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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is easily accessible and opens quickly with no problems, however it does open slower on a mobile tab but is still just as accessible when searched up.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: While the website has few sub-pages, it does offer clear and precise information on all the company’s services. The pages Offer all the information you would need to be able to come to a decision and if not, they also have a page with their contact details for any further questions.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The website does not offer any direct booking options but does have a contact page in which customers may make an enquiry for a booking, as well as a phone number and the address to the actual store.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: There could be a better use of the pictures so that customers who may not be as familiar with certain products may be able to get a better understanding as well as potentially some descriptions for the treatments and anything they might offer which may make their type of service unique in comparison to other stores.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a professional look to it, but not a pleasant one as it is rather plain when opened on a computer as well as on a phone. After looking over the webpage, I believe this is because of the actual business not because of the design choices.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website has little use of any imagery and no videos available for customers but makes good use of the colours they have used as it collaborates really well with the pictures they have used as well as the chosen writing font which gives it a more completed look.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: While there is no type of actual live chat options available, there is a contact page with the company’s details as well as a direct enquiry page which allows customers to make their enquiries clear. They also have their telephone and opening hours on the page for anyone who would find it easier to visit in person or to call for a faster reply.


	Question 2d – How effective are the social media links on the website?


	Answer: The website has no actual links on any of the pages as all of its information is available on there.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The company has all the information a customer would need to be able to see what types of services are being provided as well as what the prices are for the treatments all in one organised page, along with the store’s telephone number and location as well as the contact page for any customers who would like the enquire about anything else.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: There are no up to date reviews due to the store having been permanently closed, but the reviews are available when you search up the company.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: It has a professional appeal because of the way everything is shown directly in terms of services and prices. It would be a good place to recommend to family & friends because it has a variety of treatments and services available and they are at good/cheap prices.s


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes there are prices shown on the website, but no pictures of the quality are presented. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Spa

	
	2.Massages

	
	3. Nails

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No as this was not a big company it does not show up among the first ten when any of these are searched up.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I do believe that websites are crucial for most if not all modern UK businesses especially because with every generation now more people become dependent on the internet to find just about anything. Having a website is fully beneficial for a business because it provides far more exposure not only to people who would be interested in whatever services are being provided, but even for those who may want to try said thing out. A well-developed website is especially great for newer businesses seeing as it is a lot easier to be shared.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest that they update the website to be more up to date with other websites that offer the same or similar services. This includes adding more of their own photos so customers are able to know more or less what the quality of the product they may be interested in would look like as well as for people who may be interested but have no prior experience with these services. They could also offer descriptions for their services which could specifically state anything that they may do different to the normal way in which that treatment is done, which would further help in attracting those with no prior experience because most questions they could have would be answered there. They also have a map of their stores location available on the site that is on constant display which could be turned into a link due to the map possibly being in the way of some of the sub-pages.




