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executive summary
Facebook is the world's largest social media platform, with 2.9 billion monthly active users. In recent years, however, Facebook has had some problems. Examples include anti-competitive behavior, leaking user data, and condoning extremist speech. The incidents led to a decline in Facebook's public image and a series of lawsuits in the United States and elsewhere. But these events did not affect Facebook, which continued to grow during the pandemic. In October of this year, founder Mark Zuckerberg announced that he would transform himself into a meta-cosmic company.
Firstly, through macro analysis of PEST model, we find that Internet giants have slowed down their expansion in recent years due to anti-monopoly policies. However, due to the COVID-19 pandemic, many people are doing their entertainment and business online. This gives the development of the Internet industry with an opportunity. Secondly, in the micro environment, the SWOT model is used to analyze that Facebook started late in the short video business and faced with the threat of Douyin. But Facebook has a huge advantage in technology and app development. That gives it a chance to overtake Tiktok in the future and take the lead in the metaverse business. Thirdly, porter's general strategy is used to analyze the cost leadership, differentiation and focus strategy of Facebook. Finally, I examine Facebook's efforts in user care, such as efforts to improve user experience and improvements in data protection.
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1.0 Introduction 
Facebook is the world's largest social media platform. The company was founded on February 4, 2004 and is headquartered in Menlo Park, California. Mark Zuckerberg is the founder, CEO and chairman of Facebook. Facebook Messenger was released for Windows on March 6, 2012. It went public on NASDAQ on May 18, 2012. As of 2021, Facebook had about 2.9 billion monthly active users. In the following report, we will study Facebook's development and strategy in recent years from both macro and spectator perspectives. And give some suggestions. The models used include PEST, SWOT, Porter general strategy and analysis of customer care strategy.


2.0 Analysis of Facebook strategic environment
The external macro environment often indirectly affects the operation and adjustment of a company. The competitive environment within the social media industry will directly affect Facebook's strategy. First, I will use pest model to analyze the macro environment of Facebook. Secondly, in addition to macro analysis, Facebook also needs to conduct a comprehensive and accurate micro analysis of various factors in the industry and within the company. So I'm also going to use the SWOT model. Finally, I will use Porter's general strategy to provide advice on how to stay competitive in the long run in combination with Facebook's current competitive strategy.


2.1 PEST model
PEST analysis is a flexible and easy-to-understand tool for strategic planning and is an analysis of the macro environment (Carruthers, 2009). The macro environment, also known as the general environment, refers to all the macro factors that affect the industry and enterprises. For the analysis of macro environmental factors, the specific content of analysis will be different for different industries and enterprises according to their own characteristics and business needs. However, it is generally necessary to analyze the four major external environmental factors that affect enterprises: Political, Economic, Social and Technological (Sammut, 2014).

Political
To prevent giant companies from forming a monopoly position in the industry and then affecting people's lives and state rule. The US government has strict regulation of monopoly behavior. In recent years, in particular, American regulators have become more assertive. Facebook has been known to take advantage of its vast strength in the industry to acquire rivals and to undermine them by copying their software. It was the subject of an antitrust investigation in 2019 by the Federal Trade Commission and 48 attorneys general from across the United States.

In order to protect consumers' privacy and personal information, the U.S. government has strict requirements on companies. But Facebook's previous protection and awareness were clearly inadequate. In 2018, Facebook was first obtained user information by Cambridge Analytica, and then hacked to access data of 290,000 users (Chatham, 2018). It was later investigated by the FTC for unauthorized collection of users' private data. Facebook agreed to pay a record $5 billion to settle privacy cases with the Federal Trade Commission and the FTC. (Benzinga, 2019)

The FTC's settlement conditions also require Facebook to provide clear and unambiguous information about facial recognition technology. Before using this function, you must obtain the user's consent. Facebook has since corrected this. The company announced on its website that it would offer facial recognition in photos to all users, and that it would be turned off by default.

CEO Mark Zuckerberg has been implicated in Russia's election meddling. Facebook has been accused of spreading "fake news" to all its users. The news affects public opinion about local politics, incumbent politicians and may have influenced the outcome of elections. (Murphy, 2020).

In more conservative countries like China and North Korea. Some free speech on Facebook is seen as destabilising. To prevent the spread of misinformation, these countries restrict their citizens' access to Facebook.

Economical
While the COVID-19 pandemic has had a significant impact on many companies' operations, Facebook's revenue has grown (Murphy, 2020). Users are increasingly turning to social media for entertainment during lockdowns. That led to a surge in engagement and new features on Facebook. Take aim at Zoom and other video chat tools that have exploded in popularity during the pandemic.

