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1. Abstract
In this research proposal we will discuss the elements on which this research will be carried out and evaluating the impact of buying rate of German cars like Mercedes on the basis of advertisement promotion and how much sales of the company increases through using the marketing strategy of advertisement. A deep analysis of the customer's point of view through questioning has been done, to get a clear understanding of the customer’s satisfaction criteria. The better ways that could be effective in reaching plenty of customers and finding ways how they could stay loyal to one particular brand. Companies build strategies for promotional offers and to enhance the customers repurchasing. Our research will examine the sales impact of Mercedes brand by the usage of advertisement medium for attracting more customer.
2. [bookmark: _Toc73461216]Introduction
Advertisement is a reporting strategy to inspire the customer's behaviours for making buying recommendations about an outcome and amenity and transfer this information to the audience. Advertising plays a significant role in the enhancement of economic growth for marketers and different business organizations. Advertisement is usually a finance incarnation or promotion by some business organization that passes to viewers through various methods such as television, newspaper, social media (Facebook, Instagram, Twitter, etc.), private enterprise radio advertisement, and magazines, outdoor advertisement by mean of the pamphlet and by the utilization of blogs, websites and text message. Benz is placed among pre-eminent universal premium car companies, and the instigator of this organization was Karl Benz. Headquarter of this automobile company first present in Germany. The first Mercedes originated in 1926. It brings innovation to the Mercedes model with time. The advertisement efficiency of 35 car industry measured in Germany. Lou and Donthu are the two researchers who worked in 2001 and 2005 that determine the efficiency of advertising on Mercedes compared to different industries (Luo, 2001). Data envelopment analysis is utilized in Germany to evaluate the advertising efficiency on Mercedes and the computation of the result whether advertising puts positive or negative effects on the customer buying behaviour under the influence of the advertisement. The advertisement promotes the technological supremacy of the Mercedes along with the advancement that occurs in this with time. Consumer purchasing deportment towards the purchasing of Mercedes plays an essential role in the progress of the German company that is the founder of Mercedes. Consumer purchasing practices of Mercedes depend on appreciation and abhorrent of the advertisement offered by German Company. Good advertisement attracts more buyers as compared to an inadequate advertisement (Rupp, 2019).
3. [bookmark: _Toc73461217]Aims and Objectives
The aims of this study are to determine the factors that influence the buying rate of Mercedes concerning advertisement and to investigate the customer behaviour corresponding to an advertisement for purchasing a German car, “Mercedes”. Another goal is to calculate the importance of advertisement on buying power with the help of statistics/questionnaires. The research aimed to determine the computation of consequences of an advertisement on the decision-making power of consumers for purchasing Mercedes by the visualization of advertising and evaluation of the impact of advertisement that enhances the buying rate of Mercedes. To check the enumeration of the customer's attitude towards buying the German company vehicle Mercedes under the influence of advertisement.
4. [bookmark: _Toc73461218]Background of Study
A survey carried out by Gupta in 2016 explained that an experiential perspective to consumer purchasing deportment in German vehicle organization declared that advertisement is responsible for the positive attitude of the customers towards the buying of Mercedes (Maheshwari, 2016) Kumar and Raju, in 2013, wrote a paper named "The Role of Advertising in Consumer Decision Making" and explained that advertisements are responsible and have the power to alter the decision of a buyer opinion for the purchasing of a product. Suppose the customer's influence by the advertising strategy of the Mercedes they spontaneously choose to buy Mercedes (Kumar, 2013). Their ultimate decision depends on the adverting plan. In an article named" Rhetorical syllogism in the English and German Language of Automobile Advertising," an analysis was carried out to determine the effect of the advertisement on the Mercedes along with BMW. This article suggests that promotion enhances the consumer buying behaviour of the Mercedes (Schell, 2020).
5. [bookmark: _Toc73461219]Research Questions
The purpose of the research questions is to maintain the loyalty of the customers. Today, there is the need for everyone to be in status and live life accordingly. Therefore, people move to the branded things. Mercedes is a known brand. Mercedes promotion can be done using advertising and how the advertisement method helps in determining customer loyalty. 
· What are the influences of an advertisement on consumer buying behaviour corresponding to the Mercedes?
· What are the antecedents of advertising competence in Mercedes that play an influential role in customer's buying power?
· Is the predominance of advertising increase the purchasing of Mercedes?
· Why is advertisement necessary nowadays for increasing the purchasing power of customers?
· Why the brand anamnesis advertising affects the buyer buying behaviour of Mercedes?
· Why advertisement is important for enhances the buying rate of Mercedes?
6. [bookmark: _Toc73461220]Importance of Study
This research has great importance. As the customer's loyalty concerns with good services, therefore, customer satisfaction is the primary priority. The Mercedes will have to provide good services and introduce innovative methods to promote the cars. So that people make their minds and love to buy again and again. By knowing the customer's concern, better approaches can be made. Therefore, for this purpose, different surveys should be made to introduce the methods of attaining knowledge regarding the customer's buying behaviour. By doing this, the customer will approach the Mercedes brand. The feedback mechanism also helps in generating new methods regarding the innovation of the brand. Customers must rank the product and services so that the flaws can be known and improvements will be developed. This helps in understanding the satisfaction level of the customer as well as our brand. This feedback mechanism helps in improving the brand products.
There is a strong relationship between the customer feedback on the brand reputation and its success. This research plays a significant role in obtaining feedback from the customers. Therefore, by doing research, there will be more exposure to get knowledge about the people's thoughts. The well-known brands focus on the surveys as they play a critical role in maintaining the customer and agency relationship (Kim, 2020).
7. [bookmark: _Toc73461221]Literature Review
The most crucial factor is the effectiveness for the concern of advertising research. The point of an advertisement is said to be the results generated as the substantial impact on someone. Various researches have been shown in which effectiveness of promotion gets determined. Such as in the research of Yoo and Mandhachitra in the year 2003, advertising budgeting competition and strategies is evaluated. Consumer behaviour on the effectiveness of advertisement has also been investigated (Mandhachitra, 2003). The effectiveness can be determined by advertising sales feedback, which helps in knowing the impact of advertisement on consumer behaviour. The impact of advertisement also gets affected by the budget set for the ad. More investment will lead to more advertisement impact. In 1994 a method was suggested for the evaluation of the effectiveness and profitability of the advertising on Mercedes. According to their survey, it was clear that advertising efficiencies and profitability regarding the customer buying behaviour of Mercedes are governed by the interchange between advertising and brand usage. Lou and Don are the two researchers who worked in 2001 and 2005 that determine the efficiency of advertising on Mercedes compared to different industries (Luo, 2001).
 Data envelopment analysis is utilized in Germany to evaluate the advertising efficiency on Mercedes and the computation of the result whether advertising puts positive or negative effects on the customer buying behaviour under the influence of the advertisement. Priya, Baisya, and Sharma in 2010 explained the customers' attitude towards the television advertisement on the purchasing behaviour of Mercedes (Priya, 2010). They explained that buyer attitude towards the ad enhances the demand for that product. Customer satisfaction is the critical factor for the development and progress of the business organization because business organization enhances their revenues and profits only if the customer is satisfied and buying more products. Through advertisement by different means, the customer attitudes for buying Mercedes enhanced. Kotler explained that the ad is a method of communication that talks about Mercedes superiority and agrees the customers change their opinion about purchasing (Kotler, 1997) According to Kirmani and Wright in 2015, advertising influences the Mercedes' expectations in customers' minds and changes their decision power concerning buying. Advertising has a positive effect on buying power buyers.
a. [bookmark: _Toc73461222]Parameters affecting the satisfaction of customers according to Anand (2020) include:

