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Essay on 
“A comparison of the marketing methods of two multinational hotel brands”
This essay will present comprehensive understanding about the whole marketing methods used by two well-known international hotel chains, namely Crown Plaza and Travelodge. There are a variety of factors that led to the selection of these two businesses. Holiday Inn In 1983, Holiday Inn expanded their hotel chain to include a more upmarket brand called Crowne Plaza. During that year, the Holiday Inn Crowne Plaza brand opened its doors for the first time in Rockville, Maryland. Up to this point, it has a total of 120.582 rooms among its 431 hotels. At this time, they have a total of 4,621 staff members working for them (Đurašević and Kavarić, 2017).
In a similar vein, the name Travelodge is used to refer to a number of different hotel chains located all over the globe. Many of these hotel chains, however, are run by separate businesses that have no affiliation with the brand in any other countries. As of the 31st of December in 2018, it consists of 435 hotels and has 31,005 rooms. The Travelodge Inn hotel is experiencing meteoric expansion while retaining its status as the "Best value hotel" for many years running.
It is the first hotel in Denmark to produce 100% of its electricity from renewable sources, such as solar panels and geothermal heating and cooling pumps (Suwanda, - and Mudra, 2020). The Crowne Plaza Copenhagen Towers is the hotel that holds this distinction. The hotel gets its power from generators that are linked to the stationary bicycles that are located around the property. The largest Crowne Plaza hotel in Europe is located in Belgrade and underwent extensive renovations in 2012–2013.  One of the very first hotel chains to be established in the United States was the Travelodge brand. In 1939, Southern California served as the location of the incorporation for the Travelodge Corporation, which was founded by Scott King. In 1940, San Diego was the location of the opening of the first Travelodge. El Cajon, located in the state of California to the east of San Diego, served as the home of Travelodge's headquarters for a number of years. In the early stages of its existence, Travelodge marketed itself as a low-cost hotel chain that provided serviceable lodging at prices that were cheaper than those given by other hotel companies. Additionally, Travelodge highlighted that its hotels were situated in the heart of downtown regions or close by, so that guests would have easy access to the neighbourhood’s restaurants, churches, theatres, shopping districts, and other points of interest (Mayor, 2016). However, Travelodge now provides its guests with a wide variety of hotel "tiers," ranging from low-cost establishments to high-rise hotels with full services and everything in between. In 1987, Travelodge bought the Skylight Inn of America Inn, which had been established just five years earlier in Cleveland, Ohio. The following year, in 1990, Travelodge acquired Lodge Keeper Group, which was responsible for operating LK and Country Hearth.  Crowne Plaza hotels and resorts worldwide generated approximately 2.3 billion U.S. dollars in gross revenue during the 2021 financial year. Whereas, Travelodge UK generated revenues of 560 million British pounds in 2021, reflecting an increase over the previous year's total of 284 million (Ayob, 2016).
Both the Crown Plaza and the Travelodge now have the most powerful position in the hospitality sector throughout the whole world. Both of these hotels have their own marketing techniques, and although those methods have some variances from those used in the past, we will analyse these similarities and distinctions below (Ernst, 2020).
Crown Plaza own one of the largest hotel chains in the whole United Kingdom. They are successful because of their attractive promotional activities. They use cinema, print media, TVS, direct mailing etc. techniques to makes their activities more highlighted and attractive at the same time (Ling, 2011). Crowne Plaza, which markets itself as "The Place to Meet," recently brought together six individuals who seem to have little in common in order to demonstrate its new golf affinity marketing program. The program's centrepiece is the brand's title sponsorship of the Crowne Plaza Invitational at Colonial PGA TOUR golf tournament, and the event was held in a meeting room at a Crowne Plaza property (Lee, 2019). For the duration of the 2007 PGA TOUR season, Crowne Plaza will host viewing parties for guests where they can watch the tournaments and enjoy exclusive specialty drinks like the "Gentleman's Tee" and the "Birdie," and they will also host "Putt for Points" contests where guests can earn Priority Club Rewards loyalty program points by putting into a hole-in-one. News about the launch of the £4 million "The Hotel Revolution" advertising campaign by Travelodge follows. The average nightly cost at one of the hotel's properties is under £26 per night, making the hotel company a champion of the customer (Rice, 2015). Doner Cardwell & Hawkins is responsible for the campaign's conception and execution. Travelodge representative Greg Dawson told the British tabloid, "The Sun": "Rooms at the Travelodge start at £10 per night. A picture of Chantelle conveying such a realistic cost would be perfect." She was the eleventh celebrity to join the Big Brother house, and she had to convince her other housemates that she was a member of the girl band Kandyfloss. She was successful and was permitted to continue on the show; she was one of just two contenders this week to garner no nominations, demonstrating her skill at blending in with the famous. 