Facebook's AD revenue grew 10 percent in the second quarter to $18.3 billion amid the pandemic. Moreover, despite the growing AD boycott. Facebook forecast continued rapid AD revenue growth in the third quarter, beating Wall Street experts' expectations. Facebook's AD sales in the first three weeks of July 2020 were up 10% from the same period last year, a similar pace to the second quarter. This indicates the growth of advertising revenue in the third quarter, will have a relatively stable speed. In the second quarter, Facebook's overall revenue growth was the slowest since the company went public. Even so, Facebook still managed 11% growth.
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Social
Facebook is a social media platform. It was originally intended to help people connect socially and to help users share life moments with friends and family. But Facebook is now more like a market. You can sell your stuff to the people around you, and the platform is awash with advertising. Your calendar may be filled with "hot posts from around the world," posts from company pages you've never seen or "liked." Facebook's algorithm seems more focused on the interests of advertisers and companies than your friends' status. This is a drawback for many people who just want to share their lives with friends and stay in touch.

In recent years, Facebook has been investigated by the US Federal Trade Commission (FTC) for revealing user privacy and has faced antitrust lawsuits from governments around the world for anti-competitive practices. The social impact of these events was extremely negative, leading to a significant decline in users' trust in Facebook.

Facebook's policing of extremist speech is also inadequate. In 2017, a Thai man successfully uploaded a video of killing his 11-month-old daughter on Facebook (Tehelka,2017). In 2021, a man shot and killed his ex-girlfriend during a Facebook live broadcast (NAZIR, 2021). During the pandemic, there were also calls on Facebook for people to go to hospitals to boycott the COVID-19 vaccine. These extreme events are not what Facebook wants, but it does not rigorously censor content on its platform to prevent it from spreading quickly.

The negative news lowered Facebook's social profile. But as the world's largest social media platform, these events will not threaten Facebook's lead in the social platform industry. Billions of people still use Facebook every day.

Since the COVID-19 outbreak, many countries and regions have imposed bans. As a direct result, people's entertainment is increasingly concentrated on social media, in other words, it changes people's social habits. In contrast to the devastation of the real economy, social media companies are getting a chance to grow again. Social media companies like Facebook are also developing new features and apps to capture user clicks. As of 31 October 2020. In the third quarter, Facebook's monthly active users rose 12 percent from a year earlier to 270 million. This represents a 22% increase over the previous quarter's $1.765 billion (WILLIAMS, J., 2020).

Technological
At present, with the rapid development of Internet technology, traditional mainstream media have encountered all-round challenges, while network social media has ushered in earth-shaking changes. The development of the Internet has led to a huge influx of people into social media. Facebook, for example, now has around 1.8 billion daily active users. That's a huge number.

Social media companies are also evolving technology support, such as user data analytics. In the field of big data, FB's big data system manages millions of photos and billions of "like" button records. Analyze and process log data to gain insight into user behavior. Finally, relevant content and advertisements are recommended for users based on their preferences (Kesorn, 2017). This technology effectively increases the usage and duration of users.

Facebook has a strong AI platform. After three years of development and practice, it has caught up with software giants such as Google and Microsoft in the field of artificial intelligence. Social media is Facebook's main business, and image recognition is its strength. Facebook's accuracy in face recognition and image recognition is 97.25%, and it can grab a face in a crowd. This is mainly due to the development of deep convolutional neural networks and image recognition tools. These powerful technological advantages have established Facebook's leading position in social media.

Application of VR and AR technology: Many consider the metasverse to be the ultimate form of the Internet. With the development of VR and AR technology, the meta-universe is getting closer and closer to our reality. As an important part of the Internet, social media is inevitably involved in the update iteration from "omnimedia" to "immersive media". Facebook started acquiring AR and VR companies a few years ago, such as Oculus and Sanzaru Games(ILAS, 2014). This embrace of new technology could help it get ahead in the future.


2.2 SWOT
SWOT analysis is based on the analysis of internal and external competitive environment and competitive conditions. Main internal strengths, weaknesses and external opportunities and threats closely related to the research object are listed through investigation and arranged in a matrix form. Then with the thought of system analysis, all kinds of factors are matched up to be analyzed. Thus, a series of corresponding conclusions are drawn, which are usually of some decision-making nature (Leigh, 2009). Using this method, the situation of the research object can be comprehensively studied. The disadvantage of SWOT is that, like many other strategic models, it has been proposed for a long time and has the limitations of The Times. While previous organizations may have focused on cost and quality, today's organizations may emphasize organizational processes. Its advantages are comprehensive consideration of problems, systematic thinking and close combination of "diagnosis" and "prescription" (Yunpeng, 2019).

