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[bookmark: OLE_LINK22]This study highlights the key role the UK plays in providing communication solutions for Middle East foreign trade. In this research, I will reflect on the cross-cultural communication theories I have learned and mastered to analyze and evaluate cross-cultural research questions: What are the communication challenges that hinder UK companies from operating in the Middle East? How can solutions and key success factors be integrated into a coherent framework, and how should these measures be addressed in the future? What strategies are there to address communication barriers? By answering these questions, this study provides a solid roadmap for UK companies to transition towards more efficient and sustainable practices in the Middle East, while also offering references and insights for industry practitioners, policymakers, and researchers. It also better tests the results of my half-year learning in cultural communication and serves as a good reflective effect. In this instance, I will apply the ERA cycle. The ERA cycle (Jasper, 2013) is one of the simplest reflection models, consisting of only three stages: Experience, Reflection, and Action.
It also draws on Gibbs' reflective cycle, adding more stages based on the other three models. It is one of the more complex reflection models. （Gibbs，1998)

Effective communication methods and adaptability to different communication styles are the foundation for promoting national foreign trade economic growth and improving work efficiency. The industry contributes approximately 30% to regional foreign trade and employs nearly 20% of the local workforce. Despite its crucial role, the industry faces severe communication difficulties, which pose a significant threat to the industry's sustainability and competitiveness. The urgency to address these issues stems from the serious consequences caused by poor logistics management, with systemic challenges such as fragmented planning, inadequate training, and poor management being These inefficiencies and communication errors not only harm project success but also exacerbate tensions in bilateral relations.











[bookmark: OLE_LINK14][bookmark: _Toc216437945]Reflection
Through this half-year of brief study, I have also gained a lot. This reflective assessment, considering the mastery of multiple countries, points out that different national cultures have both similarities and differences. I also combined the previous considerations of what to note when British companies enter the Asian market with the reflection and summary for entering the Middle Eastern market this time.

The main countries with similarities in cross-cultural aspects are China and Middle Eastern countries. Differences may be reflected in certain theoretical strategies. Jiang (2021) described the effectiveness of follower behavior and relationship-oriented behavior in self-managed teams in the Middle East. The research results show that relationship-oriented follower behavior can enable individuals to naturally become leaders in team work. This indicates that there is an interrelationship between relationship-oriented following and leadership, that is, excellent followers can cultivate excellent leaders. Especially in the context of small and medium-sized enterprises in the Middle East (Benlamri & Sparre, 2016). In addition, cultural characteristics of the Middle East, such as collectivist cultural orientation, hierarchy, family ties, and personal relationships, influence the way leaders behave and the way they establish relationships with other business stakeholders.

The Middle East is an important geopolitical region composed of many countries and regions, with diverse cultural and social characteristics.These countries also use different languages and have unique ethnic backgrounds. Therefore, differences in language and ethnic origin, along with other socioeconomic and institutional factors, can to some extent explain the differences in cultural practices among these four Middle Eastern countries

However, these different influences vary by cultural context. In horizontal collectivist cultures in the Middle East—for example, within Middle Eastern groups—self-efficacy may be combined with shared responsibility to enhance social influence (Yu and Sun, 2024). These findings suggest that the relationship between collectivism and self-efficacy is not linear but depends on cultural type and institutional environment. While previous research on situational intensity theory has largely emphasized its positive role in promoting organizational goals—by minimizing the impact of individual personality traits and standardizing work performance—there has been limited attention to its effects on personal well-being and self-efficacy. In collectivist societies, high-performing individuals may gain enhanced self-efficacy through social support. However, low-performing individuals in such societies may experience adverse psychological consequences, which can undermine their self-efficacy and well-being (Dalal et al., 2020). Cultural differences in the perception and interpretation of situational intensity influence behavioral responses.
Middle Eastern collectivist culture emphasizes teamwork and harmony, and its organizational control relies on group consensus. In a collectivist context, when an individual's behavior deviates from organizational norms, they face greater situational pressure and anxiety because conformity is crucial (Alaybek et al., 2017; Cho and Park, 2013; Hofstede, 1980a, 1980b).
[bookmark: OLE_LINK32]
[bookmark: OLE_LINK24]
These countries also use different languages and have distinct ethnic backgrounds. Therefore, differences in language and ethnic origins, along with other socioeconomic and institutional factors, can to some extent explain the variations in cultural practices among these four Middle Eastern countries.

