
Coursework- Business and Web Management
BSc Applied Computing
ACCA5019
Component 1- Website Redesign for Online Business Presence 
	Md Sadeque Imam Shaikh














































21st November 2025
Word count -2000
                                         Ima David - 2321435







[bookmark: _Toc204094902]
Table of Contents


The ten issues addressed in the redesign include:	4
Problem 1 – Outdated Visual Design	5
Problem 2 – Poor Navigation	5
Problem 3 – Non-Responsive Layout on Mobile Devices	6
Problem 4 – Limited Course Descriptions	6
Problem 5 – Low-Quality Images and Videos	7
Problem 6 – Complicated Enrolment Process	7
Problem 7 – Ineffective Search and Filtering Options	7
Problem 8 – Lack of Personalised Course Recommendations	8
Problem 9 – Accessibility Issues	8
Problem 10 – Ineffective Calls to Action	8
SECTION 5 — Responsive Design Implementation	9
SECTION 6 — Implementation	1
Figure 6.1: EduNext Mood Board	1
6.2 Wireframes	2
6.3 Prototype Screens	5
6.4 Influence of Mood Board and Wireframes on the Final Design	8
Conclusion	9
References	10








Introduction
This report documents the complete UI/UX redesign process for EduNext. Task 1 covers the creation of visual artefacts, including a mood board, low-fidelity wireframes, and a high-fidelity prototype for five core pages.
Task 2 evaluates previous usability issues, justifies solutions, and reviews responsive design, design influence, and implementation outputs.
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SECTION 4 — EduNext Website Redesign
This section examines the key usability and design issues identified on the original EduNext website and presents the solutions implemented during the redesign. Each problem is analysed from a UI/UX perspective, supported by usability principles and relevant research, and is followed by the specific improvements implemented to enhance user experience, accessibility, and platform effectiveness.

[bookmark: _Toc214464281]The ten issues addressed in the redesign include:
1.  Outdated visual design
2. Poor navigation
3. Non-responsive layout on mobile devices
4.  Limited course descriptions
5.  Low-quality images and videos
6.  Complicated enrolment process
7.  Ineffective search and filtering options
8.  Lack of personalised course recommendations
9.  Accessibility issues
10.  Ineffective calls to action (CTAs)

Each problem is discussed in detail, highlighting the design decisions made, implementation steps, justifications, and recommended alternatives.

[bookmark: _Toc214464282]Problem 1 – Outdated Visual Design 
Before the redesign, EduNext had an outdated, inconsistent interface that affected usability, and engagement. Recent research using the Technology Acceptance Model (TAM) shows that design features like aesthetic appeal, simplicity, and readability influence users perceived ease of use and usefulness. These perceptions shape their intention to engage with a digital platform [3]. An unattractive visual presentation can lead to a negative first impression. Users then judge the system as less usable, even if its core functions work well.
To solve this, I implemented a modern visual identity with a cohesive color palette, consistent typography, improved spacing, and clean layouts. The homepage, course cards, and features section now use simpler, more intuitive visual patterns. This increases readability and reduces clutter. And created a design framework and added a visual consistency checklist to the workflow. This ensures future pages match the new standards. EduNext should audit visuals regularly to keep up with trends. If design resources are limited, use a pre-built UI component library to maintain consistency.

[bookmark: _Toc214464283]Problem 2 – Poor Navigation
Prior to the redesign, EduNext’s navigation system was unclear and inconsistent, making it difficult for users to locate key sections such as Courses, Features, Enrolment, and Contact. The original menu lacked hierarchy, used vague labels, and provided no structural cues to help users understand their location. To fix this, I used a simplified global navigation bar, reorganised all pages into clear user-centred categories, and adopted more intuitive menu labels to reduce cognitive load. I also created a navigation-structure checklist defining category groupings, menu depth, and naming conventions to ensure consistency in future updates.
Research shows that intuitive navigation improves task efficiency and reduces user frustration [4]. Recommendation: breadcrumb trails on deeper pages could be added in future to improve users’ awareness of their location within the platform. Alternative: On smaller devices, a collapsible mobile-first navigation drawer can preserve clarity while enabling seamless navigation across all screen sizes.

[bookmark: _Toc214464284]Problem 3 – Non-Responsive Layout on Mobile Devices

EduNext had a non-responsive layout, causing text misalignment, image overflow, and constant zooming on mobile devices. This created major usability issues, especially since most learners access educational platforms through smartphones. To resolve this, I rebuilt the interface using responsive web design (RWD) principles. The new layout uses media queries to adjust content based on screen width, flexible grid structures for different device sizes, and scalable images that resize automatically. I also restructured the hero section, course cards, and navigation bar to ensure seamless adaptation across all screens.
A mobile-first checklist was created to maintain responsiveness, including breakpoints, typography scaling, and component resizing rules for future updates. [5] noted that consistent layouts across devices improve readability and reduce user friction . Recommendation: EduNext should continue testing its layouts on various screen sizes to ensure long-term responsiveness. Alternative: A progressive-enhancement strategy can be used to prioritise essential features on smaller screens while offering richer layouts on desktop devices.

