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Several skills are needed to ensure that a business thrives and successfully accomplishes its desired and highlighted objectives. Nonetheless, business storytelling, contributes to this greatly as businesses as able to engage others involved with the organisation such as investors, colleagues and customers, in the most interactive and effective manner ((Bruner, 1991). This essay addresses what business storytelling is and its application in the field of business. In order to address the large impact this technique has in the overall success of a business, real life application of businesses such as Alexa Amazon is included. The overall benefit gained from this tool in increasing customer base, overcoming competitors and gaining advantage has been analysed. 
[bookmark: _heading=h.1fob9te]Main Body 

Story telling in the field of business is different to that of storytelling in general such as reading books. Business storytelling is the art of using stories to unite and communicate with anyone involved in the organisation (Saylors, 2023). In the field of business storytelling can execute the role of a powerful tool in addressing to employees, colleagues, suppliers and customers, the objective and desired outcome of a business. This tool develops a personal connection between the audience and the business representative. Effectively utilising this tool can in fact inspire a business to dedicate further effort and time towards achieving a goal that perhaps was once considered not to be possible to achieve before (Zardet et al., 2023). Ultimately a brighter mindset is created for the business overall. The main objective of storytelling is to persuade the corresponding individual and persuasion of the highlight of business activity. It is through persuasion that customers are convinced to purchase products and services from a business and storytelling can play a major role in achieving this (Bharadwaj, 2024). Robert McKee, a world-renowned screenwriting lecture, believes that learning to tell good stories will allow listeners to be engaged in a business at a entire new level and the classic reading of PowerPoint slides should be removed completely. Not only is a lot of information being delivered but the listeners feelings and energy is awakened, thus uniting the business idea with emotion (The Guardian, 2016). 

The implications storytelling has on real life businesses and the contribution it has on the overall progress and success of a company can be identified when looking at real life examples. The storytelling challenge was a method used by Amazon as an impactful means of gaining meaningful insights on a theme from people of the company. Amazon Alexa adopted this method, and great results were delivered for their leadership programme by Michal Niezgoda proposing what it needed to survive in the workplace (Clemons, 2023). This method of was an excellent way for each storyteller to share their views through their nominated colleague allowing Amazon Alexa to allow people in the business to connected with the company behaviours and values, engage in learning from each other’s and give leaders the means of leading by sharing their experiences and beneficial tips that helps others. Another successful example would be London Business School using this tool to showcase learning transfer. Within their cohort-based program, they incorporated StoryTagger, which supported knowledge transfer and personal reflection (Clemons, 2023). Each participant was able to see what others learnt through video storytelling. Leaders also made their reflections available through their innovation journey and the results in the end was astonishing. Meaningful connections were successfully develop between participants because of the creation of impactful business stories, heightening learning advocacy and transfer (Baskin, 2023).  

It can truly be said that business storytelling is an excellent and powerful tool that is needed in businesses now more than ever. That could be from having an informal chat with colleagues of making stakeholders aware of insights, stories can really play an important role in the way in which people learn, connect and thrive in work. With this digital age, it has been a struggle to make business storytelling impactful even though numerous messages are shared over platforms daily (Koivisto et al., 2023). But organisations that are able to truly grasp real work experiences, have gained that competitive edge needed to thrive in this era. It’s not just about sharing figures and facts, storytelling allows lived practices to be used to create a bond. The impact is further heightened in the case of employee storytelling. Accessing the stories of coworkers and leaders first hand is the greatest’s versions of storytelling, giving employees the voice they need as well as instilling trust and relatability in the information shared (Strani et al., 2023). A distinct and unique identify can be successfully achieved from business storytelling. A business is able to share and communicate clause, personalities and vision to investor, customers and partners. Team members can further be motivated and inspired, making them feel welcome . Business at no cost can afford to be faceless. Therefore, storytelling allows a business to tell the story of how it all started, why this business is thriving and what that even matters. This powerful tool also contributes to the application of leadership skills used to implement direction, culture and reputation of the business (Apriliani, 2023). Consequently this contributes to the consistency of brand identity so that that an business can differentiate itself from competitors and becoming of interest for customers. The ultimate business story enables customers to bond and connect with the business on an emotional level, developing the sense of belonging and a loyal interaction with a business products and services. Making customers feel as though they are a part of something even greater than the product or services, they are using is what makes customers enthusiastic to be involve with the business (Zardet et al., 2023)