1. [bookmark: _Toc73461223]Product Quality
      The quality of the product is all that the customer wants. Therefore, the quality of the produce 
       should be good.
2. [bookmark: _Toc73461224]Quality of Service
The service quality also gets affected. The satisfaction of customers is attained by the quality of service the company provides.
3. [bookmark: _Toc73461225]Customer Emotional Satisfaction
All the essential thing is satisfaction. The satisfaction will help in maintaining the loyalty of the customer. Customers feel proud of using the brand.
4. [bookmark: _Toc73461226]Cost
The cost has a tremendous impact on the customer. The brand that offers lesser charges on the buying rates will attract customers' demand compared to those who are buying at high costs (Anand, 2020).
8. [bookmark: _Toc73461227]Gaps in knowledge
There are gaps present in the knowledge between the client and company which need to be fill. In order to fill the gap, the data will be collected from the customer and get feedback from them through online questionnaires. This would help us analyse the consumer behaviour of customers regarding the advertisement and how the ads affect their thought.
9. Research Framework
The design of the research is analytical as well as descriptive. Both these methods are necessary to propose such a plan. The illustrative process helps in finishing the problems faced. Analytical design helps determine the facts and situation and make solutions according to the given problem. 
a. [bookmark: _Toc73461229]Research Method
The data get collect from primary source as well as secondary data is also necessary to analyse the data accordingly. The data will be collected from the market and said to be the most effective method and solve the significant problems facing the research. The research starts with the sampling method. The sampling is done by keeping an eye on who to survey, the time selected to survey, and how many people the survey will be done. The overall population survey is not possible; therefore, a small population is needed compared to the large population. Based on sampling, few methods are of different importance that can be used during selection. The sampling can be systemized, random, sequential, area-based, and at different stages (Perecman, 2006). The number of respondents were included for primary research were 200. 
Sampling method
The method of sampling used for determining the respondents view was demographic method. This is the primary method which obtain from the local sources such as men, women, children and many more will be discuss in the dissertation. Respondent will be approach by the people who will buy Mercedes from the show room through advertisement. 
The questionnaire will be provided to the consumers via email. The researcher will provide the questionnaire to the consumer of Mercedes from social media environment. The question will be ten in number based on the consumer behaviour impact due to advertisement. That how the consumer behaviour gets impacted by using the advertisement and how much buying rate get increase by using this method and the questions will be close ended.
Data analysis
The data will be analysis by using the Excel to know how much increase in buying rate of Mercedes will occur and how much will be the impact of advertisement on consuming behaviour. 
b. [bookmark: _Toc73461230]Research Design
The research design is customer-based to know the advertisement impacts German cars, especially our eye on interest in Mercedes. The buying rate will be determined, and the behaviour of people towards the ads and how the survey will benefit out such situation. Also based on customer review what responses they will provide and accordance to them we will decide. The following mentioned processes are followed up:



Conclusion




Analyzation




Data collection


Sample design


Research design 


Literature review


Problem statement


Research design is classified as follows:



Research design

Exploration

Description

Experimentation

[bookmark: _Toc73461231]
c. Resources and Planning
The resources can be of two types. One is the primary resource in which the data collected from the online survey, whereas the secondary research is based on authentic sources such as journals and research papers etc. Planning plays a crucial role in determining the goal of study. Following are the steps included in the planning of research.

Select a Research topic


Select the location



Research method


Determine sample method




Experimentation


Data collection




Editing 


Final report 



The data collection tenure is of two and half months. The data of advertising and non-advertising sales get recorded from that showroom of 6 months are collected for this dissertation. The impact of advertising on buyers will be analysed after the data collection through an online survey. The sales and profit of Mercedes has been recorded to analyse the factors of improvement due to advertisement.
d. Non-Portable Tests
This sampling is judgment based and not every item of universe is provided with the chance to participate

	Techniques involved 
	Random Sampling

	Size of the sample
	50 responders

	Ways 
	Online survey

	Instrument used for interview
	Google Platform

	Method of analysing 
	Grading

	Charts 
	Bar Charts

	Surveying areas
	




e. [bookmark: _Toc73461232]Budget and timeline
The budget that is selected for my research is £100. This will help in advertising the brand, and the impact will determine after investing the budget the timeline of my whole research are as follows:                                         
	Tasks
	Start                 
	End
	Duration

	Research kick-off
	6/28/2021
	7/10/2021
	10days

	Location selection
	7/10/2021
	7/19/2021
	09days

	Research survey
	7/19/2021
	8/25/2021
	36days

	Questionnaire write up  
	8/25/2021
	8/30/2021
	5days

	Data collection  
	8/30/2021
	9/5/2021
	5days

	Editing    
	9/5/2021
	9/8/2021
	3days

	Analysing 
final report
	9/8/2021
9/12/2021
	9/12/2021
9/15/2021
	4days
3days 




For showing the trend of the timeline Gantt chart would be of great help. The Gantt Chart of our research proposal is as follows:
[image: ]
Figure: Gantt chart


Part 2
Pilot Study

The population will be used for the dissertation research survey will be having following characteristics:

	Gender 


	Male 
	Female 
	

	Age 



	Above 20
	Above 20
	

	Work status 

	Employee 
	Business man 
	Student 

	Education level 


	Bachelor’s degree 
	Master’s degree
	

	Marital status 


	Married 

	Unmarried 
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