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AI Acknowledgement 
Examples of statements If you have not used AI 
I confirm that I have not presented any AI generated materials as my own work. 
I confirm that I have copies of my drafts, notes, and other resources I used, which I may be asked to provide evidence. 
I confirm that I have not presented any AI generated text as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I may be asked to provide as evidence. 






TASK 1
Questionnaire Creation and Data Collection
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Analysis Report: Consumer Insights for Artisanal Vinegar Business 
Introduction 
 What we eat has big implications for our health. There has been an increase in the sales of ethical and sustainable products over the last ten years in the UK. To guide the development of a new artisanal vinegar brand, we conducted an online survey of 19 consumers across four key areas: primary usage, health awareness, interest in organic specialty foods, and flavor preferences. These insights will inform our strategic planning, product development, website design, and marketing approach. 
Analysis of Key Survey Questions 
Primary Vinegar Usage Patterns (Question 6) 
Market segmentation insights were obtained in terms of consumer usage data. Cooking (31%) and salad dressing (42%) became the dominant uses, which correlate with the move towards eating healthy food and cooking at home in the industry (Finnegan, 2023). A cleaning segment is underused but has the prospect of eco-friendly positioning. 
These trends underscore various sources of revenue and product positioning. Culinary predominance indicates that vinegar is not a luxury food but is a common staple, and product innovation should be geared towards the aspects of complexity and quality ingredient sourcing. 
Health Benefits Awareness (Question 8) 
Health awareness analysis showed an important educational gap; although 68 % of the respondents were aware of the health benefits of vinegar, 32 % were not. This disparity reveals the presence of possible content marketing and instructional positioning. It is important to note that health-conscious consumers have a higher probability of buying premium products (Ghvanidze et al.,2023). 
The disparity, especially among younger groups of people, indicates the to-be-necessary strategic digital marketing. Educational materials about the confirmed health benefits of balsamic vinegar, including the moderation of blood sugar levels and aiding digestion, can separate artisanal produce and more mass-produced brands. 
Organic Specialty Product Demand (Question 9) 
Interest in organic flower and fruit vinegar blends has revealed stunning market validation, with 74% stating an intent to purchase premium specialty items. This immense positive feedback shows a big market need for new, crafted products besides the standard forms. The 26% who say they are unsure means there are still more markets to tap into by effective sampling. 
This information proves our loyalty towards the development of premium products with special tastes and organic certification. Such demand justifies a higher price range that artisanal food is usually marketed in; specialty vinegars sell at a 200-300 % markup over regular ones (Specialty Food Association, 2023). 
Flavor Preference Analysis (Question 10) 
The information on flavors preference shows an undeniable market focus on product development. Apple Cider is way ahead with 26% responses; Apple Cinnamon comes next with 21 and Raspberry with 16%. These selections indicate how consumers are comfortable with equal tastes and open to a fruity forward character. Niche entrants such as Lavender and Rose have an exotic attraction to risk-taking buyers. 
Apple-based varieties reign under the trend of health benefits, since apple cider vinegar has great wellness popularity. The variation in the taste profile shows the possibilities of offering limited editions of products for a specific group of consumers. 
Business Concept Development Impact 
Research findings prompted the move to create a wellness-based, artisanal brand of vinegar (James, 2024). The products are marketed as culinary staples with sustainable culinary practices (Irfan & Bryła, 2024). Content Marketing was found to be one of the critical strategic roles in addressing the health awareness gap.
The product line is anchored with apple cider varieties, and the fruit-forward products represent consumer preferences. High demand for high-quality ingredients justifies the higher prices involved in artisanal production (ERSUSDA, 2017; FAO, 2003). The business idea comprises workshops and recipe creation to fill knowledge gaps and enhance brand loyalty. Culinary quality and health advantages are mentioned in market positioning, whereas authenticity and product integrity are supported by small-batch production.

Website Design Influence 
Site structure and UX directly reflect our consumer insights: the homepage leads with recipes (73% culinary users) and dedicated health benefit sections to close the 32% awareness gap. Products are organized by use, with apple cider varieties featured prominently, and specialty blends easily accessible. Professional food photography and chef-led content support cooking enthusiasts, while curated bundles and a subscription option drive convenience and recurring revenue. 
Marketing Materials Development 
Marketing materials on all channels were developed on the basis of consumer insights defined in the research. The message is put on a campaign that emphasizes creativity in cuisine and the health aspect. In the visual design of the photographs, lifestyle photography demonstrates daily usage of recipes in an inspirational manner. 
Knowledge gaps will be addressed by blog posts, infographics, and videos on the benefits of vinegar and studies to support the recommendation. Social media uses the content contributed by cooking enthusiasts to increase engagement. Promotional collaboration extends to health activists and cooks, making it efficient to reach both target consumer groups. 
Audience Segmentation Strategy 
The two products had three main consumer segments that needed targeted marketing. Health-conscious consumers (35%) give importance to functional benefits, organic certification, and react to wellness-focused messages and natural production. They are also very brand loyal and can pay premium prices. Foodies (45%) focus on the complexity and artisanal quality of flavors. Their attention is focused on education, recipe apps, and work perfectly well in subscriptions and workshops (Nielsen IQ, 2023). Users who need multi-purpose use (20%) want versatility and convenience. They do respond to messaging that is focused on various uses, bundle deals, and purchases in bulk. 

