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1.0	Introduction
International business communication is about learning to communicate face-to-face, language issues, and making connections to help business relationships. This essay aims to analyse the different communication situations a British company may face when doing business with China. Furthermore, this essay presents a series of challenges by using Trompenaars and Hampden-Turner's 7 Dimensions of Culture, a module that clearly explains the cultural differences between the UK and China. I therefore discuss several strategies to help British companies to overcome these challenges. Due to the globalisation of business, China is becoming increasingly attractive to foreign investors. As cooperation between China and its culturally diverse Western partners grows at an unprecedented rate, therefore arise the challenges of cross-cultural management and communication. In a survey entitled "What is the biggest obstacle to doing business in the world marketplace", "cultural differences" came out on top (Mc Kinsey & Company, 2017). Huge obstacles caused by cultural differences, such as communication difficulties, higher potential transaction costs, different cooperation goals, and operational methods, have reportedly led to the failure of many Sino-foreign cooperation projects. As a result, issues such as "how to understand China" and "how to do business with the Chinese" have become the most discussed topics nowadays (Beard, 2016).

2.0	Main Findings
This section includes a general overview of the international business communication situation. The business communication situation between British and China is also discussed in this section. In addition, a list of challenges that British companies may face when doing business with China is involved in this section as well.
	2.1	International Business Communication Situation
In an increasingly interconnected world, international business communication has become important. The initial handshake and the final report delivery are examples of business communication. However, business communication is not just about exchanging information. It is also about developing relationships and gaining trust. New client acquisition, conflict resolution, and improved working conditions can all be accomplished with the help of business communication. The only difference between traditional business communication and international business communication is that it crosses cultural boundaries (Bisen and Priya, 2009). The application of technology, cultural differences, and language barriers can cause international communication more difficult. However, all of these difficulties can be overcome with careful planning, professional training, and a deep understanding of cross-cultural communication principles (Simon and Simon, 2022). Communication in the business world is essential for two reasons. Firstly, it makes it easier for us to understand and interact with people from diverse cultures. Understanding their beliefs, practices, and communication styles is a necessary step to ensure that we have the appropriate communication skills to work alongside them. Second, being able to speak in a variety of languages is crucial in today's global business. If we are trying to reach a new international demographic but are unable to communicate with them in their language, then we risk missing out on a significant opportunity to develop business (Lazzari, 2019).
	2.2	Business Communication Situation in British
The British tend to communicate more tactfully; they are keen not to provoke arguments, so they take all the necessary actions to remain polite at all times. This includes the use of indirect statements which convey their message vaguely without undermining the status quo. Therefore, people usually have to read between the lines, as what is said is likely to be an understatement of what they actually meant. For example, 'not bad' implies something that is actually quite good (Evason, 2016). Besides that, I have found that when speaking with British people, it is generally appropriate to start a conversation with a neutral topic, such as the weather or something determined by the current situation. I also found that it is good practice to start a conversation with open-ended questions instead of a personal opinion or subjective assumption (Warburton, no date). From Hall’s High-Low Context Communication, I found out that British has a low-context culture, which means that communication is clear and non-verbal messages are rarely used. This allows people to conduct business efficiently and quickly even when they are not familiar with each other (Arden, 2011). I have come to realize that many British people are open mind and tolerant. Therefore, I believe that in order to establish successful relationships, whether business or day-to-day, it is important to let the conversations flow naturally and follow the lead of the person we are speaking to (Business Communication, no date).                                                                                                                                                                                                                                                                                          
	2.3	Business Communication Situation in China
I have done some research on business communication in China. I have found that the concept of face is very important in business relationships in China. We should avoid from being used sarcasm and self-deprecation since in Chinese society, losing or gaining face is an important concept. Strive to demonstrate our competence, and more importantly, maintain emotional control (Ehlion Team, no date). In addition, in the Chinese business economy, relationships are currency. As we communicate with our Chinese counterparts, we are beginning to build relationships with them and lay the groundwork for upcoming business deals (Summers, 2019). In China, a handshake is a good way to show respect when introducing someone, and the Chinese prefer a gentler handshake. According to Hall's High-Low Context Communication, China has a high-context culture where contextual information and hints are often used in communication rather than explaining everything with a large number of detailed words (Bi, 2012). In high-context cultures, a lot of information is hidden and left up to the culture to explain. For example, Chinese people usually avoid saying 'no' because it is considered rude. Instead, they will say things like 'inconvenient' or 'under consideration' (Arden, 2011).
