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This assignment will focus on a comparison of a public person’s digital identity and student digital brand on social media platforms. At present, a vast majority of people use social media daily worldwide. It is almost impossible to omit social media in modern times. The society cannot imagine life without social media or the internet itself. However, there are some individuals who do not exist on most social media platforms and are reluctant to participate in modern world phenomenon. Furthermore, without advance innovation technology of social media and internet society simple tasks cannot be done, such as finding a job. The community engage in intangible information and create unique digital brands. Social media gives their users an opportunity to communicate and engage with people worldwide in the present time.

Digital identity is a permanent collection of information or permanent documentation of individuals activities that are available online and representation of individuals (Adams & Williams, 2013) (Sullivan, 2011)  as well as their own online behaviour and trace, which can be described as a digital footprint which is not eradicated (Birch, 2016). Furthermore, Laurent and Bouzefrane stated that digital identity can be defined as "the collection of traces that we leave behind us and reflections of these traces" such us: health record data, banking data, passwords, nicknames, photos etc. (Laurent & Bouzefrane, 2015).
However, according to Eliezerov digital ownership of data is defined as” possession of data and knowledge about data existence as well as the ability to control it and retrieve also the right to delete it or share it “ (Eliezerov, 2018).

Digital responsibility and awareness are very important on social media platforms as the population spend a daily basis online, because of work or education.
Furthermore, it means that each of us is accountable for activities online in the virtual world as well as in real word and therefore individuals must behave appropriately and with respect to each other. Also, digital responsibility states that we must all think before we post anything or a picture of ourselves. Many times, nations hear about cyberbullying and their consequences. Therefore, people must be sensitive to others while on digital discourse because written statements online or chat can be perceived from different angles not necessary as a positive aspect (Cover, 2016).

Digital reputation is the way that digital individual brand is represented online corresponding to perception and information retrieved from the internet by others (Nica, Comanescu, & Manole, 2017). Social media can damage the reputation of its users if it is not managed professionally.

For the purpose of this assignment, the author of this essay had to describe personal digital branding. The first digital footprint was established in 2003 when the first email account was created, but those days online activities were very limited as web 2.0 did not exist. The author’s social media presence is consisting of a private Facebook account and Twitter with the aim to create a professional account in future. Furthermore, an objective is to become a professional translator, but to achieve this professional personal brand must be created and put on social media with a clear objective and aim to succeed in the future. 
The main objective for a personal brand is to become a professional translator and set up the business within 5 years' time. The target for this task is to encourage possible future customers to choose this brand over different translators. The reason being is with 12 years of experience of private verbal and written translation for friends, relatives, strangers across a variety of subjects such as health and care, hospitality as well as translation for banks, professional companies etc. 
Being an approachable individual who likes to help people and get satisfaction from this, a quick adapter and easy-going person which is an advantage for potential customers because of the connection with people. Another advantage would be a knowledge of existing challenges within the translation market in local regions having solved a few over the years. Professional advice with good work ethos is an attribute along with resilience, positive outcomes and challenges.
For the purpose of this assignment the professional public person selected is one of the most popular actors on social media- Dwayne Johnson known as The Rock.
When an individual types Dwayne Johnson into the search engine uncountable results appears and this is no surprise as he is a former footballer, wrestler and famous actor as well as inspirational persona on social media platforms worldwide alongside with his humorous personality.
The Rock’s personal brand objective is to be an entertainer but also to inspire and motivate the audience. Engaging with the audience daily via twits, posts or pictures. Dwayne is himself being authentic. Furthermore, Dwayne is the owner of a production company called Seven Bucks Digital Studio which is a prime place of entertainment and has a positive influence of its subscribers.
The official YouTube Channel for The Rock along with owned businesses consists of 3.1 million subscribers and was created in the year 2005 (Seven Bucks Digital Studios, 2018). Dwayne Johnson is very active on social media daily owning three official social media accounts such as Instagram, Twitter, and Facebook which are self-managed. 
The social media accounts allow self-branding as well as promoting work also with earnings of  a million dollars by posting information about  present or future movies which is a good strategy for marketing (Hutoon, 2018) (Lynch, 2018). 
Today society demands of a public person like Dwayne to be active online sharing life with others which clearly helps the digital brand alongside employers.  Nonetheless, the audience demands anyone especially public figures to be transparent and authentic. Dwayne as a professional persona must engage with the audience in a self-deprecating manner, with stories about past and present and reveal a little bit of future. The social aspect of this is that some people feel attached to Dwayne’s past or present inspiring them, which is a positive aspect of digital self-branding. By posting positive feeds and inspirational stories Dwayne enhances his digital identity and encourage users to engage on Instagram as well as attract new potential followers.
According to Sam Morris from The Guardian magazine, Dwayne has the best Instagram account because he inspires people with Instagram photos and stories (Morris, 2016).
[bookmark: _GoBack]Dwayne Johnson on Instagram has 120 million followers and, on the profile picture is smiling which gives a positive impression on his digital brand (Instagram, 2018). The Instagram allows Dwayne to post his daily activities in forms of photos stories with comments and updates on his traces. However, during the research, the author of the assignment found lots of fake Instagram accounts.
Digital identity theft can lead to serious consequences for the ordinary person and public person and can have serious implications for Dwayne’s professional reputation online if the activities on fake accounts were ignored. Although some people want attention, therefore, they will try to fake accounts to be in the spotlight at least for a moment regardless of ramifications, but Dwayne always critiques and impersonalized that kind of accounts and behaviours (Cover Media, 2018).
According to Natalie Robehmed from Forbes magazine, Dwayne stated that social media became the most important tool for  marketing and promotion of the digital brand due to establishing connections and relationships with the audience worldwide, therefore, this is a key to success (Robehmed, 2018).
However, social media has the power to transform individual opinions and that leads to changing a world trend or way of thinking and an example being the president election of Donald Trump and the impact on social media. Nowadays online users suggest and propose that Dwayne Johnson could have a real chance for the presidential election, as he is one of the most influencing digital brands and a positive impact on social media and can be an example for others (Guerrasio, 2016).
Nonetheless, recently Dwayne posted a controversial picture with an alligator on Instagram which allows the opponents to critique for an inappropriate feed on the account giving negative impressions (Adebowale, 2018). When someone is choosing to become a public and professional digital brand it gives everyone the permission to be constantly watched. Those users become vulnerable and suitable protection must be in place (Stoller, 2013).
 
