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Executive Summary
Social and digital media help in reaching the product detailed information to the target customer for attracting them with the brand image. Different social media platforms promote different strategies to increase the brand credibility. It helps in increasing the visibility and credibility of the brand. Social media provides a platform for direct communication with consumers. Social and digital media platforms have enriched the interest of the customer towards the product and services by providing detailed information regarding the product. It enables to reach a larger audience, this content can be shared naturally or promoted through paid channels. 
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[bookmark: _Toc174364490]Introduction
Social and digital media has become an important element for the expansion of the business to connect customers with a wider range. This report evaluates the benefits and strategies for using social and digital media for enhancing brand loyalty, visibility and improvises customer preferences and engagement. Social media offers various digital platforms that help the business to grow worldwide and enhance the customer engagement globally. Various businesses have several social media platform strategies to increase the brand credibility. Proper product profiling and laying out appropriate words on several different social media channels. This helps in reaching the product detailed information to the target customer for attracting them with the brand image.
[bookmark: _Toc174364491]Impact of social and digital media


Digital media platforms such as LinkedIn and Facebook which help to convey the message for the spread of brand loyalty by providing marketing strategies for each of the platforms. Digital platforms link high quality updates on various social media channels and improvise customer engagement (Delanoy, 2020). It provides targeting marketing strategies that enhance customer insights. Digital platforms also provide competitive marketing solutions which attract a definite target audience and provide customer personalisation. 
[bookmark: _Toc174364492]Reaching larger consumer base with the help of social media
Information technology and advanced innovative technology in the communication field has played an elementary role in various platforms of social media. It generates original content marketing implementations and fosters email marketing and analyse the data in depth about the marketing strategies by using various analysis tools (Adeola et al., 2020). Customers can easily share feedback through various social and digital platforms that can provide customer service for marketing strategy. Social and digital media are the powerful factor for reaching a wider consumer base, and businesses can leverage it in several ways such as targeted Digital media platforms like Facebook and LinkedIn enhance the businesses to generate highly targeted advertisements. It can help in defining the benefits of the products to the audience focused on the demographics, interests and even location, making sure that the original content reaches to the most interested by the customer.
The original content can be shared organically or boosted through paid promotion to reach a broader audience. Collaborating with influencers who have a large following in your niche can help you tap into their audience (Campbell and Farrell, 2020). When influencers endorse your product or service, it can notably increase the visibility and credibility of the brand. Social media provides a platform for direct communication with consumers.  Responding to comments, messages, and feedback, businesses can build relationships, answer questions, and address concerns, which can help in retaining customers and attracting new ones.
Using relevant hash tags and participating in trending topics can help in enhancing the visibility of your posts. This can help in generating original content to reach the targeted users who may not follow the existing brand and the customers are interested in the topics that are being discussed in the social media platforms. Fosters customers to express their experiences and feedback with your products on social media can help you reach their networks (de Oliveira Santini et al., 2020). UGC (User Generated Content) acts as social evidence and can be more attractive than traditional advertising (Garg and Malik, 2022). Connecting the social media accounts to each other and your website, email newsletters, and other marketing channels can enforce traffic between platforms, increasing the reach of the business. Running contests that require participants to follow and share the given content can quickly help in growing the targeted audience and increase brand visibility. Social media platforms provide analysis tools that allow them to track the performance of business posts and advertisements. Analyzing this content, businesses can optimize their strategy, shedding light on what works best to reach a broader audience.
Businesses can notably expand their consumer base through social media. Social media platforms enhance customer engagement and increase footstep on the website by encouraging the interest of the customer and considering the needs of the customer through their preferences. Different digital platforms help in collaborating with various stakeholders that help in expansion of the business globally (Battisti et al., 2022). The advanced digital platforms can also help in sharing reviews and experiences of the customer to increase the credibility of the product and services. It has captured a remarkable position in the competitive market as it enhances the communication directly with the customers. Social and digital media can be a strong tool for reaching a larger consumer base, and businesses can use it in numerous Digital media networks such as Face book and LinkedIn enable businesses to produce highly focused advertisements (Macarthy, 2021). It enables segmenting the target-based audience focused on demographics, habits, and even location, making sure that the original content reaches the individuals who are most interested in the products and services. It helps in frequently publishing valuable information such as blog posts, videos which enable organizations to engage their audience, build trust, and establish themselves as industry thought leaders. To reach a larger audience, this content can be shared naturally or promoted through sponsored channels. Social media platforms provide brand visibility and a wide range of business expansion globally (Infante and Mardikaningsih, 2022). It enables collaborating with stakeholders and other influencers that help in expansion of the business market across the world. It helps in promoting the brand through social media platforms and can easily reach out to the influencers from several regions of the world. It helps in broadening the customer base through making the product profile with high quality and helping the customer to meet their needs towards the product and services. Social media platforms help in acquiring the competitive stakeholders across the world and enabling the market to secure remarkable positions in the competitive market.
[bookmark: _Toc174364493]Conclusion
Social media provides various digital platforms which enhance the business to attract the customer across the world. Several businesses have different social media platform strategies to enhance the brand credibility and image.  It enables segmenting the target-based audience based on their preferences and needs at affordable prices. Customers can easily share feedback through various social and digital platforms that can provide customer service for marketing strategy.  It offers targeting marketing strategies that enhance customer insights and buying habits. Social media platforms link high quality updates and news on various social media channels which improvises the customer engagement.
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