	2.4	Different Business Communication Situations that British companies could face 
Whilst Doing Business with China
In my view, I think Trompenaars and Hampden-Turner's 7 dimensions to culture provide a clear picture of the different business communication situations that British companies may face when doing business with China.
2.4.1	Universalism versus Particularism
Universalism versus particularism relates to the extent to which formal rules and procedures are important to the environment and relationships. In universalist cultures, several aspects of life are governed by formal laws and rules (Dudovskiy, 2013). Highly universalist cultures place more emphasis on formal standards, strictly uphold commercial contracts and hold the notion that a deal is a deal. Conversely, particularism cultures believe that the adoption of concepts and behaviours should be dictated by the environment and that broad rules cannot be followed. In countries with a high degree of particularism, legal contracts can easily be modified to take account of changed circumstances. The UK is a universalist culture, while China is a particularism culture (Mitrović, 2017).
		2.4.2	Communitarianism versus Individualism
A communitarianism culture is one in which people see themselves as part of a group.  In countries with a high degree of communitarianism, people value issues relating to the group, listen to the decisions of the committee, complete tasks, and share responsibilities within the group (The Role of Culture, 2005). Individualism culture, on the other hand, refers to people treating themselves as individuals. Individualists place a high value on individual and personal matters, preferring to negotiate decisions on the spot with their representatives, complete their duties themselves and take on significant personal responsibility (Cherry, 2020). The UK is a country that values individualism, but China is a communitarianism country.
		2.4.3	Neutral versus Emotional
Neutral and emotional dimensions distinguish cultures based on the extent to which people in society express their emotions (Dudovskiy, 2013). People from neutral cultures tend to keep their feelings hidden; instead, they always act professionally and remain calm. Conversely, a culture that expresses emotions freely and openly is known as an emotional culture. People who live in an emotional culture tend to have bright smiles, speak loudly when they are happy, and address others with great enthusiasm (Mitrović, 2017). The UK is a neutral country and China is an emotional country.
2.4.4	Specific versus Diffuse
Specific and diffuse dimensions distinguish various societies according to the degree to which people's personal and professional lives are separated from each other (Dudovskiy, 2013). In specific cultures, people have a large shared public space and a smaller, highly guarded private space that they share only with close friends (Mitrović, 2017). On the other hand, people in diffuse cultures carefully guard public spaces because they are shared with private spaces and both spaces are roughly the same size. Whereas work and personal life are separate in a specific culture, they are interconnected in a diffuse culture. Unlike the British specific culture, the Chinese culture is diffuse (Low and Chapman, 2003).
2.4.5	Achievement versus Ascription
Achievement and belonging indicate the degree to which society tolerates how power and status are distributed among individuals (Dudovskiy, 2013). A person's social status within a culture of achievement is based on the extent to which they fulfil the duties assigned to them. Conversely, those who 'naturally' inspire the admiration of others, such as the elderly, senior members of organisations, and those with advanced education and skills, are given status in an ascription culture. China has an ascription culture, while the UK has an achievement culture (Mitrović, 2017).	
2.4.6	Sequential Time versus Synchronous Time
Time orientation refers to a culture in which people tend to single-task rather than multi-task (Dudovskiy, 2013). In cultures where the sequential approach is prevalent, people prefer to complete one activity at a time and keep strict appointments. This means that they will follow the schedule exactly and will not deviate from it. On the other hand, in a synchronous culture, individuals often complete several tasks at the same time (Mitrović, 2017). The Chinese time-based culture is synchronous, whereas the UK is typically a sequential time-based culture.		
2.4.7	Internal-Directed and External-Directed
The extent to which people believe they influence their environment is related to the internal versus external cultural dimensions (Dudovskiy, 2013). People educated in an internal-directed culture believe that they can control their surroundings or nature in order to accomplish their goals. This includes their interactions with others and with people within the business. On the other hand, people living in an external-directed culture believe that nature or the environment is dominating them and they must work with it to achieve their goals. In their interactions at work or in their personal lives, they put people first and try to avoid conflict wherever possible. China is typically an external-directed culture, while the UK is an internal-directed culture (Internal versus externally oriented, no date).