SEO Strategy Implementation 
The SEO plan relied on research findings to increase organic presence among targeted groups. The main search keywords are hand crafted traditional vinegar, high-quality ingredients, and flavor excellence, gourmet cooking vinegar, which will follow the consumer search pattern and positioning. Specific usage intent can be achieved with long-tail keywords such as apple cider vinegar salad dressing and cooking with flavored vinegar.  
 To help SEO efforts, the blog fulfills health awareness, both through information about the benefits of vinegar, recipes, and usage tips. The topics of the recipes interested the cooking gourmets including the use of keywords that have tendencies to be optimized such as farmers market trends.  
Conclusions and Strategic Recommendations 
The findings point to a strong market for premium, specialty vinegars—consumers will pay more for diverse, organic flavors. Bridging the health awareness gap via educational marketing and leveraging everyday culinary habits can give the business an opportunity to grow. Key tactics: enhance our core apple cider line, introduce fruit-forward varieties, expand health-focused content, and build a direct-to-consumer web channel. Targeted segmentation will boost ROI and foster lasting brand loyalty. 
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TASK 
Microsoft Excel Essay
Microsoft Excel is one of the most widely used tools for managing, analyzing, and presenting data. It was first developed in 1985 by Microsoft and was originally created to help businesses manage their financial records. Over time, it has become an essential program for people working in business, education, research, and many other fields (Barreto, 2015). 
According to Barreto (2015), Excel is the most popular spreadsheet software in the world. In a review of 45 different spreadsheet tools, it was ranked the best. Experts such as Brooks and Taylor (2016), and Damjanovic and Katanic (2023) highlight how Excel is useful for carrying out statistical functions and performing different types of calculations. These features make it valuable for both students and professionals. 
One of the main reasons for Excel’s importance is its versatility. It is used for a wide range of tasks such as financial planning, project tracking, data reporting, and trend forecasting. Excel helps users make sense of complex business data and present it in clear, meaningful ways (Microsoft). 
According to Simaremare et al., (2024), Excel is a reliable tool that supports both students and professionals in handling various tasks efficiently. Employers also value Excel skills highly; Rebman et al. (2023) note that it remains one of the most in-demand tools across industries. It plays a key role in business operations, commonly used in departments such as: 
Finance and Accounting: Budgeting, expense tracking, and financial reporting. 
Human Resources: Time sheets, tracking, and performance analysis. 
Marketing: Campaign tracking, customer data analysis, and sales reporting. 
Production and Quality Control: Inventory management, production tracking, and quality assurance. 



Data Management and Analysis 
Data is everywhere today, and Excel helps organize and make sense of it. Users can easily filter, sort, and summarize information. Tools like Pivot-tables and Power Query help people quickly find patterns and insights. Excel’s ability to work with other software also makes it a great tool for teams that need to share and analyze data together (Microsoft). 

Saving Time and Working Efficiently 

Excel can do many tasks automatically, which saves time and reduces errors. As Kumar (2023) points out, with formulas and macros, people can complete repetitive tasks faster and more accurately. Excel also allows teams to work together on the same file in real time using Microsoft 365 and cloud storage. This makes it easier for teams to collaborate, especially when working remotely. 

Some tools, like Spreadsheet Converter, let users turn Excel files into interactive web pages that can be used on mobile devices or websites. Excel also works well with other Microsoft programs like Word and PowerPoint, making it easy to use data in reports and presentations (Carlberg, 2019). 

Reporting and Visualization 
Excel makes it easy to turn numbers into visual charts and graphs. This helps people better understand complex information. Whether it’s a bar chart showing sales growth or a pie chart showing market share, these visuals make reports more engaging and easier to understand (Microsoft). 

Financial Modelling and Budgeting 

One of the most common uses of Excel is financial planning. Businesses use Excel to build models for revenue, costs, profits, and budgets. It helps organizations plan for the future and make smart financial decisions. Winston (2016) explains that Excel is powerful yet simple enough for people without special training to use for data analysis and financial tasks. 
Conclusion 
In summary, Microsoft Excel is a key tool in today’s digital world. It helps people collect, understand, and share data in many useful ways. Whether it’s analyzing business data, managing budgets, making charts, or working as a team, Excel makes these tasks easier and faster. Its wide range of features and ease of use mean it will continue to be an important skill and tool in the future. As technology continues to grow, Excel will remain a central part of digital work and learning. 
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TASK 2  
 Microsoft excel spreadsheet and bar chart /cash flow comparing income and expenses across the three months;
https://docs.google.com/spreadsheets/d/1ZAtlJqAz81oeVDyNJaWCWz3FxQ7gkMe0vz8QxJABZKQ/edit?usp=sharing

Konia Cash flow.xlsx
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