Strengths
Advantages of third party developers. Facebook is very open about app development, and the vast majority of its apps are created by third-party developers. This led to fierce competition from third-party developers, who eventually produced high-quality apps for Facebook. And with the help of third parties, Facebook has been able to focus on improving its services and algorithms.

The website can fully meet the needs of users and has rich functions. As a social networking site, Facebook uses and embodies the characteristics of Internet sharing. Facebook has message boards, status, gifts, marketplaces, and more. The platform fully meets users' needs for social networking and self-presentation, and users can even rent a house and find a job on the platform.

Facebook is the world's largest social media platform with a huge number of active users. So Facebook is also a very effective promotional platform and marketing tool. The platform's users are registered with real information, and combined with powerful background data analysis, Facebook can deliver ads with an accuracy rate of 89% (Overseas, 2020).

The company's leadership is young and creative. The majority of Facebook's users are young people, and the company's founder, Mark Zuckerberg, understands how young people socialize and is focused on the user experience (Invincible, 2021).

Weaknesses
Mark Zuckerberg is the founder, CEO and chairman of Facebook. He also controls most of Facebook's voting rights. In other companies, the founder, chief executive and chairman are often three different people. If one person makes a mistake, there are two others to fix it. But at Facebook, Zuckerberg can be described as an emperor and can't even be fired or disciplined. If the rest of the board wanted to oust Zuckerberg, he could simply exercise his right to vote and use the number of shares to veto it. This leaves Mr Zuckerberg with no one to oversee his decisions, and he has a history of making mistakes.

While Facebook attracts a lot of people to sign up, it also keeps all the personal information that people sign up for on the site. In 2010, Facebook changed its rules for sharing user information, introducing a personalization feature that allowed users to link directly from Facebook to major media outlets and other third-party partner sites. But it also shares users' personal data with third-party sites. Facebook has frequently changed its privacy controls in the past few years to reveal users' preferences to the maximum extent possible. This makes it easier for users' personal information to leak, and reduces users' trust in Facebook.(Invincible, 2021) 

Facebook relies heavily on user data analytics. After Apple tightened its privacy protections, it couldn't deliver ads to users as accurately as before. Apple wants to be the company of choice for people who care about their security and privacy, and it has made that clear since the release of iOS 13, its updated operating system. IOS 13 adds a slew of new features, taking a direct hit at rivals Facebook and Google. For example, Apple's iOS 13 doesn't allow VoIP apps to run in the background when they're not in use, so they can't collect your data without your knowledge (Kate, 2019).

In response to IDFA's new policy, advertising giants like Facebook and Google are accelerating the development of new algorithms to compensate for the impact of advertising accuracy. In the midst of constant debugging and testing, advertisers will find it more expensive than ever to achieve the same conversion effect due to reduced accuracy(Haituntouyan, 2021). Facebook has complained about the inconvenience apple's new policy has caused advertisers, saying it hurts small businesses, many of which rely on targeted advertising to find new customers. It also hurts Facebook's advertising revenue.

Opportunities
More than a third of the world's population has never used the Internet. With the development of the economy and the development of the Internet, these people are hopefully connected to the Internet, and they are all potential future users of Facebook.

Short video business opportunities. In recent years, as a new form of content, short video has developed very fast and gained many fans. While Tik Tok leads the way in short videos, Facebook can still compete with Tik Tok with its huge user base and money.

The meta-universe is the future of social media and the ultimate form of online social experience. Why do so many companies embrace the concept of a metasverse, even though it's new, everyone's point of view is different, and there's no universal standard? Because everyone thinks that the Internet needs to be upgraded, although it is impossible to prove what the next generation Internet is, but the Internet needs to be upgraded has formed a consensus.

After the COVID-19 outbreak, mobile Internet reached its peak, but it also reached a bottleneck. It could not grow any more. Everyone uses mobile phones, and everyone uses APPS. Companies are looking, countries are looking. One of the most active is South Korea, which launched a digital New Deal in May to tackle AI, robotics and digital reform. In July this year, the New Deal began to upgrade, to spend 20 million dollars to invest in the meta-universe, 26 million to engage in blockchain. Twenty million dollars is not a lot of money, but the South Korean government is showing its attitude. More than 200 companies including SK Telecom, Kakao, Samsung and Hyundai Motor have formed the Metaseutic Alliance led by the Ministry of Science, Technology, Information and Communication (Jianing, 2021).