Islam has permeated all social strata around the world. Its spread was initiated by Muslims sent by God with the aim of conveying universal messages to all humanity in order to achieve the goal of improving the world's condition (Lestari et al., 2022). As a sacred doctrine, Islam has unique characteristics, emphasizing moral and spiritual values that are crucial to human life (Hariyanti, 2016).
[bookmark: OLE_LINK28]Islamic marketing is an increasingly developing and multidimensional field, particularly in consumer-related aspects. It revolves around marketing activities that strictly adhere to Sharia principles, ensuring compliance with Islamic law (Sharia) in all practice areas (Kadirov, 2014). Islam is widely regarded as the world's fastest-growing religion, and the Muslim consumer demographic is also expanding significantly (Munshi et al., 2022).

[bookmark: OLE_LINK29]Islamic finance is one of the core areas of the global Islamic economy and is closely linked to Islamic marketing. Financial products and mechanisms in this field must comply with Sharia law, covering services such as banking, capital markets, and takaful (Islamic insurance). Islamic banking is based on the principles of Islamic jurisprudence and aligns with the ethical and religious beliefs of those who view interest-based transactions as unacceptable (Alam & Seifzadeh, 2020). Participants strictly adhere to religious guidelines and do not consume items prohibited by Islam. For example, some participants firmly believe that alcohol and pork are considered 'haram' (forbidden) in Islamic doctrine.
[bookmark: OLE_LINK31]









[bookmark: OLE_LINK30]Through reflection, I have also learned a lot. The first part of the assessment analyzed the differences in culture that British companies encounter when entering the Asian market, and this analysis and comparison can only be conducted between Asia and the UK. This first part played a crucial role in analyzing the entire range of Asian and Western countries. For British companies, this was very important, as it allowed them to gain a deeper understanding of the differences in communication strategies with Asian cultures. This also provided specific references for the UK to formulate strategies in the next step and offered a good opportunity for training and learning for UK organizational managers and employees.

[bookmark: OLE_LINK40]This time, the scope of national services has been further narrowed down, resulting in a condensed version. Based on the previous analysis of Asian countries, UK companies are investing in Middle Eastern countries. They take into account the cultural differences among Middle Eastern countries and their communication styles in the workplace, combined with detailed analysis and case studies. Building on the previous analysis of Asian countries, they then refine and extend this approach. This time, UK companies are investing and operating in Middle Eastern countries. The Middle East is also a region of diverse cultures with significant cultural differences, requiring the development of independently formulated and independently trained cultural strategies.

Through specific case analyses of cultural differences among Middle Eastern countries and their communication styles in the workplace, it also helps British companies provide more realistic references for subsequent training.
High-context and low-context cultures, proposed by Edward T. Hall (1976), represent two distinct communication styles deeply rooted in cultural norms and values. In the case study, the Middle East is categorized as a high-context culture, while the United Kingdom is considered a low-context culture. This theory not only provides a foundational framework for understanding differences in daily cross-cultural communication but also offers profound insights into language use strategies within the field of intercultural communication (Hung, 2002; Warren, 2017). In cross-cultural interactions, the appropriateness of language use and the accuracy of translation in conveying information and the author's intent are closely related to cultural context. Furthermore, the differences between Eastern and Western cultures in terms of contextual dependency have led to distinct communication patterns (Hall & Hall, 1990). Therefore, Hall's (1976) theory of high-context and low-context cultures provides a valuable perspective for examining differences in communication styles. The Middle East, as a high-context culture, primarily relies on implied meaning, cultural allusions, and shared contextual knowledge; whereas Western Britain is classified as a low-context culture, placing greater emphasis on clarity and explicitness (Gudykunst et al., 1988).
In various organizations, individualism differentiates both the degree of control over members and the pressure members experience. The United Kingdom prioritizes individualism culture, emphasizing individual performance and accountability, which often makes individuals feel fully responsible for the outcomes (Alvesson, 2002).Eye contact, seemingly a simple and direct aspect of communication, varies significantly across different cultures. In British culture, maintaining eye contact is regarded as a sign of focus, confidence, and honesty.A flat organizational structure is a structure primarily used in British business offices such as local banks and hotels in the UK, where power and decision-making are controlled by self-managed teams rather than management hierarchies.

