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Understanding of Personal Employability Skills
The Changemakers: Building a Personal Brand for Sustainable Employment module has significantly provided an insight into how I can position myself to become employable, with the overriding emphasis of continually improving the relevant skills. Initially, I was opinionated that the technical skills are the most crucial, but I have learnt that there are complementary skills, values, presentation, and traits that contribute to performance. Some of the aspects of the module that I have realised are crucial include Brand you, The Pursuit of Happiness, Opportunity Knocks, and It Is a Small World. Accordingly, even as I complete my BSc. in Health and Social Care, I will develop a personal development plan that I will implement to match my capabilities to the required ones in the workplace.
The personal brand implies the way one defines themselves, which should then be observable in conduct. According to Gujarathi (2018), an effective personal brand should be unique to differentiate the individual from others. A positive brand, therefore, involves the appropriate association with other people. It then follows that the brand involves embracing positive values such as integrity, honesty, trustworthiness, transparency, and compassion. Chan (2018) states that some of the rules that guide branding, starting with developing a purpose. In addition, one should be genuine in setting realistic objectives, which implies that while one should be ready for failure or delay in attaining the goals, they do not become much disappointed. Another rule is that the individual should create an impressive impact, meaning that the process incorporates other people. Identifiably, there are platforms on which one can communicate their brand so that they can build a network and reach potential employers. Biro (2013) describes five basic steps to branding oneself including founding it on soul, heart, and head, taking inventory of one’s personality, being honest ensuring that one does not under or oversell, and bringing the best of oneself. One of the main ones is LinkedIn, on which an individual describes their abilities and career objectives. The main issue that I discovered about personal branding was that I had to improve the way I write my resume, so that it will then be appealing to the employers.
The pursuit for happiness was informative about the need for doing things that offer personal gratification in the workplace (Kirkendall 2013). The things that make an individual happy can differ due to personalities, background, and experiences. I realised, for instance, one of the major reasons why I chose health and social care was because I have had to take care of my elder sister who had been chronically ill and needed palliative care, and I felt that I was the best positioned to help her. I would become satisfied when she was comfortable, which made me appreciate the care as noble. It provided me with the intrinsic motivation, hence choosing the career. Pursuit for happiness extends beyond the work environment, given that other life aspects can affect the realisation of an individual's career objectives (Mérida-López et al. 2019). Accordingly, the happiness can be achieved by creating a life balance. In addition, life skills such as coping mechanisms, time management, and emotional intelligence among others. Accordingly, I will be ensuring that I surround myself with supportive people, improve my interactive skills, and leave a positive impact on the service users and other professionals.
The concept of It’s a Small World implied that their surprises of meeting people and opportunities that one would have initially thought would be less likely. There are influential personalities that one could be adoring, and there are possibilities that they can be reached through networking and during practice. The concept is further made possible during the globalization era, which is characterized by more convenient transport and communication channels (Dijmărescu & Ionescu 2021). Information can reach people worldwide, and it is difficult to control the exact people accessing it on some of the available platforms. It has the implication that one should be cautious about the information they provide, so that they exclusively provide that which can enhance chances of their employability. For instance, subjective criticism of a health program can be accessed by employers who could have funded it, and hence the chances of giving the job to the respective prospective employee become slim. However, the concept can be applied in a positive way that would include reaching out to personalities that can become mentors, coaches, and employers. As a result, I will be joining platforms on which it will be easier to meet professionals in health and social care, and initiate communication with them with the optimism that they reply and engage in a constructive way (Batistic & Tymon 2017). However, the aspect implies that since vacancies are advertised to larger audience, they are competitive and thus one has to improve and showcase their capabilities.
Opportunity knocks is another aspect in employability that describes that there are vacancies that one should explore or create. Findlay et al. (2017) describe that opportunity can in some cases be quite manifested. For instance, some organisations advertise vacancies on their websites, making it easy for employees to view them. While this could be one of the most cost and time effective ways of identifying an opportunity, it has the demerit of several applicants viewing them and thus making it quite competitive. Accordingly, the likelihood of underemployment, which implies that the successful applicant could be overqualified for the position are high. However, there are opportunities that need more aggressiveness to identify (Bathmaker 2021). They could be as a result of interactions with other people who then communicate about the vacancies. It is also notable that one can take the volunteering opportunity in various organisations. The facilities easily consider the volunteers since they do not have to incur much remunerating them, and it also becomes the organisation’s easy way of identifying a provider’s capabilities. The organisations prioritise the volunteers when recruiting service providers to fill in the available vacancies since the volunteers are already conversant with the respective working environment and thus would require little training to adapt (Giancaspro & Manuti 2021). Accordingly, I will ensure that I volunteer during holidays so that I will not only increase my practical skills, but it will make me visible to the organisations in which I will be working. While there are opportunities that can arise, it is relevant for one to be prepared, such as by advancing one’s technical skills, keeping an updated resume, and understanding the specific skills required to ascertain that they can effectively conduct the roles and responsibilities.
Conclusively, the module has educated me about the needs of not only building one’s skills, but also the effective ways of notifying the employers about possessing them. Accordingly, I will identify my uniqueness and thus how the services that I would offer are outstanding from the rest. The branding will then encompass providing a portfolio of the qualities and skills that I have. In addition, the pursuit of happiness determines the satisfaction that one gets from conducting various tasks and dictates the motivation that one then has to advance in their career. I feel that due to the happiness I get from offering health and social services, the sector suits me. Further, I have identified that opportunities arise, but one can best take advantage of them if they are prepared in advance. I also learnt that there are chances that one can easily meet other people, and it is then recommended that one always presents their best personality. 
It is notable that there is the overriding theme of networking in the four aspects considered. It involves creating connections, which primarily follows from reaching out to other people. It has the benefit of facilitating gathering information, identifying opportunities, and initiating relations that make the workplace more fulfilling. In addition, the person who is personally connected with the employer or recommending individual is likely to be prioritised. Batistic and Tymon (2017) emphasise that the chances of getting employed through networking are also increased since the professionals who are connecting offer free advice about the relevant qualifications. Networking is a more proactive approach than having to wait for vacancy advertisements or sending submissions speculatively. While physical interactions would provide the best results of networking, there are other ways that include LinkedIn, professional bodies, and workshops and training conferences, which are a part of branding (Pandow & Salem 2020). Strategies that I can apply in networking include keeping in touch with the mentors and coaches, developing a clear agenda, taking risks, continually developing the circle, and being ethical. Interpersonal skills are related to the networking and hence also paramount in the four aspects, as they include the way a person interacts with others and given that the aspects require consistent and constructive relations (Obakpolo 2015). Accordingly, I will ensure that I equip myself with ways in which I will establish good relations, which will be based on my communication and emotional intelligence capabilities. Accordingly, the identified strengths and weaknesses inform the personal development plan that will make me more employable in the health and social care setting.