And Facebook, as the world's largest social media company, has a chance to benefit the most from the development of the metasverse. Facebook's advertising revenue is expected to grow significantly in the future and solidify its position as the number one social media platform. Facebook has taken the lead in the metasverse by buying VR companies such as Oculus in recent years.

Threats
An attack from hackers. In September 2018, Facebook discovered that its network had been hacked, putting the private data of some 50 million users at risk. Before the attack, Facebook was already under intense public pressure over data breaches. There are questions about whether Facebook is using user data properly and the company faces federal oversight.

In April 2021, Apple began implementing a new privacy setting on the iPhone, the "App Tracking Transparency" (ATT) policy, which simply means that any App installed on the phone that wants to track the iPhone user's personal behavior and serve personalized ads to the user must obtain the user's permission before doing so.Apple's ATT agreement proved to be so effective that in the entire Month of April, about 80 percent of iPhone users on Facebook alone chose to reject the agreement. Facebook relies on tracking these customers to accurately target ads. But after users refused to allow them to track their personal behavior, Facebook's data analysis failed. That costs advertisers and Facebook a lot of revenue.
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Facebook still faces a lot of tough competition in the social media industry. Take Tiktok, which has grown rapidly in recent years. Of course, Facebook is very successful in the social space, and it made a smart decision to buy Instagram a few years ago. Facebook didn't pay much attention to Tik Tok when it first entered the social market, but it took Tik Tok's meteoric rise to popularity for Facebook to realize how wrong it had been. Facebook has been cracking down on Tik Tok for the past two years, but it hasn't been able to stop Tik's growth. By 2020, about 64% of Americans aged 12 to 34 were using Facebook, up from 79% three years earlier. About 51 percent of americans aged 13-17 used Facebook in 2018, while 69 percent used Snapchat in the same year. Back in 2012, 94% of this group used Facebook. Viral Chinese karaoke apps have quickly become popular among generation Z (Fischer, 2019). For social media platforms, traffic means money. Tiktok's strength is bound to hurt Facebook's advertising revenue. In response to Douyin, Facebook launched Instagram Reel, a short video app. The battle over traffic continues.

There are also strong competitors in the metasverse, where Facebook is betting all its money. Byte Challenge, Microsoft, Alphabet, etc. Facebook still has a long way to go to develop and challenge its metasverse business.


2.3 Porter's generic strategies
Cost Leadership
Facebook has spent tens of millions of dollars building its own energy-efficient data centers. Facebook data centers are 38 percent more energy efficient and 24 percent cheaper to build than typical data centers.

Facebook tends to offer products at the lowest possible cost in order to be able to deliver them to customers. Unlike some other companies in this space who charge premium prices as their business model. Over the past few years, Facebook's VR headset has steadily built up a 58% usage share in Valve's Steam Store by gradually lowering costs and erasing barriers needed to enjoy the VR experience.

Facebook is also the leader in advertising costs. Facebook is the most cost-effective platform for advertisers, outperforming other platforms in terms of reach efficiency and average cost. A Neustar study focused on cost-effectiveness found that Facebook's social network was 70% cheaper than the industry average. In addition, Facebook became the only channel that exceeded the index average of AD portals, 286% higher than AD portals (Chatham, 2014). The average cost of advertising on Facebook is $0.97 per click and $7.19 per thousand clicks. If your AD campaign is focused on getting likes or app downloads, the average paid cost is $1.07 per like and $5.47 per download. Advertising on Facebook has become part of the marketing strategy of companies around the world, with an estimated 7 million advertisers active on the platform and about 26 percent of people who click on Facebook ads buying products. Not to mention, more than 75% of consumers purchase products they discover on social media (Flow, 2019).

Differentiation
As the world's largest social media platform. The biggest difference between Facebook and other Internet companies is that most of Facebook's registered users use their real names. And the website tries to exclude people who do not use their real names (DOBBS, 2015). This allows it to acquire a huge amount of valuable user data and analyze user preferences based on this data. Finally, personalized services are provided for users, forming a virtuous cycle in meeting both group and personalized needs of customers. This is the core business of Facebook (Chatham,2014).