[bookmark: OLE_LINK27]The concept of 'family' in Middle Eastern culture differs from that in Western culture. In Middle Eastern culture, family is an important factor, with frequent visits and maintaining contact with other family members, and a certain responsibility towards other relatives (Karimi, 2008). Therefore, an individual's identity is closely linked to their family identity (O’Shea, 2003). Considering the central role of family in Iranian culture, the intensity of potential conflicts between family roles and work roles may differ from that in Western culture (Karimi, 2008).

In the Middle Eastern work environment, communication is non-verbal and effective, especially through gestures, which can enhance understanding and engagement between managers and employees (Afdaliah, 2022; Gholamrezaee & Ghanizadeh, 2018). Gestures provide visual support that helps convey complex concepts (Ananda et al., 2020; Macedonia, 2014).

Another difference between Middle Eastern culture and Western culture is the 'time' factor. Hofstede (2001) pointed out that, compared to Eastern societies, time is a more important factor in Western societies. Generally speaking, people in Eastern societies are more focused on their own work, so they spend longer time in the workplace (Fackrell et al., 2013). Specifically, Middle Eastern employees work an average of 44 hours per week, while the standard working week in the United Kingdom of Europe is 40 hours (Araghi, 2002). However, most employees work more than 44 hours; for example, women can work 45 hours per week, and men can work up to 57 hours per week (Karimi, 2009).

British companies face external challenges in the Middle East. For example, differences in energy security, environmental conditions, climate, and diet (Khan & Haque, 2019). Therefore, geopolitical risks have a significant impact on energy security. Factors such as economic crises, inter-state conflicts, political instability, and terrorism (Khan et al., 2023)

In multicultural societies such as the Middle East, communication challenges pose significant barriers to effective interaction and collaboration among different cultural groups. Numerous studies have shown that differences such as language disparities—for example, the use of Arabic languages in the Middle East—and cultural norms—for instance, differences in financial banking credit service exchanges between the Middle East and the UK—often lead to misunderstandings and conflicts, particularly in organizational, educational, and community settings.



Jenifer and Raman (2023) found that language differences and cultural biases lead to a decline in the productivity of multinational company teams; Sudhiir and Sudhiir (2022) observed that language barriers and cultural stereotypes hinder effective communication between British companies and their clients. Additionally, they can affect the friendly relations and interactions between the two parties. Furthermore, research by Kirchmeyer and McLellan (2021) as well as Vashishtha and Garg (2023) indicates that while multicultural teams offer opportunities for innovation and creativity, they also face difficulties related to cultural misunderstandings, which impact team dynamics and communication effectiveness. This constitutes a key challenge for British companies in the context of diversification in the Middle East, where overcoming communication barriers is crucial for social cohesion and organizational success.
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[bookmark: OLE_LINK15][bookmark: _Toc216437946]Conclusion