Furthermore, the author of this assignment does not have an Instagram account, therefore, cannot compare the outcomes to a professional figure like Dwayne. In contrast, an author could see possible implications of the lack of having an Instagram account as a social aspect, therefore, an author considered to open an Instagram account.
Dwayne Johnson appears on Facebook account with 58 million followers and the same profile picture as on Instagram (Facebook, 2018) . The account consists of post and pictures of daily activities and engagement with the audience. Dwayne shares the same values and objectives across social platforms as well as constant brand. The Rock motivates and inspires people as well as encourages users to participate within platform. 
The author opened Facebook in 2008 and has only 315 friends. There is no professional digital footprint on the account, however, digital responses are diplomatic, authentic and transparent. Also, the author is aware that without social media presence it will be difficult to find a dream job or create a business with numbers of potential customers in the future.
 On Facebook, little information is given about the author’s career aims. The main purpose of the account is to engage with friends and relatives. However, the author realises that missed opportunities of professional career opportunities can be missed compared to Dwayne’s activities on Facebook.

On Twitter, the author has a different type of account developing a professional brand. However, the main difference between those to platforms is an audience. 
On Twitter, the audience is chosen carefully under a nickname which indicates the author is a student, subscribed to some professional figures on Twitter and four main topics of interest. From time to time the author shares something interesting and tweets which recently has gained attention from some serious professionals who started to follow the tweet. This was a huge surprise it made the author understand how important the internet and social media presence is. Connecting with the audience is essential and posting tweets would build the author’s professional relationship as Dwayne does on Twitter.
The author’s accounts give the impressions of fake accounts. Moreover, the digital brand does not exist along with any objectives and aims for a career set up on my social media platforms. 
Dwayne Johnson Twitter account consist of 13 million followers and few feeds daily. The platform is informative with the same digital brand throughout social media platforms (Twitter, 2018). Although, the author is aware of the absent on daily basis on Twitter is reluctant and it must set professional approach to be active on Twitter as well as engage with audiences to become successful in future.



However, the establishment of professional personal brand and creation of LinkedIn account would be an advantage and would give an opportunity for a future employment.
The importance of connection with future potential employers for students is the main purpose of LinkedIn accounts and to be recognized as well as get recommendation from a professional to achieve the objectives (Statista Ltd., 2018).
Although Dwayne does not have a LinkedIn account the online activities indicate the success of the objectives (Phrasee Ltd, 2018) however, missed opportunities for a progression on his career.

The research shows that ubiquitous social media gives its participants endless opportunities to develop professional personal brands and progress itself. However, digital identity must be created carefully in a polished manner and target a professional audience to be recognized.
Furthermore, establishments of digital brand are a crucial step for its users towards existence in a business world as well as private life.   
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