[bookmark: _Toc214464285]Problem 4 – Limited Course Descriptions
Research shows that many online learning platforms perform poorly because course descriptions are unclear. Since course description texts contain key semantic information used to match learners with suitable courses, missing or vague descriptions lead to poor relevance, weaker engagement, and ineffective recommendations [6].
Addressing this, I follow a standardised description system covering the overview, objectives, prerequisites, delivery mode, workload, and outcomes. A review checklist ensures clarity and consistency during course creation. In future, EduNext should continue routine quality checks and eventually integrate automated semantic tools to strengthen course recommendations. Alternative: on limited resourse, structured templates with guided fields can help produce complete descriptions with minimal effort.

[bookmark: _Toc214464286]Problem 5 – Low-Quality Images and Videos
According to [7]. visual clarity strongly influences trust, and high-quality images are consistently linked to higher user confidence and engagement. Poor images and reduced user trust and made the courses appear less credible. High-quality visuals may influence students’ enrolment decisions.
To fix these, A standardized media guidelines, including minimum resolution levels, consistent aspect ratios, and optimized compression settings was introduced. A media-quality checklist was also added to course submission process to maintain consistency. Alternative: AI-assisted media enhancement tools or a central media support service could be provided to meet visuals quality standards before publication.

[bookmark: _Toc214464287]Problem 6 – Complicated Enrolment Process
The platform enrolment process was complicated with poorly structured form that confused users and contributed to high abandonment rates. Unclear labels, unnecessary fields, and weak visual hierarchy made the process slow and frustrating. Research in human computer interaction shows that well-organised forms with clear labels, balanced spacing, and simplified structure reduce cognitive load and significantly improve use rate [8]. 
In the redesign, I created a cleaner, step-by-step enrolment form with grouped fields, stronger visual hierarchy, fewer mandatory inputs, and supportive micro-interactions such as real-time validation. These improvements help users move through the process more confidently and efficiently. A continuous monitoring of enrolment completion rates and feedback to maintain form usability over time. Alternative: A social login option (such as Google or Microsoft sign-in) could offer an even faster path for users who prefer minimal manual input.

[bookmark: _Toc214464288]Problem 7 – Ineffective Search and Filtering Options
Before now, Courses page showed course cards without filters or an easy search, making it hard for users to find what they needed among over 100 courses. To fix this, I added a search bar and helped sort courses by tags like Design, Web Development, and Marketing. Now, users can quickly find courses that match their interests or skills. I made a checklist to help keep tags and categories consistent for every course, so users can always find what fits their goals. [9] mentioned that clear tags help user find things faster, and studies show that filters reduce confusing choices and help users get what they want quickly. Filters not only save time but also make people happier with their experience.

[bookmark: _Toc214464289]Problem 8 – Lack of Personalised Course Recommendations
EduNext previously featured broad course categories without personalised recommendations, which reduced user engagement and made it difficult for learners to discover courses that matched their objectives. During the redesign, I integrated a rule-based recommendation engine on both the Homepage and the Courses page, highlighting courses based on browsing history, top enrolment trends, I further built a streamlined recommendation logic that updates user interest profiles in real time as learners interact with the platform. Tailored recommendation systems are vital for reducing learner uncertainty, avoiding dropout, and connecting users with suitable study resources. A generic, non-personalised systems falter due to shallow content comprehension and insufficient adaptive guidance, emphasizing the need for custom course recommendations to enrich the user experience [10]. By employing this system, EduNext increases course relevance, fuels learner motivation, and streamlines navigation for both new and returning users.

[bookmark: _Toc214464290]Problem 9 – Accessibility Issues
Lack of basic accessibility standards created barriers for users with disabilities. Missing alt text, low colour contrast, and poor key word navigation made the platform difficult to use for learners with visual, or cognitive impairments. This is especially problematic for an educational platform that should ensure equal access.
A systematic review of educational websites found that most platforms fail guidelines because accessibility needs are often overlooked. The study also showed that automated tools alone are insufficient; true accessibility requires combining automated checks with expert evaluation [11].
In the redesign, I applied Web Content Accessibility Guidelines (WCAG) aligned fixes, including improved contrast, full keyword support, and alt text for all media. Recommendation: regular accessibility testing using both automated tools and expert review should be conducted. Alternative, periodic audits and instructor training can still significantly improve accessibility.

