optimised position support including the value initiative position in a formulated basis. Even in the present situation social media engagement including the operating compatibility initiative mainly reformulates the operating position which ultimately standardizes the performance growth on a systematic basis. 
[bookmark: _Toc156764294]2.3 “Analysis of general growth related to both Organisations”
The formulated concept of growth initiative for every individual business is necessary as it represents the contemporary development support including some of the operating initiated position for the formulation of business progressive values. 
Corinthia Hotel Group
With the basic intention of initiating proper expansion support the managerial department of this particular group initiated the rollover bonds of €45 million that formulates the business development progress. “Even in the present structure, the management initiated the strategic approach of a new project related to formulating seven hotels in the pipeline within 2026. These are spread across Europe, the USA, the Middle East (Doha in 2025 and Diriyah in 2026), and South Asia (Maldives in 2026). Even in the present accounting period, the management of the business is also intended to expand 126 additional rooms grand ballroom, an 850 sqm spa, various dining venues, luxurious boutique meeting facilities, as well as high-end retail outlets (whoswho. mt, 2023). Associated with the general operating position the performances of this particular group initiate the acquisition of 12% equity stake in GHA Holdings Limited with the general intention of formulating a Global Hotel Alliance.” 
Associated with the basic operating approach in the presence situation the board of the group has initiated the involvement of 13 board member engagement to formulate the CSR committee with the presence of which a proper volume of sustainability, philanthropic, charity, staff welfare and other social performances will be initiated. 
Ibis Hotels
In the present situation, the parent company of this group Accor initiated a joint venture along with InterGlobe Hotels with the fundamental intention of expanding the business operation in India. With the processing of this joint venture the management is mainly intended to establish a strong networking engagement with the formulation of 25 Ibis hotels with 3‚000 rooms across India is mainly the primary intention of this group (interglobe.com, 2023). 
For the reasons of initiating the global business expansion support the management of the business also initiated the project involvement of ibis Styles Phuket Bangtao in Thailand where with the application of robust networking support 73 hotels project is initiated. Even, to initiate a general expansion of the operational structure in the Indonesian market, the management of this business group initiated a project of a 36-floor hotel with an additional 175 rooms to manage a proper hospitality expansion. 
In the present situation, the CSR committee of this particular group initiated a positive contribution towards the waste management approach with the initiative of which a proper volume of sustainability development including the avoidance of global warming approach has been controlled. Even the present initiative of green energy processing formulates a progressive operating development support that brings the consistency value initiative in a progressive order. 
[bookmark: _Toc156764295]3.0 Recommendation  
After the above evaluations related to the financial and non-financial aspects of both businesses, it is fundamentally recommended that both organisations initiate the following for the optimised performance developments in future. Those include; 
· At the present period the management of both the business need to initiate some positive strategic development for the expanded revenue position and profit approach in the upcoming period. The present management of the business needs to formulate the operating compatibility level properly so that cost-controlling development can also be initiated. 
· The applicability of a proper quality control approach related to the service is required to be initiated at the present situation so that the operating value development including the compatibility level can also be managed. Under the present situation, a proper volume of formulations related to the key performance indicators also needs to be established for this business so that consistency can be managed. 
· The application of a diversified capital concept including the optimal capital mix also needs to be established in this business for capital stability and for measuring the financial position in a systematic order. In the present situation, a proper volume of formulated importance towards the CSR engagement along with the legal formulation also needs to be managed in this business for consistent support in the upcoming period. 
[bookmark: _Toc156764296]4.0 Conclusions
In summary, the identified financial analysis and the non-financial approach related to both businesses mainly indicate the compatibility formulation support including the progressive positioning support. The above benchmarking analysis mainly indicates that in the present situation, the operating formulations related to the business of IBIS indicate the compatibility processing approach, which is accountable for gaining the operating value initiative position on a formulated basis. As per the general formulation approach, it can be measured that the operating value of the business including the financial gaining level is also comprehensive compared to performance initiated by the competitors that brings the statutory beneficial support for the business as well. 
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