According to Trompenaars and Hampden-Turner's 7 cultural dimensions, we know that the British and Chinese cultures are totally different. Therefore, I think British companies may face some difficulties when doing business in China, such as different communication styles, different decision-making styles, especially language and culture barriers. In order to conduct a successful business, British companies must understand and respect Chinese culture.	

3.0	Strategic to Overcome the Challenges
This section includes the strategies for British companies to overcome the different cultural challenges that might face in China.
	3.1	Enhance Cultural Awareness
Every country has its own culture. Each culture has different nuances and these cultural differences can occasionally result in miscommunication or failed business deals. If a British company is interested in doing business with China, a solid understanding of the country's various cultures is essential. Companies must be familiar with the local language, culture, and social norms. A deep understanding of culture makes it easier to ensure that the company's messaging and actions are always focused on its objectives. If a company lacks cultural knowledge, it may cause business agreements to fail due to what is perceived as an unintentional slight (Stobierski, 2021). In today's globalised market, it is essential to be culturally aware. Cross-border and cross-cultural teams are becoming more common as more companies expand. As a result, British companies must now, more than ever, learn more about Chinese culture if they hope to succeed in China's market. In a professional environment, culture refers to the different norms of acceptable behaviour in different places (Twose, 2019). What is considered correct business behaviour in one country may not be the same as the way foreign companies behave. For example, it is not necessary to address people as Ms, Mrs, or Mr in work emails or business meetings. However, in Chinese culture, such behaviour may be considered rude (Difference between UK and Chinese work culture, no date). Recognising how culture might affect international business is therefore something that should be understood in order to prevent misunderstandings.
	3.2	Increase Communication Skills
Communication is vital in international business and may determine the success of a company in a new market. In today's rapidly changing environment, improving communication skills is vital to creating a successful workplace. By using such communication skills, companies can avoid misunderstandings, and overcome challenging environments, and conflict (Reynolds, 2016). Effective communication is particularly critical for international businesses, as the message that is trying to be conveyed can potentially be 'lost' in translation. When looking at how effective international business communication is, I believe several factors need to be taken into account. When looking at communication, it is important to first consider any language barriers that may prevent a company from reaching new markets. However, this goes deeper than the language used to communicate; it is also vital to consider how the message is transmitted (Twose, 2019). Language barriers relate both to the speakers of various languages and the intonation characteristics of those languages. For example, when discussing ideas with colleagues, British people usually speak up and are more assertive. However, when Chinese people provide advice to their colleagues, they often speak more softly and in a more passive tone (Difference between UK and Chinese work culture, no date). It is therefore important to recognise the impact that communication may have on international business and to understand this in order to prevent conflict.

4.0	Conclusion
	In conclusion, we need to be extra cautious when business takes place in different countries, especially countries with completely different cultures. This is because different cultures have different norms for non-verbal communication and different languages can be interpreted differently in different cultures. According to the findings, cross-cultural factors such as language barriers, organisational culture, and cultural etiquette can all influence effective business communication. Therefore, I believe that having sufficient cultural awareness and improved communication skills can help British companies to overcome the challenges they may face when doing business in China. In addition, I realised Hall's 'High-Low Context Communication and Trompenaars and Hampden-Turner's 7 Dimensions of Culture to be a very useful tool as it provides a very clear picture of the culture of different countries. Just like any other type of relationship, country relationships need to be maintained regularly. In the long run, having strong and trustworthy relationships will benefit both countries and create a win-win situation.

5.0	Recommendation 
	In order to overcome the challenges that British companies may face when doing business with China, I think that British companies should primarily improve their communication skills. Whether it is the communication skills of employees or company directors, the overall level of a company's communication skills needs to be improved. Effective communication skills are essential for all parties to understand information more quickly and accurately, thus preventing misunderstandings and confusion (Meyer, 2020). Communication is important in all relationships and is particularly important in international relationships. This is because each country has its own unique culture and effective communication is key to understanding these cultural differences. Without effective communication, there is an increased risk of information being 'lost in translation' (CFI Team, 2022). Miscommunication can damage relationships and potentially lead to lost sales and reputational damage. However, using effective communication skills will help us to overcome diversity, build trust and respect, and establish the conditions for sharing ideas and solving problems (Jouany and Martic, 2022). Therefore, in order to do business successfully in China, British companies must be skilled in communication skills as this will enable them to fully understand cultural differences.
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