Crown Plaza takes its responsibilities to the environment very seriously; in fact, the company's motto is "Force for Good." As part of this initiative, Travelodge has donated half a million meals to a charity in the United Kingdom (Cho, 2019). By the year 2030, they planned to have reduced their food waste by half. Crown Plaza and the Great Ormond Street Hospital Children's Charity formed a collaboration in 2016. They have collected enough money to construct a Crown Plaza clinical facility specifically for the purpose of treating children with visual and auditory impairments (Street, 2014). The Crown Plaza has set a goal of reducing carbon emissions by 50% by the year 2025. The hotel also committed to eliminating single-use plastic from all of its properties and eateries by the same date. To my knowledge, Travelodge is the first British firm to provide complimentary water bottles. When it comes to powering their hotels, they only employ eco-friendly options. 
By 2025, Travelodge aims to develop hospitality skills and provide chances for the young segment, women, individuals with disabilities, and for the refugees, etc., investing almost £35 m to accomplish these goals (Hope, 2019). They hope that by installing green roofs and so reducing water waste, they would be able to increase biodiversity. They have educated their partners to recognize the signs of human trafficking. Additionally, they established a goal in the form of a cap on carbon emissions. 
Both of these massive international hotel companies adhere to a set of inflexible guidelines in order to successfully navigate the new normal environment (Niro, 2013). There have been certain modifications made to the check-in times at Travelodge properties, as stated in the statement that was posted by Travelodge authorities on their respective websites. All of their hotels that are located in the Republic of Ireland, Northern Ireland, England, Germany, Scotland, and Wales are opening at the same time. Check-in will be accessible beginning at 4 p.m. between the 7th of July and the 30th of October. All visitors are required to adhere to the most recent regulations and limits imposed by the authorities in connection with covid-19 (Alfarra, 2021). This includes shielding one's face and keeping a certain physical distance. In order to better handle previously booked reservations, the hotel administration implemented certain necessary adjustments. They have modified the hotel rate items that they provide in order to give their clients an unambiguous option between changing or cancelling their reservations. In addition, the Travelodge hotels that are located in Germany adhere to the 3G guideline in a very stringent manner. The phrase "Tested- Vaccinated- Recovered" refers to the three stages involved in the 3G rule. Guests who wish to stay in Germany Travelodge hotels are required to present one of the following documents upon check-in: a certificate of vaccination for the second dose; proof of a test report indicating that the guest is covid-19 negative; or proof of a PCR test that is no more than six months old (Jaques, 2013). In a similar vein, Crown Plaza takes this issue very seriously and takes great effort to ensure the safety of both its customers and their employees. In relation to these covid-19 problems, they adhere entirely to the recommendations made by the WHO and the local government (Lee and Sozen, 2018). They are utilizing disinfectants that are appropriate for hospitals and have incorporated technology such as electrostatic sprayers and air purification systems in order to clean surfaces and the air as well. Those who have received their second dose of vaccination are exempt from the requirement that they cover their faces. They also adhere to the food safety criteria established by the WHO, and the employees and managers who work in the food department have received specialized training to address any potential problems that may arise. 
The aforementioned research has given some context for the development of the Crown Plaza and Travelodge hotel groups, both of which are based in the United Kingdom. Both of these companies became market leaders in the hotel sector. Both of these hotel groups have great marketing strategies, which has propelled them to the forefront of the hotel business. Both hotel groups are committed to helping their respective nations achieve the Sustainable Development Goals. We can now say that the hospitality and tourist industries are on the upswing again despite the devastating impact of the recent epidemic. Both Crown Plaza and Travelodge are in compliance with the new coronavirus standards and laws. 
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