[bookmark: _heading=h.3znysh7]Conclusion 

Overall, the application and use of business storytelling is a powerful tool that can bring successful results to any business willing to truly engage their team members, colleagues, investors, customers and everyone else involved in the business. The profound impact this tool has had on huge organisations is outstanding and something to really consider in the field of business (Saylors, 2023). The success of storytelling goes further than customer loyalty, creating an distinct brand identify and standing out from competitors. Allowing members of the organisation to be connected to the business is very important for the overall workflow and achievement of organisational values (Strani et al., 2023
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[bookmark: _heading=h.3dy6vkm]Introduction 

A questionnaire analysis will be done on a recent survey conducted for the An touch of Indian spice. The results taken from this questionnaire with the visual graphs generated by Microsoft forms have been included and analysed. 
[bookmark: _heading=h.1t3h5sf]Questionnaire data 

A questionnaire is a tool that can be used in the field of business to gather valuable information. Participants are required to answer from the provided list of standardised questions and the answers to such questions provide companies with demographic data which can be used to assess potential consumer behaviours, needs and preferences (Paul et al., 2022). The survey questionnaire used for A Touch of Indian Spice gathered quantitative data on choices consumers may make in response to available marketing resources of a company i.e. a company website. 

[bookmark: _heading=h.4d34og8]Result Analysis 
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Figure 1: Question 1 Graph
The above question represents that majority of the respondents find the core values of the company to be important and the website should be representative of this. Core beliefs and values of an company is essential in portraying what a business grounds itself on and the driving force of its efforts (Lesser & Gagnon, 2021). Therefore, the website of A Touch of Indian Spice should incorporate its core values within the business website for customers to easily identify. The core values of the business should be represented in such an way that customers do not get confuse nor struggle to understand what the company truly represents. This can be done effectively from the very start of the customers visit of the website through an direct and catchy slogan of the business (Hamzah, 2015). 
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Figure 2: Question 2 Graph
An interactive website includes buttons and hyperlinks to different parts of a website as well as other web pages on the internet (Macharis et al., 2012). Customers can engage in different activities on an interactive website such as ordering food online as well as searching for company information. A static website can be just as informative as a interactive website, but the main focus is to deliver key information a potential customer may seek (Larsen, 2012). From the results shown above, the respondents have shown their preference of an interactive website for a company like A Touch of Indian Spice. 
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Figure 3: Question 5 Graph
Customers reviews can be found on almost every website on the internet and are created by users of the web who are perhaps involved with the business owning the website or consumers who have interacted with the company in some form or the other (Yalcinkaya & Just, 2022). Reviews provide consumers with the opportunity of addressing their experience for others to view. Customer reviews can be extremely informative about a business as other potential customers can understand and expect what the product and service of a business can be like. Therefore the above question was a crucial to ask the participants and the results were as expected. All the respondents agree that their decision to visit or purchase from a restaurant is influenced by customer reviews. Most reviews such as Google reviews are not controlled by the company, meaning customers have full capacity to upload reviews even if the contents are not true. Therefore, A Touch of Indian Spice should monitor such reviews and respond to reviews quickly. 
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Figure 4: Question 10 Graph
Besides website there are other means of accessing company information including social media platforms. It is can be said that some consumers prefer company website as an initial form of contact than other social media platforms (Pratama & Eviyanti, 2024). Most of the respondents agreed with this also. This suggests that the company should prioritise its company website over other marketing methods including social media. Nonetheless, the benefits of social media could be effective also. 

[bookmark: _heading=h.2s8eyo1]Impact on business idea

Consumer feedback can be highly efficient for a business and should not be underestimated. The responses from the questionnaire should be utilised to shape and improve the company website as it is the consumers who will create website traffic and this is essential in building the business. Shifting from a static website to an interactive website should be considered in the near future to attract a larger audience as shown in the graph above. Furthermore, the website should be the main form of marketing for the business besides other modes used as it is often the first step of seeking company information for a consumer. 
 
[bookmark: _heading=h.17dp8vu]
Conclusion 

 To conclude, conducting a questionnaire survey is an excellent way to obtain the perspective of consumers in relation to company websites based upon their past experiences. The results analysis should be implemented in the business to refine and improve the company website and marketing methods to benefit the overall organisational performance. 
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[bookmark: _heading=h.lnxbz9]Introduction 

In this part of the portfolio, the influence the data collected in task 3 will be discussed for the purpose of understanding how this data influenced the company website and marketing materials produced. The target audience will be understood to show how specific segments can be targeted for organisational performance. Search engine optimisation is a essential way in which a company website can increase traffic and this will be explored also. 

[bookmark: _heading=h.35nkun2]Design of Website and Marketing Materials 

A Touch of Indian Spice requires a company website and marketing materials to be distributed to its target audience. For this purpose a website was designed using a Website designing platform known as Weebly and the marketing materials were made using Canva. Screenshots of this can be viewed in the appendix. 