In today's globalized era, British companies engage in increasingly frequent cross-market sales and national communication. The need for cultural communication and exchange is more urgent than ever before. Different cultural communication strategies and cultural adaptability are indispensable parts of cross-cultural communication and always exist in our daily lives. As technological, commercial, and trade activities continue to expand, the distance between countries has significantly shortened. The importance of cultural communication strategies. Understanding the diversity of Middle Eastern cultures and the nuances within cultural communication strategies remains a major challenge. We can promote greater harmony and understanding in the global community by effectively bridging cultural gaps. The results have practical significance for managers and employees of British companies operating in the Middle East, helping them improve communication efficiency and foster understanding and cooperation among people from different cultural backgrounds in the region.
From the previous analysis, the key cultural strategies are for British companies to adapt to the local culture of the Middle East and integrate the diversity of local cultures. Additionally, British company employees should receive Middle East diversity training in advance, enabling those sent to the Middle East to familiarize themselves with and adapt to the local culture beforehand.
Reflection has multiple meanings. Through the theoretical and case analysis of the differences in cultural exchange strategies between the two countries, I applied the logic of reflection theory to distinguish reflection into pre-reflection, in-reflection, and post-reflection. During the process of reflecting on these two countries, pre-reflection allowed me to more authentically reconstruct the backgrounds of these two countries, and through theoretical and case analysis, to reconstruct the context of cultural communication strategies within cultural differences. In-reflection runs throughout the entire process, during which I may have paid more attention to the challenges and difficulties faced by British companies in the Middle East region. Post-reflection defines reflection as a thinking process that structures or reconstructs experiences, problems, existing knowledge, or insights and provides recommendations. Reflection is the general term for intellectual and emotional activities that individuals engage in to explore their own experiences in order to gain new understandings and insights. In the field of cross-cultural communication, this reflection has a more specific connotation and plays a unique and important role. For me, it is not just about teachers possessing knowledge and transmitting disciplinary content through lectures. Learning objectives go far beyond simply understanding the content itself. Core learning objectives include cultivating critical thinking, connecting with other disciplines, applying cultural communication strategies in real life, and preparing for future careers.（Aghakhani, , Lewitzky, Majeed 2023)









































[bookmark: _Toc216437947]Recommendation


practices, curriculum development, and institutional policies. Culturally competent educators strive to create inclusive classroom environments where students from diverse British companies need to cultivate employees' ability to identify, understand, and appreciate cultural diversity in educational environments. This involves not only acknowledging cultural differences but also actively integrating these differences into teachingackgrounds feel safe, supported, and actively engaged in their learning experiences (Reich and Reich, 2006; Goh, 2012; Ford et al., 2014).


It is crucial to cultivate awareness of cultural inclusivity and diversity, as this helps enhance cultural inclusivity and social-emotional development by creating a supportive and culturally responsive learning environment. Additionally, embracing diversity when dealing with Middle Eastern clients can foster mutual respect, empathy, and understanding, enabling them to thrive in an increasingly diverse and interconnected world (Dewsbury and Brame, 2019; Pless and Maak, 2004; Walia, 2022).
Diversified strategies for optimizing training mechanisms: Integrating materials, resources, and case studies from different cultural backgrounds into courses to make the learning experience more meaningful and relevant to employees of British companies. This approach helps foster their sense of belonging and engagement. Adopting a variety of teaching methods that adapt to different learning styles and cultural preferences can meet diverse learning needs (Sengupta et al., 2019; Kunene et al., 2020; Walsh et al., 2010).


To avoid misunderstandings, British companies must proactively enhance awareness of faith culture by understanding the concept of 'Tawhid' (the oneness of God) (Selviana Oktaviani Oeva, Nurti Budiyanti, Yuriko Indriani Putri, Nadhira Saffa Aulia, Salsabiila Zhafirah Nathania, 2023).

By examining the issue of polytheism through critical thinking based on Islamic values, we can cultivate a mindset that helps avoid polytheism (Joko Nugroho, 2024). Correctly understanding culture, learning about Islamic culture, and adopting a multi-perspective approach to reasonably critique specific situations can enhance local communication and build trust in the community (Deriansyah & Sari, 2022).
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