Facebook's business is rich and differentiated. It has more than 24,000 apps on open platforms, with providers ranging from CBS to Paramount Pictures. They offer common applications such as sports viewing, movie clips, travel sharing, stock tracking, and so on. At the same time, different from other social platforms, the providers even include non-profit organizations and individuals. According to Facebook's tracking of the emerging niche of users, there is a group called the LOHAS. The typical characteristics of this ethnic group are the pursuit of environmental protection and support for charity in the spirit of love for health and the earth. In the United States, one in four people are LOHAS, and in Europe, one in three people are LOHAS. Thus, Facebook's focus on differentiation is in line with the needs of many niche groups. The platform has achieved the purpose of attracting users and increasing user stickiness.

Facebook is more open than other Internet companies. Facebook was the first to announce plans to open up the platform on May 24, 2007. The plan is to open up the "App Development platform" source code to help developers build Facebook-based apps more easily. Since then, Facebook has grown from 20 million users to more than 70 million by May 2008, with 350,000 third-party developers in 225 countries signing up. Google joined forces with MySpace, Yahoo and others to create open source standards in November 2007. Any applications and products developed using the standard will be available on all social networks participating in the organization. It wasn't until then that third-party developers had an alternative to Facebook. In 2008, Facebook confirmed that it would open up its source code further to make it easier for developers to build applications around Facebook. This also increases developer loyalty to the company (CLABURN, 2008).

Focus
Focus on social media business and serve customers.
Facebook has focused on social media since its inception. It has a wealth of applications and functions to meet users' social needs. The platform is free of complex useless information and allows users to achieve their goals in the simplest way with the lowest usage cost. For example, it can update content and upload pictures conveniently at any time, and interact with friends in social circle instantly.

Facebook has a very open approach to app development. Most of its apps are developed by third parties. That's because Facebook doesn't have enough engineers to build apps for its 2.9 billion monthly users. So Facebook has chosen to focus on its core business of meeting users' needs and improving their experience.

Focus on private Communication
Facebook began focusing on private messaging in 2019. As an alternative to the reputational risk and general harassment that public platforms can bring, Internet users want to have more personal, ephemeral and group-oriented social needs. After the update, all of Facebook's messaging apps and features (WhatsApp, Facebook Messenger and Instagram DM) will be encrypted end-to-end, and the background (and android text messaging as well) will allow users to send and receive messages across multiple platforms. Facebook also plans to add automatic deletion of messages (WallStreetcn, 2019).

Facebook will pay more attention to the security and privacy of communication by opening up the communication function of various social platforms. Founder Mark Zuckerberg said Facebook and its Messenger, Instagram and WhatsApp apps will increasingly turn to private encryption services. In such a service, users can be confident that what they say to each other is safe and that their information and content won't last forever.

Focus on meta-cosmic development
The metasverse is the ultimate mentality of the Internet, and As the biggest social media, Facebook has been deploying it early. In 2014, Facebook acquired Oculus for $2 billion to lay out AR/VR hardware. In 2017, Facebook announced an additional $3 billion over 10 years to bring AR/VR to hundreds of millions of users. Oculus VR employs more than 1,000 people, out of a global workforce of 18,770. More than 5 per cent of the sector is staffed. By early 2021, the social network employed 58,604 people. Participants in VR/AR r&d account for nearly 20% of the total number of employees.

In October 2020, Oculus released Oculus Quest 2. This product has received a lot of good reviews. In addition to its relatively affordable price, software and hardware upgrades, smooth picture quality and very little vertigo are its advantages (Mainelli, 2010). Many VR/AR device sites list Oculus Quest 2 as the number one VR/AR device today.
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In early 2020, Facebook announced that it had spent nearly $5 billion on AR/VR from 2014 to early 2020. In Q2 2021, Facebook revealed that it will continue to spend $5 billion a year to build the metasverse. On September 27, 2021, Facebook announced a $50 million fund to focus on developing a metasverse platform. Officially known as the XR Project and Research Fund, the company says it will invest in "projects and external research" over two years. Facebook has invested more in the metasemes than any other small business. Zuckerberg announced in October 2021 that Facebook would change its name to Meta(Murphy, 2021), reflecting the company's confidence and focus on the future metaverse.


3.0 Customer care
As a social media platform, Facebook needs to continuously improve the functions of the platform and improve the user experience of the platform. Customer activity is critical to a company's business.

The Facebook platform is very easy to use, there is no complicated process, no useless information. This allows users to achieve what they want with minimal cost and shortest path. Users can easily update content or upload pictures anytime, anywhere, and interact perfectly in their social circles instantly.