[bookmark: _heading=h.1ksv4uv]Data application 

Developing and producing a questionnaire provided data and information about the potential customer of A Touch of Indian Spice. It is essential to know what type of content works well with consumers positively and what would be negative as this effects a company’s marketing efforts (Siu & Zentner, 2021). Through the efforts of gaining deeper insights of the desired audience, strategies can be developed to win in business and capture their attention. From the data collected, majority respondents displayed the importance of viewing images that are reflective of the core beliefs and values of the company. This has been done by including images throughout the website and marketing materials, corresponding with A touch of Indian Spice belief of delivering fresh quality food to customers. The structure and presentation of the website and marketing materials influence the first impression potential customers have of the business (Provis, 2023). This is why bright and colourful images and complimentary font styles have been used throughout. As participants showed their interest of having other social media platforms available for additional ways of communicating with the business and viewing its services, an email address has been provided on both the website and marketing materials. However other platforms such as Instagram and Facebook have proven to be extremely effective in distributing marketing information to a much larger audience ((Sheth, 2018). 

[bookmark: _heading=h.44sinio]Segmentation 

Market segmentation allows an effective strategy to be applied whereby the potential targeted customers can be identified in the market from certain categories. By doing so a company can promote its products and services to the target audience rather than the entire market, making it a much more focused and direct approach (Baines et al., 2022). This can often prove to be a more cost-effective method also when compared to the traditional broad market approach. All participants of the questionnaire were adults who were keen in learning information about a business before placing an order with them. The opinions a potential customer can hold about a business is created from currently available information about that business. Therefore on the company website there is direct information of the organisational goals and motivation factors. On the following page, the entire menu of the company has been listed, allowing customer enough time prior to visiting to decide on what they would like to eat while dining at A Touch of Indian Spice. Furthermore, such opinions can be influenced by information obtained from third party platforms such as reviews left on varying websites rating the company service based upon previous customer experience (Sulaiman & Musnadi, 2018). The company must ensure that the service offered in the restaurant is reflective in such reviews or the possibility of potential customer not dining there increases. 

[bookmark: _heading=h.2jxsxqh]SEO 

Search engine optimisation is the process by which an website is optimised through link popularity, technical configuration and content relevance. This is done so pages of the website can be found easily upon potential consumers searching in the search engine (Król & Zdonek, 2020). The more optimised a website it, the more popular the website would be upon the queries search allowing search engines to rank the website higher. There a certain actions that can be implemented to increase the likelihood of this some of which have already been adopted by A Touch of Indian Spice and others will be recommended to increase the SEO. The number one way in increasing SEO is by providing authentic, quality and authoritative content on the website as nothing can substitute great content (nadel, 2013).  By providing consumers with what they are looking for, upon searching for such information, such a website will appear upon searching in the search engine, increasing site traffic. This company has included information relevant to the field, however more information would increase the SEO. Another way of increasing the SEO is adopting and including key words. Each website page should be allowed a target keyword phrase, whereby the creator must think about what the reader would search for (Abinowi et al., 2024). This company website has adopted this by dedicated an entire page for the menu the company has to offer and a search bar within the website. This increasing the rankings of the website. Adding multiple links within the website is another way of increasing the SEO and a few links have been added in this company website. More hyperlinks should be included perhaps a direct link to other social platforms for optimising the website (PINÈDE, 2023). 

[bookmark: _heading=h.z337ya]Conclusion 

Overall, this task has completed the data application on the company website and marketing materials. The data has been analysed and applied to show how the information influenced the making of the website. Market segmentation has been viewed as well as search engine optimisation so that the target audience can be reached efficiently (Wu et al., 2018). 
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Fried onions, tomatoes, capsicum, garlic, Chilli & coriander (hot)
Madras (HOT)

Rice
£4.95
Boiled Rice
Pilau Rice
Egg Fried Rice
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A TOUCH OF SPICE Q

£4.95

Boiled Rice
Pilau Rice
Egg Fried Rice
Mushroom Rice
Biryani

Chicken, Lamb or Prawn
£9.95

ide Dish
£4.95

Saag Aloo
Tarka Daal

Mushroom Bhaji
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£4.95

Saag Aloo
Tarka Daal
Mushroom Bhaji

Vegetable Bhaji

Breads

£3.95

Plain Naan
Garlic Naan
Peshwari Naan

Keema Naan

English Dishes
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Vegetable Bhaji

Breads

£3.95

Plain Naan
Garlic Naan
Peshwari Naan

Keema Naan

English Dishes
Chips

£2.95

Chicken or Mushroom Omelette

£5.95

powerep BY Weebly
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