[bookmark: _Toc214464291]Problem 10 – Ineffective Calls to Action
The interface had weak and low-visibility call-to-action (CTA) elements, such as faint buttons and generic labels, which reduced user motivation to enrol or create an account. Clearer CTAs improve engagement by guiding users toward the next step. Research on visual rhetoric shows that persuasion in web design relies heavily on visual cues such as colour, size, balance, and emotional symbolism which help interface elements communicate meaning more effectively [12]. This supports the need for CTAs to function as strong visual statements that influence user decisions.
In the redesign, I improved all CTAs using bold colours, clearer action verbs, larger button sizes, and strategic placement along natural eye-scanning paths. These changes increased clarity and user interaction. I recommend  EduNext should maintain a consistent persuasive-design style across all pages to ensure visibility and engagement. Alternative: A simple CTA style guide can be used on limited resources allowing the platform to remain consistent without requiring full redesign.

[bookmark: _Toc214464292]SECTION 5 — Responsive Design Implementation
Responsive design is critical for modern web platforms, especially in e-commerce and online learning. For EduNext, responsive web design (RWD) makes the platform adapts to different screen sizes and devices. This enhances accessibility, usability, and user satisfaction.
A responsive interface reduces zooming, scrolling, and manual adjustment. Learners can navigate easily on mobile phones, tablets, and desktops. Research shows that responsive layouts improve task completion rates, reduce user friction, and boost engagement. As mobile usage grows, this leads to more conversions, higher enrolment, and better learner retention in both e-commerce and online education [5].
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[bookmark: _Toc214464293]SECTION 6 — Implementation
The mood board clearly articulates the visual identity of the EduNext platform by specifying the colour palette, typography, imagery style, and tone. These elements guided the design of a clean, modern, and learner-friendly interface.
[bookmark: _Toc214464294]6.1: EduNext Mood Board/link

[image: A screenshot of a computer
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https://www.canva.com/design/DAGpBVhfAMY/cZji0O3SOz67cI4-tP2IFQ/edit?utm_content=DAGpBVhfAMY&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton

The site map in Figure 2 illustrates a flat structure where the Home Page links directly to all four main sections of the website.

[image: A diagram of a website
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[bookmark: _Toc214464295]6.2 Wireframes
Wireframes show the structure and function of EduNext pages at low fidelity. They establish hierarchy, spacing, navigation, and content placement before high-fidelity design.
[image: A screenshot of a computer
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Figure 6.3: Courses Page Wireframe
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Figure 6.4: Features Page Wireframe
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Figure 6.5: Enrolment Page Wireframe
[image: A blue background with white text
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Figure 6.6: Contact Page Wireframe
[image: A contact us card with black text
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https://www.figma.com/design/fqId4CE4NZGL7on8sif82d/EduNext-UI-Design?node-id=0-1&t=nhErLnJz4Fc9cVUD-1


[bookmark: _Toc214464296]6.3 Prototype Screens
The high-fidelity prototypes created in Figma demonstrate the completed visual design, branding, and page-level interactions. These screens represent the final planned user interface for EduNext.

Figure 6.7: Home Page Prototype
[image: A person smiling at the camera
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Figure 6.8: Courses Page Prototype
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Figure 6.9: Features Page Prototype
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Figure 6.10: Enrolment Page Prototype
[image: A screenshot of a website
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Figure 6.11: Contact Page Prototype/link
[image: A black and white website
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https://2321435.wixstudio.com/my-site-15

[bookmark: _Toc214464297]6.4 Influence of Mood Board and Wireframes on the Final Design
The mood board set EduNext’s visual identity and guided decisions on colour palette, typography, iconography, and overall tone. This ensured a consistent, professional appearance aligned with the brand’s educational mission [1].
The wireframes defined the layout, navigation, and information hierarchy. By clarifying structure before adding visuals, they enabled early usability testing and refinement. Wireframes reduced iteration time, prevented inconsistencies, and ensured adherence to best UI/UX practices [2].
Together, the mood board and wireframes bridged the conceptual and functional stages. The mood board shaped aesthetics, while wireframes set the user interaction framework, leading to a cohesive, user-centred redesign.






[bookmark: _Toc214464298]Conclusion 
Through this redesign project, I gained a deeper understanding of how research-informed design principles can significantly improve the usability and overall effectiveness of an educational website. By identifying and analysing ten major issues within the original EduNext platform, I applied evidence from academic studies to guide each design decision. This allowed me to redesign the interface with clearer navigation, stronger visual hierarchy, improved responsiveness, richer course descriptions, better media quality, a simplified enrolment process, enhanced search and filtering, personalised recommendations, improved accessibility, and more persuasive calls to action. The process has shown me the importance of grounding UI/UX decisions in empirical findings and validated frameworks. Overall, the redesigned EduNext platform is more inclusive, intuitive, and engaging, and the project highlights the value of continuous evaluation and iterative design for long-term platform success.
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