Facebook has a limited number of engineers. As a result, they focus more on improving the platform and leave the development of apps mostly to third parties. This puts third-party developers in competition, which leads to high quality apps. As a result, Facebook and third-party developers worked together to improve user experience on Facebook.

Facebook has been trying to restrict access to data in the wake of the Cambridge Analytica data breach scandal. For example, six major measures have been developed to prevent companies from accessing users' personal data without authorization. The six measures include:
1. Review apps that have high levels of data access on the Facebook platform and App.
2. Remind users that their data may be abused through the App.
3. If the user has not used the App for more than three months, the App's permission to access user data will be automatically disabled.
4. Change Facebook login data so that the App can only see a user's name, personal photo and email address. More data will be shown after further review.
5. Help users manage the applications they use on Facebook and the information those applications have access to.
6. Increase the amount of bug bounty programs that reward developers for reporting data abuse if they find it.
Facebook can personalize every customer. Facebook has a lot of data analytics. It can tell what customers like based on what they watch and like while using the platform. And based on these preferences to push users may be interested in the content. Users can also subscribe to users or topics they are interested in. Finally, the platform forms a virtuous cycle in satisfying both group and individual needs of customers (Wirtz, 2017).


4.0 Conclusion 
This report uses SWOT model, PEST model and Porter general strategy theory to analyze Facebook company. We discussed a series of changes in the macro environment and the opportunities and problems that Facebook faces in the social media industry. It then analyzes Facebook's deployment across the company's different businesses. Finally, it examines Facebook's efforts to better serve its customers.

Through the analysis, we find that in the macro environment, Facebook has been sued in the United States and other regions due to anti-competitive behavior and user data leakage. And the consequent decline in public image. But Facebook's revenue still grew. That's because many people can't leave their homes during the coronavirus pandemic, which has led them to turn to social media for entertainment. Add in AI and VR, and the overall picture is good for Facebook. In the micro environment, Facebook is threatened by the rapid growth of short videos. But Facebook still dominates the social media industry with its huge advantage in technology and user numbers. It also launched a rival app to Tik Tok for the popularity of short videos. In the metasverse, Facebook started laying out early and recently launched Oculus' VR headset. The device's capabilities are ahead of Those of Alphabet and Sony. In terms of customer care, Facebook offers users a personalized service. It also opened up its application development business to focus on serving customers. Finally, after the data leakage event, the corresponding measures are put forward to better protect user data.


5.0 Recommendations
Strengthen customer care. Continuing to improve the service can provide users with more meaningful metrics to help them better understand how much time they spend on Facebook. For example, how many times a day do we open our apps? In which groups do we spend the most time? Which friends do we communicate with the most? Giving Facebook users more metrics will actually help them see which parts of the application are most valuable to them and encourage them to spend more time on them. Continue to strengthen the protection of user data and be as transparent with users as possible when processing this data.

Invest more in short video. Facebook should train more good creators for its short video app and add incentives to encourage creation. Engage users with great video content. Increase the investment in advertising and promotional eating. It's also possible to tie short video apps to Facebook, which would bring Facebook's huge user base and build habits.

Accelerate the development of algorithms. Facebook's access to data has become more difficult after Apple's new privacy policy was approved. Facebook's inability to target ads as accurately as it used to has led to lower conversion rates and reduced interest and enthusiasm from advertisers. Facebook should speed up the development of new algorithms that aim to capture accurate user information despite its current privacy policies. Only in this way can the company's advertising revenue be guaranteed.

Accelerate the research and development of the metasverse. The meta-universe is the ultimate form of the Internet and the future of every Internet company. AI is key to the meta-universe, helping to create and maintain the Internet environment. Facebook should put as many people and money into AI and metasverse technology as possible.
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Allow “Foodie” to track your
activity across other
companies' apps and
websites?

Ploase allow permission 1o provide
service and personalized marketing. It

only for the purpose of
d advertising





image4.png
1. Oculus Quest 2 * k% *7
The best VR headset

SPECIFICATIONS Display: LCD  Resolution: 3664 x 1920
Refresh Rate: Up to 90 Hz
Field of View: 100 degrees
Controllers: Oculus Touch

Connections: USB Type-C, 3.5mm headphone

TODAY'S BEST DEALS $299

$299 View at Amazon

$375 View at Waimart
Seeall prices (10 found)

REASONS TO BUY + Oculus Link tethering
+ Improved graphics

+ Great price