1
Personal Development Plan (PDP)
	

	Skill
	Current Ability
	Target Ability
	Development Opportunity
	Criteria to Assess Success
	Time Frame
	Evidence

	1st Priority
	Networking
	My network is currently composed of family, friends, classmates and instructors.
	Network with professionals, mentors, and coaches to guide me on career growth (Batistic & Tymon 2017).
	· Seminars and workshop
· Volunteering opportunities in health and social care settings
· Virtual platforms such as LinkedIn
	· Having experienced persons who can readily guide me through career growth
· Better identification and taking advantage of career opportunities
· Increasing capacity to handle sophisticated cases 
	While networking will be a continuous process, I purpose to have close acquaintances within the next 3 months. 
	· Increased number of referrals from the professionals

	2nd Priority
	Interpersonal skills
	I have mainly interacted with people in the informal settings, and I can easily bond with them given that I am compassionate, honest, transparent, and respectful.
	I seek to have the capacity to interact constructively with people in the formal setting given that I am opinionated that it could involve other factors for excellent collective performance, some of them including hard work, dedication, and tolerance (Obakpolo 2015).
	· Attend workshops and seminars on interpersonal skills
· Practise socially acceptable behaviour when interacting with people even outside the health and social care setting
· Online training opportunities
	· Improved relations with other people
· Personal gratification from relating with the others
	I will seek and attend training sessions that will be available on the internet for the next 2 months and dedicate at least 5 hours weekly to explore the skills during the period.
	· Certificates of participation in the seminars
· Reviews from services users and fellow professionals

	3rd Priority
	Teamwork skills
	I mostly assume the role of a facilitator, whereby I have been helping in the decision-making process (Gander et al. 2020).
	· I have identified the need to work in a team in the health and social care setting since it facilitates the achievement of the desirable outcome.
· Learn about how to act as a leader or coach so that I can be more productive in the teams (Ruch et al. 2018).
· I would seek to learn ways in which I can promote teamwork as a leader in a team, for instance by identifying team building techniques and the most supportive culture.
· I purpose to develop my communication skills that will promote teamwork in the health and social care setting.
	· Attend seminars
· Seek mentorship
	· Improved outcomes
	· Attend workshops in the next 3 months
· Read literature on enhancing teamwork
	· Certificate of participation
· Referrals and reviews from peers
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